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_ THE NATIONAL NEWSPAPER 


Store Strike in 
Pittsburgh Ends 
After 67 Weeks 


PITTSBURGH, March 17—After 67 
noisy and wearisome weeks, trucks 
at five department stores here 
were rolling again today as union 
and management leaders tidied up 
the left-overs. 

The labor armistice came yes- 
terday as three hold-out unions 
agreed to withdraw token pickets. 
The truce left five of the original 
12 AFL unions, which were strik- 
ing Horne’s, Kaufmann’s, Gim- 
bel’s, Rosenbaum’s and Frank & 
Seder’s, still without contracts. 

Only three of the five pactless 
locals had maintained pickets un- 
til the see-saw tie-up finally col- 
lapsed. 


= The three holdouts yanked the 
placards on the eve of St. Patrick’s 
day and the all-vital teamsters 
swarmed back to work. A 53-man 
bloc of teamsters had previously 
balked at crossing picket lines two 
weeks ago—delaying further the 
end of the strike. 

Newspapers were publishing es- 
timates of losses to the community 
as high as $100,000,000, including 
$50,000,000 in lost store revenue 
and extra operating expense, $30,- 
500,000 in lost revenues to down- 
town establishments, and $18,000,- 
000 in lost wages. 

Total newspaper retail advertis- 
ing was down 2,500,000 lines 
(7.1%) for the three daily news- 
papers here during 1954, an ad- 
vertising executive pointed out. 

However, 
all three papers soared above the 
comparable pre-strike month of 
January, 1953, the executive said. 


@ Robert E. Grove, exec. v.p. of 
Ketchum, MacLeod and Grove, 
said, “A representative of one cli- 
ent has estimated his sales in the 
Pittsburgh area will increase 50%. 

“All our consumer clients who 
distributed to Pittsburgh depart- 
ment stores will be greatly bene- 
fited by the settlement,” Mr. Grove 
added. “Inability to make deliv- 


(Continued on Page 8) 
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Hooper Takes Radio 
and ARB Takes TV 
Under New Setup 


New York, March 17—Ameri- 
can Research Bureau and C. E. 
Hooper Inc. have decided that the 
broadcast measurement field can 
do with a little less competition. 

Their contribution toward that 


\" 
| 


end is a working agreement calling | @ 


for ARB to operate in television 
and Hooper to concentrate on 
radio. By the terms of the agree-| 


. . . | 
ment the two rating services Main- | w«« 


tain their separate entities, 
there was 


but | 
a token exchange of| vi 
stock to seal the bargain. And the) * 


head of each company will serve | im 


on the other’s board of directors. | 2 


What this means is that, as of| 
March 31, Hooper will stop pub-| 
lishing local television Hooperat- 
ings in the 65 cities where this 
service has been offered. Hooper 
also steps aside as a potential com- 
petitor for a national tv rating 
service. The Hooper company was 
free to re-enter the national rating 
field March 1, 1955, under the 
terms of its agreement with A. C. 
Nielsen Co. The late C. E. Hooper 
sold the national radio-tv rights 
in his service to the Nielsen com- 
pany in 1950. 


® For ARB, refraining from radio 
research will be no strain. This 
organization, which began opera- 
tions in 1949, hasn’t published any 
radio reports for a number of 
years. ARB publishes monthly re- 
ports in 70 tv cities and now is 
preparing a study of 140 ‘“Abilene- 
to-Zanesville’ markets to. give 
current information on _ hitherto 
neglected small markets (AA, 
March 7). 

Hooper currently furnishes 
radio measurements in about 90 
cities, of which 55 are on a regular 


basis. The company’s blueprints. 
for the 1955-56 season call for 
coverage in 105 cities, with the 


starting dates “dependent on sta-| 
tion negotiation.’ No national ra- 
dio ratings are planned. 

James W. Seiler, president of 
ARB, and James L. Knipe, presi- 
dent of the Hooper company, said 
their sales staffs will cross-sell for 
each other, though the radio and/} 
tv services will not be offered in| 
combination. 
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TODAY IT’S SPRING—and it’s apropos 
To run an ad for a spring chapeau. 
Steinberg’s drawing is a corker; 


It’s in the March 19 New Yorker. | 
media | 


Also in Time and other 
(Not including the Encyclopedia.) 


Simplicity Patterns took the space; 


Grey was the agency in this case. 


Publishers Make 
Fight to Retain 
Tax Deferments 


WASHINGTON, March 18—Spokes- 
men for publishers groups today 
fought to save a section of the 1954 
tax bill which confirms their right 
to defer tax payments on prepaid 
subscription income. 

This section is one of two alleged 
“bloopers” in the 1954 tax bill 
which, according to Treasury Sec- 
retary George Humphrey, have cut 
heavily into government tax re- 
venues. 

Frank Cawley, v.p. of Magazine 
Publishers Assn., and Jacquin 
Bierman of J. K. Lasser (repre- 
senting Associated Business Pub- 
lications and Agricultural Pub- 
lishers Assn.) assured the House 
ways and means committee there 
could be no loss from the prepaid 

(Continued on Page 93) 
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Advertising Make 
Headway inN. Y. 


| New York, March 17—Moves to 


“-\Curb bait advertising are making 
= | headway here. In addition, some 
“imi. | HeOple who would like to control | 
‘legitimate and established forms | 


lof advertising are using the cur- 


rent wave of hostility to bait ad- | 
'vertising as a means toward get- | 


ting their own varieties of new 
legislation. 

It has been a week of rapid de- 
velopments: 

1. The first criminal action taken 
by a New York grand jury against 
fraudulent or bait advertising on 
radio and tv broke Monday when 
three officials of a Brooklyn sew- 
ing machine company were ar- 
raigned on a charge of conspiring 
to violate the law. 

2. Gov. Averell Harriman held 
a conference in Albany yesterday, 
attended by state officials and 
representatives of various associ- 
ations and media, at which recom- 


mendations were made for state li- | 


censing of tv repair men and for 
establishing stronger controls to 
curb bait advertising on radio and 
tv. 

3. Six bills are pending in the 
legislature to control unfair busi- 
ness practices and bait advertising. 

These include the following: 

A bill to make it a misdemeanor 
for any person, company or as- 


sociation to make any false state- | 
ment or claim in relation to articles | 


or merchandise advertised on tv. 
This was introduced in the state 
senate by Sen. N. T. Helman (D), 


| ‘Dishonesty Undermines Confidence’... 
| 


ANA Hits Bait Ads as 
‘Revolting Perversion’ 


More Effective Relations 
Between Client, Agency, 
Ad Manager Stressed 


Hor SprinGs, Va., March 18— 
The Assn. of National Advertisers 
went on record this week as op- 
posing bait advertising, urging 
both that existing statutes be en- 


For other news of the ANA meet- 
ing see Pages 2, 89 and 92. 


forced and that media forestall 
these advertising abuses. 

At the same time, ANA unveiled 

‘more of its current project aimed 
at turning advertising managers 
into better management men, and 
toward integrating advertising 
men with the managements of 
their respective companies. 
' More than 325 admen turned 
out, a record for an ANA spring 
meeting. For three days they cen- 
tered their attention on better 
managing of the advertising func- 
tion, better creative and merchan- 
dising techniques and more effi- 
cient marketing. 

In its statement on bait adver- 
tising, ANA “registered deep con- 
cern” over the outcropping of bait 
advertising, which is attributed to 
“unscrupulous retailers.” 
le “The ANA holds that any dis- 
honesty or sharp practice that un- 
dermines public confidence in ad- 
vertising also undermines the 
‘health of the nation’s economy,” 
(Continued on Page 4) 
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of the Bronx. It passed March 2) 


and i before the assembly. | : 
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sell merchandise by tv unless there | 
New York, March 18—The Pat 


is filed with the company tele- | 


casting, prior to the telecast, a| 
statement of the exact quantity of | 


(Continued on Page 92) 


‘Heat and Eat’ Processors Assume Glamor 


Role at Frozen Foods Industry Convention 


Cuicaco, March 17—Some 2,000, 7,500,000 lbs. were packed, and 
of the nation’s frozen food packers turned out 50,000,000 in 1954. | 
and distributors gathered here in| More than 100,000,000 Ibs. of pot | 
convention this week, and it didn’t! pies were packed during the same | 
take a seer to discover that the year, and production of fruit pies 
prepared food marketers are the —a dark horse—amounted to 
current glamor boys of the quick around 35,000,000 Ibs. 
freeze industry. 

Booths at the concurrent exposi- ® Sales figures were less explicit, 
tion indicated the trend, for one|but V. S. Bauman, sales and ad- 
thing. Fully half of the booths were) vertising manager of National Tea 
devoted to promoting prepared! Co., Chicago, told the packers that 
foods—including such exotic items | 25 % of his chain’s frozen food 
as kosher knishes, shrimp cock- | sales were in prepared foods. And 
tails, cheeze blintzes, egg drop | a ten-city survey by Supermarket : 
soup, ham ’n yam dinners and | News estimated that 25% of super- 
Danish pastries—and items like) market freezer space was being 
fish sticks and meat pies could be | devoted to the quick-serve prod-| 
found at literally dozens of booths. | ucts. 

Production records of the heat- 
and-eat items were also flashy. 
Fish stick packers, for example, 
began as recently as 1953, when 


Packers and the National Whole- | 
(Continued on Page 89) | 


Last Minute News Flashes 


| Ludgin Slated to Get More Avco Business 


CHICAGO, March 18—Earle Ludgin & Co. reportedly will add another 
piece of the Bendix-Crosley account to the laundry equipment portion 
it now handles for Avco Mfg. Co., Cincinnati. AA was unable to deter- 
mine at press time whether the radio-tv set segment or the non- 
laundry white goods segment was involved. Benton & Bowles cur- 


'rently handles the white goods; the radio-tv portion has not been 


reassigned since Batten, Barton, Durstine & Osborn resigned it in 
January (AA, Jan. 17) to take the Zenith radio-tv account. 


C. L. Smith Follows American to Lennen & Newell 
NEw York, March 18—C. L. Smith, formerly v.p. and account ex- 
ecutive on American Airlines at Ruthrauff & Ryan, has joined Lennen 
& Newell, the agency recently named to succeed R&R on the $4,000,000 
airline-wevtount; Mr. Smith has been named a senior v.p. at L&N. Mak- 
ing the move with Mr. Smith from R&R were Suren Ermoyan, art 
director, and John LaFarge, a copy man. They will be L&N v.p.s. 


Dell May Rejoin Magazine Publishers Assn. 
New York, March 18—Dell Publishing Co., giant of the comics 


Journal under the byline of Dr. Fredric Wertham. 
(Additional News Flashes on Page 93) 


Weaver magazine concept is being 
'extended to NBC-TV’s color spec- 
taculars. 
| The latest NBC development in 
|tv salesmanship was revealed to- 
day at the ANA convention by 
George Frey, v.p. in charge of tv 
sales for the network. The con- 
'tents of Mr. Frey’s speech were 
made public in New York. 
Starting next fall an advertiser 
can buy in on the Sunday night 
| Specs on a one-time basis. He will 
‘get a 90-second commercial for 
‘approximately $70,000 or “just 
‘about the price of a double-truck 
in the mass circulation magazines.” 
NBC’s president, in typical Weav- 
er style, has dubbed this type of 
buy a “color spread.” 


. This is Mr. Frey’s explanation 
i the latest thing in color tv ad- 
'vertising: 

“What will a color spread be? 


_book industry, which quit the Magazine Publishers Assn. in Novem- | How will it work? 
Hosts at the convention were the | ber 1953, is now “considering” rejoining that organization. Dell left 
National Assn. of Frozen Food| the MPA after a blast at comics had appeared in the Ladies’ Home in top time—Sunday nights, 7:30 


“It will be 13 color spectaculars 


to 9 p.m., EST, starting next fall. 
| (Continued on Page 93) 
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P&G Is Still the Leader... 


Top Advertisers Hit New Record of © 
$1,638,359,768 in 1954, PIB Reports 


Increases Push Gillette, 
Chrysler into Ranks of 
Fifth, Sixth Top Spenders 


NEw York, March 16—Total ad- 
vertising expenditures of the top 
100 advertisers reached new highs 
last year, according to figures 
compiled by Publishers Informa- 
tion Bureau. 

Total investment in advertising 
by these advertisers hit $1,638,- 
359,768 in 1954, compared with the 
previous record high in 1953 of 
$1,062,549,992. 

The leading advertiser in this 
group in 1954, as in previous years, 
was Procter & Gamble, which spent 
a total of $44,151,220 in magazines, 
newspaper sections and network 
radio and television. (PIB figures 
do not include other media, such as 
outdoor and transportation adver- 
tising, spot radio and television, 
or newspapers.) P&G’s 1954 ad- 
vertising was considerably higher 
than its 1953 total, which was $37,- 
522,507. 


# The increase in P&G’s advertis- 
ing came principally in network 
television. It spent $23,701,228 in 
television in 1954, compared with 
$14,790,061 in 1953. Spending in 


network radio was cut back some- 
what, with $12,339,668 spent in 
this medium in 1954 as compared 
with $14,341,931 in 1953. There 
was also a slight drop in its ad-| 
vertising in general magazines, | 
$5,983,813 in 1954 compared with | 
$6,386,478 in 1953. However, farm 
magazine advertising increased, 
$560,092 last year as compared 
with $500,697 the year before that. 
P&G also increased its advertising 
in newspaper sections, ($1,566,419 
in 1954 compared with $1,503,340 
in 1953). 


= General Motors, which vaulted 
into second place in 1953 with 
$30,383,839, continues in that spot 
in 1954 with $36,774,822. GM in- 
creased its advertising in all me- 
dia last year except farm maga- 
zines. General magazine advertis- 
ing went from $16,697,808 in 1953 
to $18,905,277 in 1954; farm mag- 
azine advertising dropped slightly, 
from $1,775,735 in 1953 to $1,654,- 
961 in 1954; newspaper section ad- 
vertising rose from $1,451,155 in 


UT TERLS FER END OK TEL ROTC 
SEPERENT OY EVERY eae 


STAR-MONIC—This b&w spread in 
consumer advertising campaign 
radio operations, Chicago. It is Raytheon’s first spread in a con- 
sumer magazine, as the company seeks to achieve a 60% dollar 
volume increase over 1954. Henry M. Hempstead, Chicago, is the 


Life for March 21 opens the 1955 


agency. 


Advertising Age, March 21, 1955 


Merchandising 


Must Supplement 
Ads, ANA Is Told 


Hor Sprincs, Va., March 17— 
The importance of supplementing 
advertising with apt merchandis- 
ing was stressed by three top ad- 
/men to the ANA here today. 
“Transistér.. Radia~: << Biecineic mivacie maker | E. R. Richer, v.p. of Grey Ad- 
#, Laer §~——sifvertising Agency, told the group 
that today there is more money 


= 


... wonderland of electroni¢s. 


| ANA Meeting 


of Raytheon Mfg. Co.’s tv and ; a 
wasted in advertising than ever 


before. He pointed specifically to 
that 15 to 20% of publication ad- 
vertising which comes to the pub- 
lisher on extension, and hence 
/cannot be merchandised. He fig- 


NEw YorK, March 16—The 
trading stamps battle is getting 


1953 to $2,129,410 in 1954; network 


radio increased slightly, from $2,- | 


591,513 in 1953 to $3,780,932 last 

year, and network television ad- 

vertising rose from $7,867,628 in 
(Continued on Page 58) 


Westinghouse Shifts All Consumer Ads to 
McCann; F&S&R Gets Industrial Accounts 


CLEVELAND, March 16—Westing- 
house Electric Corp.’s consumer 
products account, handled by Full- 
er & Smith & Ross for 39 years, 
is being shifted to McCann-Erick- 
son, it was announced today. 

The account, reportedly $4,000,- 
000 and the largest serviced by a 
Cleveland agency, will change 
hands July 15. 

In Pittsburgh, Roger H. Bolin, 
Westinghouse general advertising 
manager, said: . 

“We are consolidating our con- 
sumer products advertising in one 
agency to bring about greater co- 
ordination in planning.” 

In the past the two agencies 
shared the account, with McCann- 
Erickson handling Westinghouse 
television advertising, while Full- 
er & Smith & Ross handled news- 
paper, magazine, outdoor and sales 
promotion materials. 


® F&S&R will continue to handle 
the advertising of the Westing- 
house industrial and apparatus di- 
visions. It was not known here 
whether McCann-Erickson will 
service its new account from New 
York, expand its Cleveland office 
or establish a Pittsburgh office. 

Immediately after the Westing- 
house announcement broke, 
F&S&R issued a release saying, 
“There is no plan to reduce the 
staff.” The agency employs 320 
persons here. 

“The electrical appliance sec- 
tion will remain intact while new 
business prospects are viewed,” 
the F&S&R statement explained. 


® It is the second time since 1916 
that F&S&R has lost the same ac- 
count. 

“The agency dropped these di- 
visions in 1929 when the accounts 


were shifted to Henri, Hurst & 
McDonald. They . returned to 
F&S&R the following year,” the 


release said. 

The move, F&S&R said, follows 
more than 18 months of discussion 
and a general reorganization of 
the entire Westinghouse internal 
advertising setup. The late Allen 
L. Billingsley, agency president 
before his death in October, “was | 
involved in many of the meetings | 


which resulted in placing 
Westinghouse advertising with two 
agencies.” 

F&S&R said it now could accept 


competing and allied lines of oth- | 


er manufacturers, “a number of 
which have been refused over re- 
cent years,” because of the agen- 
cy’s relationship with Westing- 
house. , 


® Said John C. Maddox, v.p. and 
Cleveland office manager for 
F&S&R, “News of this sort travels 
swiftly through the trade. The 
grapevine has been buzzing since 
last week. Our new business sec- 
tion has been mighty busy getting 
calls and telegrams from firms we 
have been unable to do business 
with previously.” 

Westinghouse divisions involved 
in the change are the appliance 
division at Mansfield, O.; the 
television and radio division at 
Metuchen, N, J.; the lamp divi- 
sion at Bloomfield, N. J., and the 
electronic tube division at Elmira, 
i, o # 

If the account moves to New 
York, it will affect several graphic 
arts firms here which have been 
receiving most of the business. 

Westinghouse says McCann will 


the | 


hotter. 

Sperry & Hutchinson Co., old- 
|est and largest trading stamp op- 
|erator in the country, today 
mounted a vigorous counter at- 
tack against “one of the largest 
national chain store companies,” 
which, it alleges, “is engaging in 
a widespread attack upon cash- 
discount trading stamps.” 

While the chain is not named, it 
obviously is Safeway Stores Inc. 

Its president, Lingan A. War- 
ren, recently declared that it is 


Sperry & Hutchinson Issues Blast at 
Chain for Attacking Trading Stamps 


“hogwash” to say that trading | 


merchants (AA, Feb. 14). Safeway | 
/asserts the average cost of trading | 
stamps to retailers is 2%% of! 
sales, and that there is no place | 
for stamps in an industry that op- | 
erates on a net profit of less than | 
142%. To meet trading stamp 
|competition Safeway last year re- 
|duced its prices to the discount 
level offered by trading stamp op- 
erators. | 


® The Sperry & _ Hutchinson 
counter attack is a seven-page. 
pamphlet being distributed na-_ 
| tionally. It declares that “the Ne- 
| braska Press Assn. has identified 
| this national chain as the source 
| of a memorandum distributed in 
| that state apparently in support 
|'of anti-trading stamp legislation 
‘that the chain seeks to have 
| enacted.” It says that the memor- 
andum has also been distributed 
in California and elsewhere, where 
| anti-trading stamp bills are pend- 
ing before state legislatures. As 


previously reported, seven states 


be handling a $20,000,000 consum- 
er products budget. It breaks down | 
to about $10,000,000 for tv, news- | 
papers and magazines; $5,000,000 | 
for co-op ads, and $5,000,000 for | 
sales promotion and dealer helps. | 
F&S&R had handled consumer 
print ads for 35 years. Its budget 
for industrial advertising is esti- 
mated at about $5,000,000. 


PRSA Chapter Names Roberts 

H. H. Roberts, assistant man- 
ager of the public relations de- 
partment of Standard Oil Co. of 
California, has been named presi- 
dent of the Southern California 
chapter of the Public Relations 
Society of America. He fills the 
unexpired term of John E. Fields, 
v.p. in charge of development of 
the University of Southern Cali- 
fornia, who resigned because of 
his work as program chairman of 
the society’s national conference 
to be held in Los Angeles this 
year. 


| ELLIOTT W. REED has been appointed 

an account executive in the New 
York office of Needham, Louis & 
Brorby. Mr. Reed, formerly man- 
ager of the film division and an 
account executive of Free & Peters, 
will work on the manufacturing 
division of Scovill Mfg. Co. ac- 
count, 


stamps are in the interest of small | 


/ures the effectiveness of advertis- 
ing can be increased 33% if it is 
merchandised before, after and 
during the time it runs. 

| He illustrated the importance of 
|merchandising with some Grey 
‘clients: Shwayder Bros., whose 
have such bills pending and/ business grew from a_ $4,000,000 
groups in six other states are gross in 1946 to expected volume 
working to get legislation intro-|of $50,000,000 in 1955. He de- 
duced (AA, Feb. 14). | scribed a specific Shwayder Sam- 

(Continued on Page 78) 


S&H points out that thousands | 
of merchants use trading stamps | 
as a discount for cash to customers | Durkee Is Named Ad 
Merchandising Head 
of Chrysler Division 


of retail stores, that the practice | 
has long been recognized as a} 
legitimate competitive instrument, | 
and that “trading stamps have} 

DETROIT, March 16—Burton R. 

Durkee has been named director 

of advertising and merchandising 

‘for Chrysler division, Chrysler 


proved particularly effective to) 
the independent merchant or re- | 
gional chain trying to compete) 
against large national chains. | 
# “In 1943 this national chain and Corp. responsible for creation and 
two of its subsidiaries,” it says, | qeyelopment of merchandising and 
“were indicted by a federal grand | advertising plans for Chrysler and 
jury in one state for unfair prac- | mperial sales. John Caron will 
tices, and in 1948 paid a fine of| .ontinue as advertising manager 
$30,000 after pleading nolo cOn-| of the division. 
tendere to the charge. , Mr. Durkee comes to Chrysler 
The same national chain 0n | from Maxon Inc., where he was 
Oct. 25, 1954 was temporarily en- ksupervisor on the Packard and Gil- 
(Continued on Page 6) lette accounts. He joined Maxon in 


| 1953 after several years with Wil- 
s + 2 liam H. Weintraub Co. as Detroit 

Tinted Tires Will manager and account supervisor 

Get Magazine Push 

by U.S. Rubber Co. 


on Kaiser-Frazer advertising. Pre- 
viously he had been advertising 
and sales promotion manager for 
Kaiser-Frazer. 

New York, March 15—“For that) He came to Detroit in 1948 from 
important date, wear your most) 
glamorous, dramatic tires.” 

So might read a headline of a 
U. S. Rubber Co. ad, part of a 


the West Coast, where he had been 
campaign breaking later this 


v.p. of Botsford, Constantine & 

Gardner, San Francisco and Port- 
land, Ore. 

spring to promote the company’s | 

new colored U. S. Royal Masters, | 

exhibited here today at a special | 

press preview. 

Following a series of nationwide | 
distributor and dealer meetings | 
starting April 4, U. S. Rubber wae | 
advertise its new “colorama” tires | 
in a schedule of consumer maga- 
zines including Holiday, Life and 
The Saturday Evening Post, with 
others still to be added. “Maga- 
zines,”’ said Clifford Shirley, ad- 
vertising manager, “will constitute 
the backbone of our program be-| 
cause of their ability to illustrate 
the actual color of the new tires.” 


GOOD EATING 


@ While company officials indi- | 
cated that other colors may some} 
day be added, the introductory 
line of Royal Masters will be man- 
ufactured and sold in only three 
blue, green and brown. These tints 
were chosen, Sales Manager Harry 
C. Oliver explained, because they 
harmonize with 90% of the cars 
sold today. The tires will retail, 
depending on size, for $16 to $17.50 
above the normal list price of reg- 
ular black Royal Masters. 

The color in the new tires ex- 
tends from the outer edge of a 
white sidewall—itself consuming 

(Continued on Page 78) 


DELIVERED 8READ—Omar Inc., Oma- 
ha, which serves a six-state mid- 
western area with home-delivered 
baked goods, is using this “Good 
Eating Around the Clock with 
Omar” theme in four-color news- 
paper pages, this spring. Bozell & 
Jacobs, Omaha, is the agency. The 
art is by Milton Wolsky, copy by 
Frances McGhan. 
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Advertising Age, March 21, 1955 


Puerto Rico Rum 
Will Boost Its Ad 
Budget by 20-40% 


NEw York, March 16—Rums of 


5c Cheaper, Bows 
Puerto Rico will d ddi-| # iF ; A 
onal $200,000 10 $800,000 tor ad MD St. Louis Area 


vertising this year. Its budget in| 
54 was $1,000,000. Heavier news-| Sr. Louis, March 15—Anheuser-_ 
paper schedules in 12 key markets! Busch announced today that it has 
will be used, in addition to in-| begun distribution of a new beer—_ 
creased outdoor and transportation’ Busch Lager—in St. Louis and St. | 


New Busch Lager, 


: | 
| 


| 


What, No V.P.?... 
Tatham-Laird 
Restores Admen 
to Advertising 


Management Shifts Make 


advertising. 

G. Allen Reeder, director of the 
commonwealth’s Rums of Puerto 
Rico division, released figures to- 
day which show that during the 
last six months of calendar ’54, 
Puerto Rican rum sales in the U. 
S. were up 9.3% over the compar- 
able period in ’53. Internal revenue 
excise tax collections on Puerto 
Rican rum shipments to the main- 
land for the first two-thirds of 
fiscal 1955, he said, were $10,653,- 
624, a “phenomenal 11.7% ahead 
of the same July-through-Feb- 
ruary period a year ago.” 

Mr. Reeder attributes this rec- 
ord to successful advertising and 
promotion. 

“The results warrant an imme- 
diate new campaign,” he says. “It 
has already been started on a 
small scale. But we will have 
something bigger than ever to an- 
nounce this spring in the way of 
unusual advertising.” 


® He refused to go into details. 
The new advertising campaign 


now being prepared by Ogilvy,| 


Benson & Mather, the agency, is 
expected to be ready about mid- 
April. 

Commenting on sales fluctua- 
tions during 1954, Mr. Reeder said 
that the division’s fiscal year had 
started in the period of the Puerto 
Rican dock strike (AA, July 12), 
which sent July collections 84.7% 
below those of the year before. 
Until shortly before the strike, he 
said, there had been no 1954 ad- 
vertising, and first-half calendar 
year receipts had been 7.5% be- 
hind the first half of ’53. The re- 
bound was so sharp, however, that 
the 1954 calendar year just nosed 
out 1953 to finish with the highest 
total collections in eight years. 

Mr. Reeder said: “News of the 
early returns was at first withheld, 
lest they proved to be temporary. 
But now the figures show that we 
have run ahead of year-ago re- 
ceipts month after month.” 


Reynolds Wrap 


8-Year Success 
Story Unfolded 


Cuicaco, March 16—The success 
story of Reynolds Wrap was told 
here yesterday by David P. Rey- 
nolds, v.p. in charge of sales for 
Reynolds Metals Co., Louisville. 

Mr. Reynolds spoke to 1,500 
Chicago Sales Executives Club 
members and guests amidst a huge 
display about aluminum and its 
uses in a large variety of products. 

He pointed out that a survey, 
made by the company in 1945, 
showed that only 8% of the people 
interviewed knew what aluminum 
foil packaging was, and only 3% 
knew that “it protected the prod- 
uct better.” 


s A survey made in 1953, he said, 
showed that, of the people asked 
how they preferred to have a prod- 
uct wrapped, 92% selected foil and 
83% said, “Foil protects better.” 

When asked, “How do you know 
it protects better?” 71% said they 
knew because of Reynolds Wrap, 
the speaker said. 

After the results from the 1945 
survey were in, Reynolds deter- 
(Continued on Page 94) 


‘Louis County (AA, Feb. 21). The. 
‘announcement described the beer | 
‘of the firm, which claims world | 
leadership with its noted Bud-| 
weiser, as a “light, bright beer.” | 

August A. Busch Jr., president, 
said the new beer will be sold to 
retailers at the popular price— 
$2.50 a case. It will retail for the 
same price per bottle or can as 
such other local beers as Falstaff 
and Stag, at 20¢ and 25¢. Bud- 
weiser, Busch’s premium beer, now 
sells for 25¢ and 30¢ a bottle, after 
having been sold for a nickel less 
for a couple of months in the St. 
Louis market only. 

Mr. Busch said the new lager 
will be introduced in the St. Louis 
area in 12-ounce bottles and cans 
only, not as a draught beer. He 
added that “in the near future” 
the company plans to introduce 
the new product elsewhere in Mis- 
souri and in nearby sections of 
Illinois, probably through all pres- 
ent Budweiser retail outlets. 


# The introduction of Busch Lager 
will be accompanied by an inten- 
sive advertising and promotion 
campaign, to be kicked off Friday. 
Newspapers, outdoor displays, ra- 
dio and tv will serve as advertis- 
ing media. The merchandising and 
promotion campaign will include 
a fleet of Busch Lager trucks car- 
rying the emblem of the new beer. 
Special displays for grocery stores, 
taverns and other retail outlets 
also are to be used. 

Mr. Busch declined, however, to 
reveal the exact extent of adver- 
tising cost or volume. He said 
Busch Lager was produced as the 
result of requests from dealers for 
a popular-priced beer of fine 
quality. Mr. Busch added: 

“As a result of these often re- 
peated requests, I asked our brew- 
master and vice-president, Frank 


| 


MARY’S HOUSEKEEPING—On-stage shots from a new Good Housekeep- 

ing color film show part of what goes on in the life of Mary Evans, 

typical housewife. The film explains the part played in Mary’s life 

by Good Housekeeping’s seal and product-testing program. MPO 
Productions is the producer. 


New Color Film Shows Homemaking Role 
ot ‘Good Housekeeping’s’ Seal Program 


New York, March 16—‘What 


‘ing department investigating an 


Goes on at Good Housekeeping” electric blanket, a venetian blind, 
is a 16 mm. sound color moving (a refrigerator; the laundry oenter 


picture which is getting wide ac-|studying washing techniques, 
claim from women’s clubs, schools | equipment and products; new rec- 
and colleges and other consumer/ipes being developed in Good. 
groups, as well as from advertis-| Housekeeping’s 11 kitchens; the | 
ing people to whom it has been | beauty clinic supervising “skin | 


Tatham Board Chairman, 
Laird Agency President 


CuicaGco, March 16—The third in 
a series of reorganization steps at 
Tatham-Laird, designed to maxim- 
ize the effectiveness of the agency’s 
creative talents, was revealed here 
today by Kenneth Laird. Mean- 
while, Arthur Tatham spoke at 
the ANA _ convention, at Hot 
Springs, Va., on the general prob- 
lems which led to the managerial 
shifts. 

The agency’s problem, Mr. Laird 
said, has been a natural concomi- 
tant of growth; the creative men 
who comprised the organization 
when it was set up in 1946 had, by 
1955, become so enmeshed in man- 
agerial duties that they felt their 
value as advertising men was not 
-being used to the greatest benefit 
of their clients. 

As a result, Mr. Tatham, who 
has been president, will be chair- 
man of the board and also chair- 
man of the agency’s creative com- 
mittee. Mr. Laird moves up from 
vice-president and treasurer to 
president and also will head the 
strategy planning staff. 


= The reorganization will leave 
Tatham-Laird’s high command to- 
tally lacking a v.p., a rare phe- 
nomenon in the ad business. 


H. Schwaiger, and his staff of 
skilled brewing associates to fol- 
low through on this suggestion. 
For many months they produced | 
'brew after brew. All of them were 
‘tested, tasted, and compared, but 
none measured up to desired 
standards of quality. Finally, one} 
day a brew was produced that met 
/every test and, when tested, won 
peony unanimous approval of all of 
us. I was proud when my associ- 
_ates decided to name this new and 
'fine beer of ours Busch Lager.” 


| 


day, 


shown. 

The film, produced for Good 
Housekeeping by MPO Produc- 
tions, features the famous Good 
Housekeeping Guaranty Seal, and 


dramatizes the work of the Good | 


Housekeeping Institute, which 
tests products and checks the ad- 
vertising claims made for them 
before advertising is accepted in 
the magazine and the use of the 
seal permitted. 

Mary Evans, as heroine of the 
picture, is the typical housewife 
who is followed through a busy 
playing the roles of cook, 


‘glamor girl, chauffeur, laundress, 
nurse, teacher, comparison shopper | 


and other incidental parts. 

Then the work of the labora- 
tories of Good Housekeeping In- 
stitute is shown and related to the 
products purchased and used by 
Mary Evans. 


|tests’”’ of various sun tan lotions, | 
‘and the textile laboratory putting 
|a fabric through its paces in the 
| Fade-o-Meter, a machine that 
‘simulates sunlight for the equiv- | 
/alent of weeks or months. 

(Continued on Page 79) 


Two members of the agency 
staff have been moved into the 
top management to take over some 
of the administrative duties. Har- 
old Jensen, head art director since 
1946, will take over the duties of 


| treasurer. Head art director at Bat- 


(Continued on Page 6) 


Los ANGELES, March 16—The 
state of California is suffering in 
its tourist trade because of the) 
lack of a formal and official recog- | 
nition of advertising. 
| At least that’s the contention of | 
Kenneth Decker, public adminis- 
‘trative analyst, in a new survey 
of tourism issued by the Univer- 
| sity of California’s bureau of pub- | 
lic administration. 

_ In his report, titled “The Tourist 


‘California Tourist Trade Is Poor Because 
State Won't Recognize Advertising: Decker 


which do not have formal govern- 
mental agencies for promoting 
tourist trade are California, Ala- 
bama and Texas. 

Advertising, the chief form of 
promotion, has been conducted in 
California almost entirely by two 
organizations: the All Year Club 
of Southern California and Cali- 
fornians Inc., which represents 48 


|Northern California counties. 


| Trade in California,” Mr. Decker|# [In comparison to Florida, ac- 
= The picture shows the engineer-' points out that the only States cording to Mr. Decker, advertising 


New exhibit technique tried out in| 


| N. Y. trade show ...... Page 16 
\‘Belgian award to brewers) 
| is not genuine, magazine, 
| GAYS weccceccccsesess Page 24b. 
‘Brown-Forman sets Old Forester. 
ad drive .............. Page 24b_ 


/The small fry—14 to 21—buy half) 
| the radios today ........ Page 25 
Odd-size beer containers must 
| show content size clearly, U. S. 
| Treasury says ........ Page 28 
‘Cancer scare partly to blame for 

cigaret sales dip ...... Page 28 
After 15 years, Cutty Sark Scotch) 

advertises again ........ Page 28. 
Gunther Brewing promotes new la-| 


Brand name awards given to 119 
retailers 
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.expenditures by the California 
organizations have fallen behind. 


In 1952 the All Year Club spent 


$565,000 on tourist advertising. In 
1953 it spent $400,000. 

“In Florida, the city of Miami 
and the Miami Chamber of Com- 
merce alone,’ Mr. Decker writes, 
“spent a combined total of almost 
$400,000 in 1951 and $660,000 in 
1952. 

“The $450,000 authorized by 
Florida’s state government for 
tourist advertising,” he continues, 
“indicates that state is spending 
more than $1,000,000 annually on 
advertising to attract visitors.” 

Mr. Decker’s report cited figures 
by Californians Inc. that in 1950 
more than $135,000,000 was spent 
by tourists to Northern California, 


ia sum which “turned over” 18 


times and sustained buying power 
and business to the extent of more 
than $2,400,000,000. 


’ 


Life’ Moves Harter 

Robert C. Harter, formerly with 
the New York sales staff of Life 
International, has been assigned to 
the Detroit office. 
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ANA Hits Bait Ads as 
‘Revolting Perversion’ 


(Continued from Page 1) ,tising men of companies stressed 

the statement continued. ‘better ways to explain to manage- 

Since bait advertising involves|ment what advertising problems 
the insincere use of a product as are, as well as methods of evalu- 
a lure, without any honest intent | ating and planning advertising 
to sell, it is “a revolting perversion | ‘from an organization standpoint. 
of advertising,” the statement said. | 
ANA pledged its support and | ® William B. Smith, v.p. for ad- 
called on all members of the busi- | vertising, Thomas J. Lipton Inc., 
ness community to “stamp out this told the ANA that sound advertis- 
dishonest practice immediately.” ing planning begins with investi- 

It specifically recommended: gation of these areas: (1) financial 
“that the statutes which are al- | orientation, (2) sales history, (3) 
ready in existence be promptly and | competition, (4) product and con- 
vigorously employed—and that all | sumer research, (5) advertising 
advertisers, business men and operations and (6) sales promotion 
members of the public generally operations. 
give local enforcing officers their}; He said advertisers must try to 
fullest cooperation.” ‘tind the right answer to: “What 

Also, “that media, which are in| the hell should this advertising be 
a position by their close contact to|trying to accomplish and why?” 
ascertain the bona fides of their He said the job of the advertising 
advertising accounts, act to pre- | executive is basically a “contin- 
vent and forestall abuses by assur- | uing cycle of evaluation, planning 
ing themselves that media are not and execution.” 


being made a party to a ‘bait sell- Mr. Smith feels that the founda- 


ing’ operation.” 


_tion of sound planning is an “esti- 


The ANA’s management project | mate of the situation.”” Upon this 
(See story and chart on Page 92) foundation capabilities, limitations 
was reflected in many of the gen-| courses of action, 
eral meetings, where top adver-| 


influences af-| 
fecting each course of action, deci- | 


be studied and put into effect. 


situation” is what he calls EEI, or | 


to time. 

After development of EEI, the 
next important thing is to establish 
a list of sources for gathering each 
essential element of information. 
Then, he said, a systematic and 
continued plan for gathering and 
recording the information at reg- 
ular intervals can be developed. 
Once the information is current, 
evaluated and interpreted, it need 
only be put to use. 


8 W. B. Potter, director of adver- 
tising, Eastman Kodak Co., was 
unable to attend the meeting. His 
speech was read to the group by 
Lowell McElroy, ANA v.p. In it 
Mr. Potter told the ANA how 
Kodak solved the problem of get- 
ting management understanding 
and support for advertising bud- 
gets. 

In Eastman’s case, he said, the 
key is the General Management 
Advisory Committee, which is 
loaded with production and con- 


trol men, largely technically and 


, | Scientifically oriented. Advertising 


ls : 
isn’t exact and cannot promise 


‘completely predictable results; so 


cost. 


JOHN S. KNIGHT, Publisher 
STORY, BROOKS & FINLEY, Nationa! Reps. 
Affiliated Stations — WQOAM, WQAM-FM 


invest new millions in Miami, 


New Retail 
Stars over 


When the biggesf names in retailing 


that's 


the best proof possible of the rapid, 
sound growth of Florida's year ‘round 


Gold Coast. 


This booming area is setting new rec- 
ords in business, building and buying 
alike — and The Miami Herald of- 
fers you the chance to blanket the 
whole billion-plus market at one low 


See your SB&F man today 


sions, strategy and execution can Mr. Potter tries to explain the ad- 
vertising problems in management 
The key to the “estimate of the committee language. 


Also the management is con- 


Essential Elements of Information stantly informed about the climate 
—a group of factors bearing on a) 
problem, and changing from time 


of advertising, the battle for at- 
tention, and the increasing diffi- 
culty of the selling job. Further, 
he said, management is given fig- 
ures—like the fact that while it 
took 30 years for national advertis- 
ing expenditures to go from one to 
two billion dollars, they quad- 
rupled in the last 10 years, and the 
number of national advertisers has 
nearly trebled in the past 15 years. 


distribution are brought home by 
quoting recognized management 
men like Harry Bullis, of General 


of General Electric. 

A task basis is used to set up bud- 
gets for each division, entailing 
meetings with the v.p. in charge 
of sales and advertising and the 
v.p. in charge of manufacturing. 
It’s a two-way street, with the 
marketing men getting briefed on 


® Finally, the increasing costs of. 


Mills, and Roy Johnson, exec. v.p.| 


Advertising Age, March 21, 1955 

vertising executives how the agen- 
cy has worked in allocating spe- 
cific advertising expenditures and 
sales to markets and what it has 
learned from the _ experience. 
Basically, FC&B relates the changes 
in the percentage of total adver- 
tising received by a market to the 
percentage of total sales accounted 
for by that market. 

The result has been that the 
company could see clearly how 
markets behaved and also see a 
general yardstick of the effect on 
sales of consumer advertising. The 
system has two limitations, Mr. 
|Gerhold indicated: (1) it doesn’t 
indicate the full, long-term effect 
\of advertising on sales, and (2) it 
becomes meaningless when strong 
‘additional sales efforts of other 
types (like deals and promotions) 
are closely associated with the 
advertising. 


® David F. Beard, general director 
of advertising, Reynolds Metals 
Co., told the ANA about his com- 
‘pany’s decision to employ written 
contracts with agencies. It began 


productive capacity of new plants, | after the difficulty experienced by 
new products, relative amounts of | | auditors in going through adver- 
profit in each division and the re- 


lation between sales expense and 
advertising expense. 
line expense is largely advertising, 
whereas in industrial and com- 


sales and road-force service. 


® Finally, the budget and plans 
are presented. Usually this presen- 


account of what 1954 efforts East- 


penditure is wiped out. 


goes to the committee, 
item by item, where the expendi- 


Disneyland exhibit in California. 
Eastman also tells the story of 
its advertising to both stockholders 
and employes; last year Mr. Potter 
‘talked to some 2,700 people taking 
company training courses. 


® Paul Gerhold, v.p., Foote, Cone 


|'& Belding, told the assembled ad-) 


“Amateur” | | 


mercial lines, the main expense is | 


tation is preceded by an itemized | 


man will discontinue in 1955; thus | 
the image of ever-increasing ex-| 


An exceedingly detailed plan' 
showing, | 


ture is to go—by media. Also in-| 
cluded are new projects, like the) 


tising department and agency rec- 
lords. 

Mr. Beard secured from ANA its 
report on the subject, first pub- 
lished in 1934 and updated in 1949. 
His agencies furnished copies of 
‘the Four A’s standard contract 
| (which Reynolds decided was not 


| specific enough). 


s After a number of legal sessions, 
/a contract was arrived at which is 
basically the same for Reynolds’ 
four agencies, differing only in the 
‘eases of the agency handling ex- 
port advertising and the agency 
which handles primarily — sales 
promotion material. 

The contracts spell out the 
client-agency relationship, detail 
agency rights, methods of billing, 
responsibility for liability insur- 
ance, and termination and billing 
procedure. The agencies are now 
happy, Mr. Beard reported, and 
auditing time has been cut sharp- 
ly. He told ANA members that 
copies of the Reynolds contract 
are available at the ANA office. 
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LD RE Pes 


To sell more 
where more is sold 


irs FIRST 3 FIRST! 


Concentrate in the three markets that account for 18% of total 
U. S. Retail Sales. Then, pre-sell more than 3-of-every-5 families in 
these markets—and you have the kind of purchasing power that 
really brings back big returns. 


That’s exactly what you get when FIRST 3 MARKETS carries 
your sales message to the city and suburban markets of New York, 
Chicago and Philadelphia. These areas account for 14 of Drug 
sales, 15 of Food sales, ’% of Furniture and Appliance sales, and 
more than 14 of total U. S. Apparel sales. 


General Magazines, Syndicated Sunday Supplements, Radio and 
TV family coverage thins out in these concentrated super-sales 
areas. Only FIRST 3 MARKETS is especially geared to deliver 
saturating coverage in America’s three top markets. For advertis- 
ing that sells more where more is sold it’s FIRST 3 FIRST. 


Circulation in excess of 6 Million. 


The group with the Sunday Punch 


\ New York Sunday News 


r ; Coloroto Magazine 
Chicago Sunday Tribune 
Magazine 


MVEYS GROUD Philadelphia Sunday Inquirer 
“Today” Magazine 


Rotogravure ¢ Colorgravure 


New York 17, N. Y. News Building, 220 East 42nd Street, VAnderbilt 6-4894 °* Chicago 11, Ill., Tribune Tower, SUperior 7-0043 
San Francisco 4, Calif., 155 Montgomery Street, GArfield 1-7946 © Los Angeles 5, Calif., 3460 Wilshire Boulevard, DUnkirk 5-3557 
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ad campaign in rorthern Califor-' Francisco, is the agency. 


‘nia for its coffee. Media schedule 


A. Schilling & Co., San Francis-| includes newspapers and Western 
co, has launched a major spring| Family. Beaumont & Hohman, San 
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.|mational chain,” S&H says, 


Sperry & Hutchinson Issues Blast at 
Chain for Attacking Trading Stamps 


(Continued from Page 2) 
joined from cutting prices in a suit 
brought by a retail grocers’ asso- 
ciation in another state under an 
unfair sales act. 

“It is a matter of regret to have 
to mention these difficulties of this 
“but 
since this chain is trying to blame 
trading stamps for price wars, it 
becomes necessary to look at the 
facts, and the record.” 

Commenting on Safeway’s re- 
cent statement that the use of 
trading stamps by retailers is un- 
economical and costly, S&H de- 
clares that “any high school econ- 
omics student knows that any pro- 
motional or merchandising or oth- 
er competitive instrument which 
will increase volume can and does 
actually produce lower prices at 
the grocery counter. The advertis- 
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ing industry is predicated upon 
this simple truth. 


@ “Perhaps the best evidence of 
the effectiveness of the trading 
stamp service to the independent 
store or regional chain,” S&H 
says, “is the amount of money and 
effort this national chain is ex- 
pending to try to deprive the local 
merchant or regional chain of the 
right to use this legitimate com- 
petitive instrument, and_ the 
housewife of her earned discount 
from the payment of cash.” 

To the charge that trading 
stamp companies are not in favor 
of unfair sales or fair trade laws 
S&H declares that it is not opposed 
to them but that “it has objected 
and does object to the abusive use 
of these laws against trading 
stamps by persons claiming that 
their use constitute price cutting. 
The issuance of trading stamps,” 
it says, “has been firmly estab- 
lished in the courts, and consti- 
tutes a discount for the payment 
of cash, and does not constitute a 
price cut.” 

About unredeemed stamps: S&H 
says that the U. S. Treasury De- 
partment, for income tax pur- 
poses, has concluded that 95% of 
the trading stamps issued by S&H 
are redeemed by the company. It 
also cites that certified public ac- 
countants records over the past 15 
years demonstrate that the dollar 
cost of redemption has actually 
exceeded the estimated liabilities 
for such redemptions from 2% to 
5%. 


® Commenting on the charge that 
trading stamps are a price cutting 
lure—not advertising, S&H says 
that trading stamps are something 
to be advertised—just like ample 
parking space, air conditioning, an 
attractive store, and attractive 
prices. 

On escheat laws: “They have no 
legitimate application to cash- 
discount trading stamps. Legisla- 
tors should not be deceived as to 
the purpose of such bills,” S&H 
says, “or as to the revenue to be 
derived from suits under such 
laws, if enacted. The actual pur- 


pose and effect of such legisla-| 
tion if passed would be to make it’ 
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impossible for trading stamp com- 
panies to operate. Consequently 
no revenues could be derived from 
such legislation.” 

As previously reported, S&H is 
a defendant in a suit brought by 
the state of New Jersey which 
seeks to collect the funds set aside 
for all S&H stamps issued between 
1896 and 1950 that have not been 
reclaimed (AA, Feb. 14). No date 
has been set for a court hearing as 
yet. 

Safeway Stores has not seen the 
S&H release and therefore has no 
comment, AA was told. 


Tatham-Laird 
Restores Admen 


‘|to Advertising 


(Continued from Page 3) 
ten, Barton, Durstine & Osborn, 
Chicago, for seven years before 
joining Tatham-Laird, Mr. Jensen 
has been serving as a trustee of 
the agency’s profit-sharing trust. 
manager, will be assistant treasur- 

(Continued on page 6) 

er. Mary Kyak will continue to 
serve as secretary. 

’ The two previous steps in the 
reorganization were detailed in 
earlier issues (AA, Jan. 17, March 
7); these (1) unified Tatham- 
Laird’s media staff and (2) estab- 
lished the strategy planning staff, 
the agency’s six-man nerve center, 
bringing key agency figures into 
immediate relationship with its ac- 
count groups. 


# The creative committee is a top 
level group designed to serve as a 
repository of the agency’s experi- 
ence as well as its stimulative 
powers; it includes the heads of 
the media, research and market- 
ing-merchandising departments, 
Mr. Laird explained. 

As a result of the reorganization, 
in addition to being relieved of fis- 
cal and other administrative duties, 
both Messrs. Tatham and Laird 
will give up direct responsibility 
for the supervision of accounts. 


Kaplan Agency Is New Name 
Kaplan & Bruck, New York, has 
changed its name to Kaplan 
Agency to reflect the present 
ownership of the agency. 


DO YOU 
BELIEVE IN 
SIGNS? 


These are mighty good 


ones to follow if you want 


WSAZ-TV 


quick profits in our highly 
profitable Industrial Heart 


of America. Here’s a 
TV-radio combination of 


unequalled impact (avail- 
able at combination rates) 


to carry your advertising 
messages straight to your 


best customers in the Ohio 


River Valley. You’re wise 


when you follow such 
significant signs . . . par- 


ticularly the one pointing 
now to The Katz Agency! 


your MUST BUY 

STATIONS IN THE 

INDUSTRIAL HEART 
OF AMERICA 
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LLELTI STIR TERED DAES ASIA EISE NETO EEEEE RA ESTEL ETSI Ie 


Can Britain 
hold onto its 
own Formosa ? 


It’s the “Key of Western Asia” and one of the world’s most cru- 
cial air bases. The Greeks to the north claim it’s theirs. So do 
the Turks to the east. Reds control a third of it, but Britain’s got 
it. Who holds the winning hand? What’s going to become of 
U.S. air bases already there? George Weller tells why the 
trouble has only begun on Cyprus, The Island Everyone W ents. 


automation 


They've got factories now where 


a oe ee, on a a a ld 


ee a 


you push a button and machines 


do the rest. But despite claims 


The human body wasn’t designed 
for it. We do too much of it. (It’s 


our single greatest activity!) Chairs S SN t th 
can be torture unless they’re tailor- | fee &, O eC CO N fa N 
made. Robert M. Yoder tells of the . : ] 
headaches (and backaches) of a 


billion-dollar industry that’s trying 
to design the perfect chair. 


perfected push-button selling. 


EX-MARINE LANDS 
ON CRIME 


* » . . 
FHA scandals, dug up the Harry Dexter White 
papers. He’s Warren Olney, III, “new broom” 
chief of the Justice Dept.’s Criminal Division, 


and he prosecutes Federal lawbreakers, from 
kidnappers to mongoose smugglers, at the drop 
of a clue. Here’s the Hawkshaw-Blackstone rec- 
ord of our top crime buster. (Article by 
Sidney Shalett.) 


and make customers. That's why 


advertising works hardest in The 


That’s what they used to say 
about big Ted Kluszewski. 


e 2 : But last year che was the 
mto a 4 league’s best-fielding first 


@ . 
soon. MEL Seq Saturday Evening Post. People 


: : : Earl Lawson takes you into 
it. But the little middle-aged the dugout to meet The Red- 
Englishman found a third se- legs’ One-Man Gang. 

cret of strength — picked up a 

movie star and stood a whole 

liner on its ear. Don’t miss this 

hilarious new novelette by . . 


Spend more time with it and have 


Against Con Men 
nn aaa 


Cities of the World: 
swoaront 


sOST “=. Wa greater confidence tn it than In 


any other weekly: The Post 


—_ 


ox: ees Geam gets to the heart of America. 


Jpper Peni 


4s 
1, 7 articles, 
pon 1 novelette. 


* Source: “The Measure of o Mogarine” 
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NADA Sends Kits tor 


‘Spotlight on Automobiles’ 
National Automobile Dealers 


SECRETS OF WRITING POWER 
revealed in The Wizardry of Words—the 
gist of good writing as disclosed by the 
great masters. No matter how sharp a 
copy writer you may be you will get a 
lift from this pas little ae book of 
inspiration and good advice. Used by hun- 

of successful writers .. . 31.00— 
money back if not pleased. 
A. C, BELDEN 

394-F Pacific Ave., San Francisco 11, Calif. 


Assn. has sent to 3,566 representa- 
tive dealer leaders a kit for “Spot- 
light on Automobiles,” NADA’s 
program for local sponsorship to 
be held April 11-16. 

The kit, developed to assist local 
dealer groups in organizing, pro- 
moting and conducting the pro- 
gram, contains ad mats, posters, 
bumper strips, suggestions for 
school programs, dinners, other af- 
fairs, suggested editorials, 
speeches, radio scripts, and other 
data. 


Chesterfield Tired 
of Godfrey, but Still 
Buys Spots in Show 


New York, March 16—Though 
the amount of money involved is 
far less than it was in the days 
when Arthur Godfrey represented 
a big chunk of the company’s ad- 
vertising budget, Liggett & Myers 
still is attracted by the redhead’s 
salesmanship. 


Chesterfield, which parted com- 
pany with Mr. Godfrey abruptly 
a year or so ago, after being his 
first and biggest network booster, 
now has a radio-television spot 
campaign going in about 15 major 
markets. 

In three or four of these, Cun- 
ningham & Walsh’s choice for the 
best position consisted of station 
breaks in Godfrey’s morning sim- 
ulcast. Among the stations on the 
list: WBBM, Chicago, and WCBS 
|TV, New York. 


sollaiy-atsdi GUE end stronger WE exer lng 
his forty-six current sponsors individualized benefit of his 
ne Oe ee Monday 
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Store Strike in 
Pittsburgh Ends 
After 67 Weeks 


(Continued from Page 1) 
eries to the stores made it impos- 


sible to maintain adequate in- 
ventories on department store 
shelves.” 


When the smoke had cleared 
away, the city purportedly had set 
a record—this was generally rec- 
ognized as the longest and costli- 
est mercantile strike in the na- 
tion’s history. And whatever the 
results, they appeared to offer lit- 
tle consolation or credit to either 
labor or management, considering 
the losses and the length of the 
wrangle. 

Most shoppers long since had 
been trading at department stores. 
And the stores had been promising 
deliveries on virtually everything, 
despite idled drivers and helpers. 

In some cases, big-ticket mer- 
chandise was being ordered at the 
stores and being shipped direct 
from the manufacturers to the cus- 
tomer’s home. 

Meanwhile, late last week the 
peace curbed a multi-city action 
by Retail Clerks’ Local 1365, which 
hours before the end dispatched 
pickets to Gimbel stores in Mil- 
waukee and Philadelphia, in a 
boycott action to assist the local 
outlet. 


® Now that the 16-month-old has- 
sle is officially over, trucks are 
scurrying between warehouses and 
the stores prior to house deliveries 
expected “early this week.” 

At the same time, management 
and labor were busy touching up 
contracts with the remaining un- 
settled unions calling for a 5¢ 
hourly wage hike—in line with 
the pattern of other unions, except 
the teamsters. 

Of the 12 unions originally strik- 
ing, these seven are signed: Team- 
sters, warehousemen, building 
service workers, upholsterers, car- 
pet layers, machinists, garagemen. 

These five were still unsigned 
at week’s end: retail clerks, office 
workers and restaurant workers 
(all three involved in the truce 
signaling the strike’s end) and the 
operating engineers and the fire- 
men and oilers (not involved in 
picketing). 


# When AFL teamsters Nov. 26 
accepted an 8%¢ hourly increase 
| (AA, Dec. 6, ’54), the event was 
| generally accepted as a_ green 
| «ight to total peace. And in that 
| pact the teamsters gave up the 
icight to control helpers on the 
| rucks, a noteworthy step toward 
| ending the strike. 

However, Local 29, Building 
Service, and lesser unions didn’t 
.mmediately go along. Local 29 
stood pat and took over the posi- 
ion of major holdout. Later, after 
| ther locals had fallen into line, 
| Local 29 officials shook hands with 
|Sam Robb, director of the Labor 
'Standard Assn.—acting for the 
| stores. At this point, everybody 
| was happy except the three unions 
| still maintaining pickets. They 
| wondered—and still do—how long 
|their support from other locals 
|would stick with them, and how 
\long they could remain holdouts 
without that support. 


Schwimmer & Scott Adds 4 


Schwimmer & Scott, Chicago, 
|has been appointed to handle ad- 
vertising for four new accounts. 
They are Lissner Industries Inc., 
Madison, Wis., maker of Tri- 
Wonder Bug and Odor Killer 
|lamps; Nelson Pharmacal Inc., 
Chicago; Nu-Trishus Products 
Corp., Chicago producer of canned 
|food products, and Brown Food 
_Processors, Lansing, Mich., pack- 
er of fish and sea food products. 
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J history. Building contracts in the county totaled 
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ith population now topping the million mar 
oq COMMNG fi Lf in the city and adjoining suburbs, 10,300 new 
: homes were built in the year—more than 80,000 
j : Sa since the war. Now in a compact area—all within yor" 
ba. MUL Yh KEE: 12 miles of downtown Milwaukee — advertisers write for the new booklet 
: find a greater consumer market than in any one changes in sititwaukee ‘and 
sa of 13 entire states. sues seta cea 
« M : LI 0 \ AR tions and coverage. 
: THE MILWAUKEE JOURNAL 
| Read in 9 Out of 10 Homes in the Metropolitan Area 
; Representatives — O'Mara & Ormsbee, Inc. New York, Chicago, Detroit, Los Angeles, San Francisco 
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Q: I’m interested in covering both middle 


management and top management. Can I get 
this coverage in“U.S.News & World Report”? 


A: Absolutely. The total managerial 
circulation of “U.S.News & World Report”— 
$22,200—is divided almost 50-50 between 
general officers and other executives and 
managers. [he latter include production, 
operating and maintenance managers, chief 
engineers and engineering personnel, sales 
managers, comptrollers, auditors, purchasing 
agents, etc.—all key men on today’s 
“buying teams.” 

All these men, whatever their titles or the 
work they do, read “U.S. News & World Report” 
for the essential “pocketbook” news which 


NOW MORE THAN 725,000 NET PAID CIR 
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affects their plans and decisions. Alongside news 
of such vitality and interest, your advertising, 
of course, gets read and makes its point. 

Our book entitled “Penetration” makes clear 
the breath and depth of this coverage. 
Ask to see it. It lists the job functions and 
positions of some of our subscribers in 50 of 
America’s largest and most important 
companies. What is true of these 50 
companies is true for so many others on 
your best customer and prospect 
list. You can cover them—top manage- 


ment and middle management—through 
“U.S.News & World Report.” 
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A market not duplicated by 
any other magazine in this field 


Advertising offices, 30 Rockefeller 

Plaza, New York 20, N. Y. Other advertising 
offices in Boston, Philadelphia, 

Cleveland, Detroit, Chicago, St. Louis, 

San Francisco, Los Angeles, 

and Washington. 
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“The government is sure falling down on 
for a month.” 
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Extension of Self-Regulation Needed 


We have always believed that the advertising industry ought to 
police its own house and regulate its own business, so as to enforce 
reasonable and decent standards with regard to truthful advertising 
and advertising that is in good taste. 

We have also believed that, by and large, the advertising industry 
has been more aware of its own shortcomings, and more willing to 
acknowledge them and do something about them, than most other 
businesses. Operating under steam generated within the industry, the 
advertising business has developed a host of mechanisms for raising 
the level of advertising, and for preventing wide dissemination of ad- 
vertising which is untruthful, or in bad taste, or lacking in believa- 
bility. 

Major media, as well as leading advertisers and advertising agen- 
cies, have generally done an excellent job in this area. In scores of 
individual cases, media in particular have set standards for the ad- 
vertising they will accept which not only meet general requirements 
of believability, truthfulness and good taste, but frequently exceed 
them. 

Yet the current furor over bait advertising is conclusive evidence 
that the problem has not been solved. It is pretty conclusive evidence, 
too, that there is an important hole in the protective armor of self- 
regulation, and that the problem of bad advertising cannot be solved 
until this hole is effectively plugged. 

The hole that needs plugging has developed because of the innate 
reluctance of individuals in the advertising business to accept the no- 
tion that they must, whether they like it or not, be “their brother’s 
keeper.” It is important that every advertiser, every agency, and every 
medium keep its own house in order, and maintain its own high 
standards. But it is unfortunately true that all untruthful, misleading 
and deceptive advertising cannot be prevented if this is the end of 
self-regulation by the industry. Pressure of some sort must be ap- 
plied to that fragment of the industry which has no inherent interest 
in living up to decent standards. The decent people in the business 
must not only act decently themselves, but they must do their best to 
see that the other fellow acts decently, too. 

There are problems in this area—particularly legal problems— 
but they must not be allowed to prevent such action entirely. It is 
still possible to bring moral suasion to bear, and it must be brought 
to bear. 

No one in the industry must be allowed to get the notion that he can 
violate the precepts of good, honest advertising with impunity. He 
must be made aware that more than passive disapproval of such 
actions is involved, and he must, wherever possible, be dissuaded from 
any course which casts a stigma on advertising and business. 


Downtown Isn't Dead Yet 


The main store of Carson Pirie Scott & Co., leading Chicago re- 
tailer, is located in a rented building, with the lease running out 
shortly. Carson’s tried to buy the property, and ran into estate prob- 
lems which seemed insoluble. As a result, it is giving up its quarters 
on State St., at Madison, in the heart of Chicago’s loop. 

It is interesting to note, however, that Carson’s has no intention of 
abandoning State St., which, along with other top retail shopping 
streets throughout the nation, has frequently been counted out as a 
retail center. 

Carson’s will build its own building, just south of its present loca- 
tion, and continue to operate on State St. It is true that the store owns 
considerable property in the area in which it is now operating, and 
this may well have influenced its decision. But it is at least equally 
significant that this huge department store has not chosen to abandon 
its downtown location, but instead will invest several millions of 
dollars in constructing new quarters on the same old street. 


What They re Saying 


Discount Hunting Feeds on 
Discount Talk 

New-car dealers as a group rep- 
resent one of the most potent 
and important factors in the eco- 
nomic life of the nation. They 
have more money invested in the 
auto business than the giant 
manufacturers. Dealerships are 
key businesses in every commu- 
nity. 

Yet, in spite of the efforts of 
dealer leaders to sound a strong, 
confident note at the NADA cen- 
vention in Chicago, several com- 
prehensive news reports which 
appeared in important daily pub- 
lications sounded sour notes. 

One report had this theme: “The 
accent was on the blues in Blue- 
print for Profit.” 

Another led off this way: “Auto 
dealers claim they’re hurting be- 
cause they’ve been giving you too 
much for the old car you traded 
in on a new one.” 

Most dealers will blame the 
newspapers for this. But that is 
pointless. The reports were backed 
up with chapter and verse from 
auto dealers. They are the source 
of the sour notes, not the pub- 
lications. 

Dealers know very well that the 
new-car business can be hurt 
seriously by lack of public confi- 
dence. A new Car is a postponable 
purchase. 

This makes it all the more 
strange that dealers should air 
their troubles in the public print. 
Is it possible that these dealers 
imagine that new-car prospects, 
who read about the hard times 
dealers are having, will shop for 
a good deal with less vigor? 

The opposite is true. Discount 
hunting feeds on discount pub- 
licity. 

The dealer, who wants to lessen 
the impact of discounting, will 
ignore the subject. He will talk 
instead of the care with which his 
shop prepares cars for delivery, 
the service he gives, the reputation 


he has at stake in seeing that his! 


owners are cared for properly. 

If the dealer wants to talk about 
his business, he should seek to sell 
it—instead of discounting it. 

—Editorial in Automotive News. 


Radio Does All Right 
Every business has its problems, 
of course. Cigaret companies had 


the implied cancer discussion and 
adopted means of offsetting it. 
Radio has its television problems 
but that does not mean that radio 
will fold. Instead, it means that 
we are merely stimulated to great- 
er thought and effort. 

No longer does radio have heads 
of advertising agencies selling ra- 
dio time, as was done in the early 
’40s, especially when their wives 
are now talking up the glamor of 
television. We still know, however, 
that 84% of metropolitan homes 
expect to listen to radio programs 
and even that 17% of television 
owners last year purchased new 
radios. In fact, and this sounds 
even strange to me, 37% report 
concurrent use of radio and televi- 
sion although it is meant possibly 
that they do not listen at the same 
time but give equal attention to 
each medium. 

Granted that radio has lost au- 
diences at night, still it has not 
done badly during the day. Regu- 
lar programs are listened to by the 
housewife on radio, where endeav- 
oring to witness similar programs 
on television might add up to a 
rather disordered and dirty house. 
The automobile driver offers a 
highly desirable prospect for sales 
of gas, oil, tires and other ma- 
terials, still he has to depend upon 
radio in his car instead of televi- 
vision if he is to remain a prospect. 
And there are 26,000,000 cars to- 
day equipped with radio. 

—John Karol, v.p. in charge of net- 
work sales, CBS-Radio, New York, 


speaking before the San Francisco 
Advertising Club. 


Slavery of the Mind 

My objection to television is not 
merely that the quality of pro- 
grams is depressingly low; it is 
also that the screen exercises a 
hypnotic effect on the majority of 
watchers, who become glazed of 
eye and paralyzed of brain—and, 
ultimately, devoid of will power. 

Television has become more than 
an entertainment medium for mil- 
lions of people: it has become a 
kind of opiate from which they 
can escape reality by the hour. 

It is a terrible slavery of the 
mind—and, as Aristotle warned us 
a long time ago, “the worst thing 
about slavery is that eventually 
the slaves get to like it.” 


—Sydney J. Harris, in his “Strictly 
Personal” 
News. 


column, Chicago Daily 
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Rough Proofs 


“Should men have babies?” asks 
the Ladies’ Home Journal. 

A man’s answer to that question 
would invariably be, “Never un- 
derestimate the power of a wom- 
an.” 


Add Believe-It-or-Not: 

John Burgoyne, the research 
man, hired another research or- 
ganization to research his adver- 
tising. 

* 


“Here’s your chance to escape 
the mad pace of metropolitan Chi- 
cago,” says a small-town agency 
looking for copywriters. 

Those living in New York are 
probably regarded as certain pros- 
pects for nervous breakdowns. 


Martin Andersen, of the Orlando 
Sentinel Star, describes himself as 
editor, owner, ad writer and galley 
boy. 

He may also be v.p. in charge of 
taking pot shots at Miami. 


“Don’t litigate, arbitrate, Simon 
tells agency men.” 

Of course litigation is a lot more 
fun, even if it is considerably more 
expensive. 


The Department of Justice will 
shortly receive a report from a 
60-man committee containing a 
strong anti-fair trade recommen- 
dation, a Washington story says. 

And both sides may be expected 
promptly to demand justice. 


How’s that again department: 

Louis E. Wolfson pans Mont- 
gomery Ward for using stockhold- 
ers’ money to fight his drive for 
management control, and adds that 
if he wins he will expect them to 
repay his expenses. 


With Philip Morris bowing out 
of sponsorship of “I Love Lucy” 
June 27, the big question now be- 
fore the house is who is going to 
love her after that date. 


Department store sales jumped 
15% over 1954 the week ending 
March 5, and they should have 
done as well in the March 12 peri- 
od if the customers weren’t reading 
the stock market reports. 


The number of persons reaching 
the smoking age has been running 
smaller the past several years than 
during the ’40s, reports “The Value 
Line.” 


And it’s hard to get recruits from 
the corn-silk set. 


Dean McCarthy says advertising 
stimulates fear questions like, 
“Will I lose my wife if I lose my 
hair?” 

Fortunately the wife has her 
own fear question at about the 
same time: “Will I lose my hus- 
band if I lose my shape?” 


Horse racing must represent an 
unusually rich market. Not only do 
more people pay to get in to see 
the runners and trotters, but they 
also pay more to get out. 


Copy Cus. 
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There’s no business like the FOOD business when it 
comes to a need for CONSTANT ACTION. That's why 
Food Retailers put so much of their copy in THE 
INQUIRER. That’s why THE INQUIRER carried over 


1,000,000 lines of retail food advertising last year and 


Prosperity Boosts Food Sales in 
DELAWARE VALLEY, U.S.A. 


scored a gain of 13%. For day-by-day action, put YOUR 


advertising where advertising pays... in the newspaper 
that’s FIRST FOR ACTION in Delaware Valley, U.S.A. 


First in National, Retail, Classified and Total Advertising. 


Food marketers do a booming business 
+ ° ¢ in Delaware Valley. Here, 1,381,000 
families account for nearly $1% billion 
in annual food sales—and still the 
Valley grows! 


Constructively Serving Delaware Valley, U.S.A. 


Exclusive Advertising Representatives: West Coast Representatives: 
NEW YORK CHICAGO DETROIT SAN FRANCISCO LOS ANGELES 
ROBERT T. DEVLIN, JR. EDWARD J. LYNCH GEORGE S. DIX FITZPATRICK ASSOCIATES FITZPATRICK ASSOCIATES 
342 Madison Ave. 20 N. Wacker Drive Penobscot Bidg. 155 Montgomery St. 3460 Wilshire Boulevard 


Murray Hill 2-5838 Andover 3-6270 Woodward 5-7260 Garfield 1-7946 Dunkirk 5-3557 
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¥ I oblem: Get the South to Buy More 


Betty Crocker Cake Mix 


& 
Solution: aad 12 Pages of Advertising 


in The Progressive Farmer 
fo the Schedule 


Result 


: A 50% Gain in Sales to 
1,250,000 Rural Families 


1 LB. 4 02. NET wr. 


You add 
fresh eggs and water 


{ Bieached } vegetable 
y General Mills, Ine. 


Mien. GO 
ugar Softesitt Cake Flour qneapeds, we 


General Offices. we 
flavoring and color. Mid. b 


INGREDIENTS: $ 
gait, and artificial 


THE SOUTH SUBSCRIBES TO 


THE SOUTH is a huge, 16-state, fast-growing mar- 
ket, 51.4% rural in population.* It takes a rural 
magazine to sell the rural South. The Progressive 
Farmer dominates this market as no other maga- 
zine dominates a market of similar size. 


Southern rural women love to bake cakes. 99.2% of the 
women readers of The Progressive Farmer bake cakes and 
86.5% of this group use prepared cake mixes. 


When Batten, Barton, Durstine & Osborn began han- 
dling the Betty Crocker Cake Mix account in 1953, The 
Progressive Farmer was one of the first magazines to be 
placed on the advertising list for a big campaign—a total of 
12 pages, mostly full-color, full-bleed. 


Results were phenomenal! In one year, Betty 
Crocker Cake Mix moved into first place as the 
favorite cake mix of The Progressive Farmer’s 


PAUL HUEY, Vice-President and Advertising Manager 
Birmingham 2, Ala. + Telephone: 54-2571 


P> Pe Fs - 


: bh Rpg ay nol ect mea ig 2 ne . Past te Pec ee oad ee 5a Pa ele RTS Te Re A ak lit Re seb cae Bie iio SAPar Re A Re, “ot age ple sore ete sak a ee, ax 
; Path ae a es = i" 4S - ARE SF sce 2A CARRERA NSCS AGRE LARA Se a a a ag ht Gee eytank cmt ae kine fl Room e ein + ie fhe ais Yara ek! | cece) RN, Vaca Pe PC arta ola wk Gimerrh: ae ble s 3 Rank ' ; ak 
pe ett J ee > bE ve Ae BS Awe We M8 J BAS es. ph ere pene i ar a Te et eee ye sat ay ak Se eta Boo ae, or. Pana sath thea ha Ap eet bee ba, O3 ‘é a ; vat Ps POMS te ats rie o eda ‘ 2 ia 
ps ss DPA Ea Y. end pon Yee ‘ } es a } * Sat S “ ; ‘ P } “ ‘ 2 : . ai * hari. 
pean ee ¥ 4 _ - Se eee aga 
4 re ‘ me 
ae : . 
ee 
Ss ‘ aoe eae ee er te 2 as hess sR re . Smorene ie os Secs See aR . : y 
2 ee er a a oe — 2 Se — es | Se _ oe &§ 
ee ae aaa Be 3 ee Se os ees ——- Se: coe ae — Se ce aie Wi 
es ae eee See :' as ee EO ee ee re. ee ata, 
PRS ae: a ee — a So ee oo Be SE ee t 
ee es es Sa es oe i Ss oie ee Ly a es t 
sae ees ee ee a Bee: ee Ee See SS poke Soe pense Soe 
2 _ ec _ oa oe —_... 
ect ees Se cee ; Scueee x s = : 
} 
ee ‘ " 
| ee | 
| 
i} 7 
a 
: | 
oe 
ss + 
: . \¢ : 
| 
1 
. i 
ee 
3 
ol 
= 
PO ie Rene ene neattet stati sans sates a ro ji 
ae San 
a i ' 
Pad < 2 ss if 
Pa Ss Pe ee ie a ee ca aaa te eas 30 
F e Pei ee aes a % coe Ree ea ee Bs, {20 O02} a 
e Da . eke eae eee or 7 
Z ee ce 5 laa Rte : 
Be ee ? 
ae ‘ Re ee = ee > ; ee j wi , 
’ i aera Pec Sika soe Bee ae peers: " ae 
ee ce eas aaa Bee Rie \ 
ee Si 2 See. é 3 is es - z eS eee. Be ts era fe ‘ : = Rei ts ce ee Soe ata a en gS ng a aR eR Stem naan Sapa oy: a entice ko ONC CO RRR ce US a ik 3 i 
bg a aa Baie esis see rg eee: ee ae : : ne ee ee Sees ‘ ee 
& ; be r’ es eee i: ee Be Se ee : oe ERR i ie er otc ee gs 
uit L east : ee ee ee , 
Sires ta ie see Sth Se aR Oa eRe Pee ee a aaa, } 
gars 10 sent - Oh ; | 
pe g : 
we ti Co e 
work 
gate by bldg | FO a 
peed cee ad ad aoe 
pinoad end goal we } Be 
ICECREAM SHORTCANE a 
hee os take 8 2 i . 4 4 Fa s 4 ; : ‘a 3 
pe ee gee Ka of 4 h Ae wn aes: 
ea sqare wh octiote ce SP eH, oe: cy ES gana ee 
oven ond Serle itt : ae Wiad a Ye 48 es =! = 
—UKAES tse en, 8 08 ONO tee LF: -: 
Het om O00, Uae ~~ he io _e » e Ne ew oil ” aapered > « see 
ap ete a ing |, 2 gs UN. .@r". .: BP ad eer ie ~ ae Oe  s 
n/p he, ee a 
fe hy! paper bok og; ft as us oN Ne a 1 ; 
& bo ops Benge Ae cea * ict gt Sa St Sa a ea r : 5 
tnd om, % cor % . \- 3 eae inh 3 ne ee : a Re) 
E ee /.- Seisiic: Ton, eee , lait oe a 
_ a) US lg ~~ ae _ 
: : # rh ise is 4 fot a os 2 . oN : ’ 
% et im " Z “fe ‘ es iv ¢ - 
N Hib ALYTT pgs Une S Bee. v 
i i ™ - ? a rE A : = af ae 5 t 
A we 2 & Saeeee 
$0 fet, ay \ ehh aim * ae 
1 Ades \ 7 - oo ' ' me fy ba ) 4 
| Se hore x= ma. A ad 
2 J eee. es oe os q 
|e i See ~ 4 
eS ee ee ves 
"hope | tn ars — 7 
Wt, feet 9 a) St see E es 
SS late Tener ek a 
See alae a ed , Lee gee i 4 
8D) hacen }’ bi = "s ee - 
8 be | Page Fone OGY a 
i rr) ety . aes pS s ‘ By i . a 
nD athe § why : ae — 
5 Fees ; 2 all 
| | * 4 BY | 
"ihe, ‘ . es ‘ 
"ane Ste t Ds 47 ye a: a 
( souTHeRN | | : 
i wy Be Pa 
FAMILIES | 25° ‘ Z 
} FARM \£ af Y | : 
| > | : = 
4 se a oo “e 2.F ae 
aa } 
s a st 
+” 7 , x i : J té “ik, ae Page Me 5 ot et ; Pee § etn =", to “we sa ere Rea a es Br ES + Pe Ee ape ’ as NE ala a 4 asec 
Brest Ties 3 / , He ak ins : £ " ‘ . and ; Rete a : Se lit * ; a on rs cae eb ak é ~ tn : t ——— . Pb +4 . peta “ we ao ce = aa ; ee . ! : 4 eos < . . : 
‘s shia poe A ah Are x pity, . aerate ape gir i 4 . ~ ed ; cd Pale a4 a5 4 i : x : £ Ms : . 
Ra : oie ie pws pes 7 = pas a x 4 et. a “ss on te cee : Ys “ : f eo es 3 ef Pr te be Nt 4 “2 P : eas ot bt eer “pe iwi A paghte ee — és ae Pe, as ehy Be c ’ y : gts ¥ Te eid ARS tN cea 
i o 4S ee ae. {on mi iene SL cat aoe Pee Seay ue a a than PEO heat See Pe ee yh P ea witb 08s gted ty sane ‘ ‘ Best Pert eG eo pers Re Aap By et AS RSH TG yg) PA ein Fs aif ‘ eee 


1,250,000 subscriber-families, with a 50% gain in 
rate of sales...a 30% gain in number of purchas- 
ers...and a 30% gain in share of the market.} 


BBD&O is now placing a bigger campaign for Betty 
Crocker Cake Mix in The Progressive Farmer. Another 
reason why The Progressive Farmer carries more food ad- 
vertising —and more total advertising —than any other farm 
magazine. Leading advertisers and their agencies recognize 
the powerful sales influence of The Progressive Farmer in 
the rural South. 


Put this dynamic selling-power to work for you! Place 
your advertising in The Progressive Farmer! Write your 
own success story! Start now! 


* The South is 51.4% RURAL in population, the rest of the country is only 
29%, RURAL according to U.S. census figures. 


+ Ask your Progressive Farmer representative to show you the 1953 and 1954 
surveys on prepared cake mixes and other facts on the rural South. 


H. EARL BUTCHER, V. P. and Eastern Advertising Manager 
250 Park Ave., New York 17 + Plaza 1-0160 


ressive 


OSCAR M. DUGGER, V. P. and Western Advertising Manager 
Daily News Bidg., Chicage 6 + Central 6-3400 


The Progressive Farmer test kitchen. The Progressive Home section of 
The Progressive Farmer is the Southern woman’s service magazine. It carries 
more editorial matter of interest to women than any other farm magazine. 


Other Advertising Offices: 
RALEIGH *» MEMPHIS + DALLAS 


Pacific Coast: Edw. S. Townsend Co, 
San Francisco + Los Angeles 
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Langendorf Buys TV Film 
Langendor? United Bakeries, 
San Francisco, has signed to spon- 
sor “Steve Donovan, Western Mar- 
shal” in 13 western markets. Biow- 
Beirn-Toigo is the agency. This 
30-minute western drama is syn- 
dicated by the NBC Film Division. 
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Gimbel Names Zients 

Bernard B. Zients, former v.p. 
of City Stores Mercantile Co., has 
been named a v.p. of Gimbel Bros., 
New York. He has charge of the 
Gimbel central buying offices and 
will coordinate all corporate mer- 
chandising activities. 


18,740 NEW PEOPLE 
Since 1950 Government Census 


FORT WAYNE POPULATION 
(ABC City Zone) 
NOW 159,740* 


Always a steadily growing market—with high E.B.1. 
WRITE FOR GOLDEN ZONE MARKET BOOK 
FORT WAYNE NEWSPAPERS, INC., Agent 


The News-Sentinel © THE JOURNAL- GAZETTE 


Represented by Allen-Klapp Co.—New York—Chicago—Detroit—San Francisco 


*March 31, 1955 ABC Publisher's Statement 
FORT WAYNE 


‘Cubic Content’ 
Idea Is Pushed 
for Trade Shows 


New York, March 15—The ex- 
perimental Show for Shows, which 
ended a three-day run her last 
Thursday, has introduced a new 
exhibit technique for trade shows 
which you'll be hearing a lot more 
about in years to come. 

While the concept goes under 
the technical description of “cubic 
content,” it has developed into a 
fairly controversial conversation 
piece. And it will continue to be a 
controversial conversation piece in 


the future, as shows attempt to| 


adapt and modify the idea for the 
rigid specifications of their ex- 
hibit space. 

The Show for Shows, sponsored 
by the Exhibitors Advisory Coun- 
cil, introduced the idea, although 


since it was first discussed at a 
council meeting in May, 1950. 
(Actually, it appears to be an 
adaptation of the esthetically-de- 
signed shows that have been held 
for years in England, Germany, 
Italy and other European coun- 
tries.) 

Domenico Mortellito, manager 
of the display division, advertis- 
ing department, E. I. du Pont de 
Nemours & Co., Wilmington, who 
has been pushing the cubic con- 
tent idea for trade shows for 
some years, told prospective users 
this morning at the show confer- 
ence: 


s “The important thing about cub- 
ic content is not only its permissi- 
bility, but the potential for im- 
provement through the use of this 
three-dimensional sales medium.” 

He explained: “In its early pre- 
sentations, we were primarily con- 
cerned with getting greater use 
of more of the cubic space rented 
in trade shows. This was difficult 
‘in view of the limited space per- 
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missible under the existing an- 
tiquated rules and regulations.” 

The idea consists of using more 
of the cubic area in a trade show 
booth than is presently allotted un- 
der the one-third out, 8’ height 
limitations that have existed in 
most trade shows. Some trade 
shows have changed to the use of 
one-half the space out, others to 
three-fourths out. 

Most of the 35 exhibit builders 
who were exhibitors at the Show 
for Shows put on their displays 
with no holds barred, other than 
being limited to areas which were 
10x10’ square in some cases, 20x20’ 
in others. 


= They were allowed to use all 
the allotted space, including the 
air above. There was no 8’ height 
limit. Many stuck to the height 
limit in individual presentations. 
But others capped a portion of 
their allotted areas with smartly- 
designed structural effects which, 
in some instances, went up 24 or 
more. 

The displays, instead of being 
lined up in booth style, were ar- 
ranged in a_semi-checkerboard 
pattern. Some _ exhibitors took 
10x10’ spaces placed singly; others 
used 10x10’ sections in concert 
with other exhibitors. Still others 
used 20x20’ areas alone. 

Mr. Mortellito warned against 
abuses in the exploitation of “his 
baby.” He said that the dangers, 
fallacies and pitfalls awaiting the 
misuse of the cubic content con- 
cept are: 


® 1. It is not an excuse for more 
construction at a greater cost to 
the exhibitor. Rather, it calls for 
an understanding of the new types 
of lightweight construction availa- 
ble. 

2. It is not a reason for destroy- 
ing the over-all design and effec- 
tiveness of a trade show in its en- 
tirety. Rather, it can enhance the 
total effect. 

3. It isn’t an excuse for creating 
complexity or confusion in dis- 
playing a product and its sales 
message. Instead, it leads to sim- 
plicity and better dramatization. 

4. It isn’t an excuse for assum- 
ing greater or less bulk than the 
competitor in the adjoining booth 
or in other booths in the same ex- 
position. Rather, the question it 
raises is one of more intelligent use 
of the space available. 


® One exhibitor, other exhibitors 
charged privately, figured which 
was the tallest display in the hall 
(the 69th Regiment Armory) and 
topped them all by sending up a 
string of large, dull-color balloons. 

Most exhibitors, realizing that 
they were in on a new idea in 
trade shows, appeared starry-eyed 
during the show’s three-day run. 
But they tempered their enthusi- 
asm privately by noting the small 
crowd turnout. Most, however, 
chorused: “Not much of a crowd, 
but lots of quality among those 
who did visit us.” 


Adam Young to Tie in 
Radio-TV Sales Operation 

Stepham A. Machcinski Jr., now 
radio sales manager, has been 
named general sales manager and 
coordinator of radio and television 
sales for Adam J. Young Jr. Inc., 
New York. 

One of the first representatives 
to assign salesmen to cover tv ex- 
clusively in 1948, Young now is 
adopting a policy whereby the 
separate radio and tv staffs will 
be coordinated by Mr. Machcinski. 


Witherspoon & Ridings Adds 

Witherspoon & Ridings, Dallas 
and Fort Worth public relations 
company, has been appointed to 
handle p.r. for Southern Produc- 
tion Co., Fort Worth oil and gas 
producer. Sidney G. Pietzsch has 
been named a v.p. of Witherspoon 
& Ridings. Mr. Pietzsch joined 
the company last March as a sen- 
ior account executive. 
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ADVERTISING GOES 


The most accurate yardstick for measuring a magazine’s advertising effectiveness 


is the amount of space placed in its pages by advertisers and their agencies. 


Here are 1954’s final figures on advertising pages placed in the general 
business and news magazines. 


ADVERTISERS IN THESE MANUFACTURERS’ MATERIALS MACHINERY : 
MAJOR BUSINESS CLASSIFICATIONS AND SUPPLIES Pages (INCLUDING INDUSTRIAL LUBRICATION) — Pages 
’ BUSINESS WEEK 1442 BUSINESS WEEK 1596 
REGULARLY PLACE MORE PAGES IN 
U. S. News & World Report 468 U. S. News & World Report ae 
BUSINESS WEEK TO REACH THEIR BEST meena ng 409° Siueneeek 313 
CUSTOMERS AND PROSPECTS... Time 371 Fortune 312 
Fortune 350 Time 221 
(Seats: Pesrenees Gennetn Semen) Nation’s Business 40 Nation’s Business 21 
Business Week 1st for the past 14 consecutive years. Business Week Ist for the past 17 consecutive years. 
OFFICE MACHINES, STATIONERY AND MISCELLANEOUS | 
FURNITURE AND ACCESSORIES Pages PAPER GOODS Pages Ne pene le 
BUSINESS WEEK 411 BUSINESS WEEK 168 BUSINESS WEEK 106 
Newsweek 263 Time 81 Time 98 
U. S. News & World Report 246 U. S. News & World Report 55 Newsweek 92 
Time 245 Newsweek 40 Nation’s Business 48° 
Fortune 118 Fortune 20 U. S. News & World Report 31 
Nation’s Business 105 Nation’s Business 8 Fortune 27 
Business Week 1st for the past 17 consecutive years. Business Week 1st for the past 10 consecutive years. Business Week ist for 15 of the past 17 years. 
TRUCKS, TRACTORS AND TRAILERS 
(INCLUDING ACCESSORIES) esis FREIGHT TRANSPORTATION Pash INDUSTRIAL. SITE DEVELOPMENT Pages 
BUSINESS WEEK «68 BUSINESS WEEK 133 BUSINESS WEEK 214 
Newsweek 67 U. S. News & World Report 103 U. S. News & World Report 180 
Time 62 Time 97 Fortune 119 
U. S. News & World Report 29 Newsweek 85 Newsweek : 83 
Nation’s Business 26 Nation’s Business 27 Time 50 
Fortune 17 Fortune 4 Nation’s Business. 3. 


Business Week Ist for 12 of the past 17 years. Business Week 1st for the past § consecutive years. Business Week 1st for the past 9 consecutive years. 
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WHERE ADVERTISING PAYS 


Hoe is the Reeotdy 


OF TOTAL 


ADVERTISING PAGES 


1954 


STRUCTURAL TOTAL 
(BUILDING MATERIALS, EQUIPMENT, 


FIXTURES AND SYSTEMS) Pages 
BUSINESS WEEK 697 
Time 188 
Fortune 145 
Newsweek 141 
U. S. News & World Report 140 
Nation's Business 73 


Business Week ist for the past 17 consecutive years. 


COMMUNICATIONS Pages 
BUSINESS WEEK 110 
U. S. News & World Report 105 
Time 99 
Newsweek 81 
Nation’s Business 35 
_ Fortune 30 


Business Week ist for the past 10 consecutive years. 


TOTAL 


ADVERTISING PAGES 


BUSINESS WEEK | 5,469 


LIFE 4,197 
NEW YORKER 4,186 
SATURDAY EVENING POST 3,687 
TIME 3,268 
NEWSWEEK 2,819 
U.S. NEWS & WORLD REPORT 2,760 
FORTUNE 1,673 


SUCCESSFUL ADVERTISERS AND THEIR AGENCIES KNOW... 
YOU ADVERTISE IN BUSINESS WEEK WHEN YOU WANT TO INFLUENCE MANAGEMENT MEN 


BUSINESS WEEK | 


330 WEST 42nd STREET, NEW YORK 36, N. Y. 
A McGRAW-HILL PUBLICATION 
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Norge's Petterson Defends Appliance 


Discounters; Sees End of Fair Trade 


Polk Bros., Others Are 
‘Like Chains and Supers,’ 
Says Former Polk Exec 


Curcaco, March 14—Jack Pet- 
terson, director of dealer develop- 
ment for the Norge Sales Corp., of- 
fered a strong defense of the dis- 
count house in the appliance field 
at today’s meeting of the Agate 
Club, magazine representatives’ 
association. He is a former execu- 
tive of Polk Bros., famous in Chi- 
cago as a discount house extraor- 
dinary. 

Mr. Petterson said that the term 
“discount house” is not an accur- 
ate description of the big mer- 
chandisers of the type of Polk 
Bros., as they advertise and pro- 
mote aggressively, create consum- 
er excitement, and move huge vol- 
umes of goods as few other retail- 
ers are capable of doing. 

“The term discount house,” he 
explained, “fell into disrepute be- 
cause it was originally associated 
with the operator in a small office 
in a loft building who sold from 
catalogs and could ‘get it for you 
wholesale.’ 


= “That type of business had no 
particular function, and is passing 
out of the picture. But the aggres- 
sive merchants who build business 
by creating consumer activity 
and offering better values are pi- 
oneering as the chain stores and 
supermarkets did, and have won 
public acceptance because they are 
offering more for less. 

“Polk Bros. is operating within 
a few blocks of two of the largest 
stores of Sears, Roebuck & Co. 
Sears sells its own brands, and 
they are good. Yet Polk Bros., fea- 
turing national brands exclusively, 
is second in appliance merchandis- 
ing in Chicago only to Sears, giv- 
ing the promoter of national 
brands the volume outlet he is 
looking for.” 


= Mr. Petterson said that dis- 
counts were made imperative by 
the development of trade-in pro- 
grams, and since most of the mer- 
chandise taken in trade had no re- 
sale value, it meant that the deal- 
er accepting it was discounting the 
list price. This led to price con- 
cessions all along the line, and as 
dealers found that with increased 
volume they could afford to sell 
for less than list, price competition 
has grown. 

“Even the department stores, 
which oppose the operations of 
discount houses,” he recalled, “won 
their place in the merchandising 
scheme by selling for less. People 
went to the department stores to 
get special values, and these great 
establishments grew by offering 
the public lower prices than they 
could get in the smaller stores. 

“Today there are still many good 
merchandisers in the department 
store field, but some of them have 
developed a lethargy which gives 
more aggressive merchandisers an 
opportunity to build big business 
in the same communities.” 


= Mr. Petterson said that the dis- 
count house of the merchandising 
type is part of a trend of the times 
which brought in chain stores and 
supermarkets. The effort to cut 
overhead by increasing volume, 
and the desire to meet today’s 
sharp buyer by offering especially 
attractive prices, have created the 
opportunity which the aggressive 
merchandisers in the discount) 
field have taken advantage of. 
“Everybody wants a deal,” he. 
continued, “and nearly everybody 
gets it. Employes of big establish- 
ments can buy at a discount, and 
through friends and relatives a 
great many more are given advan- | 


tage of the same low prices. 


= “Because of this pressure for 
attractive prices on the part of the 
consumer and for volume business 
on the part of the merchant and 
manufacturer, I believe that fair 
trade is on the way out. Indica- 


| tions are that the government will 
‘not support it, and the report of 
the 60-man advisory committee of 
the Department of Justice will 
contain a recommendation against 
fair trade. It is very difficult to 
justify a price policy which sup- 
ports the small merchant at the 
expense of the rest of the com- 
munity.” 


= Norge has been doing a dealer 
building job under the direction of 
Judd Sayre, president, and now 


has 12,000 dealers. During the past 


several 
said, the company has been heav- 
ily represented in business papers 
like Retailing Daily and Electrical 
Merchandising in order to develop 
the full dealer organization needed 
to make national advertising ef- 
fective. 


ABC-TV Names Francis 

Vincent A. Francis, general 
sales manager of KGO and KGO- 
TV, San Francisco, has been named 
sales manager of the western di- 
vision of ABC-TV, a new post. 


Advertising Age, March 21, 1955 


months, Mr. Petterson! American Broadcasting Co. has 


appointed Paul M. Klempner, for- 
merly with Gotham Recording 
Corp., a sales presentation writer 
in its New York office. 


BBDO Gets Red Coach 

Red Coach Grills, located in 
New York, Connecticut, Massa- 
chusetts and Florida, has named 
Batten, Barton, Durstine & Osborn, 
New York, to handle advertising. 
The agency has appointed George 
W. Morris, formerly with Erwin, 
Wasey & Co., to its staff. 
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Advertising Age, March 21, 1955 


Targ & Dinner 
Honors Best Music 
Store Ads of ’54 


(CHicaco, March 15—Targ & 
Dinner, musical instruments 
wholesaler, has announced win- 
ners in its annual music-promotion 
contest for dealers. Awards in two 
classifications have been given for 
the best advertising run by music 
store operators during 1954. 

The two classifications are for 


music stores in cities with a popu- 
lation under 100,000, and over 
100,000. Awards consist of an en- 
graved trophy. 

Winners in cities under 100,000: 

First prize: Hays Music, Hays, 
Kan. 

Second prize: 
Co., Orlando, Fla. 

Third prize: Atherton Music Co., 
Sherman, Tex. 

Winners in cities over 100,000: 

First prize: Musicenter, Norfolk, 
Va. 

Second prize: Jenkins Music Co., 


Streep Music 


Kansas City, Mo. 

Third prize: Amro Music Store, 
Memphis, Tenn. 

Judges in the contest were G. D. 


‘Crain Jr., president, Advertising 


Publications Inc.; Blaine S. Brit- 
ton, Dartnell Corp., and Alan 
Sturdy, director of publications, 
Chicago Assn. of Commerce & In- 
dustry. 


Seagram Subsidiary Buys 
Wolfeschmidt, Vodka Maker 


General Distillers Co., New 


York (formerly Distillers Dis- 
tributing Co.), a subsidiary of 
Seagram-Distillers Corp., has pur- 
chased Wolfeschmidt Co., New 
Haven, Conn., producer of Wolfe- 
schmidt vodka and kummel. Sam- 
uel M. Morrell, president, is ex- 
‘pected to continue as head of 
Wolfeschmidt production. 

A new sales force and new dis- 
tributor alignments will be worked 
‘out before promotion is undertak- 
en, a Seagram official said. The 
brand has never been nationally 
advertised. 
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“right away is 3 nighttime quarter-hours- 


CBS RADIO SPOT SALES | 


Are you so busy counting 
pennies that you miss get- 
ting true value for your 
dollars? Under today’s con- 
ditions we are all concerned 
with costs but when you 
buy engravings or electro- 
typing by price alone, you 
must sacrifice something— 
. «# quality or service! 
Actually whether you use 
Pontiac’s six service indi- 
vidually or collectively you 
get personal attention from 
a group of men, each of 
whom is a specialist in his 
field. And Pontiac’s 40 years 
nf experience assures you 
of top quality and true 
value for your money. 

You owe it to yourself to 
investigate our remarkable 
facilities—call or write. 


PHOTOGRAPHY 
TYPOGRAPHY 


PONTIAC 


8i2 WEST VAN BUREN ST. 
CHICAGO 7, ILLINOIS 


call Rn et 


HA 1-1000. 
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in ST. PAUL, Minnesota 


The Dispatch-Pioneer Press prints 3,500 pic- 
tures a month, and enough words in a week to 
fill 14 novels! An award-winning newspaper for 
typographical excellence and local coverage, it 
tells its readers . . . as it sells its readers. 


In ST. LOUIS, Missouri 

The Globe-Democrat is the only morning news- 
paper in the world’s largest two-newspaper city, 
and it is reaching more people in metropolitan 
St. Louis today than at any other time in its 103 
years of publication. 


In ROCHESTER, New York 

Births, weddings, deaths, local sports, meetings, 
accidents—local news eagerly sought by read- 
ers, and available nowhere else. Your selling 
message packs added punch when framed with 
this personal touch in the Rochester Times- 
Union and Democrat and Chronicle. 


In ROANOKE, Virginia 


Readers spend an average of 79 minutes with 
the Sunday Roanoke Times, and 40 minutes 
with the week-day World-News, according to a 
recent survey. That’s real interest—the kind 
that produces loyal subscribers and eager buy- 
ers. 


In RALEIGH, North Carolina 


Five Raleigh News and Observer news staffers 
won awards in 1954 State Press Association con- 
test. Intense state and local coverage go to make 
eastern Carolina’s only Morning-and-Sunday 
newspaper an advertising “must.” 


In PROVIDENCE, Rhode Island 


Journal-Bulletin reporters and photographers 

packed a prize-winning punch into a 70-minute 

bank robbery. Won a Pulitzer award. Ads carry 

the same prize-package pull in papers like the 

é ournal-Bulletin. Win big sales in this top mar- 
et. 


In PORTLAND, Maine | 


"Twas just an eight-line Portland Press Herald 

Evening Express item. But it produced a flood of 
35,000 Christmas cards. What a demonstration 
of sales-making readership! Little wonder Port- 
land is northern New England’s No. 1 market. 


In PONTIAC, Michigan 


Twelve top state and national awards for both 
Typographical and General Excellence is evi- 
dence of the good company Pontiac Press ad- 
vertisers share—in building sales in this market 
of a quarter-million people. 


In PHOENIX, Arizona 


The Republic and Gazette devote 75 per cent 
of their news columns to stories and pictures of 
local events—which consistently rate tops in 
readership. That’s why advertisers find news- 
papers the most effective medium in Phoenix. 


In PEORIA, Illinois 


Here’s why they go for The Peoria Journal Star 
and they’ll go for what you advertise in the 
Journal Star: 2,434,000 lines (last year) of new 
product news and better living features, two 
to five women’s pages (daily) , many fashion and 
pictorial features, AP, UP, INS, NANA, NEA. 


In PASSAIC-CLIFTON, New Jersey 


The Herald-News is the prime news source in 
60-thousand North Jersey homes, because no 
other medium gives them what they want... 
complete and detailed coverage of local, state, 
national and world news. 


In OGDEN, Utah 


Readership surveys here showed that people 
wanted more local news, more community news. 
Soooo the Standard-Examiner almost doubled 
its local and area news. With sprightly handling, 
too. Result: More readers, more buying re- 
sponse. 


In MUNCIE, Indiana 


Many times top award winners in photography 
and news (Bushemi photo winners twice in last 
10 years) the Muncie Star and Muncie Evening 
Press is the meeting place for readers and ad- 
vertisers in eastern Indiana. 


In MOLINE-ROCK ISLAND, Illinois 


Evening editions of the Argus and Dispatch 
carry hundreds of names of local people who 
make news everyday. In this city market of 
over 100,000 population these newsy dailies are 
a favorite medium for all advertising. 


In NORFOLK, Virginia 


More people are reading the Ledger-Dispatch 
and Virginian-Pilot in Virginia’s largest city 
than ever before. Because Norfolkians rely on 
newspapers to give them the complete story on 
news events, and what merchants offer. 


In any market you 


(local, lively, looked for. 


gets tolks 


In NEW ORLEANS, Louisiana 


Two Sigma Delta Chi Awards for courage in 
journalism—smart, seasoned, topflight reporting 
of the local news. That’s the way The Times- 
Picayune and New Orleans States do it, bang- 
ing in attention, interest, sales for you. 


In MINNEAPOLIS, Minnesota 


A seven-year record of 350 awards and honors 
to the Minneapolis Star and Tribune for news- 
paper excellence pays off for advertisers like 
this: 10 tons of cookies sold by nine chain out- 
lets from one color advertisement. 


In MIAMI, Florida 


The Miami Daily News carries reader traffic 
through every page by its saturation coverage 
of local news. This formula gives powerful im- 
pact to the advertising message in the News, 
which won recognition for “courageous in- 
vestigative reporting” in ’54. 


In MEMPHIS, Tennessee 


Advertisers know the “open sesame” to more 
front doors in this rich market is the enthusiastic 
reader acceptance of The Commercial-Appeal 
and Press Scimitar . . . they’re influential friends 
in more homes where sales are made. 


In LYNN, Massachusetts 


All the local news, with local columnists, is 
featured every day in the Daily Evening Item. 
Birthday parties, weddings, and anniversaries 
are never overlooked by Item editors. You can 
be sure your advertising will not be overlooked. 


In LOWELL, Massachusetts 


Opening the ’55 Golden Gloves, Rocky Marciano 
stated, “I got my start in this Lowell Sun Chari- 
ties ring. It is the best amateur boxing event in 
the country.” That explains why Sun readers 
enjoy 100 columns of fight news and pix during 
Gloves season. 


In ELGIN, Illinois 


The Elgin Daily Courier-News published 80,115 
local stories last year, plus 37,291 column inches 
(219 pages) of local pictures, plus 37,963 inches 
of local features. What a high-interest climate 
for selling in Elgin! There’s nothing like it. 


t 
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In LOUISVILLE, Kentucky 


Forty-two reporters and 17 photographers cover 
local news for the Courier-Journal and Louis- 
ville Times. This complete news coverage earns 
high readership from 98.9°> of metropolitan 
Louisville’s 638,000 people. 


In LONG BEACH, California 


The Independent, Press-Telegram has just been 
awarded four of the top nine prizes in the 1954 
Associated Press California Newspaper Photo 
Contest—Ilst, 2nd and 3rd places in the feature 
division, 3rd in spot news, plus four honorable 
mentions. 


In LANCASTER, Pennsylvania 


Pictures by AP Wirephoto, international and 
national news from principal wire services, and 
local happenings from well-trained reporters as- 
sure readers of the Lancaster New Era, Intel- 
ligencer Journal and Sunday News latest news. 


In KALAMAZOO, Michigan 


Nothing sells and informs like the Kalamazoo 
Gazette, for nothing achieves the confidence, 
penetration, coverage (96.2%), and measurable 
evidence of interest and welcome. Objective 
news and picture coverage does it! 


In DETROIT, Michigan 


Each day awakens with The Detroit Free Press. 
Only morning newspaper in whopping $8-billion 
Detroit market, The Free Press has the largest 
circulation in all Michigan. You see the friendly 
Free Press everywhere. 


In HOUSTON, Texas 


It’s the Houston Chronicle—geared to handle 
fast-breaking news with seven famous wire 
services—outstanding local news staff—colum- 
nists and sports writers. Another Chronicle ex- 
clusive is regular use of 4-color news pix. 
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In WASHINGTON, D. C. 


The Post and Times-Herald carries seven global 

ap news services. Which is one of the reasons why 

( it is read by seven out of 10 in Washington. 

, 380,000 daily circulation—the leading daily pa- 
per by 130,000 copies. 


In SAN BERNARDINO, California 


The San Bernardino Sun-Telegram serves the 
nation’s largest county, covering its news from 
five branch offices and nine correspondents in all 
the major communities. Here’s a home news- 
paper with A.B.C. circulation exceeding 50,000. 


In GREENVILLE, Texas 


The Banner carried last month 2200 local stories, 
230 local pictures, averaged 1800 local names 
per issue! This Texas Harte Hanks paper sells! 
Gain 1411 paid subscribers since August! Fastest 
growing paper in all East Texas! 


In GREENVILLE, South Carolina 


Voters gave the nation’s first “write-in” senator 
a whopping 5%4-to-1 majority — proof that 
Greenvillians read, act and buy from The Green- 
ville News and Piedmont, the best-read news- 
papers in South Carolina’s richest market. 


In GREENSBORO, North Carolina 


Unexcelled news coverage ‘round the clock 
makes the Greensboro News and Record in- 
dispensable to 400,000 readers daily! Advertis- 
ing-wise, the News and Record is unparalleled 
as dominant sales medium in the trading area. 


In GRAND JUNCTION, Colorado 


4270 out of 4743 city subscribers brought their 
newspaper back to The Sentinel office in Christ- 
mas Treasure Hunt, an exclusive newspaper 
promotion resulting in bigger than V-J day 
Main Street mob. 


In GRAND FORKS, North Dakota 


The Grand Forks Herald, the first news medium 
in Grand Forks, brings its 126,000 readers As- 
sociated Press news and Wirephoto coverage of 
world and national events, top local and regional 
news coverage, plus 61 daily features. 


In DALLAS, Texas 


For generations, people in the Dallas market 
have depended on The Dallas Morning News for 
a complete, unbiased report on what has hap- 
pened each 24 hours. Their confidence in Morn- 
ing News reporting extends to your advertising. 


In COLORADO SPRINGS, Colorado 


1954—memorable for The Free Press. Only 
double winner in Colorado history of the Cros- 
man Memorial Trophy for editorials and the 
Parkhurst Community Service Trophy awarded 
by Colorado University. Typo winner, too. 


; In CINCINNATI, Ohio 


Special Surveys’ most recent study reveals that 
the Daily Enquirer is not only read, but pre- 
ferred, by more Cincinnatians than any other 
Cincinnati daily newspaper. (P. S.: Total ad- 
vertising up more than a million lines over ’53.) 


|.. like in NEWSPAPERS) 


excited 


In WATERLOO, lowa 


What happens in Waterloo and northeast Iowa 
is of vital interest to Courier readers. Because of 
excellent news coverage and friendly advertis- 
ing messages—business is good in Waterloo. 
Products are moving off shelves. 


In WAUKEGAN, Illinois 


Exhaustive coverage by the Waukegan News- 
Sun of last year’s holocaust, the Zion, Illinois, 
$1-million fire sold 3500 extra newspapers. This 
local impact created by the Waukegan area’s 
newspaper means advertising impact that sells. 


In HARTFORD, Connecticut 


The Hartford Courant started the nationwide 
crusade against horror comics. For 190 years 
The Courant has crusaded for what it thinks is 
right. Crusade for local sales in The Courant, 
Connecticut’s fastest growing newspaper. 


In WICHITA, Kansas 


Like everywhere else, everyone’s interested in 
his neighbor. And Wichitans look for news 
about their neighbors—in the columns of The 
Eagle, where they’ve been looking since 1872. 
What a place for a saturation selling job! 


In SAN JOSE, California 


It’s a Mercury and News sweep—winner again 
in 1954 of both the NEA and the state “genera! 
excellence” awards! And for “general excel- 


lence” as a market, San Jose is tops, too—it’s 
San Jose for Sell! 


In SHREVEPORT, Louisiana 


Local news earns intensive readership for The 
Shreveport Times and Shreveport Journal. Su- 
perior Ark-La-Tex news reporting (plus full 
world coverage) makes Shreveport’s news- 
papers top media—with local punch that sells! 


In SIOUX FALLS, South Dakota 


The final summary study of the Continuing 
Study of Newspaper Reading gave the Argus- 
Leader the honor of having printed the local 
news story with the highest combined reader- 
ship ever. Here’s a truly receptive audience. 


In HAMMOND, Indiana 


Emphasis on local news and pix coverage— 
giving voice to industry, labor, social, school, 
community and governmental activities—is of 
primary value to the 20 communities covered by 
The Hammond Times. Keeps sales zooming. 


In SPOKANE-INLAND EMPIRE 


With a total of 82 separate area editions each 
week, The Spokesman-Review and Spokane 
Daily Chronicle provide residents in every part 
of the vast, rich Inland Empire with complete 
local news, 89% carrier-delivered. 


about what you've 


In CHICAGO, Illinois 


It’s the Chicago Daily News for journalistic in- 
dependence, coupled with accurate, factual re- 
porting and challenging action in “investigating 
everything” on behalf of the welfare of citizens 
on all levels. Packs sales for News advertisers. 


In CHARLESTON, West Virginia 


There is no substitute for success, and in 1954 
The Charleston Gazette, biggest newspaper in 
the Mountain State’s biggest market (146,000) 
won 39 awards in the Associated Press and West 


Virginia news writing contests. 


In BECKLEY, West Virginia 


Supplementing morning and evening coverage 
of international, national, state and municipal 
news, 35 area correspondents report the “local” 
news from nine counties for the 32,000 reader- 
families of the Beckley Post-Herald and Raleigh 


Register. 
In BATON ROUGE, Louisiana 


You learn about Dalton’s dresses, Sears sale, 
new Old Gold’s, the city council’s garbage-truck 
controversy, LSU coaching staff changes, shav- 
ing bumps off Main, the news, the ads in the 


State-Times & Morning Advocate. 
In BALTIMORE, Maryland 


It’s The News-Post and Sunday American, 
Maryland’s only newspaper with three great 
news and two picture services, INS, AP, UP, 
Wirephoto and Sound Photo. Complete local, 
national and world news has kept these news- 


papers in circulation for 24 years. 


got to sell 
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Adler Adds Two Accounts; 


Low Priced Give-Away And Door Opener 
WOMEN’S PURSE SIZE RAIN CAP 
WITH CASE 14¢ each 


' Permanent accordion pleats for easy fold- 

| ing. Available in clear, blue, and green. 

Regular 39c retailer. Space for advertising 
: or calling card in case. Minimum order 500 

| jeces, 14c each. 13c each in quantities of 
or more. Write for sample. 


ESGEY SURPLUS SALES 


3102 N. California Ave, Chicago 18, Ill 


Boosts Petrie, Meyers 

William Hart Adler Inc., Chi- 
cago, has been appointed to handle 
advertising for the Williams divi- 
sion of Eureka Williams Co., a 
division of Henney Motor Co., 
Bloomington, Ill., and Denst & So- 
derlund, Chicago. The Williams 
division manufactures Oil-O-Matic 
and Gas-O-Matic heating and air 
conditioning equipment, and Denst 
& Soderlund makes hand-printed 


wallpaper. 


Adler has appointed John Petrie, 
formerly production manager, as- 
sistant to the president, and Leslie 
W. Meyers, art director, a v.p. 


Grayson, Gilmore to ‘Look’ 

Melvin Grayson, formerly with 
Batten, Barton, Durstine & Osborn, 
has joined Look, New York, as an 
advertising promotion writer. Ara- 
by Gilmore, previously with the 
Radio Advertising Bureau, has 
joined Look as assistant to the 
sales development manager. 


Advertising Age, March 21, 1955 


Florida Citrus Commission Sets ‘Tentative’ 
Budget of $3,500,000 tor Next Growing Season 


LAKELAND, FLA., March 18—All|agency, J. Walter Thompson Co., 


things being equal, the Florida 
Citrus Commission expects to 
spend about the same amount on 
consumer advertising—$3,500,000 
—next season (1955-56) as it is 
spending the current (1954-55) 
season. 

How it will be spent is to be de- 
termined after the commission’s 


Personal Calls on All 


Advertising 


Retailers in 


Your Product 


Classification... 


Just / of J Benefits 
of The World-Herald 


103 PLAN! 


Every advertising retailer in your product group in Metropolitan 
Omaha is personally called on by The World-Herald as part of the 
103 Plan. Special visual material, created for you by The World-Herald, 
is used to dramatize and sell each retailer on the profit opportunities 


of your campaign. 


In addition, mailing pieces designed for your product promotion by 
The World-Herald reach every key outstate retailer. These pieces, 
which include specific coverage figures for the retailers’ trading area 
and illustration of sales and advertising helps available from your 
firm, consistently produce greater enthusiasm and support for your 


promotion. 


World-Herald representatives will also hold or assist in planned sales 
meetings for your local people. Preparation of visual material outlin- 
ing the scope of your campaign and the coverage story of The World- 
Herald in each individual salesman’s territory, will be presented to 


each man at no charge to you. 


Throughout the 2 Billion dollar World-Herald market of Nebraska 
and Western Iowa, retailers accept World-Herald promotion as local 
support. Contact the O’Mara and Ormsbee office near you or write the 
National Advertising Department of The World-Herald for details 
on how one single medium and the 103 Plan can help you get a bigger 
share of sales in this 103-county market. 


251,139 Daily 


A. B. C. Publishers’ statement for September 30, 1954 


= Omaha World-Herald 


261,246 Sunday 


Read by 3 out of 5 families in Nebraska and Western lowa 
O'Mara & Ormsbee, National Representatives: 


New York * Chicago 


eM haw 


© Detroit * los Angeles « 


San Franeisco 


brings in recommendations at the 
May meeting, which probably will 
be held May 4. 

The commission highlighted its 
March meeting by instructing the 
agency to work on the basis of a 
“tentative” $3,500,000 budget. The 
figures have to be tentative be- 
cause the money comes from a 
per-box tax on all oranges, grape- 
fruit, tangerines and limes mov- 
ing in commercial channels, which 
means that crop conditions, de- 
mand and many other factors en- 
ter into the picture. 


a Early interest in the new pro- 
gram revclves around a radio 
show and a tv show which are up 
for renewal soon, if they are to be 
continued. These are the five- 
times-weekly Tom Moore “Flor- 
ida Calling” radio program on 
Mutual and the “20 Questions” tv 
program on ABC Tuesday night. 

Together, these shows accounted 
for the lion’s share of the $1.9 mil- 
lion item which made up this sea- 
son’s radio-tv budget—the heavi- 
est in history. 

Some commission members have 
expressed themselves as wanting a 
heavier proportion of the over-all 
budget going into tv this coming 
season. 


= JWT spokesmen told the com- 
mission at the March meeting that 
20 Questions” is going to lose its 
Tuesday night spot next season be- 
cause “ABC plans to put in a 
strong, hour-long show as compe- 
tition to the Berle program on an- 
other network.” Four alternative 
times have been offered, but the 
agency said no recommendation 
will be made regarding the “20 
Questions” show until a study has 
been made of the entire situation 
in preparation for the May presen- 
tation. 

The commission instructed the 
agency to make certain it includes 
an item of $50,000 in its 1955-56 
proposals for use in advertising 
export shipments. Only a smatter- 
ing of support was available for 
foreign markets this season. 


s A suggestion that the commis- 
sion might pool its orange and 
grapefruit advertising funds for a 
joint tv show met a cool reception 
from some members, who con- 
tended that the fruits should be 
advertised separately. However, no 
attempt was made to go into the 
merits of such a combination pro- 
gram at the March meeting. 

The Tom Moore radio show is 
assigned to orange promotion and 
the “20 Questions” program to 
grapefruit, though there is con- 
siderable latitude in this setup. 


Allen & Reynolds Adds Two 

Paramount Paper Products Co. 
and Glasers Provisions Co., both 
of Omaha, have appointed Allen & 
Reynolds, Omaha, to handle their 
advertising. Paramount, label and 
pre-printed tape manufacturer, 
formerly was handled by Lang- 
hammer & Associates. Glasers, 
maker of luncheon specialty meats, 
previously was with Universal Ad- 
vertising Agency. Alan Amsden, 
former journalism instructor at the 
University of South Dakota, has 
joined the copy department of 
Allen & Reynolds. 


NBC Buys Buffalo UHF Station 

National Broadcasting Co., New 
York, has purchased WBUF-TV, 
Buffalo u.h.f. station, subject to 
the usual FCC approval. The sta- 
tion went off the air Feb. 23, but 
it resumed operations last week, 
effective with the network’s com- 
mitment to buy. This gives NBC a 
full lineup of o-&-o tv stations un- 
der the old FCC limitation of five 
v.h.f.s and two u.h.f.s, a limitation 
| which has been ruled illegal. 
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How'd you like a mermaid for a mama? 
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From the April Issue of Motion Picture 


The Fawcett Women’s Group 


MOTION PICTURE — TRUE CONFESSIONS... the all-quality magazines in the screen-romance field 


NEW YORK ° CHICAGO ° DETROIT . LOS ANGELES . HOLLYWOOD ° 


SAN FRANCISCO 


Neptune’s loss was Hollywood's 
gain. Esther Williams is a box office 
winner. She shines bright for mil- 
lions. They love her. Live her life. 
Know her husband. Adore her 
youngsters. Clip her pictures. Like 
this one from Motion Picture— 
long a favorite fan magazine. This 
happy intimacy spills over to its 
advertising pages, too. Your best 
copy always gives a better perform- 
ance to this audience because Mo- 
tion Picture delivers this emotional 
bonus. Successful advertisers grow 
more successful in this atmosphere 
for sales. Put Motion Picture to- 
gether with True Confessions, and 
you get more of the same... work- 
ing on an audience of more women 
18 to 25 per dollar than any wo- 
men’s service book, any grocery 
store magazine, any general weekly 
or general monthly, any Sunday 
supplement, or any other leading 
screen or romance magazine. Re- 
member—most marriages are in 
this age bracket, most first chil- 
dren. Most of your new business, 
too. Whether you sell comin 
food, baby products, furniture, ap-| 
pliances, come on in, enjoy this 
profitable atmosphere for sales in. . | 
w atmosphere for sales 
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Awards to Brewers 
Not Bona Fide, Says 
‘American Brewer’ 


New York, March 15—In a fea- 
ture article in its March issue 
American Brewer presents evi- 
dence to prove that the Institut 
International d’Alimentation of 
Brussels, Belgium, which has con- 
ducted prize competitions for 
brewers for several years, is not 
'a non-profit organization as 
|claimed, and that its so-called 
competitions are not bona fide. 
| The gathering of the ramified 
\facts presented, the magazine 
|Says, “was undertaken solely for 
the protection of American brew- 
“sy 'ers who have not been cognizant 
of the unethical operation of the 
| Institut.” 


The NEWS of the Rockies 


ie 1954 we carried 722.745 lines of 
women’s clothing store copy. It was 
66.7% of the total in this two-news- 


mi ‘ 


ountain News 
Newspaper. DENVER 


|@ Although American Brewer was 
unable to obtain a complete list 


‘contest, the list of winners shows 


of competing brewers in the 1954) 


that 23 brewers in the U. S. and 
Canada won awards. 

“The entrance fee of $300 for 
each product,” the magazine points 
out, “would have realized $10,200 
for the Institut.” In addition, $100 
is charged as an exhibit fee for 
each beer. 

“Properly conducted contests,” 
the magazine says, “stimulate the 
competitive spirit and tend to im- 


prove the quality of products in) ~ 


any line of business, but the In- 
stitut has made a mockery of 
them.” 


Popular Names Robinson 

Hal Robinson, formerly western 
division sales manager of Macfad- 
den Publications, has been named 
assistant newsstand sales manager 
of Popular Publications, New 
York. 


Petry Appoints James 

M. B. (Mike) James, formerly 
with Ted Bates & Co., has joined 
Edward Petry & Co., New York, 
radio-tv station representative. 
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= CONSUMER ANALYSIS 


DISPATCH 
ONEER PRESS 


The NEW 1955 St. Paul Dispatch-Pioneer Press Consumer 
Analysis Survey will give you a razor-sharp picture of the shopping 
habits and brand preferences of the 427,000* people in the St. 
Paul “half” of the Twin City Market who spend more than $554 
million a year*. 


This fact-packed study will soon be available to advertisers 
and their agencies! Reserve your copy now. Contact your Ridder- 
Johns representative or write on your company letterhead to Con- 
sumer Analysis, Dept. B. 


*May 10, 1954 Sales Management Survey of Buying Power. 


REPRESENTATIVES 
RIDDER-JOHNS, INC. 
NEW YORK - CHICAGO - DETROIT 
SAN FRANCISCO - LOS ANGELES 
ST. PAUL - MINNEAPOLIS 


RIiODOeER NEWSPAPER 
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MEMO: to Husbands 
who hang out clothes! 


learned the 
hard way! 


(tip to other husbands) the 


ELECTRIC ~ (tip toothe 
DRYER 


SEE YOUR DEALER TODAY! 
New York State UB) Electric & Gas 


SEE YOUR DEALER TODAY! 


New York State QB Electric & Gas 


EASY WAY—On the theory that hus- 
bands are not completely out of 
the picture in the selection of big- 
ticket appliances, New York State 
Electric & Gas Corp., Binghamton, 
has been running a series of news- 
paper ads for electric dryers with 
a pointedly male appeal. 


Brown-Forman Sets 
Old Forester Drive 


New York, March 15—Brown- 
Forman Distillers Corp. is launch- 
ing a new campaign for its Old 
Forester bonded straight bourbon 
whisky. B&w ads will run in 150 
newspapers and color ads in Col- 
lier’s, Look, Life, Time, and Town 
& Country. 

The spring campaign is intended 
to follow up the advantage that 
the company gained with its de- 
canter sales during the holiday 
season. 

Various point of sale pieces for 
the promotion will feature the 
four-color magazine ads, and win- 
dow displays will be arranged 
around a blow-up of the ad tying 
advertising in at point of purchase. 
Outdoor panels will be reproduced 
in miniature for use as interior 
pieces. 

Theme for the campaign is 
“Pour It Proudly—Old Forester.” 
In conjunction with the pro- 
motion the third edition of the Old 
Forester Fishing Almanac is being 
distributed to dealers for consum- 
er use. 

Ruthrauff & Ryan is the agency. 


CBS-TV Adds 5 Stations 
to Small Market Plan Group 

Five more stations have joined 
the extended market plan group of 
CBS Television. They are KLFY- 
TV, Lafayette, La. (effective July 
1); WFLB-TV, Fayetteville, N.C. 
(effective Aug. 1); KTVO-TV, 
Ottumwa, la. (effective Aug. 1); 
KOTA-TV, Rapid City, S. C. (ef- 
fective June 1), and WJDM-TV, 
Panama City, Fla. (effective im- 
mediately). 

Under this plan CBS has re- 
priced small market stations in an 
effort to get more advertisers to 
include them in their network 
lineups. 


Anderson & Cairns Adds One 

The Leather Goods Export 
Group of the British National 
Leather Goods & Saddlery Manu- 
facturers Assn., London, has ap- 
pointed Anderson & Cairns, New 
York, to handle advertising and 
public relations for the 10-day ex- 
hibition of British leather goods 
June 15-24 to be held in the Plaza 
Hotel, New York. Anderson & 
Cairns has appointed Frank R. 
Lowe, formerly with Benton & 
Bowles, a production assistant in 
its radio-tv department. 


Everett-McKinney Named 

KGA, Spokane, Wash., has ap- 
pointed Everett-McKinney as its 
national representative. The 50,- 
000-watt radio station formerly 
was handled by Venard, Rintoul & 
McConnell. 
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} GE Survey Finds 


- Eugene Gilbert Co. (“Youth Mar- 


Advertising Age, March 21, 1955 


Hep Kids Buy 
Half of Radios, 


| 
SYRACUSE, March 16—Through | 
little informal—and later, formal 
—sleuthing, General Electric Co.’s 
radio and tv department believes | 
it has uncovered a happy hunting) 
ground for radio sales—youth. | 
The youth market is no stranger | 
to manufacturers in many product 
fields—the breakfast food people 
would scarcely know where to 
turn without it. But radios. . .well! | 
The GE department turned up. 
this phenomenon, it reports, in| 
routinely combing through war-| 
ranty cards. At first it was sus-| 
picious that the vast number of | 
kids’ cards reflected gifts from) 
elders, something radio set adver- 
tising has pushed for some time, 
or else perhaps just hand-me- 
downs, donated when Mom and 
Pop bought the tv set. 
When a research company— 


ket Engineers”)—was brought in. 
to dredge up some facts, one spe-| 
cific question was, in effect, “Did 
you buy the radio yourself, or 
cadge it?” 


® The answers the Gilbert survey | 
brought in were overwhelming. 
They added up to a finding that 
in the survey year, nearly half the 
total dollars spent for home radios | 
came from the well-thumbed wal-| 
lets of persons between 14 and 21. 

And what GE refers to as the| 
“highly impressionable” youth) 
group will be growing in numbers | 
for at least the next several years 
—what with the aging of the war 
babies. 

This means, says the company’s) 
radio-tv department, that by 1960) 
the bobbysox market for radios 
will have grown to 30,000,000. This | 
calculation should also do some-'| 
thing for the aspirin makers’ cal-_| 
culation of their 1960 adult market. | 

As an immediate step, GE de- 
cided to carry its radio sales mes- 
sage to this market. The depart- 
ment added three publications to 
its advertising schedule: Boys’! 
Life, Scholastic Magazines and) 
Seventeen. Sales promotion and. 
display material was specially de- 
signed to appeal to youth and ex-| 
tensive use is now being made of 
the Gilbert Seal, a visible testi- 
monial of youth’s approval of GE 
radios. 


= Supplementing this advertising 
and sales promotion program, the 
Gilbert organization is assigning 
100 of its field staff of trained 
students to make personal calls on 
GE radio dealers. Future plans also 
include another survey, to obtain 
an indication of the impact of the, 
new advertising and sales promo- 
tion schedule on the teen-age and 
college groups, plus a contest-type 
ad campaign aimed at youngsters 
and designed to determine their 
interest in radios. 


Mutual Signs Sleep-Eze 
Sleep-Eze Co., San Francisco, 
will sponsor 15 minutes of the Fri- 
day broadcast of “Queen for a) 
Day” on Mutual starting April 1.) 
As of the same date, the company 
becomes a participating sponsor on 
the network’s multi-message| 
shows. M. B. Scott Inc. services| 


the account. 


Supima Assn. to Simon 

Douglas D. Simon Advertising, 
New York, has been appointed 
agency for the Supima Assn. of 
America, New York. Initial pro- 
motion will probably be aimed at 
building markets for long-fiber 
Supima cotton in the women’s and 
men’s apparel markets. | 


IN CHICAGO ONLY ONE NEWSPAPER 
GIVES YOU A DOOR-TO-DOOR COUNT 
OF HOME-DELIVERED CIRCULATION 


An official list of home-delivered subscribers is an assurance to adver- 
tisers that a newspaper is making bona fide door-to-door sales calls 


to sell their merchandise. 


The American is the on/y Chicago newspaper that shows carrier- 
delivered circulation figures on an A.B.C. Publisher’s Statement. 
Every evening 205,175 copies of the Chicago American are carrier 
delivered, representing 42.9% of the total City and Retail Trading 
Zone circulation of 477,983. (Total net paid circulation is 520,233.)* 


Evidence of such a high percentage of home-delivered circulation is 
only one of the PLUS advantages which make the Chicago American 


a better newspaper to help you sell more merchandise. 


* A.B.C. Publisher’s Statement 
6 mos. ending Sept. 30, 1954 


Sa 


bal AN AMERICAN rare cOR 


REPRESENTED NATIONALLY BY HEARST ADVERTISING SERVICE 


The Largest Evening Circulation in Chicago and Retail Trading Zone 
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The world is composed of two kinds of 
people. 

There are those who spend most of their 
time sitting. Whether these people are af- 
fluent coupon clippers or not, they see little, 
buy little. 

Their counterparts (vive la différence! ) 
are people who seek action. They harbor a 
deep but wakeful interest in seeing the 
world around them. 

The latter can often be found on ski 
slopes and sloping decks, in sleek cars 
and trains, planes and ships—behind such 
things as power mowers, binoculars, trays 
of canapés and copies of Holiday magazine. 
For Holiday magazine is just their dish. 
It’s the one (and only) magazine that 
speaks eloquently, from first page to last, 


Some people see a far sight more 


than others... 


of the active and oh-so-agreeable world of 
non-business. Its empire includes foreign 
lands and domestic playgrounds, the games 
we play and the plays we see—the whole 
wonderful whirl of pleasure. 

This month millions of active, well-to-do 
people will turn to Holiday with pleasure 
on their minds. Holiday, in turn, will en- 
courage them to go places, to live zestful 
lives, and to buy the products that enhance 
leisure living, or the products that give 
them more leisure time. 

Holiday does this selling job so remark- 
ably well, in fact, that advertisers have 
helped make it the most successful new 
magazine of our time. 

Isn’t it time you focused the attention 
of the Holiday market on your product? 


HOLIDAY 


A CURTIS MAGAZINE 


... its readers are the leaders of 


the big change to “everyday holiday living!” 
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Tax Unit Asks 
New Labels for 
Odd-Size Beer 


WASHINGTON, March 15—The hot 
intra-industry fight over new odd- 
size cans and bottles of beer has 
prompted the Internal Revenue 
Service to issue a warning that 
brewers had better check over the 
accuracy of their labels. 


Officials of the alcohol and to- 
bacco tax division said they may 
decide to tighten up on beer la- 
beling rules, but that meanwhile 
they insist that all the new odd- 
size containers carry “very large 
and conspicuous statements of net 
contents” in order to minimize the 
danger that consumers will be de- 
ceived. 

Officials said something of a 
revolution in beer merchandising 
has been under way since late 
1954 when new containers, differ- 
ing in net contents from tradition- 
al cans and bottles, began to ap- 
pear on the market in a burst of 
intensive promotion. 


@ In some instances new four- 
fifths quart and 10-oz. and 11-oz. 
cans are being promoted in such a 
way that careless purchasers 
might be led to believe the new 
size—at reduced  price—holds 
more beer than the traditional 
quart size, or 12-oz. can or bottle. 
Some brewers using the traditional 
12-o0z. size have bought newspaper 
space to warn the public that an 
ordinary 12-0z. can holds more 
beer than the “big” 10-oz. can now 
being promoted by competitors. 

(In Washington, local brewers 
asked the District of Columbia 
commissioners to prohibit the 
sale of 10-o0z. cans. No action was 
taken.) 

Though the alcohol and tobacco 
tax division has regulations stand- 
ardizing the size containers that 
can be used for wine and distilled 
spirits, it has never.specified a 
“standard of fill’ for beer. 


= The omission of such standards 
from the malt beverage labeling 
requirements apparently resulted 
from the fact that containers for 
these products seemed well stand- 
ardized and were predominately 
limited to the 12-oz., quart and 
two quart containers, the tax di- 
vision said. In the past, an 11-oz. 
container has also been used in 
limited areas in the West. 

The warning notice said a con- 
sumer survey is now under way 
to determine whether standard of 
fill should be adopted for beer 
bottles and cans. 

Meanwhile, all cans and labels 
for the new small sizes must be 
submitted to the alcohol and to- 
bacco tax division for approval, 
and all existing labels will have 
to be revised to comply with the 


new requirement for conspicuous 
identification of size. 

The mere blowing of the net’ 
content statement in the base of! 
a glass bottle does not constitute | 
conspicuousness in such instances, | 
the division said. Statements) 
must appear in large type on the 
neck or other front label. In the 
case of cans, the statement should 
appear “with striking conspicuous- 
ness in a horizontal rather than a 
vertical position.” 


Moore Appoints Garrison 

R. W. Garrison has been named 
midwestern manager for four 
books of Moore Publishing Co. 
They are Gas Age, LP-Gas, Indus- 
trial Gas and Gas Appliance Mer- 
chandising. Mr. Garrison, who will 
operate out of Pittsburgh, spent 12 
years as district manager of 
Factory, a McGraw-Hill publica- 


tion. 


Elgen Appoints Waters 

Elgen Mfg. Corp., Long Island 
City, N. Y., has appointed Norman 
D. Waters & Associates, New York, 
to handle its advertising. An ex- 
tensive business paper schedule 
and special. sales promotion ma- 
terial and direct mail will be used 
to promote several new products 
Elgen has developed for the air 
conditioning and heating indus- 
tries. 


Cancer Scare Gets 
Blame for 5% Drop 
in Cigaret Sales 


WASHINGTON, March 15—The 
Department of Agriculture has 
pinned partial responsibility for a 
5% dip in cigaret sales in 1954 on 
bad publicity which resulted from 
the controversy over cancer. 

The department’s annual review 


of the tobacco situation said the 
public concern over the possible 
danger of smoking probably re- 
duced sales volume. Another rea- 
son for the drop in total sales, it 
said, is the trend toward king size, 
which results in the smoking of 
fewer cigarets. 

Sales for the year were down 
5% from 1953 and sales for the 
second half of the year were 914% 
under the high-level sales of sec- 
ond-half 1952. The report said re- 


Advertising Age, March 21, 1955 


duced sales of 2% to 6% were re- 
ported by 38 of the 41 states that 
have separate cigaret tax reports. 


Ted Hewlett Joins Agency 

Ted Hewlett has joined Mac- 
Lachlan, Ungar, Fruhling & Zysk, 
Hempstead, N. Y., as an account 
executive. For the past nine years 
he was assistant advertising man- 
ager of the Kessler-Gallagher & 
Burton division of Seagram Dis- 
tillers Corp. 


The worlds most experienced 


has had a new experience ! 
~*~ 


...one that proves again 
the tremendous pulling power 


of Reader’s Digest 


Pan American World Airways, last spring, in the 
Latin American Editions of Reader’s Digest, ran a 
couponed advertisement offering a travel information 
folder. The same offer was made in 11 other magazines 
circulating in Latin America. 

Through last December Pan American had re- 
ceived 32,561 coupon returns. Almost 80% of these 
came from the Digest. The cost of the Digest inquiries 


averaged 32¢, while the cost of coupons returned 
from the 11 other magazines ranged up to 100 times 
that amount. At last report, returns from the Digest 
were still coming in! If past experience holds, coupons 


from the Digest will be coming in years from now. 


In almost every major market around the world, 


you can reach more of your best customers, more ef- 
fectively, more persuasively, through Reader’s Digest. 


For up-to-date research material dealing with 
Digest coverage of these markets, send for your free 


copy of the newly published booklet, “Worldwide 


Survey Highlights.” Call or write: Reader’s Digest 
International Editions, 230 Park Ave., New York 17; 
or 333 North Michigan Ave., Chicago 1. 


on ie 


= —_ 
oe 


pos 


ees 


Se 


EE . — 
ee eat ete 


Bax { x “i ee en Ba ed ~, ‘ fou dfs SBE ON fe POE Bier “ah Fic eR t,o ‘ 1 Seem : pth teeta ¢ en SKy d 
oi, ”} ae is Ee th Meee af eas ae en) Te nek et fer Hid) REDE RN Ty bg 2s ENB a AR ey Reb SI pee ge PRA Set ae) ctl ar 6 Ree 
i ee map ee ai se" Same f tx me ye fig PRO OOF PORES: Cie ON TT SARI a i Sy cet a See YY ein, i: GUAR: SRI a Sebati he oat ty nae Oe LE Aten Qe hes CE eae? ATR DR ab ee eee Bee eae PY em Re oe pie gt CY Andy i age tae oh Ae ie 
pe ae ee : ide Stee era ee Re Cae Sag Sis Po es a ae a Be ay ay alee $a ch We Re eee aaa o> oe i a aan ws ip EE DAL r, Er . Kor OE a o>; i io fk * * LW Coat ah le ead. We ew peg) SA Lee Ne MRarS Pog es Be S36 eae ee euF 
tee) seme axe ai seat Oh a a Se re Sea Ga Me oe ee es . 18 nee es x z Ae ees ee nS ite al 4 i , pak on: Piast, Bead Win se atl! Ot Pe brs! NS 0d Laos POLES tart ries a ae SP ap 
ri et z roy Ke . ‘he peat ite Lee | z oreo , nt {2 sf md pate A Ss x ire © Baines  periet iar st 2 ei suee: oo pe r ch ae a EEE a PARR ER ot pe Eel Bo 6 NE ites cael ote “ay 
pean Lt oe 1 Oo ihe ye Mawes te BeBe bP way ats és ae Siete bee, tg hh ee ee PE CME SFT EL ROMER 5 2 RN Bas BE: CAG" eae es if ¥ 
es & 7 aM ye Ba at pa af te ete: x wv Sats Pe woke Ts 2 a4 oh ee batt By oe, os es 7 oe bins eee Ne we ee 4 e (ho fae 7 a aa et pio: eed ee oon NR a. Ce rate & ‘a Peis (vend ey oe Meng ie amege Ey 308 | ‘s er OE G2 ise is tae 5 re oe eth Sis ; 
), eee ¥ rt > ts re A Ee ! ' ~ 5 4 . 4 < " . ‘ a 3 i ? lel . 
pipe Jed ie: : 4 4 . eee 
Feet Sale 3 33 | 
a fe ‘ 
- oe Se . 
pe a, ' 
i m | 
{ | j / | 
f i 
rah 
| 
| ’ 
q _ 
t | 
\ | 
q ) 
y th 
4 f 
1 
y) 
! r ’ 
} 
; . 
ik 
; 
i 4. 
q ws 
) ( : 
sss} : 
t | ’ } 
| ; | 
! i 
: 
; 
{ 
| Y aw 
1 is 5 
1 ’ 
| 
| } 
| -. 
Hl . 77° 
7 : ty 
, = me = Ps 5 ay “ Ein f 3 is oe 2. ees bs . a et 
I Os a i a onauani Coa eee aS ae ee eT ee ie aa 9 Ea Mee We sue ak) Np Ca” arene ‘ Be NS ei oy aig Pt nd Oe Sie é ieee eee FF y 
Wen amet: Fi ope eo ei ean Ni 2 ek oe ES Re ee NG. a i meat IE oo ae. ; 
ete line ae : ape Peg a 2 ORR, ie na) et AR re a aaa ened a! Teme emanate, Sane oS amas eee yi Ck Me Ae Oe ce eile Need eae Ten Lg, al ANIM oN . Tie Ie 2 
ene a Ga aa ae : Penge Ci ye ecg ama eae i, ues Se emma Reapers wl PEAR ire eA ce ia slags Aire Sar RE PES Ca> SNE Ee am Me igi thes al Meta 0S i 4 
i ea a eT | ve ican ae Sastre eke i be spe aan - een io BW Le tigi OR sc Nl aa ea Paige Tee gee a! se oe eae EG ges Petia a 
Ge. i Ce, TOS Lae agri ae y Hea Pee eRe a yh SR 6: RoR chee Ceres: ‘ * POM hs ener eget cS i Ter a Naar ‘ ae, ae 
Reema Se peer mmmnle “yeere aren eT I i oS pe 22 Se oa iat te i ee ‘ Saatgce epee RE ae ey ies Hee te Si ; etapa, fete : 
bette aan ay ne Sem ieee ae ; , 7 a eit ss "rcemeayS 5. Se oe Fite os a4 * ~ eae, iS yi bie , pater elena sais ah ee Bt, tr 
ie ig St Sa ae oN SE Mes et ot z ‘ Re iat a ie ee? ime Sel ras “i A See oe ae toad aoe se Los ‘: FS aS By, x * 
pacin Pete Dene Sot, ta i cl ten ee ae eee ‘eee 7p ee eae ¥ ' Rin, i nce y ‘ : B f 
kin en ge re Pi at gees DN a a ray : : ee i ie eee ae  % qu , “a eet es oy ty : Mi ' k 
Friern a ae eae ee oe ae fae Cale it Ws. : . —~— - mee ) 4 
« ‘ af i P saa Oe at ead Laas, . c . rake case Mea al veri Sih oot le 
veg pa inant oe : Ba ea re oe ee es ia, Ae ee ; ‘ay : : LB — ey te aN se oo 40 : 
Pee il eet tae Pid 5 cai: - Ss eee eee : ad Brass Mak ola aoe, if SS ee eee ¥ = a ee: , . os ey eee eo ntne NS eee + les 
Bi cy, ee Cae dose oa heed oes ee ‘ ipa sie ag Pee 3 = ie ie oe Pres f ee a & ey a * iQ a = Se Ranges ne aor. pi oS és _& 
Sie eta peice a xe eager BE SEN ae ee a Ae une. pe. ON "epee ; See ORS 5 ; ca cf Rt Oe Pen ae hy. ae eae bi a Ys 
Wren ae oe Sie Se ee ee Ce eaten RR se % : gat 6 R ha filam, een Fo Ba ge se Ch 
ae, ne On omer ene ; Re a Spal pee ee es F Cig ee ys: ee ae ¥ ‘ 
Hier xem yesh Ene Ra) Sc a ne ee She ee, ae fs a): es I. 2 Rca eee 7 
pe Be) aa a cate ae $5 GR a eee ee ~ ao oS a BN 8 oes Dee i 
ok : licence teem a meee, eeee Sj ea. amar ei Fie Sage : . Bee a heen hs 
aS, ee Bsa sy fir Pe ingece oa aa Maes v ce Ny iain Pores: 2% . Ast, Pt Sar ats weet ee igt oath ae 
Cepek t ; wc ead os 5, 1 A ot ile a nie Tht Vaden th eee eee Ne | . * A 
5 eae gear. Beas Ror in oe, aie ae ee ~ Rees PO eae es el t + y 
€ aad Rick is teen Seas aa oy ten: welo: ‘pene ea : Me 2 ‘ ' i 2 
| eh rane Rr ee SIS RSI a se ee ar Bei ae tes: & See ee NE a 5 3 3 ; ~« i , f ; 
Ro ee or as fei eee ets cates i ne eS ore 5. git i Raed é us = Siwy ‘ motel . 
ae ees sae Ba Se ee ees Ca ae ty cs ES ne i : ™~,' : : ca : 
ee es) Nea sie = a J ae CoS: AR 2 SAR aS hs a ee i: ee ye RS . 
are ee ee Sana oh es 3) aaa mee cr” 5 ia Sere ts grec ihe vet p 4 ea AS a wy oe he Pee ay x ; a 
ae ai ents a ee eo tae ine: ane. 4g Sa aes te | ai Ok ies ets a? % fees 4 | SS en a 
aaa : EM = oe Se oe. 7 aa Sn - ea Pama eet ye ale oe a = me . "~ ‘ Pater tie ate 
e ee alban ete ~ ee i i need nm pe Ss tp me Ope ee ee k : inf > & cA Pie Selo. 42 goer cet. pe os i 
Mae 3. oS meat oi “akege a a eo Oe oe So ed ee Ne Ie = € SI EEE ge at a? Oe rr ‘ ad 3 id . 2 re Pee Pe Oa aay Bate ay 
as dof aes es 5 ee Sees ; eee oe, me Fearn F : ; ‘ a oer ah com et A A? 
EE te ee orem ote ne ee ee oer, F pie 3s " | Re ee ie ‘s : ' > ae ron 7 sid 5 
Bae eo io Teel Lisa Tera Coe eee: ear ee Bo oy ae : —- oe Z a ee : 
7 ey a eS lees i Sie oes Re OEY te = = 7 ad ® 4 5 so. er. ‘ 
; aoe x chee P a as ce: A one A i = , x a es r 
| _ eo >. es oy Fr + Y * S =e a; 
—— bias <4 2° : oe “ ea i! 4 
‘ Oe 2 > Rm 3 a ye y 4 : 
| erg ave + Py rf a a 
+ , wait ite re ¥ a " ot 3 f ? ae f 
if ee; al ale ‘ame ; Fy PW, Bee = Bin rgd : ‘: a ‘ a i 
— as , Pee fe ee a. £ : ; ~ ee i} is = ae ; 
2 : = os : = = |S Ps Wn ied ih 
mt nis | ae ~» = a 
ear 4 ia z y n jad ity d “fe * og a | 
| : ee a Pn ad ot ee DR rege? yea ome Bee 56 xt i ee ve 
ws | | ie re “ 2 ot aamese i 5 act i) i} 
| ial =" : i . ‘ : | 
a on a aoe een ee a st Be eee A oS” Se eee eee ae 4 a > . ° ; 
#8 i ee ae: ; Pa ss ee ee ae + fa 
= ‘ baie z peer ;  -_ ae ee: : ray) ae i ich aN bare ae : 
a a ns : “ tie, a —e ae a ; 
a «a ees * veggie asa ie s & ERS. ae age i ol iien : of rahe ee pay auc: far ; 
Bul 1 es age oe ay, a Base aE ain Sei can ls ae A Ce 4 + 
| Cat : + . oe ae s ‘eI ae ‘ c.g ce i ; a ; WR ieee aes Be gen yc 1 
| Te se be : cane n se a ae *, a r " “i Be Me Pek ape ee nee ae : ve 
ie Se : tie, eo. ey ee psi clamei ee ee a a eaeeat ne * 4 
| ‘ ee z “ 7 TRE Sk - | PS 4 aseeaee ee eee eae peta sas “Me rae Ws Dg as ee ea : Pore, Par ce Re = 
core re Ms 4 ee ce eRe eek MeO) ee Pies cod a. ni eee ; 
Sy MMe cal tca  ha) ee get ae 8 Aa ER Sane eae i are tema NY, ana 4 Fuh te git a 4 
eo, as a ae ee aaa 2a ae | Sea se NC RRC) A 2S ie Oe oe es a ees Cae Cy BGAN ea naa ala . 2 
ek ; uae seek - oer a |S ae ame epic =i elas Meet eric yo se : a 
Rae oY = i ae “ ~* oe ve 
f me Sree ae a = HF 
| , cepts). iw Letitia x res = “ of — , ence “> 
Seer ee As <t oy aren ‘ se ; , a EOLA ALPS Tay ne a Sl ee " set pen 
pee ee ke nt Mea a Wee gat es ea Gre 4 Ks 4 = q 
a sR ay 1 ee Hci gem Ten, The o * eee . ses ey ~ Sa - a 
Re, eget ‘ Roper ey eer airy some Mbit bid ’ ie oa 7 eer . ares ataeile : Sie ‘ 
| | Ra a uh ae ge aah — ested. 2 PESEK ett nin. nn , . yt ree it 
Oe Sri We a 2 oT ene verre a — . —, Cena SR i 
ese) 35-5 ey i ee eae : , ee pa — ss i - ener Sa 2 aes { 
kes fH iA De eG eee ee " 3 . i. : NE oe gee a a ey : & 
baa raat i ha Nap eet Leah, a a se cai alg aa i by Se eae e wae y; = abi cm pcs Yonsei ere aaa madsen A ‘ ' 
Behe te TF et te OneStat has Se i ee ede ee &: r , PER de ee get a Nell, Ses | alla Pay Mie santos Le inet gal <3" yi 
an : he : Sake: Walden ire PAE ey en 2 ee I y , Sad “= ae ee UT eee eas oo ee 
pa sO i ioe = i Se SS eee ae 
See ee ee ag eee se a bes pa a k. tele gig Bis Spa : . alae * oe Fe RTS se " ¥ 
+o ae, ee eee eee sh aes eo ee ne ae Fo ae, a ui “pes: rk ty 2 i eo eee ere oe x ch patie 4 tee ss Saal ae ee 
hg ein te Ae Lh ca ene aa Pi Pe Sens a a le Se et Oe Se me aoe e we ES ate RO EE ae taal Bs eat eg = alam ge: =~ & 
SRM El 8 = Saket, So ORS “age ee) oie a aie. ee q 4 Bian eS ete Ss a . aoa pe be ae eases: i” eS rrr i! 
Tn I aM a i a re Ee Se eee 
Saapas ie ‘eee Se ar * epee Sn emer Rae. pees lt 0 1S ER PAS Se ed Th jane ’ a ae 
4 Wes ine Shes pe ee ey pata Sete a, eee 3 r 2 sien By cae a yee Tea ‘= er ees Gace ohn ¥ A eet ia ae sf y 
| - ye aes a ae cee eae es ee i 5 ee R cat a ee : : od att : whe eo. : i SS 
oe 4 re ae Tl" ai vi as, i ee Se ele dy ct asc “See 5 i . ee, Seg = Boia od pe | a ‘ 
| ara 3 iG ae : po oad , i oe ate at ih eee SAE ge eae eet ‘7 > 
| haf) é ee Men , 2 +3 See , ‘ es Sy aeetatt oe gdutdee : c reo Lee ye ee Bi. i 4 hi 
i Pines ry ee a iis = Rea. ea 
eee . Z (>) eee ir 
| ? cobs es : 
5 ini diaeresis ae Neo eee ge nour td hed age oh Be eatin Rg ae kates * eS os We aaa il crea ss ‘nf ne i 
oe ce oe PASC Ae ee ara ee ge canta a a, ae 2 Rp eet Sg a ay eee ee pa coats SUE aie yeti Siete oie hh ae : wy | Bees | 
ie ee PRT SRS SRS SATS cs ian Me WE eran eae ie aie Jer ce i Puce Rio Tees “Pag k ar Stee — ae a ets ee ‘ =a alate ia AW sore aR o oe 2 
Pigs SS oF a 4k LOO «doen Wig earner eated La ; . Pein eae ; ; ay o Pee he ee : eee. ed 
oe ce 5 GS» me ca? i ae REE Nae ire ea i eh he en : Bee G2. ‘" be ¢ be Pyne ene al ce ig hak ie da ee ¢ | 
ete ot Ae aa a ie tno eae a Sy -) Perr Se mes se eats Der en Se ae 
b Te iS ish igh Re te hor: : gee ag 2 i «tai ge ils Meee ia mr Roa) Camere, gh See BO ie ns a iy Pe Reais hire 
baie : ne een BeBe NRE. sr hg en ae mh rele Re ic alee to aaa ee ‘tic: aaa Se: Seale ee fee en ea ee eee eR a ee 
ee Bee tee; one: ie eae es SS, te a eS ie eae a a a eee ae Si ee ae ak or ee : 
Mig. as ea 7 ee 2 Be YS ageay A on) er hag Se IN 2 aa ie, sei ids, Patel: SME: BBY satiate end Benak ete ae . ae Roe. it ~ Fee Bae aA ee: Soa 
| fh 3 ea Peel afer Fi Seabee ne se ee — ie SR: ae ane ET SRN esc 2 Coeg Ome [= a ae ee accom <i Castes maha ais ae ide ips f 
re P : : 2 * , ; : ¥ r q 
| ' ; j 
| 
} . 
| 
ee | 
4 . 
q 
| 
} ‘ 
| 
| 
| 
a 
t 
. F 
i 
i " 
a. ; 
-° 
} 
Pe t 
ee te 
| 
ee | 
| | 
| 
) 
7 
y 
| 
| 
| q 
BT _ 
i J 
PO 9 7 
| 5 
| ‘3 
i : 4 
‘@ 
} 4 
. 
hi 
if 
i) 
_) = 
| aa 
| * 
ae 
e " 1 
* 
| a 
eee 
2 
aa 
ey 
eps. £8 2 
ae 
i - 
7 oe 
as 
po 
y us oy of 
. oe 
? ie : a ; > “wee FAs Peg e 
a. a ; : . : ‘ . r : 2 cp ett 
i a) a : j 4 = ¥ e : x ¥ a ‘ ; ee a, 2 2 ont a ek os eee inl 
tra ye A. e a, al o i‘. =p i Oe SE te ee , ¢ ve. Low) yp 2 + 2 “TS > po RS Pt” Se ; eget Fee we 4 > ah, Sats, oP ape “ Bia he bee ae ae “ ~) of r a > Pe) ee a Sa ae a oe a ee 


Advertising Age, March 21, 1955 


Cutty Sark Starts 
Advertising Again, 
Using ‘38 Campaign 


New York, March 15—Bucking- 
ham Corp., importer and distribu- 
tor of Cutty Sark Scotch whisky, 
is advertising again after a lapse 
of 15 years. Moreover it is placing 
its advertising direct and using ads 
prepared originally in 1938 by its 


former agency, McCann-Erickson, 
which resigned the account about 
1941 because the client was forced 
by the war to suspend advertising. 

The reason the Buckingham 
Corp. has not advertised during 
the past 15 years, G. T. Webster, 
treasurer, told AA, has been that 
Scotch whisky has been limited in 
supply. 

“We have been able to sell 
everything we could get,” Mr. 
Webster said. “To have advertised 


would have increased the demand, | 


Commenting on the agency situ- 


and we have been unable to sup- ation, Mr. Webster said that it is 


ply our regular trade with what it 
needed.” 


a While the supply has increased 
somewhat, he said, it is still in- 
adequate to meet current demands. 

“But we are aware that it is nec- 
essary to keep our brand name be- 
fore the public,” Mr. Webster said, 


“probably temporary.” James Cul- 
hane, head of the Buckingham or- 
ganization, who is now away on a 
| business trip, may decide to use an 
agency later, Mr. Webster said. 
The present arrangements for 
placing ads direct were made by 
Mr. Culhane before he went away, 


and the amount of advertising in- 


“especially in today’s competitive | volved, AA was told, is not sub- 


market.” 


stantial. Although Mr. Webster 


PAN AMERICAN 


flight 


Pan American World Airways 
made history’s first scheduled 
round-the-world commercial 
... now connects the 
U.S. A. with 84 countries 
and colonies of the world. 

In almost every one of 
these lands, Reader’s 
Digest is the leading 
magazine 


‘Tie ce eae a se ee 


Pan American’s offer of this 
travel information pamphlet 
in Selecciones del Reader’s 
Digest and Selecées do 
Reader’s Digest drew four 
times as many replies as 
eleven other magazines 
combined 


eaders 
Dige st 


International 


Coupon Returns to December 31, 1954 from Single Insertions 
in the Following Magazines 
% OF TOTAL COST PER 
RETURNS RETURNS RETURN 
Reader's Digest (Span.) 20,200 | 62.04 $ .32 
Reader's Digest (Port.) 5,670 17.41 31 
Magazine “C” 2,572 7.90 1.75 
Magazine “D” 969 2.98 1.84 
Magazine “E” 586 1.80 85 
Magazine “F” 282 .87 3.13 
Magazine “G” 190 8 .83 
Magazine “H” 177 54 5.36 
Magazine “I” 137 42 8.69 
Other Publications & 1,778 5.46 omemann 
Unidentified eet a 
Total 32,561 100.00 Editions 


declined to say what it is, it is un- 
derstood to be about $300,000. 

Current publications being used 
include Esquire, New York Daily 
News, New York Herald Tribune, 
New York World-Telegram & Sun, 
The New Yorker and Wall Street 
Journal. 


Wood Joins McDonnell; 
Jessup M. E. of ‘Aviation Week’ 

Robert H. Wood, who resigned 
Feb. 1 as editor of Aviation Week, 
McGraw-Hill publication, has 
joined McDonnell Aircraft Corp., 
St. Louis, as assistant to the presi- 
dent. He will be in charge of the 
company’s public relations and ad- 
vertising. 

A. W. Jessup, veteran war and 
foreign correspondent, has been 
named managing editor of Avia- 
tion Week. For the past eight years 
he was Far East bureau chief for 
McGraw-Hill World News, and 
was the only special aviation cor- 
respondent to cover the Korean 
War and the only aviation writer 
to cover the Indo-China War. 


1. Any market is 
either worth covering 
or it is not. 


2. Any market worth 
covering is worth 


covering well. 


. Any market well 


covered has to be 
covered by its own 
newspaper. 


Each of the 20 daily 
newspapers within 

60 miles of Cleveland 
is alone in dominating 
its market. 


Local impact in 
Greater Cleveland 
comes from the 
7-out-of-10 coverage 
of The Press on 
every buying day. 
“All business is local” 
means exactly that 
in any market— 
large or small. 


Cleveland 
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What else gets you retailer 


Wi 


bOGS, 


In food, for example... 


e Last year, LOOK developed 31,598 store- 
wide food promotions 


® These stores bought nearly 2 million lines 
of tie-in newspaper advertising 


@ Big-volume stores like Publix and Richard’s 
Lido tie in with LOOK promotions 


Do you realize how big LOOK’s food merchandising 
program is—and what it can do for you? 


Just last month, LOOK’s first 1955 related-item selling 
theme developed 9,124 storewide food promotions. 


And last year, LOOK’s 31,598 storewide food promo- 
tions dwarfed those of every other magazine in the 
weekly and women’s service fields. Top-volume stores 
participated—chains like Publix, Stop & Shop, divisions 
of Colonial and Acme . . . independents like Richard’s 
Lido and Deyo’s . . . voluntary groups like Foodcraft, 
Red & White and A. G. units. 


Retailers bought nearly two million lines of local tie-in 
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Big New Mother’s Day Promotion Will 
Draw Gift Dollars to APPLIANCE Outlets 


Orders for LCOK’s “Make It A Great 
Day For Mother” promotional kit al- 
ready total over 4,000. Dealers have 
waited a long time for an event like this. 


Millions of CARS To Be Safety-Checked 
in May — Can Mean Extra Sales for You 


About 80° of the cars failing the safety 
checks will head for repair shops. In the 
more than 300 cities which will have 
safety checks, you’ll find a ready market. 


3,250 DRUG Stores Will Tie In with 
LOOK’s Exciting Summer Promotion 


“For The Good Old Summertime” will 
be featured in 3,250 chain and independ- 
ent stores all over America. And 75% 
of the stores tying in will be “repeaters.” 


Recent LOOK Women’s FASHION Feature 
Moves Merchandise to Tune of $100,000 


All we did was show some T-shirts and 
short shorts! Almost overnight 400 de- 
partment stores and specialty shops 
bought 25,000 units totaling $100,000. 


LIQUOR Dealers Cover Their Markets with 
Folders Selling LOOK-Advertised Brands 


Right now, 5,000 dealers have a new 
brochure promoting only LOOK-adver- 
tised brands. They’ll mail hundreds of 
thousands to their customers. 


MENSWEAR Retailers Set for Sales Hike 
with LOOK’s Father’s Day Promotion 


Menswear manufacturers who advertise 
in LOOK and tie in with this promotion 
will get more display space, more retail ad 
linage—and more sales! Ask for details. 


Photograph by MILTON H. GREENE 


newspaper advertising in 1954. These ads all featured 
LOOK-advertised products. For example, a LOOK- 
advertised instant coffee received mentions in news- 
papers with a total circulation of over five million ...a 
dairy product, 6% million ... a tissue, 18 million. Ac- 
cording to the Advertising Checking Bureau, LOOK’s 
promotions developed twice as much newspaper space 
as the Post’s and four times as much as Life’s. 


Sound interesting? Get the details from your LOOK 
representative, or write: Dick Harmel, Merchandising 
Manager, LOOK, 488 Madison Ave., New York, N. Y. 
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Hammer Joins Molesworth 

Marvin Hammer, formerly man- 
aging editor of Industrial Labora- 
tories, has joined Molesworth As- 
sociates, New York, as an account 
executive. 


Jarvis Appoints McMeken 

H. W. McMeken has been ap- 
pointed director of technical ad- 
vertising and public relations of 
Jarvis Corp., Middleton, Conn., 


.maker of power tools. Mr. Mc- 

|Meken joined the company, for- 

‘merly Charles L. Jarvis Co., in 
936. 


| 


Nemeyer to Audio Productions 


ducer-director of films for the 
Navy Department, has been named 
sales manager of Audio Produc- 
tions, New York, tv film and 
motion picture producer. 


Northwestern Ohio 


LIMA- 


Center of metropolitan county area with effective buy- 
ing income per family of $5,216 


THE LIMA NEWS 


Hub of A Prosperous 
Trading Area — 


Source: 1954 Consumer Markets 


ona BULLS EYE PAPER OF THE BUCKEYE STATE 


Nationally Represented by Story, Brooks & Finley, Inc. 


Sheldon Nemeyer, former pro-| 


Gunther Brewing 
Sets Campaign to 
Build New Label 


BALTIMORE, March 15—Gunther 
|Brewing Co. will use 35 to 40 
|/newspapers, 200 outdoor panels, 
radio spots in five states and tele- 
vision shows in a number of mar- 
|kets to introduce its first label 
| change since the repeal of prohibi- 
tion. The campaign was launched 
last Thursday. 

The copy theme, keyed to the 
company’s new golden cans and 
bottles, is, “Get in the Golden 
Mood with Gunther.” 

Bryan Houston Inc., New York, 
is the agency. 

Arthur Goldman, Gunther’s ad- 
vertising director, said page and 
1,000-line ads will run in newspa- 
pers in Delaware, Maryland, 
southern Pennsylvania, Virginia, 
West Virginia and Washington, D. 
Cc. Art work will consist of a re- 
production of the bottle, the can 
and a foaming glass. 


| 
i 
| 


The tv campaign will be carried 
on Gunther’s two daily news 
shows and five weekly half-hour 
| programs on Baltimore’s three sta- 
tions. In Washington, the brewer 
sponsors a daily sports show, three 
news broadcasts, the Monday night 
fights and a weekly dramatic 
show. Seven additional tv stations 
in five cities in the marketing area 
will carry special tv spots. Radio 
spots will be used in all five states. 

In addition, eight to ten food 
and beverage publications are be- 
ing used to support the consumer 
campaign. 


Y&R Promotes Bradshaw 
Young & Rubicam, New York 
has appointed David Y. Bradshaw, 
formerly director of operations of 
the agency’s radio-tv department, 
manager of the department. The 
agency has taken the 19th floor at 
41 E. 42nd St. to house its public 
relations and publicity depart- 
ment. Radio-tv publicity remains 
at 285 Madison Ave., but will 
move to larger quarters on the 


third floor. 


THE OREGONIAN... 


if 


The Oregonian 
/ i a ta cag 
/ 


REACHES MORE 


..- with 


circulation 
leadership 


»«:- With 
advertising 
leadership 


Oregonian 
Daily Lead 
Over 2nd Paper 


Oregonian 
Leadership 


Year: 1954 


Over 2nd Paper 


10,281 City Carrier Lead 
7,001 ABC City Zone Lead 


2,613,570 lines 
1,219,097 lines 
3,316,115 lines 
7,148,782 lines 


3,544 Retail Trading Zone Lead 
40,848 Total Circulation Lead 


Retail Advertising Lead 
General Advertising Lead 
Classified Advertising Lead 
Total Advertising Lead 


*Sources: ABC Publishers’ statements for 


12 mos. ending 


September 30, 1954; 


Media Records total advertising, less AW, 
TW and Comics, 1954. 


Represented Nationally by 


MOLONEY, REGAN & SCHMITT, INC. 


THE Oregonian 


PORTLAND, OREGON 


Largest Circulation in the Pacific Northwest 
236,289 Daily * 294,216 Sunday 


Advertising Age, March 21, 1955 


119 Retailers Given 
Brand Name Awards 


| New Yor«k, March 15—Winners 
in the annual “Brand Name Re- 
tailer-of-the-Year’’ competition 
were announced last week. 

Zion Cooperative Mercantile In- 
stitute, Salt Lake City, won the 
award in the Class I department 
store category, and Wrigley’s 
Stores Inc., Detroit, took the top 
prize in the food store category. 

The competition, sponsored by 
the Brand Names Foundation 
Inc., covers 24 categories of retail- 
ing. The winning store in each 
category gets a “Brand Name Re- 
tailer-of-the-Year” plaque. Cer- 
tificates (up to four) are awarded 
to runnerups in each category. 

There were 119 winners for 
1954 and they will receive their 
awards at the annual Brand 
Names dinner here on April 13. 

Other top award winners are: 
Price’s Inc., Norfolk, Va., in the 
appliance category; Walker Motor 
Sales Inc., Dayton, O., in the au- 
tomobile class; Knecht Lumber 
Co., Rapid City, S. D., in building 
materials; and Mading Drug 
Stores Inc., Houston, and Culter’s 
Self-Service Drug Stores, Colum- 
bus, O., in the large and small 
drug store categories, respectively. 


a The remaining 17 
awards went to: 

Roy Wythers House of Bottles, 
Lincoln, Neb., alcoholic beverage 
stores; Halpren’s Tots ’n Teens, 
Overbrook Hills, Pa., children’s 
wear; McRae’s, Jackson, Miss., 
small department stores; Johnson 
Cotton Co., Rocky Mt., N. C., farm 
equipment; McDaniel’s Shop ’n 
Save Super, Class II food stores; 
Rubenstein Furniture Co., Eugene, 
Ore., furniture stores; Hyde Park 
Sohio Service Station, Cincinnati, 
gasoline service stations; Charles 
Librett Inc., New Rochelle, N. Y., 
hardware stores; Wilson’s Leading 
|Jewelers Inc., Syracuse, N. Y., 
|jewelry stores; Schradzki Co., Pe- 
/oria, Ill., men’s wear; Siegling 
|Music House Inc., Charleston, 
'S.C., music stores; H. W. Clopp, 
Trenton, N. J., office equipment 
/and stationery; Wilkinsburg Paint 
_& Supply Co., Pittsburgh, paint 
and wallpaper stores; Eastern 
‘Camera Exchange, Hempstead, 
|N. Y., photographic stores; Farr’s 
Inc., Allentown, Pa., shoe stores; 
Wellan’s, Alexandria, La., spe- 
|cialty stores; and Dingler Sport- 
‘ing Goods, Ft. Collins, Colo., 
sporting goods. 


plaque 


= The winners were selected from 
detailed presentations submitted 
by 515 retail stores. These were 
the stores which survived a pre- 
liminary screening. The panel of 
judges was made up of 23 re- 
tailers who were honored in last 
year’s competition. 

The award-winning presenta- 
tions will go on public display at 
the Waldorf-Astoria here from 
April 11 to 13. Henry E. Abt, pres- 
ident of the Brand Names Founda- 
tion, said the entries represent 
“the most outstanding record of 
/creative merchandise selling that 
has ever been brought together at 
one point of observation.” 


Tobacco Sales Rise 


Internal Revenue Bureau figures 
for the last six months of 1954 
reveal that manufacturers paid an 
average 12% increase in stamp 
taxes on pipe tobacco, compared 
ito a similar period of 1953. Ac- 
cording to the Pipe and Tobacco 
Council, this “marks the first time 
in years that the industry as a 
whole has shown healthy gains 
over an extended period.” 


Fenyo to Daniel & Charles 


John Fenyo has been named an 
account executive by Daniel & 
| Charles, New York. He was form- 
erly with Grey Advertising Agen- 
icy. 
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Nations Business 


A MAGAZINE FOR BUSINESSMEN MARCH 1955 


FAIR TRA 
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SHE JUGGLES YOUR BILLION 
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INSIDE First report of a four-year 
RUSSIA Air Force Intelligence study 


ATTITUDES - POLITICAL PROBABILITIES 
THREAT OF WAR - INTERNAL TENSIONS 


page 25 
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WHAT WILL RUSSIA DO NEXT? — Here's the first © port of a 
4-year Air Force Study. What are the.seurces of power and 
weakness of the Reds? What is the probable strates: of Soviet 
ieaders? This exelusive interview, in incisive ques! ion-answer 
form is startling. Here's a sample: 


How does the regime maintain stability? The stabi!) » depends 
upon é¢laborate machinery for reporting and sup): «ssing de- 
viant behavior. This “machinery” includes the s°. police, 
; rks, Communist Party snoopers, ©. .ernment 


Do the people away’ with anything in ? system? 
at +} r 


he regime i] h actions 


balance is rked out 


the application and evasion of the mean: = control, 


Do the people resent the Soviet leaders or the Soviet system? 
Their hostility is toward the regime —the actual people in 
power —- rather than the system. Even those who are vio- 
lently anti-Soviet favor state ownership of means of produc- 
tion, and other institutional features which are associated 
with socialism. 


What general features of Soviet life are most intensely re- 
sented? The low standard of living, the excessive pace of 
everyday life and the threat of arbitrary political repression. 
| feature of the Soviet system is most hated? 


ed 


What organizationa 
"T") } 


‘ rr Ie nine? antares -_ 
1 ia ! em. The 4 rojec. interviews 


tne lactory system other 
¢ laws. For example, re- 


ence, 


e world are the Soviet people? Tenor. 


How awere j 
“nce and distorted \ i the outakde world are deeper and 

widespread even among the intelligentsia -— than 
fore had been realized. 
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The editors of Nation’s Business are lucky. Pub- 
lishing a monthly magazine, they just have more 
room to move around than the editors of a weekly. 
And when they do, look what happens: 


Last November, Nation’s Business published, 3 


“What We Guard in Formosa.” Late January, the 
members of Congress, seeking all information they 
could get on Formosa, boiled down to fundamentala, 
promptly gathered up dozens of copies of November 
Nation’s Business. Eisenhower had spoken, asked 
for their suppert. The jacket on the Formosan hot 
potate had popped. 

Here’s another: When you picked up your news- 
paper Thursday morning, last February 10th, you 
read the announcement of the AFL-CIO merger. But 
if you were a Nation’s Business subscriber, you 
would have read, “What the AFL-CIO Merger Will 


ALL BUSINESS IS SHOW BUSINESS-— What kind of entertainment. have you planned for 

your next sales convention? This can be as important as your labor policies or plant J 
operations. Today, all business, at some time, is show business. Putting on a profitable L 
convention is a science all in itself. Here’s advice from an expert. Read...“How to 
Entertain a Convention.” 


PEACE ATOM ADDICTS — Twenty-five 
thousand believers in private enter- 
prise have bought themselves a share 
in. the atomic age From housewives 
to industrial giants we Bs and 
General Motors, they've piled up 

7,500,000 to find peacetime applica- 
tions of nuclear energy. This is the 
revealing story of the Phoenix Proj- 
ect, pride and joy of the University 
of Michigan. How much do you know 
about it? Read ...“They Built Atom’s 


Read to Peace,” 


Mean,” all spelled out, a good three months before. 

Will this happen again with the March issue, just 
off press? Well, let’s see what’s in it... Russia’s 
Next Move ... The Peace Atom... Fair Trade 
Showdown... Tariff Fight... Rubber’s Growth... 
Minimum Wage Rise . . . Gobalt ... The New Con- Pe 
gressional Committee Chairmen... How to Enter- 
tain a Convention... 

No, the editors of Nation’s Business are neither 
occult nor supermen. In faet, wnen we ask them 
what they’re trying to do, the best we can get from 
them is...“to be useful to businessmen of Rational, 
state and local issues.” How useful? One answer is 
the rigorous readership of their book, Another is 
the big buik-oY ,eadersmail. But the best answer 
by far, is for you, yourself, to pick up.a copy of 
Nation’s Business and read it. 
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Advertising Age, March 21, 1955 


$272,000 Air Force 
Account Is Awarded 
to Bozell & Jacobs 


MITCHELL FIELD, L. I., March 15 | 
—Bozell & Jacobs has landed the | 
$272,000 Air Force Reserve account 
administered by the Continental 
Air Command here. 

The agency won out over three | 
other finalists who survived a pre- 
liminary screening. Twenty-six 
agencies originally submitted bids. 
AA learned that the three runners- 
up were Albert Frank-Guenther 
Law, Cunningham & Walsh and 
Fuller & Smith & Ross. 

Each agency gave a two-hour 
oral presentation before a general 
officers board here last Thursday 


and Friday. The Continental Air 
Command gave the nod to B&J | 
late Friday night. 
# No space-buying or time pur-| 
chases are involved in the account. | 
Officials here told AA the budget | 
“is “too small for that.” 

The agency’s job will be to de-. 
velop a public service campaign | 
to encourage former Air Force)! 
personnel to participate in the re-| 
serve program and to educate the | 
general public on what the re-| 
serve is doing. 

This will be the first coordinated | 
campaign ever run for the Air. 
Force Reserve. Lt. Col. E. L. Smith, | 
acting head of public information | 
for the Continental Air Command, | 
told AA its aim will be to “build | 
up a tradition for the reserve.” 


= He said the first step is to come 
up with a general theme for the 
campaign. Bozell & Jacobs will 
then be asked to supply adver-| 
tising mats, television films, 
brochures, car cards, 24-sheet pos- | 
ters and radio scripts. Manufac- | 
turers will be asked to sponsor | 
these materials as public service) 
ads. Free time will be sought on) 
radio and tv stations. 

A 15-minute program, “The Re- | 
serve for You,” is now running on) 
the free time of several hundred | 
radio stations in the country. 


Perfection Stove Becomes 
Perfection Industries Inc. 


Stockholders of Perfection Stove 
Co., Cleveland, have voted to) 
change the name of the company 
to Perfection Industries Inc. The 
new name will be finalized when 
filings have been made with the 
secretary of state of Ohio. Perfec- 
tion Industries, the fourth name 
of the company, was founded in 
1888 as Cleveland Foundry Co., 
became Cleveland Metal Products 
Co. in 1910, and was renamed Per- 
fection Stove Co. 15 years later. 

The company has reported sales | 
in 1954 totaled $23,266,829.23, down 
$8,859,375.58 from 1953. This re-| 
duced volume, together with cer-. 
tain price redetermination adjust-| 
ments for 1953, contributed to a)! 
net loss of $1,190,226.27 for 1954, | 
according to a company spokes-| 
man, The company reported a net) 
profit of $953,209.43 in ’53. 


| 

Puget Sound Chapter Elects | 
Reinhart Knudsen, Botsford, | 
Constantine & Gardner, has been | 
elected chairman of the Puget! 
Sound chapter of the American | 
Assn. of Advertising Agencies. | 
Other officers include Wilfred A.) 
Pascoe, McCarty Co. of Washing-| 
ton, vice-chairman, and Franklin | 
C. Welch, Honig-Cooper Co., sec- 
retary-treasurer. 


Clifford Heads Kagran 


J. M. Clifford, administrative 
v.p. of National Broadcasting Co., 
has been named president of 
Kagran Corp., New York, which 
was recently acquired by NBC.) 
Kagran Corp. will continue to 
handle the licensing and exploita-,| 
tion of all non-broadcast subsidi- | 
ary rights in “Howdy Doody” and | 

other Kagran-owned properties. 


over 250,000 families 


14 counties | 


Plattsburgh 


CLINTON 


ESSN 


@ Lake Placid 


Ticonderoga e 


WARKEN 


ee | 
Glens Falls 


HAMILTON 


PULTON SARATOGA 


Gloversville » © Saratoga 


e Johnstown 
Amsterdam e 
MONTGOMERY 


Schenectady e 
SCHENECTADY 


Mechanicville 


Cohoes 
Troy 


Rensselaer 


SCHOHARIE 


Albany Times-Union 


Represented Nationally by 
HEARST ADVERTISING SERVICE 


The Largest Daily 


60,449* 


The Only Sunday 


116,052°* 


* 9/30 - 54 Publisher's Statement 
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Flint Jou 


The 8 Booth Michigan Newspapers fit 
today’s Michigan selling like a glove! 

Michigan makes news... and wel- 
comes news! About your products as 
well as about daily happenings. 

Give the news of your products 
the impact of a Booth Newspaper 
schedule! Your dealers will welcome 
it. Your salesmen will respond to it. 


A. H. Kuch Sheldon B. Newman 
110 E. 42nd Street 

New York 17, New York 
Oxford 7-1280 


Chicago 11, Illinois 
Superior 7-4680 


435 N. Michigan Avenue 


Booth Dealer Merchandising Service 
will help you get the most out of 
your investment. 

Booth Papers are the most power- 
ful sales builders in their markets. 
70% home-delivered coverage of a two 
million population market. Circulation 
and linage figures breaking all records! 

Like special facts on your products? 


Call a Booth man today! 


Wm. Shurtliff 

601 Ford Bldg. 
Detroit 26, Michigan 
Woodward 1-0972 


Brice McQuillin 

785 Market Street 
San Francisco 3, Calif. 
Sutter 1-3401 


rnal © Kalamazoo Gazette © Saginaw News ® Muskegon Chronicle © Bay City Times © Ain Arbor News 
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John Hall Moves: Adds One Blair Appoints Eichmann Meltzer Adds Two Accounts; 
John T. Hall & Co., Philadelphia | Ray Eichmann, who formerly Appoints Herman Mueller 
agency, marked its first anniver- was in charge of sales development! Richard N. Meltzer Advertising, 
sary March 15 by moving into for participating programs on San Francisco, has been appointed 
larger quarters at 1512 Walnut St. NBC-TV, has been named sales to direct advertising for Kinevox 
The agency has been appointed to development manager of John Inc., Burbank, manufacturer of 
handle advertising for Copi-Coun- | Blair & Co., New York, radio sta-/| film recorders and related equip- 
ter Co., Broomall, Pa., maker of tion representative. He replaces’ ment, and Wallpapers Inc., Oak- 
the Copi-Counter, a precision in- | Tucker Scott, who shifted to land. 
strument for casting copy. | Blair’s sales staff in February. Herman Mueller has resigned 
as a member of the special features 
ad staff of the San Francisco Ex- 
$10.00 aminer to join Meltzer as an ac- 
FOR TEN count executive. 


Now get move- SECONDS 
ment on your TV Holz Joins Mogul Co. 
slides for almost Send for sample Milton S. Holz, formerly adver- 


the same cost as reel and descrip- 


isi ‘li ills 
still slides. tive Baiaieaie! tising manager of Burlington Mi 


hosiery, has joined the account) 
service group of Emi! Mogul Co., 
New York. 


Telefilm Promotes Olin 

Milt Olin has been promoted 
from eastern sales manager to na- 
tional sales manager of Telefilm 


STUDIOS 


1323 S. WABASH CHICAGO ILL. J 
357 W. 44th ST., NEW YORK Je 


7 comes to town 
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ANNOUNCEMENT AD—This ad for Jersey Lu eggs broke March 10 as a 
test in the New York Post. Plans call for use of other metropolitan 
newspapers and radio and tv svots within two weeks, featuring a 
Enterprises, New York, tv film premium plan offering customers a coupon redeemable for an ex- 
distributor. tra egg with the purchase of each dozen. By collecting coupons for 


a; im AL a) Oe 
$540,000,000 — more than half a billion 
dollars — was the total of retail sales in the 
metropolitan county area in 1954 alone! . . 

An increase of more than 38 per cent in just 
the past 4 years! 


pO REDI BENS Ts 
Bio's eae nek aes eke 
Pr aaeits ve 

} 


More than 460,000 persons — 
nearly half the entire population 
of Arizona — make their homes 
in the metropolitan county area. 
New residents continue to pour 
in at better than 2,500 per month! 


Phoenicians built approximately 
10,000 new homes in 1954 —a 
25 per cent increase in new home 
construction over 1953. 


The metropolitan county area is the buying 
and shipping center for surrounding farm 
and fruit land totaling approximately one 
million acres with an annual crop valuation 
of 200 million dollars. 


$240,000,000 is the estimated value of 
manufactured products turned out in the 
metropolitan area in 1954 — an increase of 
6 per cent over the previous high of 1953. 


low cost, 
complete coverage of 


METROPOLITAN PHOENIX 


Total coverage of Metropolitan Phoenix is offered advertisers by the 
Phoenix Republic and Gazette! Here is the key that unlocks the door 
to one of the fastest-growing major markets in the United States — a 
one-buy, single-insertion medium that delivers the Metropolitan Phoenix 
market as can no other! 


Write now for 
enlightening 
Consumer 
Analysis, 
Market Data 
Books and 
Circulation 
Coverage Folder 


*Maricopa County 


THE PHOENIX REPUBLIC AND GAZETTE 


PHOENIX ARIZONA 
National Representatives: Kelly-Smith Company 
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fresh from 
the country! 
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six dozen Jersey Lu eggs, the 
customer may obtain an extra 
carton of six eggs without extra 
cost: Rockmore Co. is the agency. 


Jersey Egg Shipper 
Offers Novel Version 


of ‘Baker's Dozen’ 


Tom’s River, N. J., March 15— 
In the old days a “baker’s dozen” 
was 13. But this quaint custom 
passed from the American scene 
with the passing of the horse car 
/and the advent of modern scientific 
/management and business psy- 
chology. 

Now a new variation of the 
“baker’s dozen” is being used to 
sell eggs. 

Central Jersey Egg Receivers, an 
organization of 20 New Jersey egg 
packers, with headquarters at 
Tom’s River, N. J., is about to 
launch a campaign in New York 
|/mewspapeis, buiit on the baker’s 
dozen theme, to sell more of its 
Jersey Lu Great A eggs. 

The first test ad broke last week 
in the New York Post. Plans call 
for use of other metropolitan 
newspapers and radio and tv spots 
within the next two weeks. 

Functioning as a premium plan, 
the customer will be offered a 
coupon redeemable for an extra 
egg with the purchase of each 
dozen. By collecting coupons for 
six dozen Jersey Lu eggs the cus- 
tomer may obtain an extra half- 
dozen carton at no extra cost. 


® Another innovation is the pack- 
aging of the eggs in pink cartons 
with blue lettering. In addition, 
each egg is imprinted with the 
name Jersey Lu. 

Promotion pieces resembling 
newspaper ads and carrying head- 
lines, “13 eggs to a dozen,” have 
been sent to dealers. 

Rockmore Co., New York, is the 
agency. It designed the new pack- 
aging and promotion material. 


‘Fortnight’ Makes Changes 


Fortnight, California news mag- 
azine, is expanding its editorial 
coverage to include Washington, 
Oregon, Nevada and British Co- 
lumbia. The magazine also plans to 
carry a minimum of 64 pages and 
convert from a semi-monthly to a 


will advance from 20¢ to 25¢, but 
advertising rates will remain the 
same. The revised magazine will 
appear in the second half of April. 


Eisenberg Leaves CBS 

Dr. Philip Eisenberg has re- 
signed as a research psychologist 
| for Columbia Broadcasting Sys- 
|tem, New York, after 11 years 
with the company. He will set up 
a new company, Motivation Anal- 
ysis, with offices at 1140 Elberon 
‘ Ave., Elberon, N. J. 


monthly publication. Copy price 
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Selling the “Board of Directors” means 
Big Business on Midwest farms 


5) You need the vote of Junior Members, too, 
5) TO SWING THIS “BOARD OF DIRECTORS” 


Operating today’s Midwestfarm 3 to 1 over any other because 
is a business fully as specialized __ it’s edited specifically for them. 
| as many city businesses—with a Midwest farmers annually tell 


difference. Office and home are ggitors of their Midwest Unit 64.7% 43% 
one. Meal-time is meeting time MIDWEST FARM PAPER UNIT MIDWEST FARM PAPER UNIT 


for the “board of directors” and 
all members of the family share 


Je . 
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It°s time to be SELECTIVE in Midwest Farm Market advertising! 


Farm Paper the purchases they 
plan to make during the ensuing a DEALERS’ First Choice 
: Hardware wholesalers asked 
inthe decision-making. mation about your producta, Get ff een feces 
It’s because everyone in the your copy of ‘1955 Buying Inten- i Re ST ee 
family has a voice on plans and __ tions” of 1,293,663 Midwest Farm Farm Magazine "D" 1.5% vest Sten ee 
purchases that Midwest farm families, listing buying estimates oe a nnn rn nner 
market sales go to the firms that of amazing totals on some 300 MIDWEST FARM PAPERS 
apply this simple selling formu- _ different kinds of products and 
la: Regular advertising in the _ services. It’s a reliable guide to 
Midwest Farm Paper Unit. bigger sales in the richest farm 
Their Midwest Unit Farm Pa- market in the world... where in- 
per is the Midwest farm family’s _ come is double the national aver- 
chief source of information... age, rural population dominates ettititt Camper iene 16818 
including buying. It’s a family and farmers are your local deal- 


publication, preferred better than _ ers’ best customers. 


a ’ 

Farm Magazine "A" 14% READERS’ First Choice 
A survey of 6,049 Midwest 
Farm Magazine “B” farms, supervised by Batten, 
; eae “S" 11% Barton, Durstine & Osborn, 
pam Inc., shows 38% more prefer- 
Farm Magazine"C” 4% ence for Midwest Unit Farm 
Papers than for all 4 national 

Farm Magazine "D" 2% farm magazines combined. 


DETERMINE YOUR SALES POTENTIAL 
in the Midwest by getting your 
copy of “1955 Buying Intentions” 
of Midwest farmers now. Also 
let us show you how easy it is 
to deliver your sales message to 
them through the Midwest Farm 
Paper Unit —one order, one plate 

at a substantial saving in rates. F be 


a 
job) 


‘MIDWEST#@“2- UNIT iB: 


59 E. MADISON ST., CHICAGO 3 * Other sales offices at 250 Park Ave., New York 17, N.Y.... ? s 
110 Sutter St., San Francisco 4...672 S. Lafayette Park Place, Los Angeles 57. 


Pooumte Fanwen 
WHERE FARMING [15 8B8i1G 8s InNE&ESS. . 4222 2a ING! 
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Color TV Will 
‘Jolt’ Ad Industry, 
Says NBC's Wood 


CLEVELAND, March 15—Televi- 
sion, 


many advertising ideas, including 
that sacred cow, the value of repi- 
tition. 

And color tv will increasingly 
continue to “violate the cliches of 
advertising thought,” Barry Wood, 
color coordinator of the National 
Broadcasting Co. television net- 
work, said here last week. 

“If television is to continue to 
hold its old audiences and attract 
new ones, it must constantly find 
new patterns of interest,”’ said Mr. 
Wood, speaking before the Cleve- 
land Advertising Club. 

One of the cliches brushed aside 
by NBC, he said, is that successful 
advertising depends on repetition. 

“With the spectaculars,” Mr. 
Wood said, “we have demonstrated 
that irregularly scheduled shows 
can more than compete with reg- 
ularly scheduled ones.” 


= He emphasized that almost all 
the NBC spectacles placed in the 
top 10 Nielsen ratings. “Their 
average,” he asserted, “has been 
40, which is whopping good in 
anybody’s form sheet.” 

The chain’s’three series of spec- 
taculars—a fourth is planned for 
autumn—were sold out, Mr. Wood 
said, to “advertisers with specific 
goals in mind.” He said Oldsmo- 
bile wanted “the year-round splash 
it created,” in addition to regular 
programming. Sunbeam wanted 
special emphasis during peak sales 
months. 

With these occasional shows, 
NBC was able to lure into tele- 
vision “the best creative talents— 
many of whom had resisted tv be- 
cause the demands of weekly 
shows were too onerous,” Mr. 
Wood said. 

“This is part of the flexibility 
we are introducing to the medium, 
so it can serve every type of adver- 
tiser from the mammoths to the 
relative midgets,” he said. 


= Other show formats providing 
advertisers with the benefit of 
“unorthodox thinking,’ Mr. Wood 
said, include “Today,” “Home” and 
“Tonight.” They provide undupli- 
cated audiences and, being partici- 
pation shows, permit advertisers 
to schedule varying numbers of 
insertions, at the most desirable 
times. 

For advertisers wanting tv color 
now but unable to afford spectacu- 
lars, “Today” and its NBC cousins 
next fall will offer special color 
inserts, also on a_ participation 
basis, he said. 

Turning to color tv at the local 
level, Mr. Wood said it too will 
make “such a mental and emotion- 
al assault on the minds and imag- 
inations of audiences as has never 
been equaled.” It will sell ideas— 
the important intangibles—as well 
as physical products, he asserted. 

In the realm of ideas, one of 
chief concern to advertisers is that 
of public relations, ranging from 
the attitudes toward each other of 
a manufacturer and his dealers to 
the broader area of attitudes of 
consumers toward the manufac- 
turer. Improvement of these atti- 
tudes all along the line can be de- 
veloped by the “dynamic impact” 
of color tv, Mr. Wood declared. 


# “Closed circuit color tv,” Mr. 
Wood said, “offers the manufac- 
turer the opportunity to present 
his sales story to his distributors 
with realism, with the advantage 
of almost person-to-person contact. 
And, if he acts now, he can also 
acquire the prestige of being the 


and particularly its color | 
spectaculars, already have jolted offers a special challenge to the 


medium.” 
In wide-scope public relations, mate consumer except through 
the manufacturer has at his dis- institutional advertising. This man- 
posal the color tv mobile unit, ufacturer, he said, also has an 
Mr. Wood said. Using one of these obligation, which will increase as 
units, he said, the manufacturer the competition for the consumer’s 
can create in the public mind an money and attention grows. 
“indelible tieup between his prod- | 
juct and the men who make it— 8 “The American family,” he 
| ana the ideals that motivate the pointed out, “has just so much 


| service he renders.” 


‘money to get rid of. A dozen dif- 
According to Mr. Wood, color tv | ferent products and services are 

after it. Will the family spend this 
hard goods producer who may sel-|money on building a new home, 


| 


\dom make contact with the ulti-' remodeling an old one, or refurn- 


ishing? Will it buy a car for a 
cross-country vacation? Or will it 
go by train, or air, or by bus?” 

The hard goods manufacturer, 
said Mr. Wood, too often lets 
answers to these questions be in- 
fluenced by the advertising of his 
own customers—the industries that 
buy from him. “In doing so, he 
neglects part of his duty,” Mr. 
Wood asserted. 

He cited U. S. Steel and Rey- 


‘nolds Metals Co. as among hard 
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goods companies that “have be- 
gun the job of strengthening their 
own industries.” He predicted that 
others will join them. They will, 
he predicted, also add substantially 
to advertising budgets, because 
there is “no better means” than 
color to do the job. 


‘Pageant’ Names Daniel 

Barbara Daniel, formerly with 
Today’s Woman, has joined Pag- 
eant, New York, as publicity direc- 
tor. 


Everybody 


first in his field to adopt this new 


“Metalworking will tell you why 
PRODUCTION is ‘in’ on all 4 


Survey No. 2 


DESIGN ENGINEERS 
REPORT BUYING 
PRACTICES FOR 
MATERIALS AND 
PRODUCT PARTS 


Survey No. 5 
THE 
HEAT TREATING 
MARKET IN 
METALWORKING 


Survey No. 1 
WHO BUYS 


MACHINE TOOLS 
IN 
METALWORKING? 


Survey No. 7 


PRACTICES FOR 
ELECTRIC MOTORS 
AND CONTROLS 


WOULD YOU LIKE COPIES OF ANY OF THESE SURVEYS? 


We will be glad to send them to you. 
Write to American Machinist Research Department at the address below. 


EQUIPMENT IS 


Survey No. 4 BOUGHT IN 
A SURVEY 
ALW 
OF BUYING lpia 
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fied advertising and public rela-| 
tions for the industry. He said he 
hopes to raise $10,000,000 annually 


THE 
REPLACEMENT AND 
ADDITION MARKET 
FOR 

ELECTRIC MOTORS 
AND CONTROLS 


Men’ ‘a committee of the association will be attempted in this first stage. 
oa.6 Ap Pp are] headed by Willard W. Cole, presi- 
Industry Plans hes = > + mein Henry C. Lytton # On Sept. 6, the campaign will 


5-Year Campaign 


Cuicaco, March 15—A _ five- 
year, $50,000,000 advertising and 
public relations plan for the men’s 
and boys’ apparel industry was 
recommended here Monday. 

A three-stage program was pre- 
sented to the National Assn. of 
Retail Clothiers and Furnishers by 


similar plans have been attempted 
several times before, but haven’t 
been successful. He believes, how- 
ever, that the time may be “psy- 
chologically ripe” now. 

The first stage of the campaign, 
Mr. Cole said, will begin in May. 
“Mental conditioning of the trade, 
mills, manufacturers and retailers” 


move from the trade to the con- for the campaign. 
Mr. Cole told AA today that 


sumer. Mr. Cole said he hopes the He indicated that he is studying 
industry will provide $790,000 for proposals by several agencies and 
newspaper, magazine, tv, radio will select the one which “has the 
and business paper advertising to most concise direct approach to 
alert the public to the nationwide the problem.” 
sales drive. | 

This stage will continue until the | = He will go to Florida tomorrow 
NARCF convention in February, to confer with associates before 
1956. From that point on, he said,|any further decisions are made, 
the campaign will aim at intensi-| he said. 


its buying” 


THE QUICKEST way to know who in Metalworking 
influences your products’ purchase is to 

ask Metalworking. And throughout this giant industry, 
the answers will put Production at, or very near, 

the top of every list. 


Purchasing will tell you it buys the machinery 
Production specifies. Design-engineering will report 
that it seeks Production’s recommendations on 
original equipment above all others. 


Survey No. 8 


Survey No. 3 
WHO BUYS 
MATERIALS 
HANDLING 
EQUIPMENT IN 


4 Survey No. 6 
A SURVEY OF 
BUYING PRACTICES 
FOR INDUSTRIAL 
PRODUCT FINISHES 
IN METALWORKING 


The McGraw-Hill Magazine of Metalworking Production 
McGraw-Hill Building, New York 36 

Published Every Other Monday 

Member of the Audit Bureau of Circulations and 


Associated Business Publications 


METALWORKING? 


Ap? 


Corporate Management will tell you it leaves the 
choice of types and makes up to Production, generally 
concerns itself with financial approval only. 


Thus, as the eight surveys pictured here 

typically show, Metalworking is first to recognize 
the fundamental buying influence of the men who USE 
and APPLY everything that helps produce, 

or goes into, 
When you think about it, you couldn’t expect it 
to be any other way. What’s more... 


950 American Machinist 
advertisers will confirm what 


Metalworking tells you 


They confirm it by investing more advertising 

pages and dollars, for the products used and bought 
by Metalworking, in this magazine than are invested 
in any other. They do this because they know 

you must sell Production to sell Metalworking... 
and American Machinist delivers far more 
production-responsible subscribers than 

any other metalworking magazine in the world. 


There’s good reason to believe this same formula 

is a sound one for you. And there’s no better time 

to find out than now ... when American Machinist’s 
circulation leadership, and persuasive hold on 
metalworking production, are at an all-time high. 


the products Metalworking manufacturers. 


wey 


é 


¥ g 
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Mr. Cole indicated that the posi- 
tion of the men’s and boys’ ap- 
parel industry in relation to other 
consumer goods has dropped con- 
siderably. 

In 1929, he pointed out, the 
average family spent 14¢ out of 
every dollar for apparel. The ratio 
has dropped to 8.4¢ per dollar in 
the past years. 


Vick Boosts Davies, Fenner 
The Vick Products division of 
Vick Chemical Co., New York, 
has promoted Frank D. Davies 
and Robert M. Fenner to product 
managers. With the company 
since 1952, Mr. Davies has been 
named product manager for Vicks 
medi-trating throat lozenges and 
Vicks inhalers. Mr. Fenner joined 
Vick in 1953. He has been ap- 
pointed product manager for 
Vicks medicated cough drops. 


Regan Joins Calkins & Holden 

Dan Regan, formerly in the 
press department of National 
Broadcasting Co., has been added 
to the publicity staff of Calkins 
& Holden, New York. 


- . 
More and more 


Canadians 
are enjoying 
upper incomes 


® More and more factories— 
more and more better homes are 
going up in Canadian cities. More 
and more men have big-time jobs, 
and the income to keep the larder 
well stocked. 


These men can afford more of 
everything, for their businesses 
and their homes. By offering it in 
TIME, you reach them most effec- 
tively—through the publication 
they vote their first-choice maga- 
zine. 


To reach 
the growing heart 
of the Canadian 


yf 
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For Saie? 
: Elks will take y, 
y in I955! : 
n ’ | 
d Hs ~~ : 
A Elks are seasoned travellers for 
, both business and pleasure. 
n 42% average 19 business trips per year. 
1 | 82% averaged 2,164 miles on their vacation trips. 
: Average length of vacation is 19 days. 


. Elks are a big market for travel because they are 
leaders in business and in their community. You can 
reach this rich market only in The Elks Magazine. 

Get the whole picture about 1,080,839 
Elks (ABC). See the new Ross 


Federal Report packed with facts 
about Elks and their magazine. 


MAGAZINE 


New York « Detroit « Chicago « Los Angeles 


THE 


Dick Bradley Names Six 


Dick Bradley Advertising, San 
Diego, has promoted six members 
of its staff. They are Alfred Per- 
per, merchandising director; Vir- 
ginia Piechocki, production man- 
ager and media buyer; Fredrick 
C. Whitney, public relations di- 
rector; Jean Freyer, assistant 
public relations director; Sonya 
Klosz, promotions manager and 
copy supervisor, and Dorothy 
Bradley, business manager. 


Chicago Designers Elect 

James H. Hvale, chief industrial 
designer of Ekco Products Co., has 
been reelected chairman of the 
Chicago chapter of the Industrial 
Designers. Other officers elected 
include Charles S. Anderson, Sid- 
ney Dickens Associates, vice- 
chairman; Walter C. Granville, 
Container Corp., treasurer, and 
Herbert R. Carpenter, C. E. Walt- 
man Associates, secretary. 


John Ramsey Joins Sturges 
John A. Ramsey, formerly pro- 
motion manager of Advertising 
Publications Inc., Chicago, has 
joined Harry M. Sturges & Asso- 
ciates, Chicago agency specializing 
in direct mail, sales aids and busi- 
ness publication promotion, in an 
executive capacity. Before joining 
Advertising Publications, Mr. 
Ramsey was promotion manager 
of Standard Rate & Data Service. 


Cosmas to Warner & Todd 

George Cosmas, formerly with 
Westheimer & Block Advertising, 
St. Louis, has joined the creative 
staff of Warner & Todd, St. Louis. 
He will also serve as a member of 
the agency plans board and cam- 
paign advisory committee. 


CHICAGO'S MOST POPULAR MORNING TV SHOW!! 


DO BEE DONT BEE 


ob be 


* ARB—February, 1955 


WGN-TV's “ROMPER ROOM” 


, From 6:30 A.M. until 12 noon, Monday thru Friday—the top rated show on Chicago 
television—NETWORK OR LOCAL—is WGN-TV’s. “Romper Room”.* 


It's just one of many WGN-TV programs which tops both local and network competition. 
Take a tip from advertisers who know—your best buy is WGN-TV in Chicago. 


WGN-TV ° Channel 9 ° 


Chicago 


advertising medium in Chicago. 


For the best radio buy in Chicago, it's WGN—reaching more homes than any other 


- 


Advertising Age, March 21, 1935 


Getting Personal 


Bethlehem Steel adman Jack Heinz is now a member of a suc- 
cessful songwriting team. He and a cousin have had records made 
of two tunes, “Lie Detector” and “Too True,” which will be re- 
leased in about a month... Still another Jack—Jack Allen, art di- 
rector of Foote, Cone & Belding, San Francisco, has been appointed 
editor in chief of the “S.A.A.D. News,” publication of the Society 
of Artists and Art Directors of San Francisco... 

Dudley T. Turner, chairman of Dudley Turner & Vincent Ltd., 
London agency, is in the U. S., having already visited Malaya, 
Australia, New Zealand and Canada in the course of a round-the- 
world flying trip. He leaves New York for the return to London on 
May 5... 

Paul Wickman, executive v.p. of Western Advertising Agency, 
Los Angeles, takes over April 1 as director of development of the 
National Society for Crippled Children and Adults. Edgar Kobak, 
president of the Advertising Research Foundation, is president of 
NSCCA... 


HEADING SOUTH—Henry G. “Ted” Little, president of Campbell- 

Ewald, Detroit, and Mrs. Little pose for a picture just before sailing 

on the Del Norte for Buenos Aires. They’ll sail back as far as Rio de 
Janeiro, from where they will fly home. 


Old Crow Distillery’s giveaway flies, but not as the crow flies: 
Bill Moyes, a newspaper columnist in Portland, Ore., tells the tale 
of a local attorney named Barney Kliks, who saw, at a party, one 
of the paner cutout crows that puff tiny cigarets and blow smoke 
rings. Since he wanted one, he wrote to the Old Crow Distillery 
Co. in Frankfort, Ky., which referred the letter to headquarters— 
National Distillers Products Corp. in New York—which referred it 
to the proper sales promotion channels at National, which referred 
it back to regional sales division headquarters on the West Coast. 
Kliks finally was handed a supply of the giveaways in the corridor 
of his office building by Tom Barnes, Oregon state manager of 
National Distillers, whose office is next door to Kliks’... 

William R. Farrell, ad exec with Monsanto Chemical Co., St. 
Louis, is richer by a custom-made suit as a result of winning a 
circulation-guessing contest sponsored by Scholastic Magazines. 
Average weekly circulation of the magazines for the six months 
ended last Dec. 31 was 1,600,610. Mr. Farrell’s guess was 1,600,732... 

Ken Dyke, v.p. of Young & Rubicam, New York, has received 
what the Army calls a mobilization designation assignment in the 
Army Reserve, Office of Chief of Information, Department of the 
Army. He is a brigadier general in the reserve, and a mobilization 
assignment is one in which a reserve officer would be called to active 
duty in an emergency. In World War II he held assignments with 
the U. S. armed forces in the Far East, and with General Headquar- 
ters on MacArthur’s staff in Australia, New Guinea and the Philip- 
pines... 

W. R. (Bill) Dahlman, account supervisor at Ogilvy, Benson & 
Mather, New York, and Mrs. Dahlman are the parents of a third 
daughter, Amy Beth, born Feb. 20 at North Shore Hospital, Great 
Neck, L. I... 

A. D. Adams, head of the New York agency bearing his name, is 
passing on this tip to other agencies: the Police Athletic League not 
only likes to have old magazines but will send a truck to pick them 
up. Mr. Adams says “here is a real opportunity for agencies to con- 
tribute reading matter which may well set a boy (or girl) on a life- 


|: long hobby or even career.’’.. 


J. Hugh E. Davis, who, just about two years ago, resigned as exec. 
v.p. of Foote, Cone & Belding, Chicago, to start a tv package produc- 
tion service in Hollywood, was married March 16 to actress Dorothy 
Patrick. They met when she starred in a movie produced by the 
Davis company... 

A new member of the Young Presidents’ Organization in Milwau- 
kee is Charles B. Burkhart, president of Cream City Outdoor Adver- 
tising Co. since July, 1954. Previously he was president of Stalcup 
Inc., Kansas City, and is a past president of the K. C. Rotary Club... 
Ed Wallis, promotion and publicity manager of Station WPTZ, 
Philadelphia, is proof that a man in his job must have big ears. He 
took the part ofthe March Hare in the Strafford, Pa., PTA produc- 
tion of “Alice in Wonderland.”.. William Thatcher Longstreth, v.p. 
of Geare-Marston, Philadelphia, is the Republican nominee for 
mayor... 

Joe Ambrose, manager of the eastern ad office of the St. Louis 
Post-Dispatch in New York, celebrates his 30th anniversary with 
the paper this month... F 
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This insert printed on the 
presses of The Denver Post 
as an example of R, O. P. 
color advertising available 
to you every day in The 
Denver Post. 


RS itn a 
Tis. 5 
@ OPE ae TR: | . 4 
Reproduction of full-page R.O.P. color ad OE L 
which appeared in The Denver Post CIRCULATION in a 


Evening, except Saturday ...... 243,296 ~~ _| = 
’ ADVERTISER: General Mills Saturday 189,228 LY on ar of IF at C | 


o ADVERTISING MGR. William B, Cash SUNAGY secsccccscsreessesssssssseseseeees SIO, 168 -{ XP | 3 itive 
*s AGENCY: Batten, Barton, Durstine & Osborn, Inc. Empire Magazine and Comics 379,167 -.- 5 ‘Atmen wor?, ¢ a Ame PusLiswee. ee 


ART DIRECTOR Philip Barbieri ns Sennen Wee este 


Represented Nationally by Moloney, Regan & Schmitt, Inc. 
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Advertising Age, March 21, 1955 


NCAA Offers New 
Plan for Football 
Telecasts in Fall 


Kansas City, Mo., March 15—A 
new “liberalized” plan for tele- 
casting college football games next 
; fall has been put forth by the Na- 
tional Collegiate Athletic Assn., 
and it has already been accepted 
by the Western Conference (Big 
Ten). 

The plan, recommended by the 
NCAA television committee, pro- 
vides for a broadcasting arrange- 
ment similar to last year’s, which 


allowed for 13 game-of-the-week 


telecasts. The same basic plan pre- 
vails this year, but only eight of 
the 13 games will be national. 
These will be handled as a unit by 
one carrying network and only one 
game will be telecast in each tv 
market area each date. 


" The plan provides that on the 
remaining five Saturday dates of 
the season, set aside for intra-dis- 
trict telecasting, member colleges 
may make their own telecasting 
arrangements subject only to ap- 
pearance restrictions. 

According to the plan, no team 
May appear on a national network 
more than once. But a team may 
also appear on an_ intra-district 
telecast. This last point is a modi- 
fication of the previous rule. If a 
team does not appear on one of the 
national dates, it may appear twice 
with its NCAA district. 


® Other points of the plan are 
that: 

1. Sell-out games may be tele- 
cast in the home tv areas of the 
home and visiting teams (and also 
the area of the game if it is played 
off-campus), provided no damage 
is done to other collegiate games. 

2. A team playing more than 400 
miles away from home may tele- 
cast the game back to its home tv 
market area, provided there is no 
conflict with other games in the 
area. 

3. Smaller institutions (approx- 
imately 310 of the NCAA’s 425 in- 
stitutional members) are exempt 
from all tv limitations. 

4. A telecast not carried in the 
home district of one of the tele- 
vised teams shall not count as an 
appearance against that team, this 
exception being granted only once. 


International Latex Boosts 
Elliott, Appoints Ketner 
International Latex Corp., New 
York, has moved Mervin A. Elliott, 
its advertising director, to head of 


Mervin Elliott 


its newly created merchandising 
department. 

David Ketner, formerly with 
Ted Bates & Co., will replace Mr. 
Elliott as ad director. 


Sylvania Plans CBC Show 
Sylvania Electric Ltd., Montreal, 
will sponsor “I Love Lucy” on al- 
ternate weeks on 21 Canadian sta- 
tions, starting March 23 when the 
comedy begins its run in Canada. 
The contract for sponsorship by 
the wholly-owned Canadian sub- 
sidiary of Sylvania Electric Prod- 
ucts was signed with the Canadian 
Broadcasting Corp. Harold F. 
Stanfield Ltd. is the agency. 


Doremus & Co. Adds Two 
Hooker & Fay, member of the 
New York and San Francisco Stock 
Exchanges and other security and 
commodity exchanges, has ap- 
pointed the San Francisco office 
of Doremus & Co. to handle its 
advertising and public relations. 
The company has six offices in 
northern California and one in 
Honolulu. Newspapers and spe- 
cialized magazines will be used. 
Van Norman Co., Springfield, 
Mass., and its subsidiary, Morse 
Twist Drill & Machine Co., have 
appointed the agency’s Boston of- 
fice to direct a special program of 
public relations and publicity. 


Opens Detroit Office 

Great American Publications, 
which publishes Car Life, Speed 
Age, Nursing World, U. S. Gov- 
ernment Advertiser and Manage- 
ment Guide, has opened a mid- 
western advertising office at 2210 
Park Ave., Detroit. J. Ray Scolaro 
Jr. is in charge. 


eS wrest |) 
PAID CIRCULATION 
Over 14,000 


23%. more paid 
Readers than any 
other bakery 
publication 4 | 


105 West Adam 


Baking is FIRST among all food processing industries in annual 
payroll and SECOND in value of products. 


BAKING INDUSTRY readers do 92% of the business in 
this growing 5 billion dollar industry 
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CLISSOLD BUSINESSPAPERS: THE CANNER « BAKING INDUSTRY ¢ HOSPITAL MANAGEMENT 


WE COUNT -- WHERE IT COUNTS MOST! 


CONTINUING HOME AUDIT 


Conducted for the San Diego Union and Evening Tribune every month by 
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This continuing home audit records what brands of 
merchandise are actually found in EVERY room of 
the house. Personal interviews are selected to secure 
a representative cross section, geographically and 


REPRESENTED NATIONALLY BY 


THE MOST 


THE WEST-HOLLIDAY CO., I 


IMPORTANT 
CORNER IN 
, THE U.S.A. 


economically, of all San Diego homes. For the current 
San Diego market status of your product — see your 
West-Holliday man — or write direct to the Union- 
Tribune National Advertising Department. 
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Poe So 


of the weekend newspaper 


For the magazine advertiser who wants 
to buy as many eyes on the page as 
possible for the dollars spent, it’s hard 
to beat the combination of rotogravure 
plus timely local features. 


That's the secret, if you can call it 
that, of the success of the Home-Edited 
magazines distributed with weekend 
newspapers. 


Reading the weekend paper completely 
and leisurely has long been a national 


Sunday habit. In ten short years, week- 
end newspaper circulations have surged 
from 33 million to a staggering 50 million. 
It is the most powerful selling force in ad- 
vertising today. And in the past year, the 
weekend newspapers with Home-Edited 
magazines continued to grow even faster 


than all others. 


Readers love Home-Edited magazines 
because they’re lively and local. Adver- 
tisers love ‘em because they’re read and 
because they sell and sell and sell. 
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your real pile-driver is the 
HOME-EDITED MAGAZINE 


of the Chicago Daily News 


The home-edited Roto magazine of the 
Saturday Triple Streak Daily News is 
first in Chicago, and one of the leaders 
in the country, in retail Roto linage. 
And it's growing substantially in lin- 
age every year. 


The Roto magazine is the most thor- 
oughly-read portion of the weekend 
Daily News . . . it’s a lively feature 
packed with local flavor. 


It's doing an outstanding job for the 
State Street stores and other top 
Chicago retailers. It can do an out- 


standing job for you, too. And you'll 
find the rates surprisingly low. 


The Roto magazine is part of a truly 
weekend newspaper, providing excel- 
lent home coverage over the full week- 
end for the advertiser in the Midwest's 
richest market. 


Enjoy maximum weekend impact in 
Chicago by using the Roto magazine 
of Chicago’s HOME newspaper .. . 
the Chicago Daily News. . . the only 
newspaper in Chicago growing in cir- 
culation in this postwar era. 
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THESE ARE 28 OF THE NEWSPAPERS PUBLISHING THEIR OWN HOME-EDITED MAGAZINES 


Akron Beacon Journal 

Atlanta Journal and Constitution 
Baltimore Sun 

Boston Globe 

Buffalo Courier-Express 

Chicago Daily News 

Cincinnati Enquirer 


Cleveland Plain Dealer 
Columbia State 
Columbus Dispatch 
Denver Post 

Detroit News 

Houston Chronicle 
Indianapolis Star 


Newark News 
Pittsburgh Press 
Seattle Times 


Louisville Courier-Journal 
Milwaukee Journal 


New Orleans Times-Picayune 


Portland Oregonian 


St. Louis Globe-Democrat 

St. Louis Post-Dispatch 

St. Paul Pioneer Press 

Syracuse Post-Standard 
oledo Blade 

Washington Star 

Youngstown Vindicator 


HANDSOMELY PRODUCED IN ROTOGRAVURE FOR THE VARIOUS NEWSPAPERS BY THE FOLLOWING: 
Art Gravure Corporation of Ohio, Cleveland . . . Art Gravure Corporation, New York City ... Denver Post . . . Detroit Gravure 


Corporation . . Neo Gravure Co. of Chicago . 


. . Standard Gravure Corporation, Louisville . . . St. Louis Post-Dispatch. 
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Manufacturer's 
Ad Counsel Plan 
Spurs Retailers 


BROOKLYN, March 15—Looking 
around for a method to promote its 
name and build good will among 
its customers, Palace Metal Prod- 
ucts, a kitchen cabinet manufac- 
turer here, came up with a device 
which has aroused the continued 
weekly interest of several hun- 
dred retailers. 

The Palace Advertising Club, of- 
ficial designation for the promo- 
tion, is open to free and exclusive 
membership by “profit-minded 
Palace dealers only.” The club 
operates on the level of general 
and personal correspondence. It 
offers its members a broad course 
on all phases of advertising and 
provides tailor-made advice to in- 
dividual retailers who write in for 
pointers and criticisms of their 
promotional efforts. 

Here’s how the club came to be 
and what it does: 

The idea stemmed from a diplo- 
ma that Palace’s president, Robert 
Peters, once received from the Ad- 
vertising Club of New York for a 
course he had taken there. 


@ Mr. Peters sugzested that his 
advertising department send out 
to promotion-wise retailers hand- 
some diplomas, suitable for fram- 
ing and display, as a stunt to get 
the Palace name known. The up- 
shot was the formation of the 
Palace Advertising Club, of which 
500 dealers are now members. 

The club initiated a membership 
drive last fall, when a mailing 
went out to 3,000 accounts. It 
pulled a startlingly high response 
of 250 dealers, Palace reports. But 
a clue to the high response may be 
found in what the club had to of- 
fer. 

“We'll prepare sample ads for 
your store,” said the letter, which 
was headlined, “Let a professional 
do it.” It continued: 

“We'll send you newspaper mats 
that have proven to be terrific 
‘pullers.’ We'll enroll you in our 
correspondence course in adver- 
tising—with periodic tips on how 
to prepare your own ads. We'll 
analyze your ads for you, tell you 
frankly what’s good and what’s 
bad about them—and how to make 
improvements. 


= “In short, we'll give you all the 
advertising help you want...and 
from experienced art men and 
professional copywriters. 

“All these services are absolute- 
ly free to members of the Palace 
Advertising Club,” the letter de- 
clared. A second mailing pulled an 
additional 250 dealers, along with 
enthusiastic responses such as: 

“Just what the doctor ordered— 
congratulations to Palace”; “Had 
to take ten minutes to tell you how 
wonderful I think this is.” 

Dealers who signified their in- 
terest began receiving the first of 
ten weekly “Profit-Makers, or les- 
sons in the essentials and finer 
points of good advertising,” along 
with a special file in which to keep 
the correspondence. 

Besides general advertising 
topics, the “Profit Makers” also 
went into detail on photo engrav- 
ing, radio, direct advertising, 
newspapers, etc. To help put the 
material together, Palace got aid 
from the Direct Mail Advertising 
Assn., CBS, Point of Purchase Ad- 
vertising Institute, American Pho- 
toengravers Assn. and other ex- 
perts in their respective fields. 


® At the conclusion of the ten les- 
sons, tests were mailed out, and 
those dealers who passed received 
a diploma certifying that they 
were “advertising executives.” 
An average of ten to 15 retailers 
weekly have been sending in tear 


‘sheets for analysis, or proposed 
ads for criticisms, Palace reports. 
The company figures roughly that 
the total cost of the course will be 
between $1,000 and $1,200—a little 
more than $2 per member. Signifi- 
cantly, Palace discovered that 
those dealers who had the greatest 
business volume were the ones 
with the most interest in the club. 
The company plans to repeat the 
course again, adding to it lessons 
on television and outdoor adver- 
tising. 


Mr. Peters says that the pro- 
gram’s main benefit to his compa- 
ny is the good will it has estab- 
lished. In addition, the advertising 
course has been merchandised to 
the company’s salesmen, making it 
easier for them to operate on a 
friendly basis with their accounts. 


Newspaper Group Elects 

M. J. Frey, Portland Oregonian, 
has been reelected president of the 
Pacific Northwest Newspaper 
Assn, Other officers include Harold 


E. Cassill, Spokane Chronicle, 1st 
v.p.; C. M. Wightman, Victoria 
(B. C.) Press, 2nd v.p.; William W. 
Knight, Oregon Journal, treasurer, 
and Adam G. Llewellyn, Portland, 
secretary. 


Lierle Joins Clinton Frank 

Dean Lierle Jr. has joined the 
copy department of Clinton E. 
Frank Inc., Chicago agency. He 
formerly was a member of the 
copy staff of Earle Ludgin & Co., 
Chicago. 
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Advertising Age, March 21, 1955 


Woodward Joins Gene Rison 
Harry G. Woodward Jr., for- 
merly an account executive with 
Batz-Hodgson-Neuwoehner, St. 
Louis, has joined Gene Rison & 
Associates, St. Louis, as an asso- 
ciate and account supervisor. 


Warren to ‘Field & Stream’ 

A. T. Warren, formerly with the 
Behr-Manning Corp., Troy, N. Y., 
has been named upstate New York 
and New England representative of 
Field & Stream. 


MCGRAW HILL JZ 4 


FOR BUSINESS 


He missed eternity 


Because editor Waldo G. Bowman left 
the Remagen Bridge a few minutes be- 
fore it crashed into the Rhine, he was 
spared the fate of the many men who 
lost their lives in the disaster. It is 
probably his most-remembered experi- 
ence . . . but only one incident in the 
travel-filled career of a man whose 
business life has been devoted to pro- 
viding his readers with an engineer’s 
eye view of the world’s great construc- 
tion projects. 

It’s been 32 years since Waldo was a 
star on the University of Kansas bas- 
ketball team. And today, this rangy 
engineer-reporter is as agile as ever. He 
has trekked through Iranian deserts, 
slogged through Mississippi Valley mud, 
clambered over European dam sites, 
climbed Manhattan skyscrapers. And, 
on summer weekends, you’ll find him 
sailing over Long Island Sound in a 
boat about the size of a bath tub. 

As editor of Engineering News- 
Record, Waldo directs the work of 65 
engineering news correspondents in 


App 


OVER A MILLION MEN IN BUSINESS AND INDUSTRY PAY TO READ McGRAW-HILL BUSINESS PUBLICATIONS 


330 WEST 42nd STREET, NEW YORK 36, N.Y. 


State capitals and major cities of the 
United States, plus 16 full-time editors 
and a staff of 47 office workers. Yet his 
hair and his temper are never ruffled. 
Nor do his many speaking engagements 
before engineering societies tax his 
strength or lessen his willingness toserve. 

In experience . . . in knowledge of his 
job . . . in ability to serve his readers, 
Mr. Bowman is typical of McGraw- 
Hill editors. They’re specialists. They 
know their fields. They live with the 
problems of the men—within these 
fields—who look to them for accurate 
reporting and helpful information. 

Their “‘product” has to be good. 
Editorial quality must be consistently 
maintained because every McGraw- 
Hill publication is sold to its subscrib- 
ers .. . bought because of the ability of 
McGraw-Hill editors to provide the 
kind of information that will help them 
do a better job. That is why McGraw- 
Hill publications provide an alert, in- 
terested audience for the advertiser’s 
sales messages. 


McGRAW- HILL 


PUBLISHING COMPANY, INCORPORATED 
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I 

Timmner to Newspaper Re Radio-TV Group Elects Green wn Vin O. J. Weil, board chairman of Clifford, Steers & Shenfield, ef- of 
C. R. Timmner, careaeiae” tas Raymond S. Green, v.p. and en |Bro e 4 tners Browne Vintners, told AA that fective June 1 (AA, March 14). dur 
Angeles manager of the marketing- eral manager of WFLN and presi-, Wj]] Distribute no decision has been made as yet Ne 
merchandising division of Hearst Ident of Good Music Broadcasters | about future Martell advertising | Armour Introduces New Gh: 


San Francisco staff of O’Mara &|the Philadelphia Radio & Tele- ter will be discussed with Storm/ armour & Co., Chicago, is in- 
Ormsbee, newspaper representa-|vision Broadcasters Assn. Other} New York, March 15—Martell|& Klein before any action is taken. | troducing a new dry dog food meal 
tive. new officers are Joseph L. Tinney,| cognac will move from Park &|It will probably be June, he said,|ynder its Dash brand in selected 
v.p. and assistant general manager | Tilford Distillers Corp. to Browne before future advertising arrange- markets in several midwestern and 
Manz Names Sammut V. P. of WCAU, v.p.; John Mahoney,| Vintners Co. July 25. Park & Til- ments have been made. southern states with an introduc- | 
Edward P. Sammut, manager commercial manager of WIBG,|ford has been the American dis-| As previously reported, Browne | tory offer of a 2-Ib. carton of Dash | 
of the Detroit office of Manz Corp.,|treasurer, and Robert A. Klein,|tributor for a number of years. Vintners is moving its White|pog Food Meal free with purchase . 
printer, has been named a v.p. of|general manager of WDAS, secre-| Storm & Klein is the Martell agen- | Horse Scotch whisky account from 


of a 5-lb. carton. A secondary of- 
the company. tary. cy. Kenyon & Eckhardt to Doherty, |fer has a 15¢ and 30¢ coupon en- 


closed in the two and five pound 
cartons, respectively, each redeem- 
able on the next purchase of a 
similar package. The product also 
is available in 25-lb. bags. 

To supplement its introductory 
offers to purchasers, Armour is 
giving retailers a special handling 
allowance and retail advertisinz 
allowances. Merchandising aids 
such as Dash Meal window ban- 
ners, shelf-talkers, price cards 
and ad mats are being supplied 
dealers. at 


i 
Advertising Service, has joined the |Inc., has been elected president of \Martell Brandy in the U. S. He said that the mat-| Dash Dry Dog Food | tv. 

: 

! 
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7 Long Adds Maynor’s Vinegar; 
Appoints Van Norden, Wynn 
| =. The San Francisco office of 
} ‘« Long Advertising has been named 
to direct advertising for Maynor’s 
wine vinegar, produced by Paci- 
fic Vinegar Co., San Francisco. A 
— “sizable” budget has been allo- 
— cated for the start of a national 
campaign, using newspapers in 
we Chicago, Milwaukee and in north- 


bd ern California. The campaign 

will be extended later. 
Long has appointed R. T. Van 
ee Norden to its executive staff and 
Charles C. Wynn, formerly with 
the San Jose Mercury-News, an 
account executive. Mr. Van Norden 


will work from the agency’s San 


Waldo G. Bowman received his degree in Civil Engineering from the University of Kansas, after which Francisco office, and Mr. Wynn 
he attended Harvard University Graduate School of Business Administration. He is a former director of will be associated with the San 


, : ffice. 
the American Society of Civil Engineers and is, at present, Treasurer of the United Engineering Trustees. Jose office 


F 44 , a ee Re BofA Names Broadhurst 

wae es orm eee Edward T. Broadhurst Jr., for- 
merly in media and product sales 
and with Stockton-West-Burk- 
hardt, has joined the New York 
sales staff of the Bureau of Adver- 
tising, American Newspaper Pub- 
lishers Assn. 


Wiley Named Life Member 

Blaine G. Wiley, executive sec- 
retary of the National Industrial 
Advertisers Assn. for five years 
prior to his resignation last sum- 
mer, has been presented with an 
honorary life membership in the 
organization. 


ag ae ee ee 


fe. 


For Bosic Ex. 
on the 


63 IMPORTANT 
INDUSTRIAL AND 
TRADE MARKETS 


Y 4 Bett 
work? 
OSS chet) pondt! 


Refer Firat. to the 


1955 MARKET DATA & 
DIRECTORY NUMBER 


Industrial Marketing 


200 E. ILLINOIS ST.« CHICAGO 11, TLL 
at . a 


med bE el eo prenemntet_te PORE + wren 7 ee ee ee “ ” ~9 ‘ : a ts a ee 
2 < 4 pe ak . ; " oh § a 2 > 
1 : eg eo, > 4 reg. ‘ oe x + s ‘ x <o ; 
; , Ks fy 7 ace ee, seer ene SEU * Ca daene Hg is Bis 2 a ES = Sal Se EE Bea CR eee ote Pier at er a ee EY ETAL Ty eRe te Se Fate ae pe : : ot De scm 
ET ots e Vi ad hs ST EE Oat LA ee” = 2 f¥) Be ae. oh POE i fe * i re ad a SALE Wet. 8 eas PE wT ede COE At) key eh SE ee A ti wares oe SEE Y oe TL pr Toh en et Sica ak Oat ead hese 4 one Be Be wee 
tes Pea a digest CR yey tee Saige. CRAP ere Ser ae AE aS ape tie ak ae VE ee, Pane Dias © Gita A hae op Fa ea theme Be ee Se, ert tatiana Vina fee erie pe i | ees , Cl See ~ «3 ” ; Bel 
bok, 'e fy Lee eens Ee POMBE 9 aa é bay sachs KG A He le Somer a tee et ax bbw of pear Bh eyes oe Edna See WEN, 3. Ta 7 ig. fe erated! gk a Sac a Pi ; AT : eV agi eS Oe F ~ A é tery 2 if : ef 
at ee a Bh bee eae katie ag Fe ia SR ae 4 oy yes a aS Peet Pra aia? Ct CoP Ze ae Pear a See . ; 3 ‘ 7 al : alg ae * Pe, Hf = Rha ae : pn taet: Pains, & | fe 
pried a ee me Pecos Fates i . ee tue P Fh é ao Bonne Shoe r Ske Oat tear Tah, © ae ‘ E pe ” eg a che pe iN aR x ue Powe é Fey Be FO or bobbie ood BAO, 
PD AEN i i MEDR SRP Eb ss Cat es Se aa eo Pea ahd Ces Ue : a , Tee SAR Wari ak ME b's oad yk Oe OT ee irate alin 2a Mie A : dee £ ¥ we Ns ROL REY F , pa a la 
Pat CRE RATE. ie pi geen twat Se Sade Clit PE RBS te heb aie eERRey sek Me b Meare a : Lae “Ae ; ‘ Vis Gates peel cif naa Jatt RO Ae aca PS a ie Sei Sl ag ery ee, ae yy ee tea: we ae BT er rare tin aes eae - Ze  pearigy 
y nae eae jay eee Ce ee cae SORES? FLY, sa Soe ties oe arr ; 2 ge te, IF S 7} iin. Saas NE MS Bia & BL AC es S ee . vs int Ee ¥, eu Wa oy ee aa Le ee sig SES SR Ee Kay fi 
Yj, oe ery. ARS Soe) Be ie ke Lan ete, oe cee S “ph Oe : eee : Bh “¥ : oe tt gem Sop are ok Tawa ine Base Rede 2.3 AR od Py eg Rae ge eras ay Man tae eh the i, Re aL: 4s fae: gage eae: RADE: dita G dee tise diene pu eRe ek 
< an tg a 2 ee : res oe ae am ¢ ; Tevat ae Sy cag akg Oe es i ey ter hes Ore Fp WR Le ES FO eas Seek co = Boe eee Pe Ling Ms SNR WO Ee pee a 
3 Pepe ee Beas ee Bt am alba Da ae . paid i Se RAYS he a pe. alee ean? cie7, eke sale Mei 8 Daren BE CMe Rehr tad ue es tee PNR OR cakes eet te ESAT hie Oe Vinee ES ES RT eal aE 
$ Sy Sey eee Rae ep SR eae eee . - : ais Le gt she ; oo Sa gee: E Dp eee he ae ly ia sip 5 Bx} Fee cane ¢ ee ree os Pee a2 sn yt > am Res Weide gear recat ie 
Ber 4 SF _ «.* 74 ‘ ' “ : ‘ 
ws , 
| ; | 46 
4 i 
nts 
a ‘ 
a 
: | 
; 
4 Hit 
% i 
= Hf 
: | [ 
a W 
3 i | 
‘ 
iM i 
| 
|| 
‘a 
— 
Q ‘ 
q 
} \ 
Bi) 4 
{ é 
i * 
m) | { a 
wy LEE | 
5 
it 
, i 
. 
=P 
. yy 
i! 
; yy 
a | } 
j | 
a 
ue 
- i 
t a 
y 
/ ia 
s ‘ | 
, 
} 
b | 
« 
i 
7 | 
1] 
‘ 
ve ; 
Ee 
: i 
} 
| 
po 
| ee 
f g 
A 7 } 
4 : 
enetny- Er meenee , 
4 . 4 if 
‘ ne “a 
‘ 3 
= 
" as 
ae 
ee ee 
1 { ie 
a : 3 ae 
. = wf 
—_ y ee 
io a: 
am 2 és oe 
} . % ar , 2s a — 
4 ¥ bie  - ; 3 re ae sae ee 
\ | ee Sy a ” * ee ‘ # f 
“Up . >, E ‘ algae a a a ; ; vg ¥ 
t wets fk a b 3 meri? Be ce a ts ee hn Te ponte a dyed aa $e ' é eine mesg 
TEE . pt ——- | ee Oa, fea ee “? ‘ se eee , ae 4 : RS arY 
4 i hast. rs a oe & , 8 te . aa a beh 
. Fi a ea eet ; oa ee ie tony : Bs “A % 
, 1 ’ e et 4 ; m — Re steak ike ty © Saal Neh 8 Sa nee asc ae ¥ ie 
tb 4 eek cal . a, - eas ae ¥ . ee i ae i Se. oe se 4 & . ie 
Vi Ras PE ts : : ‘ae he ae Bes ve 
i 4 lo Re ety Se: eee re cs ~ vende ie . a af a Pe Bs ‘ : ie ; Fi eek anche 
> = ope ae: ‘ pg: Sen TENE yea arian — . Bick ener fesse 5 a 3 . * * tiene 
Ha Pee OR gel fart, RO eg fe . RC : i coe 
' ails eae eee oe amt od a oe ol Satie, ij ; { 
* tt. si fice ei eae =U ea aaa be iy: |= Sg a > a ¥ a : es ee ef ; 2s 
ae ae 4 oe = ‘ % th : ba ee 
") yl : ae) 3h % 6 Be a 4 i, - oe pa i > Ce 
t a at ee ee ee _ i Be ae ge 3 i =% ce 
H OS a ieee " = er : a oe c ‘ es oe a a 2 
A . - ee ee ae ae genus adi P Me Riss 2 e — ae Pig : — ct Cant eee TT et 
Pe — ” Cae * p % Bee 4) Be ; & 
if — Ste See nm & ° a % ig >. a : Fis 
4 4 : P is: cal etiag eas 5 ae ill . - oo ~~ = Ree j pe 
mS fe eG eS — , Sag A | : = ‘ _— 
cs on Li fogs >”) ok ae J b: Z d - i ae F a 
a | Mars Se vs is aos oo . i se : — eee ‘ ae Be Ess ie 
— |) a ee cad A A SS hr . : "ae ane ane = peta, 
eye haere Moe Ole grate Cee erie, es San 3 a .: ei 2 FS - ’ ust 
a5 j Reece get Saree Me + tie > aa me» 4 ae aes Ss Fug a ey i. as , 
s { aire st aig a Oe iors ae S ie : ee pe fe ‘ as 
+ / Bee ae GO, Pera a a we " <2 aa saeare 
a : Zig nos se 2 al m . ses "% . j Ce . tse i 3 ‘= e 3 aes 
Ae BK ‘ ar — = oe . ee ae Py ee 
Hi: ia a ; meg a ES es = 4 = as, eye er ye ps id 
: gid: . gah i i: 4 . ittat hee * ae ae aa ’ 4 om un 
t, eat P yt a , q a 4 ‘ he 4 Pu bye = my ; 
ry ee sees as YI on ; 4 ie s pi d ie : 
_ pe ae : . “. pe all y j Se. ee © im 2 as eg ot 
_~ ia Sl eeaaaye 8 ‘ Sas % <n a ce “ pe ey 4 : : 
eae aaah gos i i. ie Hae ager 8 F 
| Bas x +e % . os : 7 i if re te art ae eee “ye pik sia coe 
‘a = : s rae . ie a ae Be ae Z: : Sf: 
P t ‘ad "5 ‘Of ean om i q i ea " ro 4 ie ae Pe. Pose. ¥ <j a teak ese We +7 . 
i ae Hee Pao, ea * ee ed te SD 3 eee ee iy ay et ae ‘ 
ns | a: ies 3 a ’ 4 re oa ae Bg ge M, “Ry aie woe, eet ee 
‘ Re Beret she Pr eee 4 % ; 4 ie, ; we'd > ee a . ia v Ss ey ae Pape ra 
oo Sa Soe , am "eee: aan ee es — + oe ee is age 
pele ¥ ie: ie ke 4 8, ol . per ae ve ern call + é A z a ees a By 
ed oe ae F ‘ eo . is ae i a ee nes wee _ som a ‘pi 
ke Ae ese Seep oo a mn eg ie ie ee he ge s *, Ser oeet i 
a - Ge ; oe vill me ig ee Ops i eee: = “ye = . ee 
: a . bes bea ‘ 6 i a ee 2 eee % + a a 
af s- ‘ eA fe SL \ ee eam ili ae Tee aie at sae F £ x wee om Ps “ — es Oe Ste 
iad ° ae eee. ep Me ie te & oy ~. % ” | a wg Bea % ie iil ae : 3 
: ae ‘ ee eel oa Sol : ae ose P * Re ieee 
Reus eS ae APR ogee he 3 ; co eee i 4 oe ‘ BY Sloe oes Sala 
bs - = * See B.S te 5 fe i eae i ne Re, Sy ee 
a tle e hs ee ea J : ae ae © és eee ree. ea ' ‘ 
i ‘ . ‘ ph ‘ ee . es r an ty a Sea eek» 
en om 7 voce " See eee . hy si rd é * >a — us ait “tr FSS \ \ 
of aE a °, Joe ae “ is ‘he ‘ 4 eee P es . oe ry By Ses ; bee 
es :  eoeeer ; eS.” st te a pe Ace fe, oe ee 1 ‘ 
ig es Ff 4 ae as | ; ’ ie 2 4 cm Pats ont oe j 4 be a a i \ 
; : “ a * a Eh, i RAE x it I, 
te : ee eae : = mas 3 ; pis m a Pag 
bs i ; he a : «as : 3 = ee re seer yi ' 
7 ie e oes “4 rds , ‘ - 
: ae Re SE & Bary —_ 
ss 53 4 ae * - fs ~ ‘ 
eh a ak MS Mp a. aa ae z = i o-—: . 
Z Jf ait hee <= a eer a] : : Ben a eee ; 
- ; 2) i “ ey =a we ~ . ’ = . ss 
A : a * . — bie: ‘ ‘ . a = -—_ 
i ie 4 ‘ ge ae 6 e . ‘ as octane 3tin = =——— 
Ret i 3 aie ; $ “- ¢ ‘ # “ Se 2 
Mee ” d 5; FS ess 4 eg * E eS 
eo 4 Fe, . = SF . on . ie - 
- d - aq “4 5 - 7 * . Fs <=, 
ete a £ - 4 * ¥ - a 
ae . q ae , * v4 oes Boa 4 os 
; : a +e ae - ee Lok. : ‘ < oe - A gre 
‘ a ; ie, it bs oe % nn we = 
Eo. s Es ; z 
Be ot - Byews ; cao - < ; 
Bai. z 5 : m5 es ak Po eae wv 
Prey ’ 6 a7 alee - aoe ‘ 
rere ; i Be ie “oh 4 > ae 
ake .. 5 F i ee ‘ wk j ® fo 5 ill a aa ‘ - Me es 
=. ¢ i > ot ah Da se ee Sa it * "a = ~ eee ee Me sg a ae ee : . : 5 
{ oo a i et air ir he tg Sa . it. ; Pate, a PRT Py ast ele ace inoAa tia ; 
i i. ri ‘ ae oi : ’ ° vi 3 s sities e BN ii. Pew 
Dur ( + a - — ; 
eee 
| ee 
oe a 7 ° 
2 
es, 
1 . 
& Pe 
“gaara 
ae 
7+ 
errs, ox 
7% hte P 
wie) ; 8 ee ne pee ae, 
ae a ae 
Fat gS t 
ak | c ia : 
ss es a % « f = 1 . ‘ : + 
ee 5 ‘ e2 i es oe eae . st, fern t ' ‘6 ¥. : ; 7 . bse eS Seah ee 2 Bt hg ve ' & f irene A ? . gig ed ‘ie hag 
Bes Ser it ae ae OS mse cE eh sn eee ee Abe a SP wet Ne ep etched i Aan De aking Bei ee Nace Bgl Ae Ag, Rog eee Te. eel” Ai : at > Spl Le me et 7 >a Stree A Pe eS eee 2 gi a Ee oes cs WP he 
ee ae 5 a ORES ey ‘ ee ra : C P - ‘ ‘ : Pe Dy oe aS kat ek Pe os 8 
Gt ek Ger aR © dite Sen saat ee Lat A a a La? ae a Obie cen, Se FO meg aia Ri ae See Z Bie okt Sie hee Wk ea . ¥ RMS i * 4 aU a SE al ae aks ee : 4 ne aaee - te re Pareto eee Oh eae S ig: ae: : CEE Pa yh Se ear ee aa 
tigi ID taille ie + Per ees a ee ad) > etre s fe ae Pee io ame ae an < “ae Arasitd oy eee bf a fy id WE Pe = A ae fa) , Pome “ of at BA FT a4 _ seqt.~* i as A <a P- ix. A ether S Pa re 


) 
) 
. 
| 


, 


me 
} 
eee 
a 
on 
e 


Chad Appoints Frank Shea 
Frank J. Shea, formerly director 
of sales for John Sutherland Pro- 
ductions, has joined Chad Inc., 
New York, with the same title. 
Chad produces industrial films and 


Mutual Sells News Show 

Cook Chemical Co., Kansas City, 
will sponsor five five-minute néws 
shows a week, featuring Cecil 
Brown, starting May 2 at 9:30 
a. m., EST, over Mutual. Henri, 


tv commercials. 


Hurst & McDonald is the agency. 


Specialty Group 
Hits FTC Order 


as Distorted’ 


PM is” ae ate a ham POSSOA Sw CuHIcaGo, March 15—On the eve 


successful advertiser 


to sell the $443,975,000* 
Davenport, lowa—Rock island, Moline and East Moline, i. 


DAVENPORT NEWSPAPERS 


FIRST in advertising lineage 
in the Quad-Cities! 


FIRST in advertising lineage in ALL IOWA! 


Morning Democrat 


s know the first way is the best way 


Quad-City market 


FIRST in Quad-City 
circulation! 


O% 


Evening Daily Times 


Sunday Democrat & Times 
Headquarters: Davenport, lowa Represented Nationally by JANN & KELLEY, INC. 


*Copr. 1954 Sales Mgmt. 
Survey of Buying Power 


ee: 


em a FOES ae 


of its spring show at the Palmer 
House here this week, the Adver- 
tising Specialty National Assn. 
issued a statement commenting 


by the Federal Trade Commission 
that the group had conspired to 
prevent price competition (AA, 
.;March 14). 

To the FTC charge that—inten- 
tionally or unintentionally—the 
association’s jobber members had 
conspired in trying to force manu- 
facturers to set prices, the asso- 
ciation replied that it was willing 
to abide by the cease and desist 
;| order. 

“Of course we are willing to 


x 


sharply on the ruling last week 


de 
Glee 4 
>. 0 Spe 


cease and desist from something 
we don’t believe we ever did in 
the first place,” Robert E. Yaw, 
president of the association, told 
ADVERTISING AGE. 

He said the association objected 
not only to the FTC’s finding but 
also to the way it was presented. 

In announcing the order, he 
said, FTC “distorted” the situation, 
emphasizing the one count on 
which it found the association 
guilty, while barely mentioning 
the fact that it exonerated ASNA 
on 17 other counts in its original 
complaint. 

The association’s statement de- 
clared: 


® “The FTC propaganda machine, 
in announcing publicly an FTC de- 
cision absolving us of blame on all 
but one charge in a list of ex- 
travagant accusations, deliberately 
ignored the dismissal of the major 
charges and completely distorted 
the importance of the minor point 
involved. 

“Dismissed were more than a 


WFEMY-TV...Now On The Air With FULL 


SELLING POWER 


Power: now six time 
Studio Space: 
Tower: 
Population: 
Families: 
Market: 
Retail Sales: 
Set Count: 

Experience: 


now 


now $ 


Call or write your 
amazing story of this 


*On maximum power, 


authorized by FCC on Channel 2. Statistics above based 
on Sales Management Survey of Buying Power — 1954. 
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Basic Affiliate 


now over 325,000 
now in our sixth year 
All this — and color, too! 


GREENSBORO, N. 


Harrington, Righter & Parsons, Inc. 
New York — Chicago — San Francisco 


s greater 
eight times greater 


now |,549 feet above sea level 
now 1,961,500 

now 501,100 

now $2,305,273,000 


| ,560,824,000 


H-R-P man today for the 
greatly expanded market. 
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Advertising Age, March 21, 1955 


dozen specific charges covering 
allegations that the basic purpose 
of ASNA was to establish uniform 
trade practices; that jobber mem- 
bership was unlawfully restricted; 
that manufacturers were not per- 
mitted to sell to jobbers outside 
the association, and that uniform 
practices were required in making 
discounts to jobbers, in compensa- 
tion to salesmen, and in other 
fields. 

“Instead of making this clear, 
the FTC press release said only 
that the commission issued a ‘cease 
and desist order’ on alleged 
charges of conspiring to fix prices. 
It made large capital of this lim- 
ited ruling, which prohibits any 
joint action to regulate sales ac- 
cording to manufacturers’ pub- 
lished price lists. 

“What was involved here was 
little more than conversation on 
the evils of price cutting. The or- 
der will not require any changes in 
association operation or in indus- 
try selling practices. 


® “This treatment of the situation 
makes it clear that the FTC is 
anxious to gloss over the fact that 
this government interference with 
small business was unnecessary 
and that much time and money has 
been wasted by not accepting the 
trial examiner’s decision of more 
than a year ago—a decision which 
supported this association.” 

Mr. Yaw told ASNA members 
that “the moral point involved is 
a very serious one. 

“The legal issues have been de- 
cided,” he said, “and they are sub- 
stantially in our favor. What we 
have here is a serious moral issue. 
This is a clear danger to the pub- 
lic—an attempt to misinform the 
press and the business world on a 
matter in which both have every 
right to honest information.” 


® FTC originally instituted its 
trade restriction charges in 1952. 
An FTC trial examiner ruled in 
favor of the association the follow- 
ing year. Subsequently, the FTC 
trial attorney appealed the case to 
the full commission. The commis- 
sion’s decision was made public 
March 10 and was accompanied by 
the government press release 
which aroused the association’s 
ire. 

Mr. Yaw pointed out that the 
first paragraph of the commis- 
sion’s press release stated that 
the FTC “ruled today that [the 
association] and certain of its 
manufacturer and jobber mem- 
bers have conspired unlawfully to 
restrain competition...” 

The “one point involved boils 
down to little more than informal 
jobber discussions on the dangers 
of price-cutting,” Mr. Yaw said. 
“The government press release, in 
its second paragraph, kissed off 
the entire blanket list of charges 
of which we were absolved by 
stating merely that ‘Chairman Ed- 
ward F. Howrey delivered the 
commission’s opinion which ac- 
companied an FTC cease and de- 
sist order against the respondents.’ 

“The fact that the major charges 
were dismissed was buried in sev- 
eral short sentences near the end 
of the story.” 


Editors Oppose Fair Trade 


A poll of 1,050 country news- 
paper editors on subjects of cur- 
rent interest conducted by the Am- 
erican Press, New York, showed 
76.8% of the newspaper men 
opposed to state laws which make 
it possible for manufacturers to set 
the price at which their products 
will sell at retail. In favor of such 
legislation were 17.3%, while 3.9% 
were undecided. 


Kaylon Names Amos Parrish 

Kaylon Inc., New York, maker of 
“Tommies” sleepwear and lounge- 
wear, has appointed Amos Parrish 
& Co. to handle its advertising. Al 
Paul Lefton Co. is the previous 
agency. 
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Why did Champion Spark Plug Company choose 
Sports Afield to advertise full-firing, five-rib 
CHAMPIONS — “the perfect partners for today’s 
modern gasoline’? Because a leader selects a leader 
and Sports Afield’s leadership is a matter of record. 
Look at the figures: 96.9% of Sports Afield sub- 
scribers own automobiles. 99.2% travelled by car on 
their last vacations. To sell spark plugs or seat covers 
or anything else automotive, advertise in Sports Afield. 
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“SPORTS AFIELD 


THE AUTHORITY FOR FISHING AND HUNTING 


A Hearst Magazine 
959 Eighth Avenue, New York 19, N. Y. 


th yao 


Mmm Mme 6 eR eee 2 / oO. eee, ee. eee, i 


J Ht 


Se Bt ee ee gs fs. poe 


es 
= 
eS 
es 
a 
a 
“3 
< 
a 
Sy 
& 
Shes 
et 
% 
ea 


Br goa cea 


BOR BE LR 


ea eee ar, 


e 
i ee PCE ESE BE 


Ree 2 oe es ee eee 


- b peer nes = a oa a nn Se a: ome e =: ‘ nga A Side les ae ei ee ~ ~ c = — a ee & = 
M oe ahi, PBs. * : 5 : + « r ; er : 2 LF Finer : 2 A Mid eg rie $ 
P : x é ‘ ; ; . i % S80. thir Sy Aves ss a! Pa. cee a 3 
ee ot ere > es ae og et Cine Shad ah ale oe 5 Le yen pet en ‘ ria x Se aay oy ie ey er Fe aig ee ogky See Clee Rs ee fo a : A) er we a4 Pap oy ALP Scam rae es) a LAL at ey Pe de RMS. ae Pal 
Fert. ets pene Mg NS aoe oh wh Ops cs ee; C cpt ee |, ; SE at AE Gas te Soba. eo Lee Ri oem ead Renate! B+ ease Ss SAR OFAN Se a poet A” ser pale ee: anne Bes hy : Bi Re Boe Canto de We yee ie Sat ey edie eS ese nnee, Be fe De te ; Pascoe > err Eanen ee & Sting co hi say 
Oy eae: Cia Coe Ee EE, aiid a nich. AS aS So ON Be i, oa Loe nee iui re ea SRE St Pe Ae ee ite Pate Da ee atm ip a GR Nee ae ys Ld COME aR ie hae ge Messy fs has Fa : pty 
PMMA Jat one Mole Pees PRN dein, | Deb apeeed. ete A puma ot sae Ear SAE ER ; eR ALY Ie Ses ieee id Yet arty ri efi lus we RRA E Re , fo, RS Sok SS Se OORT ae Gan)! Sone 33 PA 
Ear Lat ee ats CE A ANG GELS So Dae tS eres Set re ea de ty oe oe: ss ~. ; : ie oie ee pe ates Rey Pa Cah es owls, VERS : aa its ao sy Sap nn ri ale Li Lt eed 
mites é : 3 ROL Nerina Me oN POR t sa : SS: Arye Deiat gee vee AAG ff pe be Gus RR ease tena eG: ie digs PACTS Me a eRe ip MUP at Ee or PI RS Cel eo oe, he ee 
rata be ee fee eae Pe PS 7 ee ee ae Geen . SRSe SF pe pw Io A “9 N F Res Seat ty HAT, Doe ing aM Dg hi ade ae s i, Si at ES Re Rely oe es e Me ot nity A ee i 1S ae . 
ee Bh ier Cot” tee ete PS Ba teem ae 2 ee hi, met Ahn "pe hiquapemine Ss cea es Bee ia sct Soe,” tk palo Rae wie deh, anes Se ne ie ae Mae = 9 ‘ exe! 2 Bree 4 . Sa, Pak Pet eae y sh ees Pr ee 
a és " 3 rf ap) they “jhe Sate fork ee Aas SS ‘< me es ea » ts 3 : sae rey tar ees re * Rit ak 8a, IE 2G 6, tat CAR (a ¥ Bhat eM cs Mills ike te OR eer a ERR ae ek 
he . n ‘ ¥ ; ‘ ‘ 
’ 
on San ae SS eh . % & ais oy y sae RR es ee mer ee * Sarr ret St, are aad wie ie oi Se Sa I Sn, bE SP 43 
iy } { a poss * Sis * eee ; Sey. e "i 
i ; Age ae * . : ; 
ke } | Se Se ba: . aa 
é aaa <e ee 
a * : aa 
BS ON . Ses ne a 
is cE ee oom re - oe 
: * q Ro eee oe . oa 
; | i — oe ba 3 ‘ x 
§ = ae a : ‘ eae 
: i & a ‘ . = 
TY a ae Se a ee 
‘Sar : . . Re 
a a . = , J 
| ~~ ot Se ; Bk 
‘ = < ee 
UE Ss & = ‘ 
q ee a Sy: ‘ ae i 
a A Be ee ee : 
> Se se * 
at « 3 We Sta 3 
}| ‘ at ae : ‘ 
al ee 4 ae : = 
4 i{ bes + teas ou 
q * re ee = 
‘ii <a ee: “Ree q aS 
~ ee he ee 5 7 = 
UE : 4 ae . 
; | oe a ae ; ‘ : 
: ’ '. bs ee “ 4 : . = 
' Be 4 = 2g : a 
ee a “eae e 
‘ = eae x a ’ + = 
’ ; ] mg ea a S&S aS . . £ ee 
‘Fi ey # te a x SS e 
- ae ey poe “SS : SSS . og 
i . ok Bers Saas a 
as Cae 
4 ey eRe Sa $ : SS os 
4 ae ee q SS ; 3 S BSS ™ a 
Y sa ee = Sa : SS * : 
3 - em ee 8 : Sh % 
. oe eA Ss » ‘a 
. ee Be. me =o 
ES = Bee YJ 
a be aac “¥ : - 
G ; x es ‘ 3 sg 
aa bs on a : 
¥ f a hee ss SS is a 
Re cee aa ee Ss es 
et » * : SS eo ee eS. 
SS % : ¥ ‘ “ag 
oy , “ : Ny cea 
‘ q Bas eS x ” aes 
a os 75 OS Ea oe SOs : a 
: a ee oe ee SS ee . = 
hs ai Rs He, = 
N oe rs q oS < gs ~ a 
a Pe cay = 28 = 
BS Ae ——e : s SS 5 =| 
ag sd ae — 
& e eS . . kre Oe — 
4 c & fa s — 
“ } % be. oF : 
q ek & es Sa oso RRS 3 
% f SY, Eee ke SS % 
: ut ee a : = : 
¥ ‘ ee eS ‘ 
A | = ae. s * , 
i 4 BS < = be: 
oe f { & “ & a 
ay it BS - Be a " 
| 3 .®, ) * 
wits a 4 ba = ees 
a ¥ me ee CE ae 5 a 
ian } i & be a cute aes Pe eo 
re | ES ee ; Ss | a = BS ts 
isa. i s&s i *: . i S = ‘ 
— Be By re : eo ‘ me ‘ ee 5 
aN iW Pe . a es ; Pe” re ee ee ict! ye ™ 
s Th a vee , a Sti ae dion) cae ‘ 7" " ss el tealecat ¥ oe 
d ¥ * ei, - it Ale “ en) bs ie bz 
a | 3 a a eae pigeg ae: ° Se <A ea ue . 
: 2 ii ’ Rote - oe ee oe te brseee Pee ee Oe eS ; 
‘ 2 aa ie ee — (6. -o Ge , a 
ey i! e oom pee im ss % Seer oes i a +s 
ay \ 3 ae eee <a Ea tees RS Me eae ER Peep R Yih Bh 
: i | + so on ee AO eee ¢ ee a a . “y 
oe it : af Fa eee ee . toe Rages. 2" : * ‘ = r 
“ ee Te eae, 7 eas. By if eee nes Lo aig, Sa 2 a Zz 
m uh Soe i eat eae. pares = i : ‘clipe ; ss <4 
a By = 3 Baie rac on oe 2 : : oh eee bg * ‘ 
on i e a Bee fas fe es ah : 
=e ty si es ee ee * I .. he ig th - * 
% : 4 a Bees era = a * . aah ey F 5 
ae "7 ’ es: : . ise Bh xt Sa =. ¥ SS eal Ras : F: : 
bik y > Bs , Be eka y ) —. Sea oe nea nee ee a) BNA ae » 
a . ae as See Aa¢., tee ee Dias: , A ‘ 
2a j : ee a ee Meier na E aio . 2 . 
ae q ee sisi ae iy a ye 4 = Bh af) 5 y 4 te 
P 2 se SS gee eee e — a ee ts 
ny \ & oo ouster < sallan a : Bk a ee E, - 
“ Be ase a cee Ba — * 4 
aie a EES ce) Sa Ga ‘ >. EB . Be aoa) ci 
zi (3 i ee es eo a E paid chad am 
= ; be ms a us 
4 4 Re i PSA % 
es 4 Bi be 4 ¥ ae : 
a ' % * : ~ ia se ae Re 
e | oe 
“ae : - aN zs 
uae | 3 * sian aoe 
Ce an ; etc, aie, teem 3 
ee an : . 2 ee oe” : 
; PD i Nd : : 
cine . &s reat Tek Dees é 
a s Pee r 
"8 “f be go Pm aye toe 
—— ue Fie ber ie 
=. J e SNe ae 
ES i ' | Be ie 
= 4 1 ; ea ‘ 
= : ki eh eee 
— E poe ot aa 
ie Ti ee * og erie | a See A el peers " yy ae Se a sive . . 
aa | Bae Bi. eee I ee eee ne Ke ri 
re os |, ee : eee co OR en sity < ‘ i 
ue ee < oe % ; Meee oe 
i: ' ¥ : fa fi * . ne 
ae ' i ie e ‘eo : “ 
a i . an oe pee ec fi 
an * Re... ~ ~~ Sane: ope er nf 
— ania oats : 
a 0m eet ’ Bante f 
oo ‘ad wp 
‘ 7 . oe ‘ ae ica x “ 
Es - * ith: : < ee. % 
Parsee > ae ae cores ie aad 
Pies : bees ; oi ser 
‘cas . : RES: ba 3 
a. 4 ‘ sie | 
a) See | 
wr4q a HRY 
en ta 
on a 
ty : é we ; , 
Oe ‘ se ae a a, lee i 
ie a) Soa oe : . ioe 
tae rg ¥ ‘ 
a 3 > 
ci “Oh ¢ oe 
: i" ee 
: coy 
a a 
wed h 5 3 
Ss * - 
Se os Se 
v= y is Ps : a 
a > he tees Be ; SS aa : % 5 : i ; i go ke ie 
— i eee——SC|CssseC ee - EE Tage PER OO 
ee ( : 
ae = 
ai ‘ 2 
a f ae 
Biri. d 
ak f 
ie 
‘ie . 
ues 
es | 
ie 
= : 
e 
Be 
: j 
i ; A 
eS ; : 
ae i x 
a : 
Ee | ee 
a ; z 
ann 
See | LL LLL ett 
ie eee a Ss . 
ie ns = 
ty } ‘ie » i | 
Ee ua 8 > . 2 ~~ , 
me = 
9 i = : Di 
Sa = be 
fas =~ ° . 
oye =; is on 
fiend | py 
ve | thon 
tee oe om 
eer ee “ane ‘ 
HS RAF & : bath 
me Boren a , ‘ <a . hse a tee - 5 . is ; ? ; 4 . . ae SF x a ee Rey eS 
Pe a Sony gts oe ws ‘Se ~ is " - ‘ "S Y) ; f ae ~— « Eh. a f Rie oe. wd & aes * Bee eet, A pe ; Cin ; > ’ ; * “ bP te 4 . wR & a | ooh. 3 
fg Wa” Pe ciaie Ws hea. Ne ke R pe pd et %e : : ; 2 Bokeh k a Oote epi feats Ye, ae tae SNE ae SS ae ae Fh ened back 5 Wa head a NE ie lk COE RE das i pha j Oe 2 sine SEs - 
he eS Sie ix OP, hale. tart tet Sie ot fehl AB aoa ee tee, as tia Ae ae bes : ted weg ne eS ™ a: re 2 aes ot Be eyo ~~ = vee Reg Yt Pict desde < : ae Pe 2 eA” SOR gt Ja ae me nd bie as F ar Ely # Saiz | | Cheon Fs © me . Wee 
a ol ete Ss ~~" * 7 m 4 rs ¥ a Ma iJ aa _ or i y by fe “ = cc 5: » 4 = _ “ a ti Le oe 


0 
d 
N 
G 
t 
3 
| 
{ 
‘ 
4 
I 
{ 
« 
H 
| 


| JOURNAL-AMERICAN GAl 
OF RETAIL ADVERTISIN 


AS ANY OTHER NEW Y 


U 


NOTE: Gains based on total retail advertising linage, daily and Sunday. 


Source: Media Records 
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7 AND FEBRUARY THE 
\INED '/3 MILLION LINES 
ING—TWICE AS MUCH 
YORK NEWSPAPER... 


» +. continuing the Journal-American’s 1954 growth of 
over a million lines of retail advertising, the 
largest increase of any New York newspaper. 
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Tintex Buys ABC Radio 
Park & Tilford, New York, 


is| 
sponsoring “Bess Myerson’s Alma- | 
nac” three days a week over ABC 
Radio. Time for the five-minute. 
show was cleared through Storm 
& Klein. Tintex is the featured 
product. 


"YONNE SAYS:— 


WE EAT WELL 
IN BAYONNE 


Food sales show we are good eaters in 
Bayonne .. . 24.6% better than the U.S. 
average. Reach these good eaters through 
“The Bayonne Times"—delivered daily in- 
to 76% of all the homes in Bayonne. 


“Bayonne cannot be sold from the outside” 


THE BAYONNE TIMES 


BAYONNE, NEW JERSEY 


NATIONALLY BOGNER & MARTIN 


REPRESENTED BY 


New Ad Techniques Replace Barnum 
Hoopla as the Circus Comes to Town 


“I don’t care what the news- 
papers say about me as long 
as they mention my name.” 

—P. T. Barnum 


New York, March 15—Posters 
announcing “The Circus Is Coming 
to Town’—one of the earliest 
forms of American advertising— 
will play only a minor part in this 
year’s campaign by Ringling Bros. 
and Barnum & Bailey Circus. 

The traditional technique of 
covering a city with posters is 
being de-emphasized in favor of 
an expanded radio-tv and news- 
paper campaign through the cir- 
cus’ new agency, Monroe Green- 
thal Co. 

Out to set a new sales record, 
Ringling Bros. has increased its 


ad budget by at least 25%. It will 
spend approximately $500,000, 
with newspapers getting the lion’s 
share of the budget. Radio-tv is 
down for about 20%. 


® Architects of the new ad ap-| 
proach are John Ringling North, | 
top executive of the circus, and 


Milton Pickman, movie producer 
and special consultant to the cir- 
cus. Mr. Pickman is reportedly the 
man who acted as the go-between 
in the Cecil B. DeMille-Ringling 
contract for the movie, “The 
Greatest Show on Earth.” 

The plan proposed by Mr. Pick- 
man and accepted by the circus 
calls for large-space movie-style 
newspaper ads. The Greenthal 
agency is, significantly, heavy in 
movie accounts (Fabian Theaters, 
Pathe Cinema, J. Arthur Rank, 
RKO Theaters, Rugoff & Becker, 
Cinerama Corp., United Artists). 
Distributors Corp. of America, a 
motion picture producing company 
recently organized by Mr. Pick- 


maintained an advance. railroad 
advertising car. Billposters and 
banner men traveled in this car, 
getting to a town ahead of the cir- 


announcement posters. 


inated, this circus-style promotion 
will not be used so extensively this 
year. The number of billposters 
and banner men has been reduced 
sharply, and they will probably 


been reduced in number. 

In place of the large-scale bill- 
posting operation, the circus has 
substituted heavy newspaper cam- 
paigns, with the emphasis on ad- 
vance sales. The 1955 season be- 


Square Garden and the campaign 
has already started here. It will 
get into full swing in the week 
prior to opening. 


man, is also a Greenthal account. | 


|@ Last year Ringling Bros. placed 


its advertising through three agen- 
cies, Albert Woodley Co., Hir-| 


-shon-Garfield and Shorlane-Benet | 


Co. The circus places outdoor ad-' 
vertising through its own com-.| 
pany, Barring Outdoor Advertis- | 
ing, Chicago. 
Traditionally, 


® Every newspaper in New York 
is being used by Greenthal. Last 
year’s linage program has been 
tripled. Where previously the cir- 
cus rarely used more than a 200- 
line ad, it is now running 800 and 
1,000 lines. Color ads have been 
used for the first time. And Green- 
thal is also placing odd-shaped 
ads—five columns across the bot- 


the circus has tom of the New York Post, eight 


RANK 


How advertisers of 


APPAREL, FOOTWEAR 


Sores 


& ACCESSORIES 


MAGAZINE 


rank national magazines 


REVENUE 
(Jan.-Dec. 1954) 


ADVERTISING 


LIFE 


$10,375,263 


Vogue 


4,095,510 


Saturday Evening Post 


3,096,037 


Harper’s Bazaar 


2,672,51 3 


Mademoiselle 


2,377,757 


LIFE 
Saturday 
Time 


1. 
2. 
3. 
4. Look 
5. 


Better Homes & Gardens 


Ranking of national magazines 
in total advertising revenue 


$114,035,747 
77,940,710 
35,143,779 
26,675,479 
23,741,055 


Evening Post 


Source: Publishers’ Information Bureau (gross figures) 


9 Rockefeller Plaza, New York 20, N. Y. 


cus and plastering the walls with : 
While it has not been elim-| 


no longer have a separate car.| | 
Regular billboard sites have not}, 


Advertising Age, March 21, 1955 


| LESSONS IN PSYC O0LOGY GH 


gins on March 30 in Madison} © 


PSYCOOLOGY—Wings Shirt Co. is 
taking this color page in a May is- 
sue of Life to give “4 Lessons in 
Psycoology,”’ on summer shirts. 
Zlowe Co., New York, is the agency. 


columns across the bottom of the 


to come is a small-ad teaser cam- 
paign. 

Another first in this year’s cam- 
paign is the use of a mail order 
coupon in ads. As a result, the 
circus has sold 161,000 tickets as 
of this week, compared to 69,000 
in the same period last year. Ring- 
ling Bros. took in $2,000,000 last 
year in 39 performances at the 
Garden. 

The radio-tvy drive will get 
under way in the week beginning 
March 25. Nine radio stations will 
be used. On WCBS, Ringling Bros. 
will have 42 station breaks in the 
week prior to the opening of the 
circus. There will be spots every 
hour on the _ half-hour’ over 
WQXR. 


® Four television stations— 
WRCA, WABD, WABC and WATV 
—will be used. In the opening 
week Greenthal has signed for 60 
spcts on WRCA-TV. The agency 
has also bought “Junior Frolics” 
over WATV. 

The campaign will- continue 
through the Madison Square Gar- 
den run, which ends May 8. 
Greenthal will use roughly the 
same formula in other cities. From 
New York, the circus goes on to 
Boston, Baltimore, Washington, 
Philadelphia, Woodbury, N. J., 
York, Lancaster, Lebanon, Read- 
ing, Allentown, Scranton and 
Wilkes-Barre, Pa., Newark and 
Paterson, N. J., Poughkeepsie, N. 
Y., Bridgeport, New Haven and 
New London, Conn., Worcester, 
Mass., Concord, N. H., Montpelier 
and Burlington, Vt. It opens in 
Montreal on June 23 and starts a 
midwestern tour in July. 

Still another first said to be 
introduced by Mr. Pickman is the 
televising of the dress rehearsal 
under the sponsorship of General 
Foods Corp., followed by a year- 
long tie-in campaign with the 
Birdseye division of General Foods 
(AA, March 14). 


® The circus itself will have many 
new features this year. There will 
be four musical extravaganzas, 
compared with one in last year’s 
show. The circus is also using 
55 elephants, more than double the 
usual number. One of the numbers 
in the show is “Momma’s in the 
Park,” which features jumbo ele- 
phants wheeling small elephants 
around in “baby” carriages. 

The traditional circus ballyhoo 
will be part of the promotional 
campaign. Ringling Bros. has its 
own corps of veteran press agents 
who can be counted on to squeeze 
the maximum amount of public- 
ity out of newspapers and radio- 
tv. One of the contemplated pro- 
jects is a wedding in Madison 
Square Garden, uniting the fa- 
mous Ringling clown, Emmett 
Kelly, and one of the bareback 
'riders in the show. P. T. Barnum 
‘would have approved of that. 


New York Journal-American. Still 
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Callicott Urges 
Food, Restaurant 
Men to Cooperate 


New York, March 15—Ransom 
M. Callicott, president of the Na- 
tional Restaurant Assn., and an 
executive of Clifton’s of Los Ange- 
les, emphasized the advantages of 
cooperation between restaurant 
operators and food manufacturers. 

In an address to the New York 
chapter of the Institutional Food 
Manufacturers of America last 
week, he pointed to the restaurant 
industry’s interest in increasing 
the growing popularity of “eating 
out” and its bearing on restaurant 
volume. 

Rapid population growth is the 
big factor for both restaurant and 
food industries, he said. It assures 
that volume will continue to rise 
for the intelligently operated unit 
in both. 

Personnel costs in the restaur- 
ant business have now reached a 
higher level in some areas than 
food cost, he said. This results in 
a destructive tendency to reduce 
portions or service. He suggested 
that restaurants and food indus- 
try cooperate in research on this 
problem. 


® He commended the program 
sponsored by Heinz to encourage 
students to enter the restaurant 
business. The program has been 
introduced into 7,000 high schools 
throughout the country. 

Mr. Callicott suggested that food 
manufacturers and their advertis- 
ing agencies keep an eye on their 
advertising addressed to restaur- 
ants to see that it conforms to rec- 
ognized practices. He gave as a 
bad example an attractive clip-on 
for menus, distributed by a well- 
known company, which was wrong 
in every detail. 


Stomach Ailments 
Afflict 79% of Ad 
and PR Executives 


Cuicaco, March 15—A _ survey 
conducted here revealed that top 
executives in advertising and pub- 
lic relations have the “worst eat- 
ing habits ofall executives,” with 
79% reporting stomach ailments. 

Some 10,000 top-level execu- 
tives throughout the country were 
queried for their “food fancies” by 
restaurateur Alvin Hollander of 
the Esquire Pub. 

The percentage of stomach dis- 
orders in other fields was much 
lower. Only 16% of the building 
and construction executives, for 
instance, reported stomach dis- 
orders. 


® The survey also reveals that 
60% of ad and p.r. executives close 
their business deals at lunch or 
dinner. Unless they have a busi- 
ness luncheon, the survey dis- 
closes, ad executives spend less 
than a half hour eating lunch. 
About 30% reported they ate 
lunch at their desks. 

The comfortable dinner at 
home? Only four times a week, 
including weekends, for most ad- 
men, the survey found. 

The younger, lower echelon ex- 
ecutive—under 32—treats his 
stomach somewhat better than his 
elders, the survey reveals. More 
time for lunch, more dinners at 
home, and less mixing business 
with eating for the younger crowd, 
the survey says. 


GF to Break Bran Drive 

General Foods Corp., White 
Plains, N. Y., will break advertis- 
ing in the March 21 Life for its 
new Post Raisin Bran cereal. Ads 
in an undetermined number of 
Sunday comics sections will also 
be used during the next several 
months as well as commercials on 
GF’s tv show, “Mama” (CBS-TV). 
Benton & Bowles, New York, is the 
agency. 


Hirshon-Gartield Names 
Five Agency Executives 


Bruce Roberts, formerly an ac- 
count supervisor, has been named 
v.p. in charge of client relations 
for Hirshon-Garfield, New York. 


Paul Kennedy, 
associate art di- 
rector, has been 
named v.p. in 
charge of creative 
services. 

Lee Garfield, 
an account ex- 
ecutive, has been 
named secretary 
of the agency and 
assistant director 
of creative serv- 
ices. Julius 


Bruce Roberts 


Greenberger has been named pro- 


duction manager, and Frank Vec- 
chio has been appointed traffic 
manager. 


Kling Names Morey A. E. 
Kling Film Productions has ap- 
pointed Al Morey, formerly Chi- 
cago sales manager of Official 
Films, an account executive. Jack 


f|Fenimore, a director with Kling, 
F\has been promoted to production | 
F | manager. 


: Plucer Names Shuttan 


Eugene Shuftan, pioneer motion 
picture production supervisor and 
photographic director, has been 
named v.p. in charge of the new 
motion picture and tv division of 
Plucer Studios, New York. 


YOUR BEST SALESMAN 


IN THE $443 975,000% QUAD-CITY MARKET 


DAVENPORT NEWSPAPERS 


FIRST in Quad-City 
circulation 


in the Quod-Cities 
FIRST in advertising lineage 


IN ALL IOWA! 


Morning Democrot Evening Daily Times 
Sunday Democrat & Times 


Headquarters: Davenport, lowa *Copr. 1954 Sales Mgmt. 
Represented Nationally by JANN & KELLEY, INC. Survey of Buying Power 
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27% more than in 1951 


for a 1953 total of $183,855,000! (Sis. Mgt. 1952-54) 


More than is sold in Miami, 


Indianapolis or New Orleans! 


We've got more people, making more, spending more 
and watching Channel 8 more than ever before! 


WRATHER-ALVAREZ BROADCASTING, INC. 
REPRESENTED BY PETRY 


America’s more market 


SAN DIEGO, CALIF, 


KFMB@oTV . 
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Business Paper Success Sto 


New York, March 15—Exponent 
of one of the oldest of all raw ma- 
terialsk—wood—in a form which 

gives it an increasing variety of 
| uses, U.S. Plywood Corp. has for 
| a good many years found it profit- 
able to use a correspondingly wide 
j list of business papers. 
Backing up a national consumer 
f campaign, this list covers the mul- 
i titude of industrial and related 
. markets where plywood and its 
products have won recognition. 
And as new products are developed 
by the company, additional media 
in the business paper field are 
added. 

Richard S. Lowell, director of 
sales promotion and advertising for 
the company, recounted the story 
to ADVERTISING AGE: 

“We started with the realization 
that the company has a broad 
range of products—some _ with 
highly specialized applications, 
others with a wide range of uses. 

“To mention only one, Armor- 
ply is a plywood with a thin sheet 
of metal bonded to it—a metal- 
faced plywood. It has many mar- 
kets. Among these we have found 
two particularly interesting—truck 
bodies and refrigerators in baker- 
ies. So, we use the Commercial Car 
Journal and Bakers’ Weekly. We 
use Design News to emphasize 
more general applications. And in 
a similar manner, other plywood 
products devised by the company 
are promoted to the special mar- 
kets for which they are apparently 
best fitted.” 


Oe ee OO 8 a ee ee ee ee 


® Another important market is in 
the building field. Here the deco- 
rative character of plywood in- 
teriors, on the one hand, appeals 
to the good taste of the housewife 
who likes wood paneling. And its 
labor-saving quality and profit po- 


dealers and builders. 


tentialities win the favor of lumber | 
The flexi-' 


U.S. Plywood Credits Much of Sixfold 
Growth Since “44 to Business Papers 


bility of the material, including 
doors faced with matching wood, 
one of the company’s most success- 
ful lines, is a readily salable quali- 
ty in the architectural field, where 
some of the most conspicuous U. S. 
Plywood advertising is run. 

Kenyon & Eckhardt Inc., the 
agency handling all Weldwood 
plywood and door advertising, has 
produced some striking spreads for 
the architects and builders, to keep 
them informed of the varying ap- 
plications of the line. 

“We have to cover a wide variety 
of construction applications,” said 
Mr. Lowell. “We can offer excep- 
tional suitability and value for 
everything from a small house to 
the auditorium of the Metropolitan 
Museum of Art. In both examples 
there are many excellent illustra- 
tions of the use of Weldwood ply- 
wood. The Museum used some of 
our finest plywood, not only in 
walls but in the construction of 
the acoustical setup, where ply- 
wood baffles were used. 

“So the advertising has to run the 
whole gamut. Within the scope of 
a list which naturally can’t include 
every publication, we try to do a 
pretty comprehensive job. The ef- 
fort has been a real factor in the 
company’s success.”’ 


® The story is presented to the 
builder, for example, in the fol- 
lowing copy from a handsome 
spread, illustrated with photo- 
graphs of several different aspects 
of a modern residence: 

“The incomparable beauty of 
real wood paneling, while often 
imitated, is never duplicated. It 
has a sales appeal all its own— 
makes any house look like a better 
buy. When you panel even one wall 
of a room with Weldwood, you add 
the magic selling touch that’s a 
sure hit with prospects every- 
where. Weldwood looks like more 


A typical Heide 
3-D Spectacular 


WALTER R. KEEFE, Vice President and Director of Sales of Henry 
Heide, Inc. says — “We use T.D.I. Spectaculars in Grand Central 
and the Port Authority Bus Terminal for Heide Jujyfruits and 
Assorted Jujube candies because of the 8% million monthly 
circulation and the prestige value of full color 3-D presentation.” 


Write for large marketing map of Greater New York Market and 
population and sales statistics for TDI COMMUTER-LAND. 


Ti/ TRANSPORTATION DISPLAYS, INC. 


GRAND CENTRAL TERMINAL BUILDING * NEW YORK 17 
MU 6-3456 
STATION POSTERS + CAR CARDS + SPECTACULARS + TIMETABLES 


for the money, because no other 
wall covering material even comes 
close to matching the natural 
beauty of real wood!” 
Prices, as well as references to 
other uses for Weldwood plywood, 
add factual sales punch to the 
story. The builder is told to see 
his nearest lumber dealer, or con- 
sult with the service department 
of the nearest USP distributing 
unit. Coupon returns are stimu- 
lated by the offer of a 24-page 
catalog for contractors and build- 
ers, “packed full of Weldwood data 
and specifications.” 
The company owns seventy-five 
distribution units, arrayed across 
the country, which serve lumber 
dealers and industrial users. They 
help to keep things moving in this 
highly competitive industry. Data 
and specifications are only one part 
of the information service avail- 
able on request. 


® The campaign directed at the 
construction industry is only a part 
of the advertising program, how- 


— Weldwood paneling makes any: 
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UPGRADER—This ad, hinting bigger profits for builders, was used 
for Weldwood by U. S. Plywood Corp. in American Builder, House 
& Home and Practical Builder. 


ever, whose over-all job is to pre- types of plywood to the groups for 
sent specialized uses of various which these uses are recom- 


ss : > + Fn ee, baie iy age Meee gene SY : > ka ae? SH eat Ses PAS PPAR ES BS ak, Wiotee > cals 2) ee So cae coe, ae ee ee | LE ene Se Oe a ee the - (— - " = A ee ; is 
ql 7: - Wise Sy ves Fy a o ang Nae kos ve Yet Bek | BER oie re : Fie. ; 
DF ie dike eysiae ot « WR Uy a Re dest Ai eve ; Pe hoes teed Da st ts el ae co : ca Be ae f ser IT te fe ie duit | oer OR a Ry ie omer e ee ee Tete Ne ey  Picane’ Sede Bo ee ares dam oo kit ie ae BRAS sot 5 Wants 
Ra pha ieee oI eh See aie SUE he wl a 4 SP SER SERE doy Boni Bs Wiehe Aap Re a BP Treas Gs Se ree) one Dg Aor gee Me Ne Se NE ge Bee rel Tale A SG Gy BE W ae HE hy 3 PE fan Sa A me A Oe Hecaiet ao PORES Reiaee. Sake: te 2 iba ea. Coat ote ff «3 petgh LER wg’ ad iat 00 fe! a Lm Los aa 
Sage 74 pee oat he i eT ie ea ST ae ie Sa Siete d WAS Se eee Fa ER et eae ht, od Set \S Fe pitt nate) TNR: Matiohatt® citen SO CG Ye SAF aa OS Agee CES a’ Fes an Ove Pas ¢ re APH A ae aie 2 “a SAG te PE ee Yai NES ORT enn Mt CMe Pe Dea ety Res $58 boy 
Ae af aS ae “* : bos , zt i ; ae ee ah ee ot ee, SY ae SL go eee RAT ee : Bes aes T Gx sauna ene : 3 TPR SSNS TRS Wee). RRM Ms EG Fe GUT ct 9 EA Wasi SRN Lee eh 5 Sac Ue be 
be Pee aa at: | ke Eee age, 3 1 d . ees ais At a3 Toare % Sey oo ae pines 5 eae gee Bee ey SR ‘ e a ‘ope eg ee : ae © Bile ye er eT | Vege Root? po boty it ee aa 
a a AL The ye oe Th Did aT - 97 gael Re PTT, Ae Bah Fs . Siig ia eee ¢ % + ee oe es 4 . - a wat EN Re + . Scat: ae Oa dg. ot - ” yee rene 4 ba: Bon * eee Neg Fa sgetee's ey ee et 
at sO a Metis. gt meat te hay Pe A ye a aE Bt a a MAC ots | Retin i Bey iy open Pg aot CARE ain | ye mea ES MRR se ™ Pe Sicrign. pe a ae bt SRS Garren Oe ema, Me ARE A: oe = i 5 ASS at Te yee d a9 ete te ABN oa Pps. ion, x . ‘ a - 
See Sry bes 2724s" & A Yee h Oe Be : 5 t ‘ i, 5 ge rie oF y, 5, we ‘% : ee e = ees NO Ray, Boke UP Ue ey hae ee We hey hy eNO) ee ‘ age! Meee 7) gy sa She 4 
Wace; aye OT SAE Meares wks MPS Fog eA EYES ss ok J eo Sekt ep anteet or al ee Pups Ree ew Rate cot ee ees By Re ee ey ede bee RSPR RS) MEO Sar Ao egy Od 
Py nea a 9 o Ly ‘ orig aes / F Wad \ MF ae 4 : se x 4 + tt Rees: ep . here thie fe Bh ee Sys nila 24 Cate Rt ae ieee ert ; ; » Se Sea File ie ee ite ae ip 
2 0 a | ME peas 
Pee — . : -_ 
. rn 
%, i 
i V4 
Advertising Age, March 21, 1955 ' 
l . } 
ey | _—— -_ | 
eee | | e ——— , ; 
| e ‘ Pe 2 bere. / { 
i a ae eR a bi pa - . Le Moss’ ea ‘ 
4 SS ce eae a : EM EP * Y 674 ol ‘ en | 
| cl OS ie se ade co? Sates.) bey wrenninet © ote log . — | 
q SSP » - eee ‘ tas se > = aed so ee - 2 # 
i e 4 ie Beye 2 Stes ee er tenant a 
7 i ae 4 : hes x See : pengtoneles ae <a | 
‘ bee Oe phe o> oar S& Bie pester Sm 9 
Z Part “e * 4 1 os - oe Bs Bao! i bigs Beate ; Ag , V 
7 <a bs Pw re ge 5 Sa ! -~ ghana es % Bee 5g © } 
j m “ae Sele 24 2. ao a EMS. : x Oe ony — ae i : : 
e pon hae ace teres) Aedes Sa ROR Zo as ata 
aes , pie 5 P say ~ ee es 5: ae ae a 7 4 <tme * ey , 
: = JRE oS Mee. SRL eee Bader J so « $ . % be os 77 
| = B: + RRS Naas ae. Bore ede tn ae : Ree toe “RS : oy 
{ «San Bape Seyi: Mee + ee a ae . < a " 
% . ” DRI oe eg Ree ee SOY 5 ¥ F i) 
| = os eer e Rees xa te A ee > fing seemecpecicte Secnit at vom sri emit. tentieey soitatt 
3 ‘a Base eo < Sige 2 ees pace aie. * coe hepinated. © ae caten empent oA MR Se eeier ety Rovet 4 
A : ve a fees eae jeg ae a Oe em! z HOW Won sate bee Pee : : 
hy eS A RS de rac a Nee ee : Sees <i poislh hee al hae thet lly FE Se 6 
eo? bor A, «he cr « act Aen i Sao dee Okie eM Mneet 
: By Rig tee : aS ee RRS ate * dob, ovetee tne Oe SRR ST SHG AT bee were y - 
ate ee | Pica) ee eer “RSP ots ele a Roe SN : ; .s 
Sores 3 ' if jcc Cet tee) cee ee Sails We peak Witla O oak ile eee 
is : = gaa ferret, ap See ecoocogneceel So cee, tats fix Mien pee ; 
‘ . 5 ie. Alas px 5b e Siet, Deooy Node et ph oae Se Herding : a8 
a . - as Se ake BR? ee A MOSER Syd, settee RAL Rah BK 6 7 } 
Sen ; ; es ag erties Seite sts ) 
pee j ; =. Sables conn weakens fete tpi lin 8 } i 
ees aa ees hi ke clit Mivendecg,  <aie sep Sand: aithc Pee ae AEA . 
| 3 4 Sse pit es Ph wae # tye leit Speman oe ‘ 
| ee a S fares Jordans Seep Pay: ww ses iegn Wonca b Bia PRinemes ; | 
aS Le oes es ‘es ROU S Teper cee oe seas BY we : 
oe : gate . 
| Beas ss , ot ie ; 
| eS a8 ees ae : % 
ays my ms a 7 : 
wi 2 { : 
| Re BHO ’ j 
eth ‘ B) 
. ae i . i 
‘ eae \ is 
| <* goap Sgateonane 2 seat  s = } 
| poten de < “ss cae ‘goth ‘ 4 P i 
ac ss . e P et d 
: 3 Bee. % os . i 2 peer: a pee pene A oom 
i P fn pe bats oS earoniry : 3 ¢ 
; ‘ 3 2 aa ‘ oS owes Recatetc caret 1 
. Ee ia ge i .- = = i om Poe. sa eee ee a y . 1 
S —e- ii. - c oe Chee < eee é 
- Be 3 a" s . re # . Soe bi 3 oat Beene Rican Gorenttee mR t a 
ea ; . ae * e ee o eae ice ee Pan ck = } 
x Ree = seg eh + a we ; 5 
* . m + es Sy % alae: J SSS eee i 
at : = = : ee ’ rid 2 ae dt ey F Lae _— ee 
ame”. “es 1 i a e aa eo pind oes ae n ' 
' & z * ee ae Se r ~, . = : : MORE a f 
: Si A Notas © 2 D 
t Tuee \ eon eee f 
- 
B j 
| ‘ 
} 
| ee | 
|  . 
5 , 
‘ . } 
z=... 
q ¥ 
| | a aoa \ 
4 fi 
| } 3 ia 
i . : : 
| wal 
Pepe eR <7 ot a a Been. Se netesmre ag Oa Ten ai pa  URMNI ES H o.oy, oe : Lire ie , ; 
Se. oF oa aia : ey fey Ria ae ee Mire yg! ea iam neko, 5. 2.) ee aera 7 ee ae oo AIRE Soe S28 Bene Seg ve 5 
gaurene” to ago ee eee att ips Sia Pe Ear ing eee Vee 2a! Gee ee 
ges oR eg oy ae es ee a eed eee eee Pcie), a Sale (eee Ce ee | 
oh ee irae Brey Pee gs a a ot gee ot Si EY el Merge es ies ee that i, Bek sien, Ae ae a 2G 5 4 
ea Beer: eo ig |" SE , ri ce ae Sed ta ee a rhe se ame He re Ree ee me pare 6 Hk i 
“Rhy 15a aia aa "eee a ps me er Bs, td Cn RN ee ee eee ae ps cepameeleges  <: ei 
cei as a Pits i RA oi al i 2 ae ie 
ioe ee, ie on cm ’ =. oat i ~ _ ave ye) ©) 5 ae rr Me te TP ec Regge PEE. yo Re 
eM ys hse ge Sate Ota ee ee ae 1, son ule Dinh: 5 ae od a eet ea if 
| are 2c <rhiye nee kat, tila ie ae ee hee oe coe Re ee a eee: ae j 
| BA ss ea cial aaa Doe, 12a IE i eal a 
i eae Sas ae : Pe 5 gi a 0. is, es ee Lot ee ee N= ates aii ah OP! Pees) LO eae er se 8 Laren se i 
| : aan ‘ig eet es 7 ala =i : paid i ge ‘ - he tee on 
K one 3 Sec al. a. ee ; 2 . 3 ; : On Po ; 
eis - Se ; 
a ae os ar ® eee 5 ee ea pli se aes chi k= ia - i 
oe : tz ae Pee ye eae ee er —_ os 
i ; ; i 3 . bribe : : ea ee ener —— | ‘a rs i 4 
| ae Oe E ea een a et Scan) - * 3 "a Bee ne , 
: an . Ae t: it Lie ase Z ral ’ 
. i tects > : ae é se : , 
; inn hea eee en oy Pees ganar a pa eae ‘ Hs ‘ 
; me eye get k cite ef raced ae ‘eek ; 
aa x ; . F ae oie : : 4 Sa fe we co ee 
: s & gs Ff - io ie E — oot ee - 
oats Se ee a aga an ide Bice an ae 2 + Seah i > g tos 3 foe a 
om Bae te Pecans ete 7 esta eee: ea ec eee Fy ‘ ees ma { . 
Keb ; ae 7 yes “cals ieee 4 Pome i: fa ; Bitte , 
phe : has et i ee % it i : F 
| ie on. : , cee ; Soup ay : mi ‘ 
| hs Eee ¢ ae A e — = een i og Poste. a ay ii mat : me 
| hy ee ij ere acl We = sti Ee. Soh pt d 4 : eae a east cs 1 ri 
a ie : ines, ous TS ao en aay ae tt oes, SN EER he ete od erie 4 
| te ee >= ta if ee 7 eee spent he ee Wee ae Ba ee A ey an = 
| . a ee Bh em rE ane on TS ea a lh or gee al Re sO Tai. gee Soe Sainte ec: = 
| Pee oe) ce ee iG ins i ie a a me, a ee ee ee ee Eh oe Pee ee ee oc i erent : ? 
is alin RRS a 2a a Sew vn a he pee hee eee sie ee ee Po 
= aera 02'S ot Sean ee p= ee en > SE aes AS eat ee” a Bc is Shey zune 
| aay ee ya: Raeeeees Te ae ' ae a eee eS A pe: i eaashe. ape tay Ce Coes Fs 
a Oe a ee Oe oe 
Mio ees te eS Ya aes ig : A ce Wel Wc Dee ete s oe S eR oO eS, ba 
cio) psi jd ares Cee Paes pe casei Be ping eet) bh heer al sla Baa cos th ae a ch al cay ' 
a eee EE <x onseh 4 pe " Sur dee hens wee hee Te ae " ns ‘ seas 4 : 
teen esrb cna ie aia Beg eo ky ee Corer ae _ ei Bee p 
ee 5 ee oe ait . cies iis a 
A 5s Rear eee ee Ural oat sae cine eae eh . . ~ ; : joes s cae oi 
| i Sa ee ie ee ee STELLA ae er i eee Oe mia ak: PH > rie 
i 5d ETS ES ecaseecak: se << PR Pg i ens aeons ata ead fesse sere etic: “ys ao ae or y : 
Se See ane Pes ee ee ee eae i 
ee eal aR e.My ive Sap aa a ti 2 AE : . ee ' ' 
oe Aire bles ay iis Par SS eee en tye ees SMe ay ie ‘ea ee ames 
oe gee Re Ne ci. eS sr citie eve eer? PW hea CAL 1s ha gee Aa ok eee ae co oe) Yk RR ae ii FE Sp MRE eg se sy 6. fe on f Slice 
er ee eRe gt eg ret cE Ae en nas. meenng ue om <an 
anit Sais ee ee aa ra: a ye Se Se tia oo ee a NEE ey SL 
oy = eae ei (Ree SS rc" ee eee etic 05> Se plo CES RAE ee. ty ; 
gets Bet cance cA Sn ee ar RE aos De Ra, oe as, see OC ei ia area tyrant eee are ged : : 
Se ee Re oem Ong sr ee Pare Si oeg tals ik om zi : 7 es ot all a Ss acre 2 ean laa ee ¥ 
2S cise Win eet eee. ee ee ° : sen Brain : ag pies ae oa : eee | erty 
Reeve Utne nce PR he ree et ela aie ares “soe eae x eR eRe 3 ae ae ‘ie 5 
gee og pre a Pail oh ae oP Mike he 3) ht , Uae al eT eae eas ie fe ; 
ees z Pe a srg ey en rt A tat Es 
ee = yeh ? “4 f erty . ; 4 Best 3c fay ae ee 
: ath ea _ ; : xe pe tee Bar ans : 
: rid ie oye ; P  — satel ee te ges = ee er a ae ee ie 
é : Sa a way 1k. ib Sia a et e RE oe ‘- i ees eat ore ji a nae j spas RD aaa = ee Sau A 
ple seth 12 a aa ahi Re eee as 3 ee a5 Ee ¥ é ae he rr ios aay hak zi, aca Be peeve * eee 2 Sak oat) ate MB SEE 7 ion fe 
bgp abty es O88 Saas cane Mines i eet ae ee ees aie bai Beg nae ee cei, ek mn i 
oe Sage Po 2 «Saget ou) oe Rms = be Se fot ae Ie Tega Sh ee by = Pcie ts Rae ile ern Manure 
a a Na aa ne ee ee oe say : Tee pret 8S ts ate SS ae =e 
c eo ete GEN ne pegs Seiya ae Best. Be aie & (ee Ned Ake a Lear Ree! toot See ae 4 am 
Se ie he are a. ee Sou ; Paes ; - ao a ae ae fae aie eh ee eee 
Bi ae 2 ee ae a tcc Senin, are ieee 2” jie Bat ee SRE” Sean: x 
fen ee et ee ————— + —— ated Mer x aaa 2) a ae sae te : hace ea a po os Paeest de ae cignee” 
amr een Ore es, ok 3 Sa eee a AS toe ese Si ae .: ae, ie ee 
Bese ON Bape 5 ae Se ae eke Be SS ee = Pi for 2" nan ' oe gi ee eee. 
7 Se tah oranges Eo oes = iat, Sais 2 cee Se 4 SRO ee Se 2 St ee % . a OS Sa at ine ei Se eet ea a 
Een —— a i Pee. ees cage iene greta oe Fe #8 a see «2 Bed SS eee Ocha aio 
ae RRO LR Ma aie ate Ca es oe phen at eee = be a sie = ap a 3 j Bee eee ete cal foi 
SOG eras aga hee eer Deena eS ohm ea sig eee Oe 2 a bs Eee rowing i sg i Cts ee eae i Sai . 
Z SSUGy ba se crane eee axe pect) keene tt . ate >. a ‘ | SON panel tee ; pet ee 
“eee |S saa jae c Aes a  OO te a > Nr eg ty eae cra Cn eae ONS * * siti. a, — & yes Se eee Ged ats 
: Sa eee i Be Cem om ap eae Ree Sora ey Peet Ses a 2 Bee ic 4 vig Rae ne ee ae = “ 4 $ 
¥ ea 5 es eae Ee Bid or ee nee eee hee vi ae. one : Ke f 4 Pee teergae Te 
4: . ee PS Sy talaga aati ia oie eae regeay) cae ae & ‘ ee ag MMA ne . ; val Borat Mia, |S , 
ae | Sarg . 4 ae a Vibe Dias. > Se rn 3 aaa ee Bee yes ak oe . ae ane} ia rege Ee % 
ane Bex d co ehh avy Dae ; Shag S75 oo a ee og PRs : bn Ra aPC Mae et fea eae coi 8 
Se an) eee) oe aie Me Nn pees hare = <f Be TERE erie af L 4 ee nin?’ : Semis 7, 
aes Bf he =| lig ain Pate at kt : et ers me es ; Se COS ee ‘ eae ty) le 
at . ~ eae DEI genre rats eo PAR ES eee ares % . : Bea de? a ‘ 3B 4 : mae i fem 
4 Sa a oie ae ari ‘ Ke cairta ae ie va ‘ i a Wh SU eye ail Be oa *e = i ; boli 3. i 
e722 | a ect eae onl aa y of 3 ia ss % Pi Sak 3 | Be oe Es ae i ee 
. ie A a So AS ai ag MR ae i % Pe: i, 0 Se — RS =, < | be fee: «ORD 
a Ba i] an ay gilli = ae j i fo Se ee AS ame Sean, Mclar a Na wbis: E ase ae 
ae | ¥ * os Sa | tee a Sd. fa ca SO ee F a | oe 
5 , p , j . fiat ae % poe : Rare a at ye cnn og Urner oc <3 Pi The 
a Se Dg ; J ‘ ga ne ae Beas * — Dei ais oy nieibai tions amex, j i‘ ae | foe 
‘ kd ae F Mi : P “a eo | . i Sg ee ake eh, ae j bi = ce \ pile 
eae * re 3 i% os ‘ i ig, qe r eae F ; 4 E j Sho aa , e ey ee 
* re aE we : i he es : a eee . ee pipe s ce ee 
oe 3 Ue 7%, a ; Pa es ‘ ae e060 le oe sags — as as 
~ eS * 2g ; : aS i : ri rc daa es : , ee ; Risa 2 HEY ; Se 
ae Fi tle YA ae ~~ : oc |. all ——  -aee Ras. oo ea, 
i .™ i Ros oe , oo: eras nes eee Bere yr esa gees oS aia pelle gone erg 2 an ae toe ere 'e Sees ous 
: ney 8 8 ’ al iia etic ene ORE pee Spo EA eines aay Ghani teae e 2 Be wes 4 ‘ 2 Uae bee. Bik pm” ae Se ere Be ii 
at : Sale Lot Sai. nae 1 ae ee ean te ; abe ; Pd A. ey re ay = hohe ; 
is Se $ rete G ag J "open Al ee er ea es Sa ae rcent i. = : ij t Peer e Ry oe i Le .; Stipes SA Yet 
% ay Ae cece . Pa ee ae is ae rare St ane ie Ag: , e ea: 9. Tain 2a Pome Ae 
<a * y . - ee 7 rae ome y 4 tra ne ae i, 5. an Sa : ee : => egy Ry 
a e. i i oe ; ass 8 Best a ae 
ae & wees Z Be j : + eS oe Ee 
. ts y 4 i 3 — ae “9 S rs r ‘Z aS ; ce (2S 
: CANDIES | 4 ‘ ’ _ — — @ alae ae 
3 m4 rename : —— ae : ; og a, ‘ ; ee mira Rg ini 
: ; ‘4p $0 90°? — . e a : ; : oer BEX =o. es é A Ee ose Si ~ e 
$4 . ‘ ek 6 a * 5 bee 
Si > r ; ne e Re ‘Zee Manis ae A ‘ - ¥ a ae 
: | easels ee ees, Pen a gird ue me oe " (Sanrio ae , a a 
pais: ee pragacengnwnnrereree ° ee aid is 3 Pie er ht ae = see eae tale at ae Ef fi ieee: i >. ee EM oe 
se a SS, ca ae te poh “ eS ae eh pits ; - Z Mis 4 : ea A alee ty — - Wy) 
Pe - é eo Re NS Ae Hs es, ie ime cle : ; ‘ ; rae ae : . a) : - 4 
E mee > é . Ss ica i ; fe ay a ee Ow poe eo " : ne wy Pe ‘ ae Sot) A ee ghd aaa sive 4 . [ 
‘ ; APR ea a 25: eee, = Se ae tes ar = ees Sy ma ane leet ae - Se PS ee 4 vies eae a S33 fe : Tee eek ’ : 
ERY Atk ORE Bae 2 . ‘ae . we : Font Bee eg eC are aS A = a Pe a tera ib lee 
i eal 4 Sei or es sae ua ag nea ae , sr : Be us Pie i ee, ee ae tae oes eo 
ietes ieee — Ft) oe Rep we a ae ae ie eae: r a : “ ee eee i % PBS er ca MRE AEM ee os 
ee ae ™ tee ie aes  ~ eeee rit Re ho eo a ray a: a ee athe ae A 
io aaa & P as Se rie ro: sea says ys eee es tak: i ak aye ROA * span “ “2 pen Rae Co ia ie : 
ese ® rm eae nee ce ae: nee i sil Por aed caine ‘peices oe ee oo Ee a 
a eee aac er a 4 See Se P ety Pee cierd oer. tr i ae 3 
—— . : a se eee 7 ee Le Cee eee oe, 
= ie =: : + ae J eg he ee i. eerie au Sere Teme ae ; stale aot a ee Ne. eB as 4 
; j . rs a ee ee so ea ae eae cy ; 
Ree j ie Z ‘ ‘ . ee 4 a Z egg ee tases es a, oe ag rae Bahl, be 
‘4 a ce a F a : ee is =A eee f . Tee a 4, . é , eee eee = ea = ' % 
Be as ee a F 5 ee : PT act E aorec: > ‘ PPE adh ‘ ai i‘ \ 
: aah e 2 sav tie Poe oe i Tee ale Nn & 2s cl SE Sere dei sae f m . ? a * 3 ie 
we ee % 2 NY > <a eee ees Rar +333 yt bay ae ti t Re at it ie 
pol ates ae Ee ee Neca st ass : , ae 
fas S 2 esas oe ipa iy ial aa a 3 ar ne A : 
: San? ee or Pee ‘ . * . } ae 
z 4 ee p es ay ; Z : 
| - a Mie a ten . i Z ee 
i 4 re ee : ae 
Ne 7 . ee 
| | y =: a | 7% ae 
| : E _ n é 2 i | 4 
| 3 Z si : rs . ‘ > cir: 
Sie | ee ce Wi eee ee ad 
see ea oe fas is ee Ph the at 2 ‘ . " Ekg a een =e & he i. 
id ees ae ae me s Me Peri he a 3 a i Paes x reg - : 
- Rohe en a a ried a a ———— lt a 
| eae eo ate a st Be . ~ ey Sp ge eS. il eae a2 era — 4 } agi 
/ sage ar ae aden Dis ae . 7 a oeise erm | Be ae ae ee eck : * ‘ae ’ 
i se Ng i ¥ “ re A . Gein ae psoe er 
; a at : ee ea oe a 3 : i 3 oe ee a see : 
: : ene ee re ee , i : r ; E ® By Ls ee ' 
Ce Be ae = is ; We, Ree Ve abies. P i ie ail 5 ee _ 5B i a ek. Rae 
RS gh 1 : ee chee oe i oe OP PSS eae ge eee ee ; Me : ce eee : 
ra al : ’ . ca a Z : : ‘Weare A 
’ ues : : xe ate) i ene % ‘ : : a 
es ; eee 
~ be 
, H en | 
_ ee | 
: hos, ln 
x hos og 
i a >* sma : F 8 . ; A jw r, : a rs , aye} 
_ ie 52 eb be <4 Se ba ¢ i a ~ : : ln eet ry . oe oe rs : ‘ ‘ : . ~ ‘ eke 
* ities 8 2 z : , ; ‘ : pe : - . as Pe ‘| 7 ‘dat peg ae, Apem k Etad é ‘ = ee ss ag rey * < Pag ON iat oe ye ey $ Fr oF Se A ae tae gall >, “a oe ‘ 
ed % are 4 ¥ ett ee tae SH y- i eg Pee sty ae: tie, tie, at ae on ae oe ae “ GH Arseny . Se chee ee, : fs eee .% ae. Pacts am . | ue: « +e wo fe 
i; iow a we - ry eres Ne oe Ree 2 : an ‘ Vee eet sah I em Ce lg he pid ae beget Ge Ty he a LS Poa. oe NS Se fe ne ei eta mee le pes SS ah ie moat 
“edt Bell tog a de oie ak 2 pe 2 thea Pe yh 2 ae bas okt fk Pe See, a0, ree Ree Fs he as Ry ee Uh rae) esr ir na! EEE Sa S| a OE Sha RE mL ans fae OM iY ran, Le Pee ot Coe dae eo eg MAS Sect eS BS got a bf odes SOT gh Ee rea padre am QAR ar mond ge Senco iy ee he 
“St Bh eee se Ae. taps pet, : Meets a hee : eo : 5 ed one aD = eS ic: cil Royle eae irate. res - ae es pels. P| See | Sear ai oop Bl RS Sho) eae atone, raed fa pen Rc elton cp hcld i a a Say hy 
rf ae ; se % I Te it ap t > ri ~b ys oF cima the eae ath che wee ee ey aa : os Seog We, 2 j ; ? per ee sarpegane Stns 4 ae ae 
se Te oy ee eek 4 a Perna aS Spee es haar tee, Une ate mie pt gg oo rie Si eer. we 


Fi aah PER Tht PR 


Advertising Age, March 21, 1955 


oe such as schools and hospi- 
Ss. 

Among these are the flexible 
products division, which markets 
the company’s Kalistron and Flex- 
wood, and the adhesives division, 
which sells Weldwood glue and 
other adhesives, as well as finish- 
ing materials, chiefly through 
—n lumber and paint out- 
ets. 

Advertising for this division is 
handled by E. T. Howard Co. 


# One product, Micarta, is made 
by the Westinghouse Electric & 


Mfg. Co. and distributed exclusive- | 


ly by USP; the advertising is a 
joint enterprise. Fuller & Smith & 
Ross is the agency. 

Tekwood is a low-cost material 
stressed for use in toy manufac- 
ture, as well as in the shipping 
field, where it is used for light- 
weight containers. Plankweld and 
Novoply are among other distinc- 
tive names of USP products ad- 
vertised to specialized markets. 
Others include Weldwood Cloth- 


‘board (metal-faced plywood) for 


schools and the Weldwood Fire 
Door, a “rated” wood fire door 
used for many construction appli- 
cations. 


® The rapid development of the 
plywood business into a major in- 
dustry may be gathered from these 
facts. In the period from 1904 to 
1950, per capita consumption of 
lumber declined slightly, and steel 
and cement consumption increased 
somewhat. But per capita use of 
plywood in the much shorter peri- 
od from 1927 to 1950 increased 
1,280%. 

U. S. Plywood was started in 
1919, and its sales volume ten years 
ago, in the year ending April 30, 
1944, was at the respectable figure 
of $20,500,000. But in the year end- 
ing April 30, 1954, its volume was 
$124,000,000. 

Markets may be broken down as 
follows: Boating (construction), 
toys, architecture, builders, lum- 
ber and building material dealers, 


ae: 
Vacs: eg oe 
#4 £ ours 


eas 


‘office management (office layout), | Building News, Independent Retail 


schools and hospitals and wood 
fabricators. This gives an index to 
the list of magazines used in these 
markets, and it shows how inten- 
sive the effort has been—and re- 
mains—to keep users informed. 
By markets as indicated, here is 
the current list: 
Adhesives—American Paint & 
Wallpaper Dealer, American 
Painter & Decorator, Hardware Re- 
tailer, Modern Pattern Making, 
National Painters’ Magazine, Wood 
& Wood Products, Wood Workers’ 
Reporter. 
Architects—Architectural For- 
um, Architectural Record, Empire 
State Architect, Interiors, Ohio 
Architect, Progressive Architec- 
ture, Texas Architect. 
Builders—American Builder, 
House & Home, NAHB Correlator, 
Practical Builder. 
Lumber dealers—A merican 


Lumberman, Building Supply 
News, California Lumber Mer- 
chant, Commercial Bulletin, 


displays, lightweight packaging, 


Hoosier Board and Brick, Illinois 


Lumber Dealers’ Association News, 
lowa Lumber and Building Ma- 
terial Dealer, Lumber Cooperator, 
Lumberland, Lumberman, Lumber 
Merchant, Mississippi Valley Lum- 
berman, Northwestern Lumber 
and Building Material Dealer, 
Plan, Southern Building Supplies, 
Southern Lumber Journal, The 
Timberman, Wood Construction. 

Business management—Business 
Week. 

Boat construction—Boating In- 
dustry. 

Displays—Display World. 

Schools, etc.—American School 
Board Journal, American School & 
University Annual, Church Prop- 
erty Administration, Nation’s 
Schools, School Executive. 

Wood  fabricators—Industrial 
Woodworking. 


KBET-TV Joins Columbia 


KBET-TV, Sacramento, Cal., has 
affiliated with CBS Television as 
a basic station. 


one equals two o 


a distinguished member of the 
CROSLEY GROUP 


ube up the sab | 


dollar of yours! You'll like the 


WLW seasons your Radio dollar with an extra amount 
of powerful promotion and merchandising. So you get 
double your money’s worth. Only WLW’s Radio two for 
one plan guarantees you an additional dollar or more 
in big-time merchandising for every advertising dollar 
you spend. Nobody else doubles your dollars like WLW. 
So how about trying our Radio recipe featuring your 
product. We'll trade two dollars of ours for every one 


results when... 


nWAT LAT 


RADIO 


_" 
iN 
WLW Radio 
WLW-A Atlanta 
WLW-C Columbus 
WLW-D Dayton 
WLW-T Cincinnati 
i 


Exclusive Sales Offices: 
New York, Cincinnati, 
Dayton, Columbus, Atlanta, 
Chicago, Miami. 


saves up to 30% in installation costs 
ht doubles as visual aid board . . . needs no maintenance 
-». and it's guaranteed for life. 


Here's a way to slice chalkboard costs and achieve a 


clean, modern look at the same time. Specify Armorply 
Chalkboard drawing shows cost-saving details Best 
of all, you get a superior chalkboard——and here's why 
7S seca: sumeace of porcelain-on-steel} opens up 
exciting new fields for visual aid devices. For example, 
special magnets can be used to show science classes 
exactly how chemuca! and physical reactions take place 
step-by-step 

wO eEreasHNe—ever Armorply Chalkboard won't 
shatter, break, buckle or warp under impact, stress, 

P changes or 

weequt Uren GuARANTES. Armorply Chalkboard is 
guaranteed for the life of the building in which it is 
installed’ 


report of the Hluminaung Engineering Society and the 
AIA recommends a factor of between 15-20%. Tests by 
Flectrical Testing Laboratories, Inc. show Armorply’s 
reflectance is 18.5% 

ARMORPLY CHALKBOARD has many industrial apphcations 
too Specify for shipping rooms. traung departments, 
airline and bus passenger terminals, conference and 
board rooms, engineering departments—wherever the 
finest Chalk board 1s wanted 

SEND COUPON FOR FREE SAMPLE 


reat ae f 
rc) H United States Plywood Corporation 
; 55 W. 44th St, Mew York 36, NY 
| PRE SARIPLE: rewse send mes sample of Armory 
of Cnatemed and descriptive broCt y ayg 
Armorply Chalkboard | _. 
© product of 
UNITED STATES 
PLYWOOD CORPORATION Address 
Wold: Serger! Plywood Orgon:2a%0n ae pom 
Werceten teres by Gemnge: Com 


GREENBOARD—U. S. Plywood took 
this space in Architectural Forum 
and Progressive Architecture to 
promote its green, tough, bonded 
Armorply chalkboard. 


Chicago May Get 
Bigger Car Posters 


Cuaicaco, March 15—The City 
Council here is considering a pro- 
posal to permit the use of larger 
—3x18’—advertising signs on the 
sides of streetcars and buses. 

The local transportation com- 
mittee of the council, which of- 
fered the proposal, will ask for 
immediate action at the meeting of 
the legislature tomorrow. 

Under present city ordinances, 
outside signs on Chicago Transit 
Authority vehicles must not ex- 
ceed 21x44”. The proposed amend- 
ment would permit the use of 
signs which would cover the side 
of a bus below the windows. 

The committee approved the 
proposal March 10, after Merrill 
P. Knox, consulting engineer for 
CTA, said that the larger signs 
could provide $200,000 annually 
in new revenue. 

The CTA now nets about $800,- 
000 a year from outside signs, in- 
side car cards and advertising 
posters on L and subway plat- 
forms. 


West-Marquis Adds Three 

Pacific Airmotive Corp., Bur- 
bank, and the LaerCal division of 
Lear Inc., Santa Monica, have ap- 
pointed the Los Angeles office 
of West-Marquis to handle their 
advertising and marketing. A 
program is being planned for Laer- 
Cal’s entry into the pleasure and 
commercial marine fields with 
electronic equipment. The agen- 
cy’s Seattle office has been named 
to handle advertising for Alaska 
Visitors Assn., promotion agency 
for tourist travel to Alaska. 


PRSA Chapter Elects McLaine 

W. Everett McLaine, U. S. Steel 
Corp., has been elected president 
of the Pittsburgh chapter of the 
Public Relations Society of Amer- 
ica. Other officers elected are M. 
K. Mellott, M. K. Mellott Co., v.p.; 
R. W. Dittmer, Pittsburgh Plate 
Glass Co., secretary, and H. B. 
Anderson, Ketchum, MacLeod & 
Grove, treasurer. 


Necchi-Elna Names Cone 

William W. Cone, formerly gen- 
eral manager of Zenith of New 
\Jersey, has been named general 
sales manager of Necchi-Elna 
Sewing Machine Sales Corp., New 
York. He will be responsible for 
sales, advertising and merchan- 
dising. 
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ERLE STANLEY 
GARDNER 


When Erle Stanley Gardner was looking for a vehicle in which 
to wage his fight for justice, he turned to ARGOSY. 
Why? 


Because ARGOSY is a man’s magazine. Because its readers 
are active in their personal lives, in their thinking—the type 
of people who do things. 


The result was The Court of Last Resort—ARGOSY’S fighting 
contribution to the cause of justice. 


Gardner doesn’t take a cent for his monthly contributions. 
Raymond Schindler, the famous detective, Dr. LeMoyne 
Snyder, the authority on homicide investigation and world- 


es 
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THE BEST SELLING 
AUTHOR 
IN THE WORLD 


famous medico-legal investigator, Alex Gregory, the polygraph 
expert, Park Street of Texas, Marsh Houts of Los Angeles, 
attorneys for The Court of Last Resort, Bob Rhay, penolo- 
gist, at present working in the Washington State Prison at 
Walla Walla, Harry Steeger, publisher of the magazine all 
donate their services to The Court of Last Resort and to 
improving the administration of justice. 


We aren’t advertising The Court of Last Resort. That’s a 
nonprofit charitable organization, but we are advertising the 
fact that, when men of this caliber made a survey of the 
field to find the magazine that could accomplish the most 
good in this field, they chose ARGOSY. 
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Have you read ARGOS Y recently ? Ken Purdy and Company, our new 


editorial team, is turning out a spectacularly interesting magazine 


every month. Here are just a few of the reasons why the A.B.C. circu- 


lation statement of ARGOSY has reached an all-time high—1,250,832! 


World-famous story tellers such as Heming- 


tyes way and Saroyan and Michener; writers 
ide such as A. B. Guthrie, Jr., Barnaby Conrad 
« and Nicholas Monsarrat. 


The wonderfully-moving story of Beau 
Jack—the greatest non-heavyweight draw 
in boxing history—on the day and date of 


Mike Stern’s expose of PX graft in Europe 
that exploded into a full-scale congressional 
investigation less than one week after Argosy 
published the exclusive. 


*K Pete Kuhlhoff’s string of newsbeats on the 
me fine guns introduced recently by American 
LE gunsmiths—just one aspect of Argosy’s 


_~ his first comeback fight. 
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HIGHEST A. B.C. AVERAGE EVER 


With a statement showing 1,250,832 for the period end- 
ing December 31, 1954, ARGOSY has shattered every 
previous record for average circulation covering a six 
month period. 


And, that’s not all. 


Reported sales of the January and February issue, and 
publisher’s estimate for March, 1955, indicate an average 
of 1,335,000 copies—a new record for any like period. 


matchless coverage of the great outdoors. 


Others—equally noteworthy—might and should probably be 
mentioned. But let’s leave it this way. More—much more— 
lies immediately ahead to keep on making Argosy “‘great reading”’. 


SIGNIFICANT “FIRSTS” IN THE FIELD 


ARGOSY was first in its field to offer split-run adver- 
tising, enabling its clients to test copy and to place 
promotion behind regionally distributed brands. 


ARGOSY was also first to offer the “pony” page, (page size 


.of mechanical books). This now-popular unit is always 


positioned on a page with no other advertising. 


Among men’s magazines, ARGOSY inaugurated mer- 
chandising tailor-made to the advertiser’s problems. 


|GREAT READING THESE DAYS! 
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Plant to Warwick & Legler 


Grey Advertising Agency, 


York, as an account executive. 


Alfred L. Plant, formerly with 
has 
joined Warwick & Legler, New 


WE HAVE 


4, MILLION 
NEW NAMES! 


Ready to work for you, Over 250,000 
new fresh names of opportunity seek- 
ers. 99% women! 


* @ 25,000 new names added every week. 
Direct from original letters of inquiry. 

@ Available on gummed, perforated ad- 
dressing labels — 30 to a sheet. 

@ Any quantity, 1000 or more — 24 hour 

shipment. 

@ We pay postage on all shipments. 

@ Price $12.50 per thousand. 

@ Terms net — check with order. 

@ Send for FREE sample sheet. 


PUT NEW LIFE IN YOUR MAILING LIST 
WITH THESE UP-TO-DATE NAMES 


Write, wire or phone 
PIONEER CORP. 


Telephone BElmont 5-3559 


131 Belmont St., Belmont 78, Moss. 


‘Hazel Bishop Drops 
TV in Network Shuffle 


New York, March 15—The long 
predicted Hazel Bishop television 
retrenchment is setting in. Procter 
& Gamble Co., which recently took 
over as co-sponsor of “This Is 
Your Life” (NBC-TV), alternating 
weeks with the cosmetics com- 
pany, is negotiating to become 
weekly sponsor of the show. Hazel 
Bishop’s May 2 “Martha Raye 
Show” and its portion of the May 
22 spec will be picked up by May- 
tag Co. (McCann-Erickson). 

Network tv cancellations are 
popping up all over. Scott is drop- 
ping “My Little Margie” for 
“Father Knows Best” (NBC); 
Texaco is cancelling the Donald 
O’Connor show and wooing Bob 
Hope as a replacement (NBC); 
Lipton is cutting back to an alter- 
nate-week schedule on ‘“‘Talent 
Scouts,” with CBS-Columbia tv 
sets moving in (CBS). 

Reynolds Metals will drop “Mr. 


Peepers” from its current time 


spot in favor of a show with more 


kids’ appeal but is looking for 
a later period for ‘Mr. Peepers,” 
and Eastman may move “Norby” 
into the Wednesday night (NBC) 
period vacated by GE’s Joan Dav- 
is. 


Buckley Organization Adds 3; 
Names Milton, Meschter 
Buckley Organization, Philadel- 
phia, has been appointed to handle 
advertising for Petroleum Heat & 
Power Co., Philadelphia distribu- 
tor of oil burners, furnaces and 
water heaters; Scott Casting & 
Mfg. Corp., Berwyn, Pa., maker of 
investment casting, and Cranguy- 
ma Farms, Long Beach, Wash., 
packer of cranberry products. 
John Milton, formerly copy di- 
rector of Adrian Bauer Advertis- 
ing Agency and with Al Paul 
Lefton Inc., has been named copy 
director of Buckley. Spencer K. 
Meschter, previously director of 
public relations of Charles Morris 
Price School of Advertising, has 
joined the agency’s copy staff. 
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TIME OUT—Avon Products Inc. launches the biggest campaign in 
its history for its household-sold cosmetics next month with a four- 
color page and a half magazine insertion under the theme, “Take 
time out for beauty.” The maga- 


1-It stars the PRODUCT 


2-A low rate factor 


is advertisement cost *1,365- 


and was noted by 


28% of the women and 39% of the men, or 


177,670 readers 


(or 130 readers per dollar) 


of The Los Angeles HERALD-EXPRESS 
August 19th, 1954 issue 


Space: 1750 lines 


based on 


Daniel Starch & Staff Research Survey 


For information concerning the regular monthly 
Starch Survey of the Herald-Express, contact the 
Herald-Express or Moloney, Regan & Schmitt, Inc. 


A good illustration of Sound Advertising 


3-In a medium where advertising is welcome | 


The Los Angeles market is heavily concentrated 


in Los Angeles County 


The HERALD-EXPRESS heavily concentrates its circulation 


in Los Angeles County 


The Los Angeles Herald-Express 


Largest Evening Newspaper on the Pacific Coast 


Circulation over 300,000 ABC 


Represented nationally by MOLONEY, REGAN & SCHMITT 


zines are American, Good House- 
keeping, Household, Ladies’ 
Home Journal, McCall’s, Modern 
Romances, Parents’, Seventeen 
and True Story. Local television 
spots will also be used, and pos- 
sibly other media. Monroe F. 
Dreher Inc., New York, is the 
Avon agency. 


Auto Agency Vies 
with Self on TV 


Cuicaco, March 15—Cole-Find- 
er Inc., auto agency which calls 
itself the world’s largest Mercury 
dealer, is going to be competing 
with itself on television here for 
at least the next month or so. 

The paradox will appear every 
Saturday evening when Cole- 
Finder sponsors simultaneous film 
shows on WGN-TV and WBKB. 
One show runs for an hour, the 
other for 30 minutes, and Irwin 
Cole, head of the agency, says it’s 
an experiment to see which length 
of show pulls more. 


= Cole expects to know within a 
month, as a result of asking pros- 
pects who enter his showrooms 
where they got the impulse to 
come in. There’s a_ possibility, 
says Cole, that he may keep the 
two in competition even if one 
outdraws the other—since they 
reach different audiences. 

The hour show, labeled “Six 
Shooter Theater” (WBKB), is a 
kid show, while the one on WGN- 
TV offers Hollywood drama fare 
for a “mixed” audience. Both are 
supplied by NBC Films, through 
Rockland, Irving & Associates, 
Cole-Finder’s agency. 


Robert Hall Clothes Drive 
Tells of Price Reductions 

Robert Hall Clothes Inc., New 
York, announced 20% to 40% 
price reductions in Easter clothes 
for men, women and children with 
a spread in Life (March 14). It is 
using special displays in 200 news- 
papers and one-minute radio and 
tv spots on about 100 stations, 
starting March 14. Newspapers in 
the 15 cities in which the chain is 
opening new stores will carry 10 
to 12 pages of Robert Hall adver- 
tising in one issue. 

The campaign will run until 
April 8. Newspaper advertising is 
placed direct. Frank B. Sawdon 


Inc. handles radio, tv and maga- 
zine ads. 


Pyramid Productions Bows 
Everett Rosenthal and Leonard 
Loewenthan have resigned as 
v.p.s of Prockter Television En- 
terprises to form their own tele- 
vision production company, Pyra- 
mid Productions. Effective March 
21, the company’s offices will be 
located at 1 E. 57th St., New York. 
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Graflex Sets Big 
Campaign for Its 
}| Miniature Camera 


I} Rocuester, N. Y., March 17— 
1) Graflex Inc. will reenter the 35- 
mm camera business this week, in- 
troducing its new Graphic 35 via 
color and b&w ads in national con- 
t} sumer and photographic fan and 
{ dealer magazines. 
} The company, whose stock in 
trade for years has been the news- 
paper photographer’s trusty Speed 
Graphic, will aim its miniature 
camera campaign at the lush ama- 
teur color market, where the top 
selling miniature is the Argus C-3. 

Graflex’ first ad for the new 
camera will break next Wednesday | 
—a b&w unit in Scholastic, fol- 
lowed by a four-color junior page 
in The Saturday Evening Post for 
March 26. 

The ads will play up two fea- 
tures: push-button focusing and) 
semi-automatic flash settings. The | 
latter eliminates involved bulb-| 
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WITH 1: 
PUSH-BUTION 
FOCUSING ! 


GRAFLEX- Ewa camiaas 
i oh RE ANTE) PSO 


| COMPETITIVE ANGLE—Graflex Inc., 
| Rochester, N. Y., will launch a 
campaign for its new miniature 
camera this week in Scholastic and 
The Saturday Evening Post. 


guide arithmetic. The camera, with 
case and flash gun, will retail for 
$89.50. 


scheduled in the March 28 issue of 
Sports Illustrated, where a small- | 
space b&w ad also will appear. 

The same SEP-SI color ad is 
} scheduled as a bleed page in April 
} 


| ® A four-color inside cover ad is 


National Geographic Magazine and | 

in the May issues of the three top | 
camera fan magazines, Modern 
Photography, Photography and | 
U.S. Camera. A two-color spread | 

=. is slated for March Photo Dealer, 
aa Photo Developments and Photo-| 
=. graphic Trade News. 
a The ad campaign, billed as the 
i biggest advertising and promotion 
} 
H 


program in Graflex history, is be-| 
| ing handled by Hutchins Adver-_| 
tising Co., Rochester. 
As part of the spring and sum- 
d mer push, similar consumer ads 
tj will appear through July for the 
amateur spring and summer busi- 

i ness. This schedule includes: 


| s Introductory b&w small-space 
il ads in April Outdoor Life, PSA 

i Journal and Sunset and in The 
& New York Times Magazine for| 

mm = April 3. | 
Then similar color and b&w ads 

‘ in April 16, May 14 and June 4 

, issues of The Saturday Evening 

Post; April 25 and May 23 Sports 


‘ Illustrated; May and July Outdoor ) 
® Life: June Holiday, Modern Pho-| @ armer- Oe man 
tography and Popular Photog- 


raphy; The New York Times Mag- 
azine for June 5 and the June and 
July issues of U.S. Camera. 

Graflex introduced the camera 
at a press preview here March 8. 


sd kc naa ta hep ea : a BAD “si torte § 


One company official termed it 
“the poor man’s Leica, but please 
don’t quote me.” 

Leicas, Nikons, Canons and Ex-| 
aktas are high-price jobs for the| 
serious amateur and preteaienen | 
The top-selling miniature in any 
price bracket is the Argus C-3, at | 
$66.50 retail, including case and | 
flash gun. The Argus model has | 
some competition from the Kodak | 
Signet, $86.75 retail, plus $10.50 for | 
the case and extra for a flash gun. | 


= The Graphic 35 has a three-ele- | 
ment Graflar f3.5 lens, made by | 
Rodenstock in Western Germany, | 
which outbid a number of U.S.| 
and foreign lens manufacturers. 

The ad campaign for the new 
camera will break along with na- 
tionwide distribution, backed up 
with a free kit for 4,500 dealers. 
The kit includes ad reprints, radio 
and tv spots, proof sheets of news- 
paper ad mats and point of sale 
material including display cards, 
streamers, lapel buttons, folders 
and envelope stuffers. 


Convention 
Coverage 


oe Qt 


Se 


Circulation coverage guaranteed by the only publi- 
cation circulated four ways—and the only one cir- 
culated with the compliments of local super market 
operators . . . all-out editorial coverage as only a 
local newspaper can provide it—with a top galaxy 
of guest editors—merchandising experts—assuring 
top readership . . . all this as a bonus in addition to 
The Grocers’ Spotlight’s regular saturation cover- 
age of grocery outlets throughout Northern Ohio. 


Distributed to 


All delegate hotel rooms 

Downtown Cleveland 
Newsstands 

Leading Cleveland restaurants 


r THE GROCERS’ SPOTLIGHT 
FEI THE SUPERMARKET CONVENTION ISSUE OF 
ET THE GROCERS’ SPOTLIGHT 
> ut DEADLINE APRIL 20th 


THE GROCERS’ 
SPOTLIGHT 


717 Fox Bldg., Detroit 1, Michigan 
320 Engineers Bldg., 
Cleveland 13, Ohio 


NOW...RIDIN HIGHER 
THAN EVER! 


a 


There's no holdin’ this fastest 
growin’ farm magazine in the 
Southwest! And no wonder-—its 
the farm magazine with the per- 
sonal touch, with separate editors 
for Oklahoma . . . and separate 
editors for Texas. 


In 1954, over 40% of its pages 
were rewritten for Oklahoma— 
and 40% rewritten for Texas 
readers. This kind of neighborly 
approach helps make your adver- 
tising pay off in the Farmer- 
Stockman! 


WI, be cciascdrsampastatircsssquiertecs 234,466 
GHEAIIIAA, ann insccccsceeceeecse.- 119,657 
GENE spscserisiceasanasionanconssepee 25,873 
| PRN oF 24,372 
NEW MEXICO ............. ante Fe 4,347 
| _ i n nT 3,716 
UTE SEATED nccncccesssecensis- 5,838 


now more than ever ...The Fastest 
Growing Farm Magazine in the Southwest! 


OKLAHOMA CITY, OKLAHOMA @ DALLAS, TEXAS 


the Farmer-Stockman 


tdred te Help Rove! Families Grow Bertier Crops improve Thew Livestock (nyoy Moders Lqupment and Acheove Finer Living 


Owned and 


The Deily Otlohomen 
Otiahome City Times 
WKY Redio*® WKY.TY 
Represented by 

THE KATZ AGENCY, INC. 


Operated by 
THE OKLAHOMA PUBLISHING CO. 
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S . | $13,063,183 in 1953 to $18,378,063, 
Top Advertisers Hit New Record of teased trom’ iit piace to sixth 
place. 
4 = Gillette achieved its newly 
$1,638,359,768 In 1954, PIB Reports exalted rank through large 
increases in general magazine, 
(Continued from Page 2) Gillette Co. and Chrysler Corp. (newspaper section and network 
1953 to $10,304,242 in 1954. Gillette Co., which spent $13,-/television advertising. General 
Two advertisers had increased | 785,167 in 1953, last year spent|magazine advertising went from 
ad expenditures spectacularly | $19,499,770, thereby moving from | $635,212 to $1,275,955; mewspaper 
enough to change their relative | | tenth largest advertiser to fifth|section advertising from $685,233 
positions among the top ten ad- largest. Chrysler Corp., increas-|to $1,051,985 and tv advertising 
vertisers considerably. These are | ing its advertising investment from |from $6,604,508 to $11,1540,452. 
100 Top Magazine and Broadcast Advertisers in 1954 
Based on figures compiled by Leading National Advertisers Inc. 
(These figures are based on measurements of 97New York Times Magazine and Puck—The Comic 
general magazines or groups, six farm publications,Weekly, in addition to The American Weekly, 
four radio networks, four television networks, andParade and This Week Magazine.) 
First 3 Markets Group, New York Mirror Magazine, 
ies | Total / Magazines Newspaper | Network | Network 
COMPANY Expenditure General Pore  » tered Section Radio _| __ Television 
1. Procter & Gamble Co. Rep en $44,151,220 | $ 5,983,813  $ 560,092; $ 6,543,905 $1,566,419 | $12,339,668 | $23,701,228 
2. General Motors Corp. ............... | 36,774,822 18,905,277 1,654,961 20,560,238 . 2,129,410 | 3,780,932 10,304,242 
3. Colgate-Palmolive Co. .............. | 26,727,057 * 3,449,954 263,825 3,713,779 | 4,109,771 | 4,813,770 | 14,089,737 
4. General Foods Corp. ................ | 25,256,953 9,249,545 788,368 10,037,913 2,190,344 3,300,129 | 9,728,567 
Sk ae ee ere Pee | 19,499,770 | 1,275,955 69,000 1,344,955 | 1,051,985 5,562,378 11,540,452 
6. Cheptter Ciateds c. 0s i ces cvaions | 18,378,063 | 7,051,899 224,237 7,276,136 | 413,760 1,867,212 8,820,955 
7. General Electric Co. ................ 17,860,888 8,805,136 753,780 9,558,916 | 390,924 949,500 6,961,548 
9. igvet Gretna. F5. F ee,a | 17,771,633 2,439,247 121,904 2,561,151 | 3,524,679 4,471,376 | 7,214,427 
9. R. J. Reynolds Tobacco Co. ........... 16,706,162 | 2,439,924 359,990 2,799,914 | 306,380 1,770,940 11,828,928 
Fee IIS Bic vc vceccccsecces 16,120,255 | 3,239,713 317,520 3,557,233 | 1,208,035 3,724,388 | 7,630,599 
11. American Tobacco Co. .............. | 15,937,237 3,832,943 195,090 | 4,028,033 897,435 1,526,617 | 9,485,152 
V2. Pony Se Gis cacais ; | cave sae cae 15,418,383 | 6,946,206 | 856,355 | 7,802,561 | 869,108 774,408 5,972,306 
eG SR ee ee 12,752,170 iY 3 aren Ge) < J aero 3,300,830 | 6,669,859 
14. Liggett & Myers Tobacco Co. ......... | 12,344,584 2467436! ........ 2,467,438 823,875 2,921,452 | 6,131,819 
15. American Home Products Corp. ....... | 11,328,944 | 1,888,999 | 169,816 | 2,058,815 260,893 3,474,699 5,534,537 
16. Campbell Soup Co. ................. 11,068,864 "| | eer 5,081,057 868,250 573,195 4,546,362 
17. National Dairy Products Corp. ........ 10,327,232 2,862,317 110,398 2,972,715 658,000 812,300 | 5,884,217 
Oe NE EE dacs pains ocd us-cedeeekae vf 9,099,850 | 1,933,072 | 184,842 2,117,914 1,032,325 3,048,726 — 2,900,885 
atl Sr ee 2 8,077,670 | 1,472,861 | 40,500 1,513,361 | 390,280 1,910,402 | 4,263,627 
ER ey oe 7,922,527 | 899,889 21,750 921,639 | 132,424 6,172,592 | 695,872 
21. Pillsbury Mills, Inc. ........ basi dete | 7,882,017 SE ssasees. 1,516,827 | 305,330 2,049,177 | 4,010,683 
ey ee WN Te Fra cp 6 d0.00.cb 06000 2 7,725,467 2,419,128 307,860 2,726,988 | 1,062,696 1,570,399 | 2,365,384 
SF re ee 7,599,898 | 2,958,607 | 81,603 3,040,210 | 296,980 1,484,437 | 2,778,271 
Se re 7,564,729 1,652,225 | 201,987 1,854,212 | 1,467,778 3,518,756 | 723,983 
25. Goodyear Tire & Rubber Co. .......... 6,780,939 | 4,399,432 344,114 4,743,546 69,760 333,622 1,634,011 
26. Distillers Corp.—Seagrams, Ltd. ....... 6,604,543 6,585,261 | 16,200 6,601,461 | Re) casa vtese Wee ttre 
27. Philip Morris, & Co., Ltd., Inc. ........ 6,448,396 | 1,458,756 194,130 eae eee oe 1,126,951 | 3,668,559 
28. American Telephone & Telegraph Co. . .! 6,335,379 | 5,145,819 352,575 5,498,394 | 21,403 815,582 oe. 
29. S.C. Johnson & Son, Inc. ............ 6,291,352 | TOOT AM | wwe anes 1,007,496 704,625 1,865,201 | 2,714,030 
30. Radio Corp. of America ............. | 5,888,940 2,829,870 36,685 2,866,555 | 248,527 883,275 | 1,890,583 
31. Westinghouse Electric Corp. ......... 5,677,846 | 1,981,236 75,000 RS a eee 3,621,610 
RRR Oe 5,307,296 1,131,918 68,596 1,200,514 | 58,400 1,316,962 | 2,731,420 
i ED. -. .sdp ant iw ake boedene 5,150,663 | 2,037,745 69,730 2,107,475 | 1,167,100 | 661,509 1,214,579 
Ey «is sscehakehadia bas o< hs 5,106,423 | a 3,864 | Sa es 4,865,797 
35. E. I. du Pont de Nemours & Co., Inc. ... .. 4,928,415 3,997,865 157,012 4,154,877 | SS a ae 741,188 
36. Standard Brands, Inc. .............. 4,912,045 2,936,227 112,420 3,048,647 | | Sree 1,136,662 
37. National Distillers Products Corp. ..... 4,813,084 4,807,395 1,430 4,808,825 ie” cs .agew Se | weaker 
es EEE vcs wa vadeedecetsheved 4,523,993 | oo frre ere 1,701,464 sganawes 459,609 2,362,920 
39. Johnson & Johnson ...............-. 4,446,233 | 3,714,071 201,428 3,915,499 | ie Pr 200,763 
ON Oe ree 4,340,996 | 2,015,677 216,300 2,231,977 | 21,105 623,739 1,464,175 
41. Firestone Tire & Rubber Co. .......... 4,194,532 | 1,655,417 214,835 1,870,252 | muiee’ 766,935 1,557,345 
GE SD Bl since vgdadinsivtavins 4,128,783 | 767,273 | 77,629 844,902 — 232,855 1,887,465 1,163,561 
i Rs «so os sh annubdonens oven 4,089,694 | 1,575,628 | 60,730 1,636,358 | a Sees 1,983,741 
RR a a ae 4,030,763 | 2,445,802 189,920 2,635,722 | 34,840 881,582 478,619 
45. International Cellucotton Products Co. .| 3,873,477 OE eee 2,557,869 | 470,812 407,966 436,830 
et gk ORE ee ene 3,704,743 | Re es ee 1,457,416 ES, Revewten 2,208,068 
47. Avco Manufacturing Corp. ........... 3,630,949 | 1,417,081 206,127 1,623,208 454,515 338,419 1,214,807 
48. Eastman Kodak Co. ................ 3,585,606 | WET. Satavess 3,121,055 . 2 arrrrnrrs Baer er 
ide io eae | 3,557,862 1,350,945 93,445 1,444,390 446,182 195,195 1,472,095 
50. National Biscuit Co. ................ 3,531,699 0 ee 749,569 1,066,416 660,115 1,055,599 
51. Helene Curtis Industries, Inc. ......... 3,517,465 | SRR: . i. saauke 1,057,294 | 1,219,813 220,710 1,019,648 
52. American Motors Corp. ...........-. | 3,476,992) 1,958,167/ ........ 1 epee 40,477 1,478,348 
53. Brown & Williamson Tobacco Corp. .... 3,446,948 1,144,313 9,900 1,154,213 60,115 132,314 2,100,306 
54. Schenley Industries, Inc ............. 3,318,600 | oS eee ee 3,283,830 Mere) ne csacta’ | > tacameeed 
, ek Ry eee rere 3,221,208 | 1,317,532 14,859 |) rrr 18,365 1,870,452 
SO ae ee Pee 3,147,357 1,290,696 17,055 1,307,751 268,642 146,206 1,424,758 
ee Ge NON GO indi oben cc cccccscts 3,087,573 | 635,897 157,004 792,901 Gt errr 2,131,832 
58. Aluminum Co. of America ........... 3,082,425 1,546,888 215,415 Ree Per eer 1,320,122 
PD GMCS, oo... s debae ees 3,020,268 1,735,387 290,807 PE. -secaces | Seeseee' 994,074 
60. Pabst Brewing Co. ................. 3,010,807 SOUT U sacndaas DET: <vsaneves 32,100 2,551,298 
61. Florida Citrus Commission ........... ———- 2,942,822 | Teer rer 842,236 62,080 1,043,832 994,674 
= } ) <= ssa 9 Sal FRR eco Cc 6 ee 769,980 2,136,252 
63. Joseph Schlitz Brewing Co. .......... 2,902,A89 | hE ae nh. sstegate -  &soaaeds 1,828,992 
me Se Ae eee 2,902,121 | St. . ous Ghan 850,806 Ear 1,168,755 
GG, Wanel Biota, tats ac... cdidesee ees cssl 2,901,373 | ee | cs lesscamine a 18,365 2,843,092 
SS 8” RR So 2,875,981 | 1,083,150 387,625 SE WSeecdede B éeecedes 1,405,206 
67. Corn Products Refining Co. ........... 2,841,504 | 1,496,124 220,739 1,716,863 730,450 266,433 127,758 
68. Sylvania Electric Products, Inc. ....... 2,802,726 666,048 32,800 698,848 Are 1,742,205 
69. Kaiser Motors Corp. ................ 2,774,166 | 915,558 141,580 of ABB eo aes os 
70. William Wrigley, Jr., Co. ............ 2,769,922 | See | Asie aen es 1,723,700 612,195 
71. Carter Products, Inc. ..............- | 2,766,823 . tae 5,225 17,700 964,538 1,779,360 
Fa Brames Goth Co. . . incicaveas wae 2,718,383 | 1,455,033 53,984 Es 644nenee 1 Sssceven 1,209,366 
Fer Wane Genes, ee... es cee edce 2,604,346 | 1,382,035 81,475 1,463,510 EE errr 747,466 
74. Hallmark Cards, Inc. ................ 2,575,329 | MENEETL ~ sbcaabat SS are 556,598 1,778,620 
Foe ia vines eckeesceesecees 2,517,845 1,355,680 51,600 1,407,280 202,066 346,989 561,510 
76. Borg-Warner Corp. Pe seea vad bsovar sl 2,496,497 1,887,227 151,985 ee eee ee ee 457,285 
77. Reynolds Metals Co. ................ 2,493,325 710,708 40,555 751,263 4,053 15,190 1,722,819 
78. Cluett, Peabody & Co., Inc. .......... 2,475,348 a 2,225,294 SE, cibbevcvay 4 guekeitee 
FO I Waleeire vs ds sR heb bdcc ces 2,432,960 ot ere OE BEE Se ae eee 1,713,061 
80. American Dairy Ass'n ............... 2,402,658 | Re ee 761,172 46,410 490,936 1,104,140 
81. Prudential Insurance Co. of America ... 2,391,042 | | ers 8,525 653,283 820,519 908,715 
GR MIS 6 Gace pc chide dhdenacsl 2,381,483 1,121,041 61,800 1,182,841 18,250 151,516 1,028,876 
83. California Packing Corp. ............ 2,350,139 | DL dawmagas 2,047,204 EE, @ $40 006061" '” @euneitnane 
84. Wesson Oil & Snowdrift Co., Inc. ...... 2,348,791 | 1,086,195 6,400 ees Serres ee 1,256,196 
ge _ Sen - 2'152.092 | 633,649) 633,649 YS ie ROR 1,395,163 
86. Mutual Benefit Health & Accident Ass‘n 2,124,421 ne sesacass 59,220 710,454 523,350 | 831,397 
87. Doubleday & Co., Inc... ............. 2,091,206 ee 2 941,426 1,117,745 29,586 | 2,449 
88. Standard Oil Co. of Indiana .......... 2,084,363 1,100 83,627 * 2 rrr 1,258,817 740,819 
89. Remington Rond, Inc. ............... | 2.062'596 996,017... 996,017 A Ee 1,042,779 
90. Socony-Vacuum Oil Co., Inc. .......... 2,046,315 1,555,626 127,400 iy. YS Seer a oe 
OF ES ae ay | 2,027,532 290,456 35,680 GRRE Se a 1,701,396 
92. Olin Mathieson Chemical Corp. ....... 2,015,319 1,535,021 215,597 eb, \ | rrr yo oer 264,701 
93. Minnesota Mining & Mfg. Corp. ....... | 1,974,851 373,436 5,984 379,420 83,745 694,650 817,036 
94. Ralston-Purina Co. ................. 1,973,250 773,936 96,800 870,736 151,210 326,206 625,098 
95. Longines-Wittnaver Watch Co., Inc. ... 1,966,662 Pe. > gd sveumae ri, 3 Peer 1,223,545 671,467 
96. American Chicle Co. ................ | 1,964,286  . ae ns. ‘Scseeuaa | Ccczcede 1,869,436 
97. Cock BGreg Ge, WC. 2. vvsnsocccssecel 1,957,218 15,184 37,803 52,987 579,009 75,177 1,250,045 
98. Union Carbide & Carbon Corp. ........ 1,951,057 1,724,683 56,089 1,780,772 a 27,500 
99. Johns-Manville Corp. ...........0545) 1,944,544 | 690,333 45,820 736,183 | cwcveces Deen | eceeues 
100. Manhatton Soap Co., inc. ............ | 1,939,062 | MEL. seekennd 170,550 74,708 1693004 |... 
x he ee - * 


Chrysler Corp.’s change in rank 
is attributable to large increases 
in radio and in television. Radio, 
which claimed $905,005 of Chrys- 
ler’s budget in 1953, received $1,- 
867,212 in 1954, and television, in 
which Chrysler invested $3,006,792 
in 1953, got $8,820,955 of Chrysler’s 
money in 1954. On the other hand, 
the car manufacturer cut back its 
newspaper section advertising con- 
siderably, from $1,223,745 in 1953 
to $413,760 in 1954. Magazine ad- 
vertising, which totaled $7,927,641 
in 1953, last year totaled $7,276,- 
136. 


® Colgate-Palmolive Co. main- 
tained its role as third largest ad- 
vertiser in 1954 with little change in 
its total spending. In 1953 it spent 
$26,234,679 to advertise; in 1954 
it spent $26,727,057. General Foods 
stays in fourth place with $25,256,- 
953, an increase over its 1953 figure 


of $23,263,148. General Foods in-| 
creased its magazine advertising| 
(from $8,067,640 to $10,037,913), 
its mewspaper section advertising 


(from $1,930,616 to $2,190,344) and 
its television advertising (from 
$6,474,153 to $9,728,567). It cut 
back its radio advertising from 
$6,790,739 to $3,300,129. 


Advertising Age, March 21, 1955 


Lever Bros. Co., which had held 
fifth rank for three years, gave 
way to Gillette last year and 
dropped to eighth position, a rank 
formerly held by General Electric, 
which moved up to seventh place. 
Lever’s total advertising dropped 
from $19,157,473 in 1953 to $17,- 
771,633 in 1954. It cut its expendi- 
tures in all media except televi- 
sion, which increased from 
$5,594,143 to $7,214,427. However, 
cutbacks in other media were 
large enough to set its total ad- 
vertising figure back. 


® American Tobacco Co. gave way 
in its sixth rank to Chrysler (see 
above) and replaces Chrysler in 
llth place. Actually, American 
Tobacco increased its total adver- 
tising slightly (from $15,767,207 in 
1953 to $15,937,237 in 1954) but 
not enough to stay in sixth place. 
By moving up to seventh place 
through an increase in its spend- 
ing, General Electric took over 
the spot held by R. J. Reynolds To- 
bacco Co. last year. R. J. Reynolds 
dropped down to ninth spot. 


. R. J. Reynolds increased its ad- 
| vertising from $15,608,275 in 1953 
‘to $16,706,162 in 1954. This in- 


1950-1954 Totals 


Listed below are 1954's top 100 
each company spent for time 


for 100 Leaders 


advertisers, showing the amount 
and space during the past five 


years in general magazines, farm magazines, newspaper sup- 
plements, network radio and network tv (no talent costs included 
for either radio or tv). These totals do not include expenditures 
in newspapers, outdoor, spot radio, spot tv, point of sale, etc. 
Source: Leading National Advertisers Inc. 


COMPANY | 1954 | 1953 1952 | 1951 | 190" 

Procter & Gamble Co. ............. $44,151,220 $37,522,507 $38,573,955 $35,859,156 $27,023,122 
General Motors Corp. ............... 36,774,822 30,383,839 19,761,964 14,162,348 16,878,218 
Colgate-Palmolive Corp. .......... 26,727,057 26,234,679 21,855,606 16,904,406 12,026,080 
General Foods Corp. ............. 25,256,953 23,263,148 22,028,540 21,842,212 18,418,478 
ERTS oui phs cide teveces 19,499,770 13,785,167 10,118,502 7,487,136 6,426,344 
SEM hs. os0. csscctesne 18,378,063 | 13,063,183 8,203,911 7,255,639 6,277,262 
General Electric Co. .............. 17,860,888 15,267,241 11,635,421 12,426,483 9,592,398 
Lever Brothers Co. ............... 17,771,633 19,157,473 17,549,986 13,617,873 13,464,077 
R. J. Reynolds Tobacco Co. ......... 16,706,162 15,608,275 14,211,211 11,150,809 8,880,316 
General Mills, Inc. ..............- wil 16,120,255 14,868,092 14,564,970 11,797,599 12,679,385 
American Tobacco Co. ..........-..-5.. 15,937,237 15,767,207 13,093,881 11,483,042 9,678,916 
Ford Motor Co. ....... 2... 6.0055 15,418,383 12,261,603 9,757,571 6,547,409 8,243,706 
TE cnt cnnecness boces dpa 12,752,170 10,954,284 7,931,699 7,612,366 5,586,772 
Liggett & Myers Tobacco Co. ....... ead 12,344,584 12,389,843 12,110,431 11,203,298 8,340,796 
American Home Products ool Porerrr ee 11,328,944 9,505,887 8,318,555 7,937,417 6,898,708 
Campbell Soup Co. . Subdcraced 11,068,864 | 10,572,912 8,924,581 9,268,747 9.293.317 
National Dairy Products Corp. . Reateskdcacud 10,327, oo } 8,911,001 7,657,949 8,723,758 6,289,254 
BRIG ccnccscnscacccccccccccces ce 9,099.8 7,829,083 7,695,200 6,986,491 7,331,163 
Kellogg Co. .....--------0-- eeas 8,077 670 6,702,082 6,364,568 6,123,846 3,194,770 
Wes BaR as ORE. occ cc ccccccccccccsss 7,922,527 @472,097 8,347,585 8,189,752 8,731,493 
Pillsbury Mills, Inc. .........------00005 7,882,017 7,885,170 6,938,393 7,060,988 | 5,634,205 
emer BBG... occsccsvccsccccccssces 7,725,467 6,104,220 5,495,674 5,240,321 | 4,746,625 
Bristol-Myers Co. .... 6. cece cece eeees 7,599,898 5,676,862 6,013,562 6,359,955 5,479,945 
Sterling Drug, Inc. ... 2... 66 e eee cece eee 7,564,729 9.404.918 9,509,411 10,081,062 10,692,019 
Goodyear Tire & Rubber Co. . noe 6,780,939 | 6,357,239 6,734,140 5,304,472 3,586,544 
Distillers Corp.—Seagrams, ltd. 6,604,543 6,571,227 6,280,484 5,955,994 5,492,805 
Philip Morris & Co. itd, Inc. ........... 6,448,396 7,205,826 7,170,652 6,691,108 5,875,338 
American Telephone & -oataed Co. 7 Pe 6,335,379 4,782,911 4,485,128 3,928,592 3,883,183 
$. C. Johnson & Son, Inc. ... . yantey 6,291,352 5,630,108 3,897,190 2,158,755 1,503,609 
Radio Corp. of America ........-..+.-+5. 5,888,940 5,301,228 4,215,064 4,667,778 3,723,005 
Westinghouse Electric Corp. ... . 5,677,846 6,597,293 | 7,539,383 5,113,528 3,020,528 
Philco Corp. ....... 0 seen cues 5,307,296 5,861,707 | 6,470,956 4,812,949 3,954,789 
ene) SY EETeECLE 5,150,663 4,385,385 | 4,271,075 4,280,237 2,982,832 
Rapp ei eele 5,106,423 2,606,096 1,445,373 1,460,104 1,260,348 
E. 1. du Pont de Nemours & Co., Inc. . 4,928,415 4,005,625 3,915,564 2,454,650 3,278,381 
Stondord Brands, Inc. ..... 4,912,045 4,389,316 2,739,401 2,245,188 1,019,808 
National Distillers Products ts Corp. 4,813,084 3,898,657 | 3,454,243 4,048,933 | 2,997,479 
Coca-Cola Co. ..... 4,523,993 4,403,090 3,070,067 3,226,639 | 3,650,950 
Johnson & Johnson . ees cack 4,446,233 3,675,162 3,090,471 3,291,059 3,023,631 
Rexall Drug, Inc. ..........--6+- 4,340,996 | 3,429,254 2,933,194 1,624,777 1,158,654 
Firestone Tire & Rubber Co. . . 4,194,532 | 4,144,914 4,197,339 3,202,325 2.532.654 
GNU évitase senngecdcess 4,128,783 | 2,207,916 1,973,829 2,258,178 2,011,631 
EG Sec ba bdace vad cites reaeoens 4,089,694 | 2,696,509 | 2,551,353 2,648,771 2,306,828 
WORN, ccvccdccaceccccccece oe 4,030,763 3,674,352 4,665,920 3,317,483 2,484,711 
international Cellucotton Products Co. 3,873,477 | 4,055,837 2,516,697 | 2,738,775 | 2,433,807 
Deet FUT GO. oc cccccccccess- 3,704,743 | 3,650,449 2,514,136 2,186,171 2,282,603 
Avco Manufacturing Corp. ... 3,630,949 | 3,884,877 2.940613 | 3,177,446 2.356.900 
Eustmon Kodok Co. ......... ; 3,585,606 3,248,052 2,085,266 | 1842303 | 1,803,205 
Andrew Jergens Co. ............++ 3,557,862 | 3,211,073 2,682,651 | 3,109,649 2,949,240 
National Biscuit Co. ......... wen 3,531,699 2,492,123 3,218,095 | 3,776,981 3,654,924 
Helene Curtis Industries, inc... ... 3,517,465 1,938,536 1,220,841 | 637,451 | 382,081 
American Motors Corp. ........-. 3,476,992¢ | 4,250,101¢ 3,195,611¢ 3,392,498 | 3,558,536 
Brown & Williamson Tobacco Co. ..... 3,446,948 | 983,695 188,741 768,954 1,370,689 
Schenley Industries, Inc. ....... 3,318,600 | 4,136,969 4,635,960 5,610,239 4,933,192 
Sunbeom Corp. .... ..------ 3,221,208 1,692,715 1,367,259 1,532,663 868 299 
Nestle Co., Inc. ... 6... - eee eee 3,147,357 | 2,416,949 1,211,132 | 562,568 654,230 
Dow Chemical Co. .......---- +--+ 3,087,573 1,019,786 | 1,110,967 1,011,226 793,703 
Aluminum Co. of America .............-- 3,082,425 2,317,156 2,193,473 1,261,803 1,012,620 
B. F. Goodrich Co. .......----- ; 3,020,268 | 2,560,475 2,533,008 | 2,260,056 | 1,872,157 
Pobst Brewing Co. ...........- ceceeeel 3,010,807 | =: 2,810,932 2,882,502 | 2,807,290 2,116,246 
Florida Citrus Commission ............... 2,942,822 1,089,610 | 1,084,106 831,235 | 692,076 
Pet Milk Co. ... 2.66665 eee este oeves 2,906,232 2,643,785 1,901,616 1,666,679 1,248 860 
Joseph Schlitz Brewing Co. ......... soa 2,902,489 2,651,739 | 3,139,467 3,121,151 2,291,856 
Pepsi-Cola Co. ...........+- béuass 2,902,121 233,116 | 1,066,745 | 928,668 1,314,639 
Hazel Bishop, Inc. ...........-- 2,901,373 2,379,920 1,359,786 809,725 25,750 
U.S. Steel Corp. ..... - 2,875,981 2,423,495 2,285,858 2,480,904 2,412,999 
Corn Products Refining Co. ... 2,841,504 2,669,872 | 1,806,666 2,154,732 1,741,520 
Sylvanio Electric Products Inc. 2,802,726 2,872,895 2,229,001 2,093,515 423,138 
Kaiser Motors Corp. ....... ‘ 2,774,166 4,883,138+ 2,380, 700+ 2,336,836+ 1,853,148+ 
William Wrigley, Jr:, Co. ..... 2,769,922 2,666,997 2,911,941 2,837,477 2,541,493 
Corter Products, Inc. ......... 2,766,823 2,988,359 2,081,804 | 1,259,722 812,088 
Armstrong Cork Co. .......... 2,718,383 2,645,442 2,441,465 2,482,823 2,029,843 
Best Foods, inc. ..... ....-. 2,604,346 1,448,297 1,295,262 1,704,850 1,379,157 
Halimork Cords, Inc. ........ pea 2,575,329 1,849,106 1,909,697 808 656 781,773 
MING scvcncovovcccessiseess 2,517,845 2,225,158 | 2,227,424 | 2,553,632 2,297,912 
Borg-Worner Corp. ......... 2,496,497 1,964,908 | 1,707,143 1,753,026 891,772 
Reynolds Metols Co. ........ ‘bee 2,493,325 2,197,747 2,038,034 926,537 579,736 
Cluett, Peabody & Co., Inc. ....... 2,475,348 2,185,401 | 2,072,303 2,117,577 | 2,044,219 
SRO GE, « dacewssiessece 2,432,960 1,740,275 1,215,452 1,005,360 713,900 
American Doiry Ags’n ioaree . 2,402,658 1,180,618 j 869,010 738,136 518,538 
Prudential Insurance Co. of America . ae 2,391,042 2,019,671 2,065,284 1,987,901 2,219,647 
Admiral Corp. .........++- 2,381,483 3,070,498 | 2,569,388 2,731,666 2,234,122 
California Packing Corp. ..... Meeavds 2,350,139 2,459,410 2,427,769 1,727,246 1,776,509 
Wesson Oil & Snow Drift Gh, GE: i ctveces 2,348,791 1,089,687 973,024 976,003 933,576 
SNE GA, nos scccsccccess. “a 2,152,092 | 1,790,526 490,827 353,860 | 319,208 
Mutual Benefit Health & Accident Ass'n ....| 2,124,421 1,723,128 1,167,393 685,467 283,477 
Doubleday & Co., Inc. ...... 2,091,206 1,960,417 1,778,162 1,887,994 2,140,144 
Standard Oil Co. of Indiana . see 2,084,363 1,580,762 1,500,723 1,629,988 1,066,476 
Remington Rand, Inc. .............. ‘ 2,062,596 1,405,030 1,218,126 923,985 782,700 
Socony-Vacuum Oil Co., Inc. 2,046,315 1,755,662 1,596,417 1,382,809 1,652,425 
Gulf Oil Corp. .........-... ; } 2,027,532 1,996,518 2,586,075 1668548 | 1,770,663 
Olin Mathieson Chemical Corp. . . . 2,015,319 1,427,7708 1,160,4015 386.9265 404 988: 
Minnesota Mining & Mfg. Co. ...... 1,974,851 892,015 922,807 1,016,737 498,442 
Ralston Purine Co. 1,973,250 2,267,443 1,726,947 1,276,411 1,148,647 
Longines Wittnaver Watch Co., linc. . 1,966,662 1,250,348 1,687,167 | 1,469,946 1,014,469 
American Chicle Co. ......... 1,964,286 2,202,739 2,766,997 682.898 . 

Block Drug Co., Inc. ......... ' 1,957,218 2,828,870 2,306,376 1,753,206 1,793,941 
Union Carbide & Carbon Co. . eudenses 1,951,057 1,882,349 1,480,283 1,518,956 1,199,803 
Johns-Manville Corp. .......-... . 1,944,544 | 1,535,797 | 1,588,954 1,663,878 1426 130 
——_ DE, sshghatesvers< 1,939,062 | 3,027,669 2,406,226 2 mrad 2,646,894 
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Advertising Age, March 21, 1955 


crease came chiefly in television. 
Where Reynolds had spent $9,053,- 
338 in television in 1953, it spent 
$11,828,928 last year. However, it 
cut back its radio advertising, 
from $3,256,276 in 1953 to $1,770,- 
940 in 1954. 

General Electric increased its 
total advertising from $15,267,241 
in 1953 to $17,860,888 in 1954. In- 
creases were made in all the media 
except radio. Magazine advertising 
went from $8,887,987 to 1953 to 
$9,558,916 in 1954; newspaper sec- 
tion advertising increased from 
$175,105 to $390,924; radio dropped 
from $1,560,495 to $949,500 and 


television rose from $4,643,654 to 
$6,961,548. 

General Mills, in ninth spot in 
1953, dropped to 10th spot in 1954, 
despite an increase in its advertis- 
ing. General Mills spent $16,120,- 
255 in advertising in 1954 com- 
pared with $14,868,092 in 1953. 
Biggest increase in advertising was 
made in television. The company 
spent $7,630,599 in television in 
1954 compared with an investment 
of $5,547,473 in 1953. 

A complete listing of the top 100 
advertisers according to PIB fig- 
ures appears in the tables on Page 
58. 


NATIONAL ADVERTISING IN FOUR MEDIA, 1948-1954 


(In Millions) 
Sunday 
Newspaper Network 
General & Notional Farm Magazines Sections Radio Network Television 
1954 Yj | | $1,1945 
$137.6 \ $320.2 " 
1953 | s1,005.5 
$160.5 S274 
1952 | [sens 
$163.5 wv ee 7 
195) | saa 
$1747 $128.0 — 
1950 $749.9 
$44.4 
1949 $700.4 
$187.8 09 $12.3 
1948 197054 
$458.7 $47.7 $199.0 
ln Millions DOLLAR VOLUME OF NATIONAL MAGAZINE ADVERTISING, 1915-1954 } 
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NETWORK RADIO ADVERTISING REVENUE, 1929-1954 _ 
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NETWORK TV ADVERTISING REVENUE, 1949-1954 
(By Months) 
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NETWORK TV ADVERTISING REVENUE, 1949-1954 
(In Thousands) 


$320,154 
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“DuMont not included 


ADVERTISING 
AND SELLING 
IN CANADA? 


Marketing Servi 
that makes a lot of 
sense —and sales: 


To the manufacturer, distributor, retailer and advertising agency—the Southam 
newspapers offer a special, up-to-date market data service designed to make 
your advertising more effective. With offices in Toronto and Montreal staffed with a well 
trained, courteous and*helpful group, the Southam Newspapers are ready 
to help you at any time with your problems relating to marketing or merchandising. 
If you want over-the-phone service just give the Toronto or Montreal office a call. 
If you want over-the-desk service, an appointment will be arranged at your convenience. 


you Get ACTION WHEN YOU ADVERTISE IN 


SOUTHAM NEWSPAPERS 


* 


OTTAWA © HAMILTON © WINNIPEG © CALGARY © MEDICINE HAT © EDMONTON © VANCOUVER 


GREAT BRITAIN 
F. A. Smyth 
24-40 Ludgate Hill 
London, E.C. 4, England 


TORONTO 


The Southam Newspapers 
388 Yonge St. 


MONTREAL 
The Southam Newspapers 
1070 Bleury St. 
J. C. McCague, Manager 


UNITED STATES 
Cresmer & Woodward Inc, (Can. Div.) } 
New York, Detroit, Chicago 
San Francisco, Los Angeles, Atlanta 
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she flew into 


65,000,000 hearts! 


It happened on March 7th. More than 65,000,000 viewers sat 
enchanted for two hours while Mary Martin and company 
brought to life “Peter Pan,” an NBC Spectacular. It was the 


greatest audience for a single network show in the history of 


television. And the critics raved! 


JOHN CROSBY, N. Y. HERALD TRIBUNE 
“Conceivably the most polished, finished and 
delightful show that has ever been on television.” 


JACK GOULD, N. Y. TIMES 

“An unforgettable evening of video theatre... 

captivating fun for eye and ear alike.” 

HARRIET VAN HORNE, N. Y. WORLD-TELEGRAM & SUN 

“Something the inward eye will treasure for a lifetime.” 
LARRY WOLTERS, CHICAGO TRIBUNE . 

“Through this children’s classic, TV came of age.” . 

GEORGE ROSEN, VARIETY 

“Sheer delight ...Stunning success...Unadulterated charm.” 
On March 9th, the N. Y. Herald Tribune commented editorially: 
cos shows of this type set a high standard for the future...” am 


NBC, having set this season’s high standards with its Spectac- 
ulars, will continue to maintain them. Plans for next season are : 


hie beginning to emerge. For instance, starting October 23rd, NBC 


plans to present once a month the Maurice Evans distinguished 


series of 90-minute dramatic programs—“Sunday Matinee.” 
Mr. Evans will produce and, on occasion, star in dramas from 
the finest pages of the theatre. 


The Evans series is only one example of how NBC Television 


will maintain its program leadership .,. pursue further the 


course of originality and excitement that leads to television’s 
biggest audiences...keep on delivering to sponsors the great- 


: est new advertising values they have ever enjoyed. 
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EXCITING THINGS ARE HAPPENING ON 
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SHIRLEY POLYKOFF HALPERIN, formerly! 
a copy chief and merchandise di- 
rector of Dorland International, 
has joined Dowd, Redfield & John- 
stone, New York, as a copy group 


Carnation Co. Brand 
of Salmon Launched 
by West Coast Group 


SEATTLE, March 15—Puget Sound 
sockeye salmon, produced by in- 
dependent packers, will be going 
to market this spring under the 
Carnation label, long familiar to 
consumers of canned and fresh 
milk products. 

This development is the culmi- 
nation of months of intensive 
work, first in bringing together a 
group of competitive packers for 
common merchandising activity, 
and then in selecting a brand name 
that in effect provides a short-cut 
to establishment of a well-known 
salmon label on the retail shelves. 

As a vehicle for joint promotion, 
a group of indenpendent packers 
organized Pacific Salmon Associ- 
ates with headquarters here. Of- 
ficers are John W. Mitchell, Burk 
Canning Co., Bellingham, presi- 
dent, and C. J. Sebastian, Sebas- 
tian-Stuart Fish Co., Seattle, sec- 
retary-treasurer, 


® Pacific Salmon Associates will 
operate via a license from the Car- 
nation Co., Los Angeles, permitting 
use of the Carnation label for 
salmon products. The group will 
buy salmon from members and 
from packers outside the organiza- 
tion, place the Carnation label on 
this salmon, and merchandise and 
promote it to consumers and the 
trade. 

Advertising for Carnation sal- 
mon will be handled by Erwin, 
Wasey & Co., Los Angeles, the 
agency for Carnation Co. and for 
Carnation canned tuna products. 

The first product to be handled 
under the Carnation label this 
year will be Puget Sound sockeye. 

Mr. Mitchell said that premium 
quality medium red salmon and 
pink salmon will also be carried 
under the Carnation label, but 
lower-grade species will not. 

The plan of Pacific Salmon As- 
sociates starts with marketing. 
Carnation salmon will be available 
for buyers 12 months a year and 
will be backed with dealer mer- 
chandising aids and consumer ad- 
vertising, Mr. Mitchell stressed. 

Buyers will be offered not just 
more salmon but a package that 
includes salmon and the promotion 
to help move the salmon into con- 
sumption. The promotion recog- 
nizes that a new generation of 
housewives has grown up who are 
largely unfamiliar with salmon. 


® Cost of promotion will be borne 
by Pacific Salmon Associates, but 
it is anticipated that this cost will 
be recovered through a premium 
price for a well promoted brand.) 
Promotion funds based on approx-_ 
imately $2 a case is now planned. 

Promotion will be handled on a 
market-by-market basis. 

The launching of Pacific Salmon 
Associates with its emphasis pri- 
marily on markets and on helping 
the buyer move the product into 
consumption is believed to be a. 


milestone in the salmon industry, 
for decades interested first and last 


'in production and accustomed only 


to a cut in price when sales stimu- 
lus was needed. 

As though emphasizing the need 
for promotion in salmon, one ad- 
vertising agency head here who 
has worked on and off for years to 
get packers to undertake brand 


_|promotion, told AA: “It is a para- 


‘agencies elsewhere—in New York, 
Dallas, Denver, Los Angeles, etc. 
That advertising sprang up be- 
cause of the demand of local 
brokers for advertising to help 
them move salmon in their local 
'markets.” 


Sackel Co. Appointed 
Virginia Fibre Corp., Peters- 
burg, Va., maker of Nylo-Saran 


Hunter Douglas Appoints 2 
Hunter Douglas Corp., New 
York and Riverside, Cal., maker 
of venetian blind components and 
aluminum fabricating materials, 
has appointed Francis Dammers 
sales manager and Jack Kayne 
advertising and promotion mana- 
ger. Mr. Dammers has been with 
the company for 10 years, most re- 
cently as southeastern district sales 


| 
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succeeds Milton Comick, who has 
resigned to go into business for 
himself in Florida. 


Hartwell Joins ‘Life’ 

Henry A. Hartwell Jr., formerly 
advertising manager of Parents’, 
has joined the New York sales 


‘staff of Life. 


SSC&B Moves Office 


dox of the industry that what ad-| upholstery materials, has ap-|manager. Mr. Kayne, formerly v.p. 
‘|vertising is being done on behalf| pointed Sackel Co., Boston, to|in charge of sales and advertising| Bayles has moved to 477 Madison 
of salmon is largely handled by| handle its advertising. 


Sullivan, Stauffer, Colwell & 


for Necchi Sewing Machine Corp.,; Ave., New York. 


ADVERTISERS AND 
AGENCIES ALIKE 


must start basic campaign planning for major 
industrial accounts with reliable information on 
two points: The character and extent of a given 
market, and the prime methods of effectively and 
economically reaching that market. There is only 
one single source to which they can turn for data 
on both scores—the annual Market Data & Direc- 
tory Number of Industrial Marketing. And year 
by year, the extent.and frequency of this unique 
volume’s use grows, especially among the men 
who are responsible for mapping original mar- 
keting and advertising programs. The evidence 
keeps piling up—proof in the form of hundreds 
of inquiries for supplementary facts sent direct to 
MD&DN editors; hundreds more of letters com- 
menting glowingly on MD&DN’s unique useful- 
ness from responsible individuals representing 
both advertisers and agencies. It’s a well docu- 
mented fact that, when it comes to industrial 
market-and-media planning, the Market Data & 
Directory Number is the basic reference—the 
Place Where Plans Begin! 


69 MAJOR INDUSTRIAL 
AND TRADE MARKETS 


are covered, with basic information on each, in 
the 500-page Market Data & Directory Number. 
Detailed figures, charts and other pertinent and 
positive information qualify MD&DN as the most 
conveniently useful of available ‘Road Maps” of 
unknown selling territory. It’s constantly pored 
over when new markets are being entered or in- 
vestigated. For rechecking and re-evaluating 
more familiar areas, the authoritative, full-but- 
tersely-presented material is equally invaluable. 


Beside the market pictures presented in this 69- 
section breakdown of major industrial selling 
areas; circulations, rates, and physical data con- 
cerning all trade publications in the field are 
given in capsulized “quick-take” form. 


As the only source of market-with-media infor- 
mation, no wonder the plans-makers turn more 
and more often to MD&DN for guidance for 
mapping industrial marketing and advertising 
programs. 


Answers the 7 basic questions every schedule planner asks: 


1. What current trends and developments in the in- 
dustry are noteworthy? 


2. What are the basic statistics—plants, location, sales, 
employment, etc.? 

3. What does the industry buy—what products and 
services, and how much? 


4. How does the industry buy—buying standards, and 
factors who specify? 


5. What sources are available for further detailed 
market information on specific products? 


6. What publications serve the market—basic facts 
about them? 


7. Which publications are best qualified for schedule 
consideration? (These answers are supplied in the 
form of “tell-all” advertisements of publications.) 
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Auto Club Opens 
Discount Outlet 
‘For Members Only’ 


East ORANGE, N. J., March 15— 
A discount house for its members 
was opened here today by the 
Automobile Assn. of New Jersey, 


erable amount of ill feeling and bers insist on buying, sales will be carried include tv sets, radios, ap- 


criticism among dealers in auto- made at list prices. 


mobile accessories, electric appli- 
ances and television sets. 


its, on all purchases. The amount | 
of the discount has not been re- 


pliances, electric housewares, out- | 

Local dealers, however, insist door furniture, shop tools, photo 
that the association will be selling equipment, luggage, garden tools, 
Samuel Green, president of the merchandise practically at cost.| and automobile equipment. Televi- 
association, says the showroom will|They point out that its primary sion and appliance brands include 
sell to members only. Members will} concern is memberships and in- Admiral, Crosley, Florence, Gen- 
‘receive discounts, or member cred- surance, not the sale of tv sets and eral Electric, Hamilton, Hotpoint, 
electric appliances. 


Magic Chef, Stromberg-Carlson 
‘and Zenith. 


at 240 Central Ave. AANJ is an| vealed. Mr. Green stressed that the 
independent group operating with- | association will discourage non- Peep will stock as complete association has had its own show- 

a line of merchandise as it can, room, it has sold this type of mer- 
The move has aroused a consid- | room, and said that if non-mem- ‘to serve its members. Items being _chandise to members by catalog 


in the state. 


/'members from buying at the show- 


= Mr. Green says that the 50x100'' While this is the first time the 


223 FORESIGHTED 
PUBLICATIONS 


used ‘“‘tell-all’ advertisements last year in 
MD&DN, to get the essentials of their own media- 
and-market stories in front of planners at the 
most vital strategic moment—the first planning 
stage—and at other times all during the year 
when schedule additions, changes or market re- 
evaluations are in the cards. 


Every time a specific market is referred to, and 
advertiser interest is aroused, the “‘tell-all’”’ pub- 
lishers’ ads adjacent to related data are in posi- 
tion to provide users with wanted information 
that is needed for “first-list” scheduling consider- 
ation. Such an “all-year”’ ad, therefore, is one of 
the soundest and most economical promotional 
investments—assuring an unparalleled chance 
for you to make those all-important early con- 
tacts with major schedule potentials. 


PUT YOUR MEDIUM 
ON THE MAP... 


With 12,000 distribution, the 1956 Market Data 
& Directory Number will reach key men in the 
advertising and sales departments of important 
industrial advertisers, and in agencies where the 
greater part of media selection for major budgets 
is made. Of course, the total readership of the 
issue is far, far greater. A single copy, during its 
constant year-long use, is likely to be again and 
again in the hands of two, three or a dozen in- 
dividuals with decisions to make — decisions 
which can affect how much space your publica- 
tion will get for important campaigns. 


A fact-telling ad in MD&DN, stressing the big 
reasons why your market offers a profit potential 
for the advertiser and why your publication of- 
fers the effective means of developing that 
potential, can’t help but be “pay-off” promotion 
for you. Make your reservation for the appro- 
priate space now—your ad will be spotted 
adjacent to the market classification with which 
you are most concerned. 


Industrial Marketing's 


200 E. ILLINOIS ST.. CHICAGO 11, ILL. 


1956 Market Data & Directory Number 
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‘in the past, in cooperation with 
selected dealers and distributors, 
who filled orders taken by the as- 
sociation for its members. 

The association claims to have a 
membership of 100,000. It is not 
affiliated with the American Auto- 
mobile Assn. 

Dealer reaction is hostile. W. J. 
Schneider, head of Vailsburg Radio 
& Tv, has been quoted as saying 
that he is going to join the asso- 
ciation and buy his appliances and 
tv from it. He thinks he will be 
able to buy at lower prices than 
from distributors. 


= Other dealers point out that if 
the association’s operation is suc- 
cessful, anybody will be able to 
form an association and get mer- 
chandise at cost. A franchise to- 
day, they say, has absolutely no 
value. 

The solution to the dealers’ 
problems, some merchants suggest, 
is for manufacturers who can’t 
police prices to eliminate list 
prices. Then there would be no 
standard for measuring discounts. 

Few distributors would com- 
ment on the situation. At Igoe 
Bros., which handles Hamilton ap- 
pliances and Magic Chef broilers, 
it was said that the company has 
been selling to the association for 
its members for three years. Ship- 
ments to members are on a c.0o.d. 
basis, he said. 


Brown Succeeds Mullen as 
Vitapix-Guild President 

Kenyon Brown, president of 
KWFT-TV, Wichita Falls, Tex., 
has been named president of Vita- 
pix-Guild Programs, New York, 
succeeding Frank E. Mullen. Mr. 
Mullen, who remains as a con- 
sultant to the film production- 
distribution combine, resigned to 
devote more time to his business 
as a consultant on the West Coast. 

Mr. Brown’s primary concern 
will continue to be with the Wich- 
ita Falls station, a stockholder in 
Vitapix Corp. Active operation of 
Vitapix-Guild’s offices at 460 
Park Ave., New York, will be 
under the direction of Edward 
E. Hall, exec. v.p. 


Market Research Names Holme 

John C. Holme, formerly with 
General Foods and Libby, McNeill 
& Libby, has joined the eastern 
client service division of the Mar- 
ket Research Corp. of America, 
New York. 


i Fabuhus Fou af 


NATION'S LARGEST TRADE TERRITORY 


IN EL PASO 


9,429 


NEW AUTOMOBILES 
WERE SOLD IN 1954 


Two Separate Newspapers 
— 30° Line BUYS BOTH! — 
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Last year our people 
showed their pride in 
Corpus Christi by voting 
over $26 million in bonds 
for paving, storm and 
sanitary sewers, gas and 
water mains, public 
buildings and other needs 
of a fast-growing city. 

This money will be spent 

at home—a $26 million 
boost for local business. 
Write for folder of facts 
and figures on this 

rich.and expanding market. 


26 MILLION 


FOR PUBLIC WORKS 


r 


CORPUS CHRISTI, TEXAS 


Represented nationally by Texas Harte-Hanks Newspapers 


Headquarters: National City Building, Dallas 
New York Atlanta 


Chicago 


Ad Budget for Lurex, 
a ‘Metallic Cloth,’ 
Boosted 20% in ‘55 


CLEVELAND, March 15—The. 
Lurex division of Dobeckmun Co.) 
is increasing its advertising budget 
20% over 1954. It will increase its 
publication advertising and is 
undertaking more store promotion 
and merchandising. 

Thomas A. Shem, advertising 
manager, told AA that Living for 
Young Homemakers has been 


added to the media list for °55 || 
as part of the program to step up 


store promotion and merchandis- 
ing. 

In addition, he said, Lurex for 
men’s wear will be introduced 
April 15 with special ads in The 
New Yorker and Vogue. This will 
make hot news in the textile field, 
he said. Baker Clothes has created 
a town suit for men in Bianchini’s 
silk suiting woven with jet Lurex. 
It will be available at Neiman 
Marcus, Dallas; Garfinckel’s, 
Washington; and Neusteter’s, Den- 
ver, initially. Later it probably will 
be available elsewhere. 


= Lurex, a metallic yarn that 
never tarnishes, Mr. Shem said, 
will contribute new character to 


How advertisers of 


HOUSEHOLD EQUIPMENT 
& SUPPLIES 


rank national magazines 


MAGAZINE 


ADVERTISING 


REVENUE 
(Jan.-Dec. 1954) 


LIFE 


$7,716,805 


Saturday Evening Post 


6,348,379 


Better Homes & Gardens 


3,478,474 


Good Housekeeping 


2,321,856 


Ladies’ Home Journal 


2,043,683 


1. LIFE 


Time 


Look 


Ranking of national magazines 
in total advertising revenue 


Saturday Evening Post 


Better Homes & Gardens 23,741,055 


$114,035,747 
77,940,710 
35,143,779 
26,675,479 


Source: Publishers’ Information Bureau (gross figures) 


9 Rockefeller Plaza, New York 20, N. Y. 
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METALLIC YARN FOR MEN‘’S SUITS—The 
Lurex division of Dobeckmun Co. 
will introduce its metallic yarn, 
Lurex, April 15 with ads in The 
New Yorker and Vogue. Anderson 


& Cairns is the agency. 


men’s wear fabrics. He described 
it, as will the ad, as “‘a dimension 
of design that is sensed rather 
than seen.” 

The Dobeckmun product has 
been on the market for about eight 
years, and is used extensively in 
upholstery, draperies, table cloths, 
women’s evening fashions, blouses, 
sweaters, negligees, sportswear, 
suits, coats, hats, shoes and ac- 
cessories. It is also used for belt- 
ings, ribbons, trimmings, tapes and 
braids. 

Lurex, Mr. Shem said, is a yarn, 
produced by sandwiching alumi- 
num foil between two plies of 
clear plastic film. The protective 
film is bonded to both sides of the 
foil by an adhesive which does not 
obscure the brilliant transparent 
or opaque metallic effect. In its 
natural state Lurex is silver. To 
produce other colors pigment is 
/added to the adhesive. In all cases, 
he said, the color is protected by 
the crystal-clear film and cannot 
flake off or tarnish. Also it has no 
odor, can be dry-cleaned and laun- 
dered, and is soft and pliable. 

Advertising, Mr. Shem said, will 
continue to emphasize quality and 
high fashion values. 


= The company’s agency, Ander- 
son & Cairns, New York, which 
‘has handled the account for sev- 
‘eral years, has been eminently 
/successful, he said, in creating ads 
\that have been outstanding for 
| visibility and impact. 

| In addition to the three pub- 
‘lications mentioned above, others 
| that will be used this year include 
America’s Textile Reporter, Auto- 
| motive News, D. A. C. News, Harp- 
er’s Bazaar, House Beautiful, 
|House & Garden, Retailing Daily, 
Textile World and Women’s Wear 


! 


| Daily. 


Besides Lurex in the textile 
field, Dobeckmun produces lami- 
nated aluminum foil, zip-tape for 
quick opening of tightly-wrapped 
|packages, polyethylene-coated 
military packaging papers, papers 
for gift wraps, box paper, film- 
type insulation tapes for electrical 
a systems, custom laminants 
for special jobs, and printed bags 
_and wraps in transparent protec- 
tive films, with multicolor printing 
|by rotogravure and Lithopaque 
aniline methods. 


Du Val Joins ‘New Yorker’ 


Philip L. R. Du Val, formerly 
merchandising manager for men’s 
outerwear at William Skinner & 
Sons, has joined the sales staff of 
The New Yorker. He has charge 
of the men’s wear classification. 


| 

Taplinger Gets Toll TV 

| Robert S. Taplinger & Asso- 
ciates, New York, has been named 
to handle public relations for the 
_Joint Committee on Toll TV. The 
‘committee represents motion pic- 
_ture exhibitor associations. 
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NEW LOAN SERVICE—Continental Illi- | 
nois National Bank makes a direct | 
bid for consumer financing with 
this ad. It has opened a new credit | 
department to service those who. 
are not regular bank customers. 


Continental Bank 
Invites Walk-in 
Credit Business 


Cuicaco, March 15—Continental 
Illinois National Bank here has 
joined a number of other banks in | 
making a direct bid for “walk-in” | 
consumer credit, J. K. Waibel, ad- 
vertising manager, told AA. 

In December, the bank separated 
its consumer credit department) 
from its regular loan _ section, 
moved the new department from 
the second floor down to an attrac- | 
tive spot on the first floor, ex- 
tended banking hours to 5 p.m. and | 
invited passersby to use its credit | 
facilities even though not regular | 
customers of the bank. | 

Four ads are being run, once a 
week, in each of the four daily | 


| 


papers here. The ads show consum- | 
er goods—major appliances, a car | 
and a modern kitchen. The copy | 
is headed: “Personal credit needs 
personal attention. When you buy, 
use Continental consumer credit.” | 
B. G. Kern, manager of the con- | 
sumer credit department, said that | 
the bank is very pleased with the 
results so far, but that it is too 
early to quote figures. 
Roche, Williams & Cleary Inc.,| 
Chicago, is the agency for Con- 
tinental. | 
| 
‘Southern Farm & Home’ 
Converts to Quarterly 


Southern Farm & Home, 116-) 
year-old monthly publication, will | 
become a quarterly with the April 
issue, Aubrey William, editor and) 
publisher, has announced. Edito-| 
rial and publication offices will | 
remain in Montgomery, Ala. The 
new quarterly, to be called South-| 
ern Farm & Home Almanac, will 
emphasize “how-to-do-it ’of farm- | 
ing and farm living. 

Trim size will be reduced to)! 
8%x11” and the publication will | 
be bound. General advertising | 
rate for an agate line will remain | 
$4.50. Mary Stuart Anderson, Chi- | 
cago, has been named national ad | 
manager. Regional advertising of- | 


fices are located in Chapel Hill, |§ 


N. C., Los Angeles, New York and 


Philadelphia. 


| 
Sutton Appoints O’Connell, 
Iraci District Managers 

Sutton Publishing Co., White 
Plains, N. Y., has appointed Em- 
met J. O’Connell as district man- 


ager of Metal-Working. Formerly | 3 


with Verson Allsteel Press Co., 
Chicago, Mr. O’Connell will cover 
Ohio, West Virginia, eastern Ken- | 
tucky, eastern Michigan and west- | 
ern Pennsylvania from headquar-_ 
ters in Cleveland. 

Sutton also has named John 
Iraci, formerly ad manager of 
Service, district manager of Elec- | 
tronic Equipment. Mr. Iraci will 
represent the publication in New| 
York, New Jersey and eastern) 
Pennsylvania. 


Doeskin Begins 
Co-op Drive to 
Double Sales Volume 


NEw York, March 15—A cooper- 
ative newspaper and point of sale 
advertising campaign, described as 
the most extensive Doeskin Prod- 
ucts has ever undertaken, has been 
announced by Emanuel Katz, Doe- 
skin’s president. 

The program is part of an ex- 


he te eae 
Pease 


65 


panded sales, advertising and mer-_ the day to view tv. company.” He estimated that it 
‘chandising program aimed at)! For the cooperative adyertising, | gives Doeskin a potential sales in- 
doubling Doeskin’s sales volume _Doeskin will participate in the na-| crease of more than $1,000,000 dur- 
within five years. Last year the|tional promotion program of the! ing the next two-month period. 
household paper products company | Independent Grocers’ Alliance, re- 
reported a $14,000,000 sales vol-| portedly the second largest grocery Whiting to Canadian ‘Digest’ 
ume. chain in the country. IGA ads fea-| Reader’s Digest Assn. (Canada) 
Recently (AA, Feb. 28), Doe-| turing Doeskin tissues and napkins| Ltd., Montreal, has appointed 
skin announced a major change in| will run weekly in about 2,100: Howard E. Whiting director of 
advertising policy—switching the | newspapers, supported by a varie-|sales planning for Reader’s Digest 
bulk of its consumer advertising ty of point of sale aids. in Canada. Mr. Whiting formerly 
from daytime television to radio— Mr. Katz described the program ‘was manager of the advertising 
because it felt the average house- | as “the biggest cooperative sales and radio-tv broadcasting divi- 
wife didn’t have much time during | project ever undertaken by the | sion of Procter & Gamble Co. 
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1955 Wisconsin Milk Money* 
will buy 10,591 new cars, 


2,187 


**500 MILLION 


IN DAIRY I 


..-A BILLION DOLLAR 
FARM MARKET! 


Dante M. Pierce, Publisher 
RACINE, WISCONSIN 


trucks, 7,119 tractors! 


And equally large quantities of your product, too! Wisconsin farm 
families each year tell us their buying intentions. They expect us 
to pass on this information to you and in return, they expect you 
to tell them why your product is their best buy. 

These big dairy farmers expect to be told and sold through the 
advertising columns of the Wisconsin Agriculturist and Farmer. 
It’s natural they do, because the “‘Ag”’ is their publication . . . has 
been edited exclusively in their best interests for 106 years. Is read 
in 9 out of 10 Wisconsin farm homes. 

Write us for data you need to build a sales campaign tailored 
to your specifications for selling this single-medium, $1 billion farm 
market, and— 


NCOME ALONE 


GET YOUR COPY NOW of “1955 Buying Intentions” of Wis- 
consin farm families, a survey in which farmers themselves 
tell you in what quantities they will buy some 300 different 
kinds of products and services for both home and business. 
Its reliability is proved by the years in which these annual 
studies have shown sales estimates to be conservative when 
checked at the end of the year against actual purchases. 


reacH Y out oF 1O Farm FAMILIES IN THE LAND OF 
MILK AND MONEY...THROUGH THEIR LOCAL FARM PAPER 


griculturis 


AND FARMER 
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Increased Advertising Helped Make 1954 
Recession ‘Mild,’ Dexter Keezer Says 


Los ANGELEs, March 15—““‘Ad- 
vertising came of age economically 
in 1954,” Dexter M. Keezer, v.p. 
and director, department of: eco- 
nomics, McGraw-Hill Publishing 
Co., told members of the Adver- 
tising Club of Los Angeles yester- 
day. 

He based that conclusion on the 
fact that although sales were down 
about 3%, volume of advertising 
was up 6%. The increase of ad- 
vertising in the face of declining 
sales made a major contribution 
to the mildness of the 1954 re- 
cession, Mr. Keezer asserted. 

For the first time, advertising 
was increased in the face of sales 


|income about a third higher than 
it now is, simply by maintaining 
the pace of recent years. 

“But this happier tomorrow, 
and this is of course the key and 
obvious point, is not going to arrive 
merely by waiting for it. There is a 
real danger of not having it ar- 
rive at all if we don’t get enough 
growth in our economy to satisfy 
the extremely high expectations 
of the American people,” he con- 
cluded. 


‘Chronicle’ Buys ‘Herald’ 
William S. Morris, publisher of 

the Chronicle, Augusta, Ga., a 

morning newspaper, has pur- 


declines, whereas in the past, un- 
fortunately, advertising volume 


was usually decreased. In _ the| 


chased the Augusta Herald and all 
the physical properties of the after- 


noon newspaper. Sale price was) 


| 


same manner, advertising would | $1,517,000. Mr. Morris announced | 
be increased when sales increased. | 


This “perversity” in cutting ad 


a new operating organization for 
the two newspapers will be set up 


RIGHT NOW—teli your servigeman te 
put in a new Purolator Oil Filter 
when he changes your oil 


Res wth shoe tenet winter Ga nes eis Me gE RE eee. 
Ses vy ae tae 


PurOlator- 


Americas No! OL FILTER * 


HALF A HAIRCUT—That’s the point Purolator Products Inc., Rahway, 


N. J., will stress in its two-color 


spread April 9 in The Saturday 


Evening Post, to emphasize to motorists that a new oil filter refill 
is an essential part of a Spring oil change. J. Walter Thompson Co. 
is the agency. 


budgets when they were most and part of the stock offered to the the Chronicle and Herald sai 


needed caused economists 
rightly consider advertising peo- 
ple as fair weather sailors who 
merely rocked the boat when the 
going got tough, Mr. Keezer ob- 
served. 


= He said much the same picture 
was true of business investment 
in new plant and equipment. “His- 
torically, perhaps the _ greatest 
single powerhouse in producing 
busts and booms has been the ups 
and downs of capital investment 
by business. When sales were 
booming, capital investment boom- 
ed more. But when sales started 
to slide, capital investment slid 
faster and further and pulled the 
economy down with it.” 

Yet, last year, business firms 
“stayed steady in the boat.” They 
too made a major contribution to 
keeping the recession at a mini- 
num by refusing to panic into 
reducing capital expenditure plans 
drastically. The total for the year 
was only about 5% less than the 
record-breaking year of 1953, Mr. 
Keezer said. 


= He ventured the opinion that 
despite the fears of many who still 
remember the great depression, 
there is reason to believe that 
such fear is obsolete. This does 
not mean, however, that there will 
not continue to be _ substantial 
business fluctuations. In fact, Mr. 
Keezer believes one may be in the 
making right now, largely be- 
cause automobiles and houses are 
being produced at a breath-taking 
rate. But even if there is a roller 
coaster motion in business before 
long, it won’t prevent 1955 from 
being a very prosperous year. 

Despite this optimistic picture, 
Mr. Keezer said there still re- 
mains the problem of seeing that 
our economy grows fast enough to 
save it from being hamstrung and 
perhaps ultimately dismantled by 
political interferences. As a case 
in point he cited last year’s elec- 
tions. By historical standards it 
was a year of great prosperity, 
Mr. Keezer said. “But it wasn’t 
prosperous enough to make the 
electorate happy.” They voted Re- 
publicans out and Democrats in. 
In his view this resulted from the 
fact that voters were not satisfied 
with the existing level of employ- 
ment and business activity. 


= Mr. Keezer says this clearly 
indicates that if a very high level 
of prosperity and employment is 
not provided through business ac- 
tivity, the voters will insist the 
government try to make up the 
difference. 

“This means that to thrive 
successfully, the business system 
itself must make vigorous and 
sustained growth a major objec- 
tive,” he said. 

Looking ahead to 1970, Mr. 
Keezer said Americans have the 
prospect of having an average real 


to public “in the near future.” Both maintain separate news and edi- 


torial departments as two separate 
newspapers, Mr. Morris said. 


WIE at, LAF STE SIRES i a 
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Stewart-Warner Boosts Hulse 
Robert C. Hulse has been ap- 
pointed merchandising manager of 
the U. S. Machine division of 
Stewart-Warner Corp., Lebanon, 
Ind. The new post was created 
after the consolidation of the ad- 
vertising, sales promotion and 
publicity departments of the divi- 
sion. Mr. Hulse, with the company 
12 years, will be succeeded as sales 
promotion manager by James M. 
Darnell, formerly assistant sales 
promotion manager. Norman J. 
Gill continues as ad manager. 


Warner-Hudnut Net Up 18% 
Warner-Hudnut Inc., New York, 
pharmaceutical and cosmetic man- 
ufacturer, reports that consolidated 
net income for 1954 rose 18% to 
$4,279,000, or $3.04 a common 
share. Worldwide sales were 
$63,045,000, compared with $60,- 
224,000 in 1953. Last year was the 
‘fifth successive year in which 
‘sales of the company have reached 
‘record highs. Sales in foreign 
markets in 1954 set an alltime 


high of $29,958,000. 


eee 


A typical example of the grand old 
American tradition of warm, friendly personal 
salesmanship—which Better Homes and Gardens 

has succeeded in recreating in a modern 
4,000,000 circulation magazine. 
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‘Sports Illustrated’ 
Reports 237 Ad 
Accounts for 1955 


CINCINNATI, March 16—In its 
report to advertisers here today, 


ih Sports Illustrated reported that it 


.); has received orders from 237 ac- 


| counts for advertising in 1955. The 
Hi meeting here was one of a series 


| SI is holding in principal cities 
-* across the country. 
: In Chicago, on March 4, William 


10% from beer, wine and liquor 
and 5%% from travel and trans- 
portation. 

SI reported several success 


ing which the magazine carried 


ample, which ran first in SI, was 
reported to have resulted in $250,- 
000 business for 80 dealers. 


results of a readership study con- 
ducted for it by Retail Credit Co., 
New York. A sample of 2,258 sub- 


W. Holman, advertising director,|scribers showed that 75% of SI 
said that the magazine’s circula- readers are married, with large 
tion is currently in excess of 575,- families. The median income of 
000, and that advertising revenue subscribers interviewed was $7,- 


is running at the rate of $3,500,000, 846, with more than one-third a 


a year. earning over $10,000, the report 
The publication, he said, will | Stated. 

hit 85% of its budgeted revenue of 

$10,000,000 for the first year, with Burkhart to Burnett & Logan 

a gross circulation revenue of $5,- Burnett & Logan, Chicago agen- 


stories for the first 26 weeks dur- |? 


370 pages of advertising. One ad : 
for the Ford Thunderbolt, for ex-| — 


The magazine also reported the ; ‘ 


in charge of sales and advertising 


a | Annual Opens for Ads 


“Improvisations,” published 
“oe each May by Artists Equity Assn., 
- New York, in connection with its 
\spring masquerade ball, is now 
# accepting advertising for its sixth 
/annual edition. The publication 
oe | features original pages by Ameri- 
” can artists, for which advertisers 
‘contract sight unseen. Rates are 
$150 for a b&w page. 


_| Miami High Life to Gross 
| Miami High Life, distributor 
‘of Miller High Life beer, has ap- 
_|pointed Charles Anthony Gross 
|| Advertising, Miami, to handle its 
| advertising and promotion. A con- 
sumer campaign is expected to be 
‘| launched early in April through 
| Newspapers, radio, television and 
| outdoor bulletins. 


LOTS OF COLOR—Si Pavelle, v.p. 


McCormick to H-R Television 


for Pavelle Color Inc., congratu- 


ee 


000,000 (AA, March 7). 

A breakdown of SI’s 1955 orders 
revealed that 23% of the ads are 
from apparel, 18% from automo- 
biles, 12% from sporting goods, 


cy, has appointed Wilbur L. Burk- : o 
‘hart public relations director. Mr. lates Pat Newman, described as “a 


Burkhart was an associate editor ‘4! and perfectly proportioned 


‘of ADVERTISING AGE before joining) 7@dhead,” on being chosen Miss 
‘the agency. | Pavelle Color of 1955. 


James C. McCormick, previously 
with Jack Douglas TV Produc- 
tions, has been appointed to the 
Hollywood staff of H-R Television, 
station representative. 
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spend more time with them 


reined his horse off the turnpike. 


« rs 
A Calcct .sitlcte. 


family, but to the whole neighborhood. 


* * * 


Now this ability to surround the goods you 


cr aR Rie i Re aN at 


to be our chief stock in trade. 


to do it with. 


shines 


Family that never fails them. 


WP. ie ih OR i i a OB ie le 


T WAS always a big day for the family when the clock man 


For not only were Eli Terry's saddlebags chock-full of brand- 
new wooden clocks —carefully crafted by himself and his famous 
partner, Seth Thomas—but, more important, he himself was chock- 
full of news and views, conversational spice and sound advice. 


So you can easily see why he got such a hearty welcome —why 
he was asked to make himself at home —for as long as he wished. 
And why, through so successfully selling himself, he was able to 
do such a fine job of selling his merchandise —not just to this 


have to sell with 


the persuasive friendly atmosphere of good old-fashioned 
; personal salesmanship is often considered pretty much a lost 
art in these days of mass distribution and mass selling. 


But Better Homes & Gardens has never lost this art. For in 
spite of our tremendous circulation growth —4,000,000 ABC — 
this happy faculty for building lasting friendships still happens 


Whatever else they may read for passing entertainment, BH&G 
families look forward to each issue of their favorite magazine 
for sound, practical advice on how to lead richer, fuller family 
lives. They learn what to do, how to do it, and what to buy 


That is why Better Homes & Gardens is more than a magazine 
to them—why it is a trusted buying guide—a Friend of the 


In fact, so highly do they regard their magazine that they lend 
it to relatives and friends. And as a result, millions of copies do 
double and triple duty in neighborhoods throughout the land. 


Small wonder, then, that our advertisers are continuously 
amazed at both the immediate and long pull of their advertise- 


ments in BH&G—long after most magazines have been put 
aside and the effects of other media are gone with the wind. 


And even smaller wonder that—up against rougher competi- 
tion and tougher buyer resistance —they feel they have to have 


— Better Homes & Gardens at the top of their list. 


MEREDITH PUBLISHING COMPANY, Des Moines, lowa 


the family 


4,000,000 copies strong 


Retailers Becoming 
Radio's Biggest 


Customer: Sweeney 


WASHINGTON, March 15—Radio 
is getting a bigger and bigger 
share of the advertising dollar of 
major retailers. 

Within two years, radio will 
have 15% to 20% of the retailers’ 
ad budgets, compared with less 
than 5% in 1953, Kevin Sweeney, 
president of the Radio Advertis- 
ing Bureau, told the retail adver- 
tising seminar of the Washington 
Advertising Club last week. 

He said that radio will receive 
better than 60% of its income 
from retailers by 1957. 

“This will bring about a major 
revolution in radio’s method of 
operation as well as the operating 
methods of most advertising de- 
partments of department stores, 
specialty shops and grocery 
chains,” he said. 


= He said that newspapers have 
nothing to worry about from radio 
on the count of retail advertising 
“as long as there are only 24 
hours in the day.” There isn’t 
enough radio time available to 
meet the needs of more than two 
large retailers in most cities, he 
said, whereas newspapers can al- 
ways expand to meet heavy de- 
mands for space. 

He said, among other things, 
that supermarkets have become 
radio’s largest retail customer, 
with six out of ten using this med- 
ium. He credited the movement of 
consumers away from downtown 
stores to suburban areas with 
bringing more retail business in- 
to radio. 

He added that radio is trying to 
take the guesswork out of retail 
advertising and that the ineffec- 
tiveness of retail newspaper ad- 
vertising is due to improper use. 


Shulton Buys TV Film; 
Series to Start in April 

Shulton Inc., New York, after 
testing television with spots, has 
decided to intensify its use of the 
medium. Starting in April, the cos- 
metics company will begin spon- 
soring “Paris Precinct,” a 30- 
minute film series starring Louis 
Jourdan. This show is distributed 
by UM&M Corp. 
Commercials on the program, 
placed through Wesley Associates, 
will feature several Shulton prod- 
ucts. 


A 50,000 Market 
Worth Aiming At 


¥ BENTON HARBOR - ST. JOSEPH 
MARKET'S $6,781 RETAIL SALES 
PER HOUSEHOLD 88°/, ABOVE 
THE NATIONAL AVERAGE 


TWIN CITIES PerHH | % OverU.S. 
Consumer Income $5,761 VW 
Total Retail Sales 6,781 88 
Food Store Sales 1,616 83 
Drug Store Sales* 374 69 
Gen. Mdse. & Apparel 1,420 98 
Home Furnishings 355 88 
Bidg. Mat.-Hdwr. 619 116 
*Benton Harbor only. 


What's more, retail sales vol- 
ume—$62,116,000 in 1951 for 
St. Joseph-Benton Harbor alone 
—is continually expanding, be- 
cause Michigan's Twin-City 
area population is now 50,000 
plus! 
For Double-Barrelled Results 

Advertise in two evening papers 


NEWS-PALLADIUM 


ST. JOSEPH 


HERALD-PRESS 


27,170 ABC total circulation—with ne duplication 
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dates only. The agency is clearing 
the biggest regional radio hookup 
yet for the Giants. 


New York Yankees 
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Schlitz Leads Crew of ‘Rookies’ 

into ‘55 Baseball Sponsor Lineup P. Ballantine & Sons’ will tle 
vise home games over WPIX and 


New York, March 15—-Major| pearance as a bigtime baseball) Will broadcast home and away 
league baseball, now inaugurating! sponsor. Schlitz will spend more Contests over WINS, with White 
its third new club in as many than $300,000 promoting the new | Owl cigars participating as spon- 
years, is also picking up a few new Athletics and broadcasting their | Sor of the third and seventh in- 
radio-tv sponsors—though not) games. ‘nings of each game. Ballantine 
enough to indicate any major) 


Counterbalancing this somewhat 8nd Atlantic Refining Co. will 
stampede in or out of the national is the partial withdrawal of Lig-|C0-Sponsor radio coverage of the 
pasttime. gett & Myers from the baseball| full schedule on a 32-station re- 
The new baseball club this year scene. Chesterfields have dropped | gional network. Ballantine’s agen- 
is in Kansas City, and so is a out of the baseball sponsorship CY is William Esty & Co.; Young 
sponsor, Joseph Schlitz Brewing picture in Chicago and Philadel-| & Rubicam services the White Owl 
Co., which is making its first ap-| phia, though they are still strong account and N. W. Ayer & Son 
‘in New York and Boston. handles Atlantic. All are repeat 
= aro Besides Schlitz, mew major, SPONsors. 
e y ~_ ~ league sponsors — include Tasty Brooklyn Dodgers 
. | Baking Co. in Philadelphia, Okla~ American Tobacco Co. (Lucky 
the heart of homa Oil Co. in Chicago and Cen- Strike) and F & M Schaefer Brew- 


Fe ¢~ __ tral National Bank in Cleveland. jing Co. remain as co-backers for 
exceptional advertis radio (WMGM) and video (WOR- 
’ ® By teams, this is how the radio- TV). Batten, Barton, Durstine & 


\ eke PHOTOG RAPHY 4 tv baseball sponsor lineup for 1955 Osborn handles both accounts. 
. looks: All games will be broadcast, home 


New. Veet: Glante games only will be covered on tv, 
Liggett & Myers (Chesterfields) ,, though this club has been flirting 
CENTRALLY LOCATED ‘through Cunningham & Walsh, With the idea of extending tv cov- 
'will be back as radio (WMCA) &@8e for some time. 
62E.LAKEST.,CHICAGOT and tv (WPIX) sponsor. All Boston Red Sox 


ANdover 3-0430 /games, including spring training Liggett & Myers, Narragansett 
Ne meets, will be covered on radio;| Brewing Co. and Atlantic—all 
present tv schedule includes home! holdovers—will share sponsor 


. hae’ 
“Miami's progress i" busines: 
er er ere development “C 
only be termed phenomena, 


“Miami's growth omounts to 
@ consistent 10% each year. 
Some 7,000 new families 
come in each month.” 


Our ti ank’s 
TO TWO GREAT 
MAGAZINES FOR 
GIVING YOU THE 

Television FACTS ON THE 
Pe FABULOUS GROWTH 
OF SOUTH FLORIDA 


Florida's First 


Free & Peters Colonel and 


W -- Call your 
ace kai give facts on the ONE Television 


r= 
Station that can give you re cover: 
age of this phenomenal mar — 


Maximum Power 100,000 watts — 6 years “On the 
Air” experience — 1,000 ft. tower (tallest in Florida) — 
Award-winning Merchandising Dept. — FIRST IN 
PROGRAM RATINGS EVERY % HOUR OF EVERY DAY — 
Telecasting COLOR since September 1954. 


CBS 


TELEVISION 
NETWORK 
¢ 


Basic Affiliate 


Arris Davis Brown 


Harklow 


PROVIDENCE DELEGATION—Meeting of the New England Newspaper 

Advertising Executives Assn. in Boston brought this contingent 

from the Providence Journal-Bulletin: George H. Arris, financial 

editor; Charles J. Davis Jr., assistant retail ad manager; Sevellon 

Brown III, editor. With them is Arnold Harklow, Ward-Griffith Co., 
representative for the paper. 


credits on WHDH and a 40-station sponsor to share this schedule on 
regional radio hookup, plus/a 50-50 basis. W. B. Doner & Co., 
WNAC-TV and WBZ-TYV, the lat-! National’s agency, is in the pro- 
‘ter stations alternating. The Red cess of lining up radio stations now 
Sox are being more scientific than|and expects to have about 60 by 
usual in the selection of the games|the time the season opens. 
to be televised. 
The 51 games to be televised 


will include: 24 Sunday games| sponsor of this club on radio 


(all home and away Sunday! (wwpc and “National’s radio 
games except the second half of network” of seaboard stations) 
double-headers); 12 home Satur- and tv (WTTG, Washington, and 
day games; 11 night games, most wsya-Ty, Harrisonburg, Va.). 
of them on Friday night, and four Radio will cover the entire sched- 


holiday games, excluding the ye. Ty will present 30 home and 
fourth of July. 30 away games. 
Philadelphia Phillies There may be some televising 
Atlantic and Ballantine and of Washington games in Balti- 
Tasty Baking Co. are set as co-|more and vice versa when the 
sponsors on radio and tv, with|schedule permits. National’ will 
one-sixth of the package still| carry only half these games on 
available for sale. On radio the Stations where local sponsors can 
\full schedule, which is fed to a| be found to help share the bill. 
regional network of approximately | Kansas City Athletics 
20 Stations, is broadcast on WIP. | Joseph Schlitz Brewing Co. is 
Fifty-six home and away games the sponsor for radio over KMBC 
will be televised on WPTZ and and KFRM. All games will be fed 
WFIL-TV. ‘to a seven-state hookup of 31 
Baltimore Orioles 'stations. There will be no tv cov- 
National Brewing Co. will air ¢™age this year in the country’s 
broadcasts of all Oriole games| ®¢west major league city, though 
over WCBM and an eastern sea-| Schlitz has obtained tv privileges. 


| 
board network, plus telecasts of Lenmen & Newell handles the 


60 games over WMAR and WAAM “Chlitz account. 
and stations in four nearby cities. Pittsburgh Pirates 
National Beer would like a co- Longtime sponsor Atlantic will 


Washington Senators 
National Beer also returns as 


Able 
Fashion 


Merchandiser 
needed by New York Agency 


Experienced woman or man 
Assistant to account executive 


You must have the type of experience and creative ability 


necessary to help plan national apparel campaigns in the 


woman's field—especially to take responsibility for work- 
ing with clients on strong merchandising follow-through 
—trade papers, portfolios, broadsides, cooperative ad- 


vertising and other promotion. 


Mature retail or agency background a must. Age 30-40. 
Salary open—bonus and profit sharing after one year. 
Not a large agency but very successful one. Write in strict 


confidence. All samples will be returned. 


| Box 301, Advertising Age 
200 E. Illinois St., Chicago 11, Ill. 
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be back for radio coverage on 
WWSW and a regional hookup. A 
few games were telecast last 
year for the first time; this year 
there will be no tv in the Pirates’ 
park. 


St. Louis Cardinals 

Anheuser-Busch, owner of the 
club, will co-sponsor radio cover- 
age on KMOX and about 90 sta- 
tions in nine states. D’Arcy Ad- 
vertising Co. is the agency. 

Half of the radio package is 
available for local sponsorship. 
Nearly 80 road games will be tel- 
evised over WTVI, Belleville, IIL, 
with Marine Petroleum and Gen- 
eral Finance Corp. as backers. 


Cleveland Indians 

Carling Brewing Co. (Lang- 
Fisher-Stashower) and Central 
National Bank (Fuller & Smith & 
Ross) will broadcast all home and 
away games over WERE, which 
will feed a 35-station network. 
Carling has signed for tv sponsor 
rights for road games, but the 
specifics of this schedule, includ- 
ing the station to carry the tele- 
cast, have not been completed. 


Cincinnati Redlegs 

Burger Brewing Co. (Midland 
Advertising Agency) will sponsor 
full radio coverage via WSAI and 
a regional network. A few games 
—20 home and six away—will be 
televised over WCPO-TV, with 
Burger sponsoring them also. 


Chicago Cubs 
Coca-Cola FPottling Co. of Chi-| 
cago (D’Arcy) and General Fi-| 
nance Corp. (Gordon Best Co.) 
will co-sponsor every other broad- | 
cast, with Sinclair Refining Co. 
(Morey, Humm & Johnstone) car-| 
rying full sponsorship of half of 
the schedule. WIND will originate 
the broadcast coverage of the en-| 
tire schedule, which will be fed! 
to about 30 am stations. 
Approximately 77 home games 
will be televised over WGN-TV. 
by Oklahoma Oil Co. (Maryland 
Advertising) and Theodore Hamm | 
Brewing Co. (Campbell-Mithun). 


Chicago White Sox 

General Cigar, Oklahoma Oil, 
Coca-Cola and General Finance 
share radio sponsorship of the 
club’s doings over WCFL and 30 
other stations in five states. Each 
game will be presented by two of 
the four backers on a turn-about 
basis; on their off days each pair 
will air warmup and post-game 
programs. Co-sponsors for the 55 
home games to be televised over 
WGN-TV are Oklahoma Oil and 
Hamm’s beer. 


Detroit Tigers 

Goebel Brewing Co. (Campbell- 
Ewald) and Speedway Petroleum 
Co. (W. B. Doner & Co.) will pre- 
sent all games over WJBK and a 
35-station regional radio hookup. 
The same sponsors will televise 30 
home and 13 road games on 
WJBK-TV and WSPD-TV, Toledo. 


Milwaukee Braves 

Miller Brewing Co. repeats with 
radio sponsorship of all games, 
with WEMP and WTMJ as origi- 
nating stations for a 40-station 
hookup in four states. Miller car- 
ries the network only in Wiscon- 
sin; local participations are sold in 
other states. No tv coverage is 
permitted. Mathisson & Associates, 
Milwaukee, handles the Miller 
account. 


Network Coverage 
Mutual’s “Game of the Day” 
series starts March 19 and con- 
tinues for 27 weeks. As usual when 
there is no major league contest 
scheduled, this network lineup, | 
which is tailored to exclude ma-| 
jor league territory, will broad-| 

cast a minor league contest. 
Jackson Brewing Co. (Fitzger-. 
ald Advertising Agency) has) 
bought one-half of each game six 
days a week—excluding Sundays 
—in about 100 southern cities. 
Mutual is still looking for a half-| 
game sponsor for the rest of the| 
baseball network of approximately | 


a Stoo : aU eens Sy BORSA 
ro . Le ae 1) Be) i 


250 stations. The stations are per- 
mitted to sell half these games 
locally on a co-op basis. 

Last year’s radio network spon- 
sor, Falstaff Brewing Corp., will 
air the “Game of the Week” over 
CBS-TV. This series, carried in 
1954 on ABC-TV, will start April 
12 and run through Sept. 24. Danc- 
er-Fitzgerald-Sample services this 
account. 


International Picks Mobile 
International Paper Co. has 
selected Mobile, Ala., as the site 
of its projected $20,000,000 news- 
print mill. The new mill will have 
a capacity of 100,000 tons of news- 
print a year. Mobile is headquar- 
ters of International’s southern 
kraft division, and is the site of 
one of its large pulp mills and 
bleach plants. These facilities, in 
addition to an ample supply of 
timber, water and labor, were said 
to be deciding factors in locating 
the new newsprint mill there. Con- 
struction is expected to start in 
six weeks, with initial operation 
scheduled to begin in August, 1956. 


When National Analysts, Inc. surveyed the read- 
ership of MopERN MEDICINE in 1954, they learned 
that almost 90% of the readers found the mate- 
rial in MopERN MEDICINE useful in their daily 
practice. More than 82% indicated that they 
read or looked through the advertisements. There 
was significantly little difference in either the 
level or consistency of reading between editorial 
and advertising content. 

Small wonder that pharmaceutical companies, 
who are the largest, most successful advertisers 
in the medical field, place more advertising in 
MopERN MEDICINE than in any other medical 
journal in the world. 


MODERN MEDICINE... 
America’s Most Influential Medical Journal 
MINNEAPOLS«NEW YORK+CHICAGO-SAN FRANCISCO-LOS ANGELES 


Reaches every practicing U.S. physician under 65. 
Total medical circulation, Dec., 1954; 140,264. 
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THIS EMBLEM IN YOUR ADVERTISING 
MEANS MORE BUSINESS FOR YOUR DEALERS 


Find It Fast 
In The 


‘Yellow Pages’ 


HOW TO LAND 
CUSTOMERS 


Use Trade Mark Service 
in the ‘Yellow Pages’ of 
| telephone directories 


For further information call the Trade Mark Service 
Representative at your local telephone business office 
or see Standard Rate and Data (Consumer Edition). 
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Form Einhorn-Stern Agency 

Max Stern has joined Edward 
Einhorn Inc., Huntington, N. Y., 
as v.p. in charge of industrial ac- 
counts, and the name of the agency 
has been changed to Einhorn- 
Stern. Mr. Stern resigned as ad- 
vertising director of Allmetal 
Screw Products Co., Garden City, 
to join Mr. Einhorn. 


New Car Dealers Put | 


| 


$228,000,000 into | 


Local Ads in 1954 | | 


WasHINGTON, March 15—New| 
car dealers spent more than $228,-| 
000,000 for local advertising in| 
1954. According to the National 


Automobile Dealers Assn., this is| 
in addition to their expenditures) 
for factory cooperative advertising | 
and national tv shows. 

Thé average dealer’s local ad-| 
vertising budget was “at the high| 
figure of $5,478,” NADA reported. | 
Expenditures averaged $41.21 per 
new car sold. 

The estimate covered expendi- 
tures for ads in local newspapers, 
hometown radio and tv stations, 
outdoor programs for civic events, 
handbills and broadsides. The as- 
sociation estimates there are 40,-| SOUP’S ON—A Batten, Barton. Durstine & Osborn 
000 franchised new car dealers. creative team holds a morning session to work out 

ideas for a name, symbol and slogan for a U. S. 
Barrett, Darrow Promoted | Steel promotion of use of summer furniture. The 


Edward W. Barrett and Richard | i : 
Wr id) nesen eel aieiet enon: soup being served is courtesy of Campbell Soup Co., 


cement; plastic laminating if desired. f Hill & Knowl N 
’ vV.ps 0 i owlton, New 
BURRELLE’S York. Mr. Barrett, a former as- lic relations company, Edward W. formerly assistant director of p.r. 
PRESS CLIPPING BUREAU | ciatant cocretar of stata nosiinnn n | Siiewebd & Associates, affiliated for Curtiss Wright Corp., joined 
165 Church Street * New York 7, N. Y.|v.p. last December when his pub- | with Hill & Knowlton. Mr. Darrow, | Hill & Knowlton in 1952 as a v.p. 


PRESS CLIPPINGS 


News items, editorials, advertisements 


Promptly 
from daily and weekly newspapers, from 
magazines and trade papers as specified. 


? 


ESTABUSHED 888 

PRESS CLIPPING BUREAU 

BArclay 7-537! 

165 Church Street New York 7, N. Y. 
will provide you with a record of your 
results from promotions and releases. 


For Future Reference 
Handsome loose leaf scrapbooks; rubber 


which is pushing soup-for-breakfast via a BBDO 
p.r. campaign. Clockwise are Joy Mann, Len Turov- 
lin, Sue Greenlee, John Steer, Harry Olsen, Adrian 
Bryan, Willard Pleuthner, George Sanders, Si Costa, 
Jean Cordiner and Al Hoffman. 


Cowles and Murphy 
to Run Des Moines 
TV Channel Together 


Des Mornes, March 15—An 
agreement between the Cowles 
Broadcasting Co. and the Murphy 
Broadcasting Co., by which the 
two will merge their tv interests, 
has cleared the way for operation 
of a station on Channel 8 in the 
Des Moines area. The agreement 
ends a controversy between the 
two groups that has attracted con- 
siderable interest. 
| The Cowles group operates Ra- 
dio Station KRNT and the Murphy 
| group operates Radio Station KSO, 
both in Des Moines. The Cowles 
also publish the Des Moines Regis- 
ter & Tribune, Look and have other 
newspaper and radio and tv inter- 
ests. 

Both firms applied for Channel 
8 and an examiner handed down a 
decision in favor of Cowles last 
year but it was subject to review 
by the FCC. The ultimate disposi- 


...it all adds up to 


tion of the applications might ) me 
have been delayed at least for an- \ 
other year. ‘ IN 


® Under the terms of the agree- i 
ment the Murphy group will with- 
draw its application for the permit 
and Cowles Broadcasting Co. will 
organize a new company, known as ( , 
KRNT-TV. vd 
The original financing of the 
KRNT-TV company will be by the 
Cowles Broadcasting Co., as the 
Murphy Broadcasting Co. will be 
required to dispose of Radio Sta- 
tion KSO before acquiring an in- 
terest in the tv station. The Cowles 
group will provide the original 
$200,000 capital stock and will 
lend the new corporation up to 
$800,000. The Murphy group will 
then have a year in which to dis- 
pose of KSO and to buy a 40% in- 
terest in the new corporation. The 
agreement also provides the 
Cowles group with an option to re- 
acquire the Murphy stock after ap- 
proximately 3% years. 


246,394 223,329 


Morning u Evening 


Two Groups Push Radio ‘) 
in Writing Paper Drive 

The Paper Stationery & Tablet 
Manufacturers Assn. and the Ra- 
dio Advertising Bureau, New 
York, are cooperating in a project 
which they hope will sell more ‘ 

“social correspondence paper.” Six 
‘singing commercials designed to 
sell stationery have been recorded 
by the latter association. 
| Through the cooperation of RAB, 
these have been distributed with- 
out cost to 375 radio stations that 
asked for the spots. The announce- 
‘ments leave room for cut-ins for 
local stationery stores. This cam- 
paign is expected to hit its peak 
during national letter writing 
week—Oct. 2-8. 


ABC Publishers Statement, September 30, 1954 


: ORT WoRTH STAR ‘TELEGRAM 


. CARTER, Publisher 


aa i: 
- CARTER, IR. ah ot ond National Advertaning Director 


LARGEST CIRCULATION IN BERAS 
WITHOUT the use of contests, schemes or premiums .. 
“just @ good newspaper” 
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Coming 
Conventions 


*Indicates first listing in this column. 

March 21-23. Canadian Assn. of Radio 
and Television Broadcasters, annual con- 
vention, Chateau Frontenac, Quebec. 

April 4-8. National Advertising Agerficy 
Network, 34th annual conference, Del 
Monte Lodge, Pebble Beach, Cal. 

April 5-7. Point-of-Purchase Advertis- 
ing Institute, annual convention, Palmer 
House, Chicago. 

April 13. Brand Names Day dinner, 
Brand Names Foundation, Waldorf-As- 
toria, New York. 

April 16-21. National Business Publi- 
cations, spring meeting, Boca Raton Hotel 
& Club, Boca Raton, Fla. 

April 21-23. American Assn. of Adver- 
tising Agencies, annual meeting, Boca 
Raton Hotel & Club, Boca Raton, Fla. 

April 21-23. Southern. California Adver- 
tising Agencies Assn., annual conference, 
El Mirador Hotel, Palm Springs. 

April 22-23. Advertising Federation 
of America, Eighth District, Hotel Nicol- 
let, Minneapolis. 

April 26-28. American Newspaper Pub- 
lishers Assn., annual convention, Wal- 
dorf-Astoria, New York. 

April 28-30. Greater Weeklies Asso- 
ciates, national conference, Hotel Gover- 
nor Clinton, New York. 

April 30. Midwestern Advertising 
Agency Network, 2nd quarterly 1955 
meeting, Bismarck Hotel, Chicago. 

May 2-3. Outdoor Advertising Assn. of 
America, 3rd annual painted display con- 
ference, Hotel Sherman, Chicago. 

May 3-6. Assn. of Canadian Advertis- 
ers, annual convention, Royal York Ho- 
tel, Toronto. 

May 5. International Advertising Assn., 
annual convention, Plaza Hotel, N. Y. 

May 5-8. American Women in Radio 
& Television, annual convention, Drake 
Hotel, Chicago. 

May 8-11. National Newspaper Promo- 
tion Assn., annual convention, Drake Ho- 
tel, Chicago. 

May 9-11. National Industrial Adver- 
tisers Assn., annual convention, Sheraton 
Park Hotel, Washington, D. C. 

*May 11-13. Public Utilities Advertising 
Assn., 34th annual convention, Sheraton 
Hotel, Chicago. 

May 12-13. Inland Daily Press Assn., 
spring meeting, Drake Hotel, Chicago. 

May 22-24. Magazine Publishers Assn., 
36th annual meeting, The Greenbrier, 
White Sulphur Springs, W. Va. 

May 22-26. National Assn. of Radio 
& Television Broadcasters, annual con- 
vention, Shoreham and Sheraton-Park 
Hotels, Washington, D. C. 

May 23-25. Sales Aids show, sponsored 
by Advertising Trades Institute, Biltmore 
Hotel, New York. 

May 25-28. Associated Business Publica- 
tions, annual spring conference, The 
Homestead, Hot Springs, Va. 

June 5-8. Advertising Federation of 
America, 5lst annual convention, Palmer 
House, Chicago. 

June 8-10. National Sales Executives 
convention and sales equipment fair, 
Waldorf-Astoria, New York. 

June 12-17. Special Libraries Assn., ad- 
vertising division, 46th annual conven- 
tion, Hotel Statler, Detroit. 

June 15-17. American Marketing Assn., 
national conference, Schroeder Hotel, 
Milwaukee. 

June 19-22. Poster Advertising Assn. 
of Canada, Hotel London, London, Ont. 

June 20-22. Lithographers National 
Assn., annual convention, Lake Placid 
Club, Lake Placid, N. Y. 

June 26-29. National Advertising In- 
dustries Exposition, Hotel Morrison, Chi- 
cago. 

June 26-29. Advertising Assn. of the 
West, 52nd annual convention, Multno- 
mah Hotel, Portland, Ore. 

July 11-13. Newspaper Advertising Ex- 
ecutives Assn., summer meeting, The 
Greenbrier, White Sulphur Springs, W. 
Va. 

Sept. 10-14. Screen Process Printing 
Assn., International, 7th world conven- 
tion, Ambassador Hotel, Atlantic City. 

Sept. 12-14. Direct Mail Advertising 
Assn., 38th annual convention, Morrison 
Hotel, Chicago. 

Oct. 2-6. Outdoor Advertising Assn. of 
America, 58th annual convention, Jeffer- 
son Hotel, St. Louis. 

Oct. 17-18. Boston Conference on Dis- 
tribution, Hotel Statler, Boston. 

Oct. 17-19. Inland Daily Press Assn., 
annual meeting, Drake Hotel, Chicago. 

Oct 17-19. Agricultural Publishers 
Assn., annual meeting, Chicago Athletic 
Club, Chicago. 

Nov. 14-16. Advertising Essentials 
Show, sponsored by Advertising Trades 
Institute, Biltmore Hotel, New York. 

Nov. 14-18. Financial Public Relations 
Assn., annual convention, Hollywood 
Beach Hotel, Hollywood, Fla. 


Storing Heads Ansco Units 

Donald D. Storing, who has been 
with Ansco Division of General 
Aniline & Film Corp., Binghamton, 
N. Y., since 1937, has been named 
manager of two new company 
sales divisions, covering the indus- 
trial and press fields. He will also 
continue to serve as editor of the 
Ansconian, the company’s pro- 
fessional publication. 


U.S. Steel Income 
Hit $195,417,611 in 
1954, 12% Below ‘53 


New York, March 16—U. S. 
Steel Corp. made a 6% return on 
its sales of $3.25 billion, for an in- 
come of $195,417,611 during 1954, 
the company’s annual report re- 
veals. 

This represents a 12% decline 
in income dollars from the record 
high set the previous year, as well 
as a 21% fall off in ingot produc- 
tion. The report credits mainten- 
ance of the relatively high income 
figure to three causes: Termina- 
tion of the excess profits tax, more 
efficient facilities and “the orderly 
manner in which management an- 
ticipated and carried out plans for 
meeting a year of adjustment.” 


® A total of $227,400,000 was spent 
by the company during the year 
for modernization and additions to 
its facilities, making a total of $2.5 


‘billion spent for such purposes 


since the end of World War II. 

The producer’s plants operated | 
at an average rate of 73.2% of ca- 
pacity during 1954, the report dis- | 
closes, a figure representing 
101.8% of the average production 
experienced during the 1947-49 | 
period. Total tonnage turned out in | 
steel ingots and castings was 28,- 
400,000 net tons. More than 100 
new products, or new uses for ex- 
isting products, were investigated 
or developed during the year. 


Appoints Campbell-Ewald 
Campbell-Ewald Co., New York, 
has been named volunteer agency 
task force for the new 1955 “Stop 
Accidents” campaign, a project of 
the Advertising Council. Frank W. 
Townshend, agency v.p., will be 
supervisor; Robert H. McKennee, | 
account executive, and Kenneth T. | 
Vincent, creative director. A news- 
paper advertising kit is scheduled | 
for release in April, to be followed | 
by kits for television, car cards, 
and small space newspaper copy. | 


country in 
business gain 


*According to BC Forbes & Sons Publishing Co. Feb. 1955 
Over 1,700,000 people served by WTAR-TV 
can boost sales for you, 


to sell it... display it! 


DON’T 


EXHIBITS 


whether in. 


MISS... 


3-day exhibit — admission free 
Tuesday, April 5th 10 a.m. to 6 p.m. 
Wednesday, April 6th 10 a.m. to 8 p.m. 
Thursday, April 7th 10 a.m. to 6 p.m. 


MERCHANDISING FORUM 


A panel of several of the nation’s top sales and 
advertising executives will be moderated by 
Ralph Head, Account Supervisor, Batten, Barton, 
Durstine & Osborne, New York. To be held 

April 5th from 2:30 p.m. to 5:00 p.m. 


SYMPOSIUM — LUNCHEON 


This annual feature in the Grand Ballroom, 
Palmer House, Wednesday Noon, Apr. 6, 1955. 
Distinguished guest speaker: General Carlos 

P. Romulo. All finished by 2.30 p.m. 


General Carlos P. Romulo 
has been President of Fourth General 
Assembly of the United Nations, 
Ambassador to the United States, 
and Chairman of the Philippines 
Delegation to the Ninth Session 

of the United Nations. 

He served as aide-de-camp to General 
Douglas McArthur on Bataan, 
Corregidor, and Australia. At 
present he is the special, personal 
envoy of the President of the 
Philippines to the United States. 


SALES, ADVERTISING 
or MERCHANDISING 


ideas 
techniques 
developments 


The biggest and only national exhibit 
of Point-of-Purchase advertising — 
All types, All materials, All dimensions 


USE THIS COUPON TO ORDER Your Tickers NOW! 


6, and 7, 1955. 
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4 
POINT-OF-PURCHASE ADVERTISING INSTITUTE, Inc. 
11 West 42nd Street, New York 36, New York AA 


GENTLEMEN: Please send the following tickets: 


—_______April 6 Symposium Tickets, including Luncheon at 
$7.50 each. Palmer House Grand Ballroom. My 
check is enclosed. 


FREE Tickets for admittance to Exhibit of Point-of- 
Purchase ta Good all three days—April 5, 
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ABC-TV Adds Salesmen 
Edward Bleier, 


formerly of) 

WABC-TV, New York, and Helen! goyrce: 
Guy, previously business manager ‘ 
for Masterson, Reddy & Nelson, 
have joined the sales staff of ABC- 
TV, New York. Miss Guy is the 


first distaff salesman for the) 
video network. 
DIRECT MAIL 
IN CANADA 
Our knowledge of Canadian mar- 


kets is enabling us to serve many 
U. S. Direct Mail advertising 
users efficiently and economically 
in the production of Mailing 
Lists — Printing — Letters — Ad- 
dressing — Premium Mail-away 
Service — Simplified Householder 
Mailings — Contest Judging — 
Mailing. 


HERBERT A. WATTS LIMITED 


177 King St. West, Toronto 
Canada 
Telephone: EMpire 6-1108 


Branch — Montreal 


Network Gross Time Charges 
January, 1955 


Publishers Information 
Bureau 


NETWORK RADIO 


January 
1955 


January 
1954 


| American Broad- 


casting Co. $2,487,140* $2,830,654 


| Columbia Broad- 


casting System .... 4,181,305 5,166,174 
Mutual Broad- 

ee Gee ax, 1,372,532 1,896,925 
National Broad- 

casting Co. ...... 2,744,204 3,391,873 

Te... secaueeces $10,785,181 $13,285,626 


NETWORK TELEVISION 


American Byoad- 


Oe SR tas i oy 5x $3,718,195 $2,780,574 
Columbia Broad- 

casting System .... 15,848,607 10,713,329 
DuMont Television 

Network ......... 723,960 1,445,608 
National Broad- 

casting Co. ....... 13,237,512 10,116,937 

ES Ra $33,528,274 $25,056,448 


*In order to maintain continuity and compara- 
ability with previously published data, an adjust- 
ment factor of 1,817 has been used by PIB in 
calculating gross network radio time charges 
for those nighttime network radio programs where 


ABC rate card No. 6 was in effect. 


ii 


Its a FIXED race 


in the land where TV 
means © taint-visitble”™ 


NO doubt about it, radio’s a sure thing in Big Aggie 
land. 660,950 families are staunch radio fans in the 
rich, 5-state Great Upper Missouri Valley. TV 
stands for “taint-visible” in Big Aggie Land; and no 


one newspaper can stride this wide land day by day 


like radio. And far in the lead by several lengths is 


WNAX-570. So whatever media you consider in 


other markets, there’s only one low-cost, high-return 


way to get your share of the $2.8 billion buying 
income in Big Aggie Land - and that is WNAX-570. 


Nw O4OTA 


NEBRASEA 


WNAX-570 


Yankton, South Dakota 


A Cowles station. Under the same 

management as KVTV, Channel 9, 

Sioux City: lowa’s second largest market. 

Don D. Sullivan, Advertising Director 
CBS Radio 


ee -- ee rae a ear i are ie rr 


Represented by the Katz Agency 


Did you smear it on the cat? 

Uf that’s how you tested your Advertising Council 
right ideas. Just look below at the job done by four he many hw 
campaigns you've created since 1942 And by you 
eccount men, writers, artists, and media people wh >. gwen 
Advertising Council their time, talent, and space for vr 
90 don't give away your cat. You'll need her to test eas 
campaigns to help solve some of America’s most prs.ng 
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STUBBORN 
STUBBORN...... 
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AD COUNCIL KUDOS—The Advertising Council mailed 
the series at top to a list of ten advertising business 
press publications, expressing its thanks to the ad- 
vertising business for the hundreds of free cam- 
paigns it has created since 1942. The lower set of 


a colunienrs agency accounl men, writers. arte 
BF crrw. You have helped torpedo some of Ameri 


Did you 


Yeu certian nd 
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mass circulation 


Did you cross pollinate ? 


However concewed. 
great campaigns. And this 1s no father 


still needs your fertile brains to help solve other problems facing America 
And by you, we meen the agency account men, writers, art 
donated their time, talents, and space for free — and those who haven't as yet 
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your ideas for the Advertising Council have grown into 
to sum opinion. Just look below at the 
cord of only four of the many hundred you have created since 1942. You 
an be proud of your brood, but don't quit now. The Advertising Council 


ists, and media people who have 
_ 
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STUBBORN 
STUBBORN 
STUBBORN...» 


campaign ads—better schools, engineers wanted and 
forest fires—have been mailed to the publishers of 


magazines. Fuller & Smith & Ross 


prepared both series. Art director Julian Archer 
created the sketches for the advertising press ads. 


Guild Films Names Kerr 


Marge Kerr, who pioneered as 
the first network television sales- 
woman, has joined the sales staff 
of Guild Films, New York tv film 
producer and distributor, which 
has moved to new offices at 460 
Park Ave. Miss Kerr, formerly 
with N. W. Ayer & Son and Wil- 
liam Morris Talent Agency, left 
DuMont several weeks ago. 


Rega to Campbell-Mithun 
William J. Rega has joined 
Campbell-Mithun, 
copy director of the agency’s radio 
and television departments. Mr. 
Rega formerly was radio-tv di- 
rector of McCann-Erickson and 
MacFarland, Aveyard & Co. 


Chicago, as 


Fair Trade Council 
Hits ‘Double Dealing’ 


Manufacturers 
GaRY, IND., March 15—The 
American Fair Trade Council 


Inc. has awakened to double- 
dealing fair traders and unleashed 
‘a blast at them. 

At a special directors meeting 
the council condemned manufac- 
turers who profess allegiance to 
fair trade laws but fail to enforce 
resale price agreements, either by 
|intent or indifference. 

Among its actions, the directors 
authorized support of any pro- 


‘posed amendment to fair trade 
\laws that would deny injunctive 


mn 


iF you are looking for a job with greater opportunity (or 


more dough) than the one you have now, you can knock 
on the doors of more than 29,000 professional marketing and 
publishing people at once and shorten your search. Just put 
your ad in Advertising Age’s Advertising Market Place, 
where employers of all types in the advertising business 
shop for all kinds of advertising employees. 

Closing date: Wednesday before Monday publication. 


| 


Write or Call... Classified dept. 


Advertising Age © > action 


200 E. Illinois St. 
Chicago 11, Ill. 
DE laware 7-1336 


relief to manufacturers who con- 
sistently authorize or encourage 
sales below the fair trade price. 


= “AFTC condemns lip service by 
opportunists,” John W. Anderson, 
council president, said. “They are 
fostering confusion in a movement 
that protects the public against 
predatory price competition that 
dilutes quality and value much 
faster than it reduces cost to the 
consumer. 

“In the interest of a sound na- 
tional economy, such manufac- 
turers should either vigorously en- 
force fair trade, or quit crucifying 
honest dealers by holding them to 
the fair trade contracts while they 
grapevine their products to dis- 
count houses,” he said. 


McGraw-Hill Shifts Pomeroy, 
Crist, Knoerr, Lutjen 

George E. Pomeroy has been 
named director of sales training 
for McGraw-Hill Publishing Co., 
effective April 1. As of June 1, he 
will also become manager of the 
classified advertising department, 
succeeding H. E. Hilty, who is re- 
tiring after 25 years with the com- 
pany. Luther E. Crist, a veteran of 
21 years of prior service with Mc- 
Graw-Hill, will replace Mr. Pom- 
eroy as district manager for Fac- 
tory Management & Maintenance 
in the Boston office. 

Alvin W. Knoerr has _ been 
named editor of Engineering and 
Mining Journal and E&MJ Metal 
& Mineral Markets, succeeding 
Robert H. Ramsey, who has re- 
signed to join the staff of St. Jo- 
seph Lead Co., New York. George 
J. Lutjen, associate editor, suc- 
ceeds Mr. Knoerr. 


Boyo Joins Mathieson Chemical 

Gene Boyo, formerly with the 
New York Times, has joined the 
publicity product department of 
Olin Mathieson Chemical Corp., 
New York. 
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into mail Sas by th the’ 
.-. it’s all one job a at  Cleme 


Every year, J. W. Clement Co. prints millions of manuals 
or fact books advertising consumer products. ; 


Imprinted with local dealers’ names, allotments of these 
handbooks are distributed by Clement directly into mail 
boxes through thousands of R. F. D. postal routes. 


Thus Clement saves advertisers time, trouble and money 
in two ways. Printing costs are minimized by Clement’s 
high speed production ; ; distribution costs are reduced by a 
smooth-running system which has processed hundreds of 
millions of such mailings during the past 25 years. 


rd ced te Bee i 
ol a dd Ne 


8 LORD STREET, BUFFALO, N. Y. 


2456 ERIE STREET, BUFFALO N Y. 


Any of the sales offices listed show you 
examples of this and many other ways in which Clement’s 
four plants serve the printing needs of America’s leading 
businesses, 


J. W. Clement Co. 


Manufacturers of Quality Printing 
Executive Offices and Plant: 8 Lord Street, Buffalo 10, N. Y. 
Sales Offices Graybar Building, N. Y.; Fisher Building, Detroit 


Subsidiaries: 
Pacific Press, Inc., Los Angeles. Phillips & Van Orden Co., San Francisco 


6201 SOUTH SOTU STREET, LOS ANGELES, CAL, 870 BRANNAN STREET, SAN FRANCISCO, CAL. 
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Advertising Age, March 21, 1955 


Along the Media Path 


WBT and WBTV, Charlotte, 
N. C., will dedicate their new $1,- 
250,000 building the week of April 
11-18. The two-story structure is 
specifically designed for the pre- 
sentation of color telecasts. 


e Florida Speaks & Sunrise, St. 
Petersburg, which frankly seeks to 
duplicate the success of its West 
Coast counterpart, Sunset Maga- 
zine, is sponsoring an all-Florida 
family contest with the Florida 
Jaycee Clubs in 50 cities. Each 
Jaycee club conducts a local con- 
test to select the ideal family. Each 
ideal family gets a trip to Miami 
Beach for three days. 

Out of these families, an All- 
Florida family will be chosen. It 
will receive a $10,000 fully fur- 
nished home in St. Augustine, and 
a trip to New York. 


e WNEW, New York radio inde- 
pendent, has received FCC per- 
mission to broadcast with a power 
of 50,000 watts 24 hours a day. 
Previously, the station’s 50,000- 
watt broadcasting was limited to 
daytime hours, reverting to 10,000 
watt strength during nighttime 
broadcasts. 


e Office Equipment News, pub- 
lished by Holliday Publications 
Ltd., Montreal, bowed last month 
with 75 advertisers and 55 pages 
of paid advertising. 


e Sports Illustrated reports that 
since September, 1954, it has 
added 25 new national advertisers. 


e Curtis Publishing Co., Philadel- 
phia, will offer advertisers their 
choice of national, regional or sec- 
tional advertising space in Bride- 
to-Be, its new quarterly magazine, 
which will be published in New 
York. National rates start at $900 
for a b&w page, regional and sec- 
tional rates vary from $750 to $180 
according to locality, ete. Only 
full-page units will be accepted. 


e WSBT and WSBT-TV, South 
Bend, broke ground earlier this 
month for iis new $500,000 studios. 
Some 32 Indiana mayors convened 
in South Bend to witness the 
ground-breaking ceremony. 


e Parents’ Magazine is circulating 
a booklet, “How Stores Promote 
Brands with the Parents’ Maga- 
zine Commendation Seal.” The 48- 
page booklet consists almost en- 
tirely of photographic pictures of 
store and window displays featur- 
ing the seal. 


e The Milwaukee Sentinel ran in 
its financial section what it be- 
lieves is the first r.o.p. color ad 
devoted to mutual funds to appear 
in a standard American newspaper. 
The seven-column layout con- 
tained separate ads from 12 com- 
panies in various financial centers 
throughout the U. S., featuring 16 
of their funds. Listed in the center 
of the layout were 23 Milwaukee 
investment securities dealers. 


e Boys’ Life will celebrate Nation- 
al Hobby Month by running an 11- 
page hobby section in the April 
issue. 


e The Houston Post’s “This Is 
Texas” edition, celebrating the pa- 
per’s 70th anniversary, repre- 
sented an extra-heavy chore for 
Houston paper carriers. It was 302 
pages big. 


e Hastings, Neb., newspaper boys 
also had to strain to haul around 
the Daily Tribune’s annual Tape- 
line edition. The issue, which cov- 
ered progress made in the Trib- 


une’s coverage area during 1954, | 


was the largest in 50 years. It to- 
taled 180 pages, with 17,600 inches 
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‘of local advertising, 18,030 inches 


of total advertising. 


e The nine American Medical 
Assn. specialty journals—Archives 
of Internal Medicine, Archives of 
Dermatology, Archives of Oph- 
thalmology, Archives of Surgery, 
American Journal of Diseases of 
Children, Archives of Pathology, 
Archives of Neurology and Psy- 
chiatry, Archives of Otolaryngo- 
logy and Archives of Industrial 
Health—have been given a face- 
lifting. 

A new modernized family of 
two-color covers has been devel- 
oped, embracing greater use of 
white space, a partial table of con- 
tents, and an illustration from the 
text. Editorial pages are normally 
two columns now instead of one, 
and a new feature, “Scientific Ex- 
hibits,” has been incorporated. The 
latter feature is a pictorial pre- 
sentation of scientific exhibits 
shown at AMA conventions. 


e For the fifth consecutive year, 
Aeronautical Engineering Review 
is devoting its entire May, 1955, is- 
sue to a special report on “Elec- 
tronics in Aviation.” 


e The Miami Daily News has pur- 
chased a building site of approxi- 
mately 6.3 acres from the City of 
Miami, and will erect a new plant 
there within the next two years. 


e Iron Age this year is celebrating 
its 100th anniversary with a spe- 
cial issue in June. 


e WBIG, Greensboro, N. C., is 
planning to build studios and of- 
fices next to its transmitter. At 
present, the broadcast operations 
are located in the O. Henry Hotel, 
where they have been since 1926, 
when the station went on the air. 


e Two radio stations celebrate 
their 30th anniversary this year. 
They are WTIC, Hartford, Conn., 
and KFWB, Los Angeles. 


e Medical Economics, which 
moved out of the Concrete Jungle 
of New York and into the near 
suburbs of Rutherford, N. J., in 
1925, is now moving completely 
out of sight of the skycrapers. Its 
new address is Oradell, N. J. Print- 
ing operations will continue at 
Rutherford. 


e Department of New Laurels: 

The April issue of Coronet car- 
ries more ad pages than any pre- 
vious April issue of the magazine. 
The number of ad pages is 32% 
higher than last year’s April is- 
sue. 

Esquire ad linage space rose 
14% this April over the same 
month last year. 

Charm records a gain in adver- 
tising in its April issue. It is 31 
pages ahead of April, 1954. 

February gross sales for WPIX, 
New York, are the highest in its 
history. Its sales for the first two 
months of this year are 22% ahead 
of the same period in 1954. 

American Motel’s current March 
issue rang up an 87% gain in ad- 
vertising page volume over its 
March issue last year. 

Local business in February for 
KFMB, San Diego, Cal., is 111% 
higher than in the same month last 
year. 

The New York Times annual in- 
ternational trade section, pub- 
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“We think the appellant, by 
furnishing these folders to his dis- 


FTC Holds Company | 
: tributors, provided a very effec- 
Respo nsible for | tive shell to be used in hunting 


Sale ‘ ‘customers. However, he is not 
smen s Slurs | absolved by the fact that, to the 


WASHINGTON, March 15—The shell, the salesman may have 

‘Federal Trade Commission has\added a few buckshot of their 

held U. S. Industries Inc., Chicago, | own.” 

responsible for the fact that sales-| 

men employed by distributors of. 

‘its steel cooking utensils dispar- 
py ponsies aluminum utensils sold by 

competitors. 
randy is free on our lollypop tree! | The company contended the 
salesmen were employed by the 


Harshe-Rotman Appoints 
Three; Adds Account 
Harshe-Rotman, Chicago, has 
named A. J. Rose assistant to the 
president, a new post. Mr. Rose 
joins the company from service 


Here's some fun for your little one! There's a lollypop tree 


in each of three off ind all trees are just the ri | ; ; . . ® 
height tobe madd by wyone Evcotiernex ey | uStributors, and were not its/in the U. S. Air Force. Jack Bern- 
can reach the lower branches... and be whisked off on a agents. stein, with Harshe-Rotman since 


quick trip to candyland. 

The happy rabbic at the base of each lollypop tree welcomes 
the kids to a free goodie... and sees to it that a new lollypop 
grows wherever one gets picked. He seems to tell you, 
“Who says candy doesn’t grow on trees?” 


But Commissioner Robert Se- 
crest, writing for the commission, 
pointed out that the salesmen used 
brochure material provided by the 
parent firm, and created the im- 
pression that they were represent- 
‘atives of U. S. Industries Inc. 
(formerly Pressed Steel Car Co.). 


1954, has been appointed assistant 
manager of the New York office. 
Patricia Morrisey, formerly public 
relations director of Science & Me- 
chanics, has joined the company’s 
Chicago staff. 

Chicago Apparatus Co., labora- 
tory supply house, has appointed 
Harshe-Rotman to handle its pub- 
lic relations. 


RCA Appoints Paul White 


Lollypop trees are especially for children, of course, 
but they help make a family visit here pleasanc. 
‘Won't you come in soon? 


a a ——_ 

a #sreece Sweteno eer 
\ INDUSTRIAL FEDERAL SAVINGS \ 
a | SeOmrtKD POE SHDENT 
Qn =  7_—II”—S— 
DENVER, 1690 Stent AURORA, East Colfax at Galena = LAKEWOOD, 4470 West Colfax 


© The case dealt with activities 
BRING THE KIDDIES—Lollipops for the of salesmen who were employed 
youngsters and free coffee for by Permanent Stainless Steel Co., 
their elders are among the adver- Houston, U. S. Industries’ dis-| Paul White, formerly president 
tised attractions of the Industrial tributor for four states. Explaining | of Prockter Television Enterprises, 
Federal Savings Bank of Denver.| the commission’s reasons for issu-| has joined the custom record de- 
The bank runs ads similar to the "8 4 cease and desist order, Com-| partment of RCA Victor record 
one above eight times a month to| ™Ss!oner Secrest said there division, New York, in an advisory 
promote its special customer serv-| seemed to be no limit on the au-| capacity. His appointment presages 

ices. thority of the salesmen to speak /|increased activity by RCA in the 


‘for U. S. Industries. tv film syndication field. 


sue. It is also the largest April 
issue in terms of linage. 
Mademoiselle’s April issue had| 
132 pages of advertising, a 42-page | 
gain (48%) over last year’s issue. 
The February issue of Popular | 
Science Monthly hit an alltime! 
high of $291,000 in advertising | 
revenue. 
Flying Magazine has recorded a | 
27% linage increase for the first | 
four months of 1955, compared 
with the same quarterly period in| 
1954. 
Advertising linage in the March 
issue of The Girl Scout Leader | 
almost doubles the figure for | 
March, 1954. Space for the month 
totals 5,449 agate lines, compared 
with 2,770 last year, an increase 
of 97%. | 
Linage in Life International edi- | 
tions for the first quarter of this | 
year is 30% ahead of linage in the | 
first quarter of 1954. 
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_ MARKET ON THE MOVE 


La Crosse is an impressive 
city, but the most impres- 
sive thing about it is — it’s 
moving up and up and up! 
Its TV homes are multiply- 
ing like rabbits —in just one 
month they increased at the 
rate of 155 per day. Its in- 
dustry does a $100,000,000 
annual business. Its farms 


The Toni Company has one of the most valuable 
“properties” in America in Arthur Godfrey. 
And now Toni has one of the most valuable TV 
markets — La Crosse, covered exclusively by 
WKBT. This young station is attracting the old- 
est, wisest and most successful advertisers. Be- 
cause it has something special to offer — a fresh 
new TV market — growing bigger and richer all 
the time — and covered without overlap by one 
station — WKBT. There are 52,000 TV homes in 
the La Crosse area and the only way to get into 


them via TV is WKBT. Try it! 


enjoy a $10,000,000 annual 
income. Its people have 
effective buying incomes of 
$4020 per year — far above 
the national average. And 
so it goes in La Crosse—a 
market on the move—a mar- 
ket that moves merchandise! 


*Godfrey stars on “Godfrey and His Friends” 
WKBT, Wednesdays, 7:00 PM 


|lished March 13, carried a record 


volume of ads. It carried 56,923. 
lines of advertising, up 7,230 lines | 
from the 1954 section. 

The New York Herald Tribune’s | 
22nd world travel guide also set al 
record, being the largest such sec- | 
tion the newspaper has ever pub-| 
lished. 

Good Housekeeping’s April is-. 
sue is the largest in revenue in the 
magazine’s 70-year history. Adver- 
tisers invested $1,500,000 in the is- 


CHANNEL 


Affiliated with 5000 watt 
WKBH, La Crosse’s 32 
year old NBC outlet 


REPRESENTED 
NATIONALLY BY 


PAUL H. RaYMER 
COMPANY, Inc. 


—_ 
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NBC*CBS*ABC*DuMont =~ 
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This Week in Washington... 


Capitol TV Talent Still At Liberty’ 


By Stanley E. Cohen jennd decide not to repeal the ac-| 


Washington Editor crual reporting provision after all. 
WasHINcTON, March 17—The tv spokesmen for business say the 
camera isn’t doing much spot cov- plan is morally right. They propose 
erage on Capitol Hill these days. | that Congress try to close the loop- 
On the Senate side, live tv is al-| pole by giving the Treasury broad- 
lowed “at the pleasure of the com- _er authority to define the kinds of 
mittee,” but telecasters apparently expenses which can be anticipated. 
haven’t spotted anything they feel, e e e 
the public ought to see. Overin the fair Trade Death Sentence? Rep. 
House, ty remains completely peT- fmanuel Celler (D., N. Y.), chair- 
sona non grata, and there are NO man of the House judiciary com- 
signs its status will improve. mittee, sdys he is ready to intro- 
Speaker Sam Rayburn (D., Tex.) duce legislation repealing the fed- 
is dead set against tv coverage of org] “fair trade” laws just as soon 


House committees, and the all-' as the attorney general’s commit-| 


powerful House rules committee tee on anti-trust laws makes its re- 
has obliged by bottling up an) port public. Rep. Celler is thirsting 
amendment which would authorize for revenge. Four years ago he was 
committees to admit the camera! brushed aside by other committee 
when they pleased. _ |members who were eager to plug 

As an indication of what tv 1s! the gap in the “fair trade” law that 
up against in the House, consider | was blasted by the Supreme Court’s 
the comments of Rep. Clarence) decision in the Schweggmann case. 
Brown (R., O.), a ranking Repub-| The major provisions of the 
lican on the rules committee, and| forthcoming report have all been 
the owner of a chain of newspa-) F111 reported in the press, though 
pers. Says Rep. Brown: “If tv) the report itself is still supposed to 
cameras are to be admitted, then) pe “secret.” It went to the printer 
why not admit linotypes and high |tpis week and is supposed to be 
speed presses, so the newspapers | ready for final release at the end 
can rush the news to the public?” | of the month. 

> - . . . e 
Unscrambling the Tv Egg: The| Beverage Ad Threat: Senute in- 


Federal Communications Commis-|terstate commerce committee is| 
sion has considered—and gingerly | waiting to be pressured into anoth- | 
put aside—a proposal that it stop| er set of hearings on that old chest- | 


processing applications for v.h.f.|nut, the proposal to ban interstate 
tv stations until it decides what to| advertising of alcoholic beverages. 
do about the “de-intermixture”| Since Sen. William Langer (R., N. 
problem. D.), the sponsor of the bill, isn’t 

Most commissioners agree that|pressing for action at this time, 
u.h.f. stations can’t compete with| this may be put off until next year. 
v.h.f. stations in the same market. Drys had hearings on this on 
While they probably can’t do much | both sides of the Capitol last year. 
to help the u’s which are already| They are so well organized and 
locked in competition with v’s the 
commission would like to “de-in- 
termix” as many markets as pos- 
sible. report something. 

Best prospects for “all-u.h.f.” ° ° ° 
markets are in seven areas which 
are currently “all u.h.f.,” but with 
one v.h.f. assigned but not yet oc- 
cupied. Less promising are 15 other 
markets where u.h.f. already has a 
single v.h.f. competitor and anoth- 
er v.h.f. assigned but not yet on 
the air. Then there are some areas 
which are predominately v.h.f., 
which could be made all-v.h.f. by 
turning an unclaimed educational 
reservation over to commercial use. 

FCC’s problem is to maintain the 


sit through it, and one of these 
days may even feel they have to 


Newsprint News: Commerce De- 
partment told the House interstate 
commerce committee the newsprint 
outlook is good, at least for the 
next couple of years. The report 


tee under Rep. Arthur Klein (D., 
N. Y.). 


ALFRED D. MAYO 


LAGUNA Beacu, CAL., March 15— 
Alfred D. Mayo, 79, retired presi- 
status quo until it decides how far| dent of Butterick Co., and a former 
to go on this. The idea of a “freeze” | secretary of Crowell-Collier Pub- 
was considered and abandoned | jishing Co., died yesterday at his 
after it was “leaked” by one of the home here. Born in Minneapolis, 
commissioners and brought more|he was graduated from the Uni- 


pressure than the commisston| versity of Minnesota and became 
cared to incur. an advertising salesman on the 
° * + 


Chicago Record-Herald, of which 
Tax Tangle: Publishers of mag- 


azines are keeping a sharp eye on 
the current dispute in Congress 
over provisions of the 1954 tax law 
which authorize corporations to 
compute taxes on the basis of the 
accrual system of accounting. Dem- 
ocrats drew blood when _ they 
warned this provision would cut 
billions from the Treasury’s in- 
come this year because it enabled 
corporations to set up reserves 
from 1954 income for expenses— 
such as vacation payments and 
perhaps even advertising—for 
which they became obligated in 
1954 and which they are sure to 
incur in 1955. Treasury Secretary 
George Humphrey agreed, and he 
has suggested that Congress repeal | 
that section of the law (AA, March 
14). 

iain publishers, it develops, 
have a special reason for wanting | 
the 1954 law left as it is. In the 
past, they have reported subscrip- 
tion revenue as income in the year | 
received. But under the 1954 law... 
now due for repeal...they could 
spread this income over the life 
span of the subscription. 

There’s some thought Congress 


ager. About 1913 he came to New 
York as advertising manager of 
Everyweek, of which Bruce Bar- 
ton, now board chairman of Bat- 
ten, Barton, Durstine & Osborn, 
was editor. Because of the pres- 
sures caused by World War I, the 
publication was suspended in 1915. 
Mr. Mayo joined the old Crowell 
Publishing Co. and became its 
secretary. In 1936 he was elected 
president of the Butterick Co., 
publisher of fashion and business 
papers. He retired in 1941. 


PAUL J. KINGSLEY 


New York, March 15—Paul J. 
Kingsley, 60, former New York 
manager of the Ladies’ Home Jour- 


died March 12 at his home as the 
result of a heart attack. Reared in 
Providence, R. I., Mr. 


versity in 1915. He was associated 
with the old Scribner’s Magazine 
for several years before joining 
Curtis Publishing Co. here in 1924 


a 


vocal that members feel obliged to | 


was made to a special subcommit- | 


he later became advertising man-' 


nal, who retired from active busi-| 
ness in 1952 because of ill health, | 


Kingsley | 
was graduated from Brown Uni-| 


as an advertising salesman on the, 


Winchell Retracts, 
Settles in Libel Case 
Brought by ‘N. Y. Post’ 


New York, March 16—Walter 
Winchell’s protracted legal battle 
with the New York Post has been 
settled out of court, with an apol- 
ogy by Mr. Winche!! and the pay- 
ment of $30,000 to cover legal fees, 
etc., for the plaintiffs. 

Mr. Winchell, who last week an- 
nounced that he is parting com- 
pany with the American Broad- 
casting Co. as soon as current 
contracts with sponsors permit, 
authorized the statement of “re- 
gret” for release last Sunday night. 
iit was read by an announcer. 

The statement, which led off the 
newsman’s weekly simulcast on 
ABC, was called for in the terms 

of the settlement of two libel 
fey: brought against Mr. Winchell 
by the Post and its editor, James 
|A. Wechsler. The $1,525,000 suits 
accused the commentator-column- 
ist of trying to create the impres- 
‘sion that Mr. Wechsler and the 
Post were disloyal or pro-Com- 
munist. 


/@ Mr. Winchell’s co-defendants in 
this action were ABC, the Gruen 
Watch Co., his former sponsor; the 
Hearst Corp., publisher of the 
|Daily Mirror, and King Features 
| Syndicate, which syndicates his 
column. All participated in the 
withdrawal statement, which stip- 
ulated that all papers carrying the 
Winchell column be asked to carry 
the statement. 

In the Mirror, the statement read 
as follows: 

“Walter Winchell has authorized 
the editor to state that he never 
said or meant to say in the Mirror 
or over the air that the New York 
Post or its publisher, or Mr. James 
A. Wechsler, its editor, are Com- 
munists or sympathetic to com- 
munism. If anything which Mr. | 
| Winchell said was so construed, he 
regrets and withdraws it. The! 
| Mirror, too, wishes to retract any | 
statements which were subject to | 
such construction. 

“Diverse litigation now pending 
between the Post and its editor | 
‘and the Hearst Corp., American 
Broadcasting Co. and Mr. Winchell 
has been discontinued by all par- 
| ties, thus ending a lengthy contro- 
versy.” 


| 


| 

Ladies’ Home Journal. In 1931 he 
|left the Curtis organization to join 
| the American Weekly, but rejoined 
LHJ in 1933. He was made New 
| York manager in 1941 but asked to 
| be relieved of the position in 1948 
| because of ill health. 


VESS N. SPRINGGATE 


St. Louis, March 15—Vess N. 
| Springgate, 58, sales manager since 
|1944 of KXOK here, died of a 
heart attack at his home in St. 
Louis County March 12. Last year 
he was elected a member of the 
|Tadio station’s board of directors. 
He began his radio career in 1934 
as an account executive at KMOX, 
/also in St. Louis. 


RANDOLPH E. JENNESS 


| PORTLAND, ORE., March 15— 
|Randolph E. Jenness, 54, publisher 
of Transportation News and the 
Hawthorne Weekly, died at his 
home March 10 following a heart) 
attack. He came to Portland 19 
years ago from Nampa, Ida., and 
for 10 years was associated with' 
the advertising staff of the Port-| 
land Oregonian. Mr. Jenness was | 
born in Danbury, la., and attended | 
Drake University and the Univer- 
sity of Idaho. 


‘Coronet’ Promotes Margolis 
Dick Margolis, formerly with 
the newsstand promotion depart- 
ment, has been named promotion 
copy chief of Coronet, New York. 


_grossed last year. 


Wood 


Gray 


Ullman 


Steiner 


TEAM-UP—This discussion took place at the March seminar of Eastern 
Industrial Advertisers, in Philadelphia. Shown are Ralph I. Wood, 
Bell Telephone Co. of Pennsylvania; Jerome B. Gray, Gray & 
Rogers; Roland G. E. Ullman Jr., Roland G. E. Ullman Organization, 
president of EIA; Thomas E, Flynn, Gray & Rogers, and Jay Steiner, 


F. J. Stokes Machine Co. Messrs. 


Gray and Flynn were co-leaders 


of the seminar, on “Teaming Copy with Layout.” 


1,500 Jobbers | 
View Novel Ad 
Specialty Items 


CuicaGco, March 16—Pick a word 
—novel, traditional, useless, silly, 
useful, sensible—it will apply to 
one gadget or another on display 
this week at the Advertising Spe- 
cialty Shows here. 

More than 1,500 ad _ specialty 
jobbers crowded two hotels here 
this week to inspect more than 10,- 
000 items made by 370 manufac- 
turers who exhibited in the Ad- 
vertising Specialty National Assn. 
and Advertising Specialty Insti- 
tute spring shows. 

Most of them looked and 
ordered samples around which 
they will build campaigns for their 
clients, manufacturers and retail- 
ers. 

They ordered enthusiastically 
this year, since they expect sales 
in excess of the $400,000,000 they 


Harry Feldstein, who is both an 
advertising agency executive and 
a specialty jobber in Baltimore, 
said that “smaller businesses are 
finding specialties the ideal me- 
dium because they can control 
their budgets.” 


® The larger advertiser, Mr. Feld- 
stein said, uses specialties to sup- 
plement newspaper, magazine and 
tv advertising. The smaller com- 
pany uses this medium because it 
is cheaper and easier to control, he 
added. 

The range of items grows each 
year. While calendars, rulers and 
leather items still dominate the 
show, jobbers are looking for new 
and unusual items. More and more 
“silly” items are coming to the 
fore. 

One exhibitor proudly pointed to 
a chrome combination pencil-letter 
opener saying: “They are silly and 
useless, but they are pretty, and 
they do the job.” 


® Ad specialties constitute a high- 
ly competitive business, so much 
so that most jobbers will not re- 
veal the identity of their custom- 
ers. Many were willing to say, 
however, that their clients are 
drawn from such varied categories 
as undertakers, churches, ap- 
pliance manufacturers and gas and 
electric companies. 


One jobber said he expects to 
sell Whirlpool Corp., St. Joseph, 
Mich., 10,000 to 20,000 slick little 
plastic cases with flip-up mirrors, 
each with a light “that allows a’ 


lady to freshen her make-up in tie 
dark.” He said that the speciaity 
will be given to prospective cus- 
tomers in retail outlets. 

Some of the interesting items in 
the shows were: 

Giant daily reminder calendar 
desk pads (Berjess Calpad Co., 
Philadelphia). 

Silex carafes (Ad Spec Corp., 
New York). 

Plastic T-squares, handy for 
making any kind of layout (Bay 
State Specialty Co. Roxbury, 
Mass. ). 

A flexible plastic drink dispens- 
er that fits atop a bottle and dis- 
penses one jiggerful when it is 
squeezed (Keystone Specialty Co., 
Mt. Vernon, New York). 


R. L. Polk Signs 
Consent Decree in 


Anti-Trust Litigation 


Detroit, March 16—The govern- 
ment’s anti-monopoly suit against 
R. L. Polk & Co., directory pub- 
lishing house, ended today with 
the signing of a decree controlling 
future growth of the firm. 

Under a consent decree signed 
by Judge Frank A. Picard, the 
publishing firm may not acquire 
any further properties or busi- 
nesses without court approval. 

Anti-trust action was started 
against the Polk organization and 
three others a year ago. 

At that time the government ac- 
cused the group of publishers of 
distributing directories below cost 
to kill competition and of denying 
membership in their association to 
new companies in the field. 


Trendex TV Ratings 
March 1-7, 1955 
15 Multi-Station Cities 


RANK PROGRAM RATING 
1 Producers’ Showcase— 

“Peter Pan” (Ford, RCA, 

0 ese oe ee ee 48.0 
2 Jackie Gleason (Schick, 

Nescafe, Sheaffer, CBS)... ......45.4 
3 Toast of the Town (Lincoln- 

SN GEE iv. 4 & pesedivthensesvnnies 38.9 
4 Jack Benny (Lucky Strike, 

iit si Abaaiaiaesetahieadaibperesinnmnis 36.1 
5 This Is Your Life (Hazel Bishop, 

Ss ee oe 34.6 
6 Groucho Marx (DeSoto- 

Plymouth, NBC)... ...ccccecsesscsees 33.1 
7 Disneyland (American Dairy, 

American Motors, Derby 

et 
8 Two for the Money (Old 

eee =F 
9 Bob Hope (General Foods, 

8 a ea 32.4 
10 Dragnet (Liggett & Myers, 

See eer ccecer 32.0 
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MEDIA RECORD’S MEASUREMENTS SHOW THAT 


LONG BEACH NEWSPAPERS 


Excluding newspapers which were 
on strike during 1953 and those 
which merged in 1954. 


and since 1951 
Long Beach has led the 
nation in total 


newspaper advertising 


. SAN ANTONIO, TEXAS | 
3,683,154 an Geen ™ gains with a whopping 


“SYRACUSE, NEW YORK — 12,375,367 lines 


3,611,409 lines gained _ 
an increase of 41.8% 


Spectacular? Certainly! And so is the city zone and industrial plants, retail sales, income and nearly 
population growth ... from 285,000 in 1950 to every other business index. For the fu// Long Beach 
369,000 in 1955... the increase in number of business market story ask the Ridder-Johns, Inc. man. 


MAKE IT A “RULE” TO PUT 
LONG BEACH, CALIFORNIA 
ON YOUR “A” SCHEDULES EVERY TIME 


> e MORNING SUNDAY EVENING 
Handy for your office. We'll send you one 8: ad. ad. . Press = Cele am 
of these retractable rulers as a gift if you tL Ep en ent gt 
will request it on your company letter head. ; Represented Nationally by RIDDER-JOHNS, INC. 


* New York @ Chicago @ Detroit © Minneapolis ® St. Paul © Los Angeles © San Francisco 
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‘Few Agencies Understand the Farmer’... 


Gardner Cultivates Its Farm Business, 
Using Grass Roots Approach and Staff 


Regional Account Men 
Are Reporters, Orators, 
Cameramen, Diplomats 
Sr. Louis, March 15—Assigned 
the job of swilling a hog, the av- 


erage agency account executive 
would be likely to blanch to the 


WE “CAN”... 
OTHERS “WILL” 


CAN IS MORE POSITIVE THAN WILL 
... why take chances with possi- 
JAYP bilities when you can now be sure 


you're right .. .see our samples. 
WALA anvertisine trpocrapny 


11 £. HUBBARD, CHICAGO 11 © MOhawk 4-6134 


roots of his crew cut and hastily 
direct the conversation into other 
channels. 

Not so with the regional account 
executives who handle the farm- 
ing operations of Gardner Adver- 
tising Co., St. Louis. Scattered 
across the country’s agricultural 
regions, it is their job to know 
farming, farmers and farmers’ 
problems, even if it means occa- 
sionally getting a little barnyard 
manure on their shoes. 

As spring, 1955, works its way 
up from the _rice-and-cotton 
belt toward the wheat-and-corn 
regions, Ralston Purina Co. and 
the Gardner agency enter the sec- 
ond growing season of a project 
which may turn out to be the an- 


Kosfeld Visser 


Sedwick 


nkus 


Leach 


FARM CONCLAVE—Gardner’s farm department holds 
two-day conferences four times a year with Ralston 
Purina Co, executives. This photo includes Elmer W. 
Kosfeld, manager, dealer advertising divisions, and 
Maury Malin, ad manager, Chows division, Ralston 
Purina Co., and these Gardner men—Paul Visser, 
regional account executive, eastern region; Charles 
Forbes, central, Illinois and Missouri-Kansas divi- 


_ For real exje 


Another SCHAEFER 24-Sheet Poster 


designed for 


THE F. & M. SCHAEFER BREWING CO. 


by 


BATTEN, BARTON, DURSTINE & OSBORN, INC. 


lithographed by 
CONTINENTAL 


One of the many powerful selling messages used each month 
throughout the country wherever Schaefer beer is sold. 


{ 


ontinenta 


LITHOGRAPH CORPORATION 


CLEVELAND, OHIO 
Offices in: NEW YORK + CHICAGO - SEATTLE - PITTSBURGH - SAN FRANCISCO « LOS ANGELES themselves indicates the unusual|the nation’s largest buyer of spot 


Forbes 


Lund 
Malin 


sions; Eric Lund, 


swer to problems of sales-adver- 
tising business serving farmers. 


= In specific terms the Gardner 
answer consists of a special farm 
account group, a down-to-earth 
team of 12 farm advertising spec- 
ialists under the direction of John 
H. Leach, agency v.p. 

Originally the idea sprouted 
from discussions among. three 
men: Gordon H. Philpott, Purina 
v.p. in charge of advertising and 
merchandising; Maury Malin, ad- 
vertising manager, Purina Chows 
division, and Mr. Leach. 

The idea was tested on a limited 
basis for four years; then, Oct. 
1, 1953, the farm account group 
was organized. 

The underlying philosophy had | 


Nelson 
Smith 


Clay 


Lake, Pennsylvania, central Atlan- 


tic and shore divisions; Richard L. Wood, Pacific 
region; Paul Nelson, farm radio manager; Lloyd 
Clay, Nashville, South Central and Gulf Coast divi- 
sions; A. W. Shimkus, farm department service ex- 
ecutive; Jack Sedwick, farm copy and field director; 
John H. Leach, v. 
shall Smith, southwestern divisions. 


p. and account executive, and Mar- 


quality of the field men and the 
broad scope of their work. Gard- 
ner’s eight regional account ex- 
ecutives are assigned to areas co- 
inciding with Purina’s sales re- 
gions, which are based on type of 
agriculture, rather than geograph- 
ical boundaries. The field men are 
experienced and trained in both 
advertising and agriculture: 


e West Coast regional account ex- 
ecutive Richard L. Wood began 
his career on an Illinois farm, and 
came to Gardner via agency work 


its beginnings early in the 50-|a 


year history of the agency. For |} 
more than 25 years the Ralston || 


Purina poultry and livestock feed | 
account has been handled by| 
Gardner. Meanwhile, other farm 
accounts have joined the agency, 
most recently the agricultural 
products division of Eli Lilly & 


Co., Indianapolis. (Until last fall, | Sim 


the agency also had the Ralston |! 


consumer products, which were 
taken over in September by Guild, 
Bascom & Bonfigli, San Francisco 
[AA, Sept. 27, ’54].) 


= The Gardner regional account 
men, who collectively are the key 
factor in the farm program, serve 
simultaneously as news gatherers, 
merchandisers, good will ambassa- 
dors and copy consultants. 

The regional account man work- 
ing in Texas and Oklahoma, for 
example, may find himself help- 
ing a dealer, in an area not serv- 
iced by radio or newspapers, with 
the development of a direct mail 
program. 

The account man working in the 
Middle Atlantic states may be 
called on to write an article on a 
customer’s success with one of the 
feeds. This article, used in a Pu- 
rina external house organ, later 
may be supplied to dealers for 
merchandising purposes. 

A regional account man must be 
handy with a camera as well as a 
notebook and pencil. In addition 
he may be asked to produce a 
taped radio interview for a deal- 
er’s local advertising—whose suc- 
cess is one of his responsibilities. 

He assists salesmen in their ad 
efforts in his region. He is a p.r. 
man, publicizing the opening of a 
new dealership. He plans clients’ 
participation in fairs, festivals and 
other celebrations. 


# And through it all, the regional 
account men are the agency’s eyes 


and ears, as well as fingers—serv- 
ing agency, client, distributor and | 
customers, even helping in the) 
planning of copy emanating from 
St. Louis. 

A rundown on the account men 


BARNYARD DISCUSSION—Richard 
Wood, regional account executive, 
interviews cattleman Harry Snow 
with a tape recorder. The record- 
ing will be broadcast on Purina 
radio programs, sponsored by the 
company or by dealers. 


in Chicago and a farm radio job 
in Sacramento. 


e Eastern regional man Paul Vis- 
ser, recently appointed account 
executive on the Lilly account, is 
a graduate of Iowa State College, 
where he majored in animal hus- 
bandry and journalism. His ca- 
reer took him from the farm direc- 
tor’s job on a Boston radio station 
to director of agriculture for Na- 
tional Broadcasting Co. 


e Marshall Smith, whose territory 
consists of Texas and Oklahoma, 
grew up on a cattle ranch in Ok- 
lahoma. He has a degree in animal 
husbandry from Oklahoma A. & 
M. and formerly was a radio farm 
reporter at KVOO, Tulsa. 


e Canadian-born Eric Lund has a 
20-year background in radio; most 
recently he was farm director of 
WLVA, Lynchburg, Va. His 
agency responsibilities take him 
throughout Pennsylvania, New 
Jersey, Maryland, Delaware, Vir- 
ginia, West Virginia, Ohio and 
Michigan. 


e Lloyd Clay, a former FBI agent, 


‘is a native of Springfield, Mo., and 


a journalism graduate of the Uni- 
versity of Missouri. He came to 
Gardner from Purina, where he 
served as supervisor of radio ad- 
vertising. (Purina believes itself 


hn be oo ee oe | 6. Oe cee oe ted tet bet 


as oe ett ua ah se 


aa za 


od ial J bia iim caw aaa a a 5 Gn” ee on = = eee. paateny: . F : Si or > : 4 3 - - i 7 
3 i } ; . : Pie llim dee hig ake Qt Ne : 4 - te eh eS aa £2 ig . 3h. aul FF ofa coh tie, OR EL Ri mi Cis Many Sea eee oe P wy, 
RRs eae Gebel : eg ts soli Thee Spear obe Ah Se Rey SESS eS tae Re oso Lah a P8 Strat Lancs tx ee oS La ren ts SPN (st Deo Ste fake Hl parts cha ee ale tare Tee ee | : 
Raa pt : ; a E Ne oy ont ee er any Rw ge perce Serene <P Ig Say aie tee Hea NOE Se OE Rh ore fh ay Reams Be vee * SALE BRNO Y «STI Lite s se, ng an OF a : , : haar. 
eee Mir se oe ah ee ow 8 Monae Gees ditt ps a ak Shela: Vege Ouersce reece a UNE SER EE ed debe d ae ps PO RS aH pinata Ee a : : : gale : : de We eo BOREAS Whe sere, ay ee Re eo nee A Diet aes es nara 
pin sige ir ee “Ne se Ee Tea ke eke EIR pith ~~ Sy My ie ol sae . TBS ‘ 2 gis 4 . ; cS , . *% fe 2 he Chis nie Oe oe Eee ee Mayle: Sie) gee aE Ne we et, aio ee =— 
Wie een 7 Dis ‘ ae | es ra : pea H # . “ $ | is Re 5 mp Shy A fy oP, ) OF a a ENE EIS ae: oe $ ¥ AB Cae Me ioe ee 
+> Ca 5 Sy we f : aes Pe ss oe TENS Be SP RE ; at yigette * é ‘ We Rie Sid Ue / See» ee ; 
ME Ta ay ? Hie UC Seah Sra By RY fll aS dm j hoop Maes BM) ders ad Sues 3 Wa) i co he 2) SS ae Oe ed The SPR IE Ny rie’ nae Pe Ta Bc 8 or eon, ee eat | Se a Se i Cag Se Set thik As. Aa od er enn bie 8 Fe gt oe ae pe SEE ak. oe 'h =? Gi EN ed ae 9 3 
Mi a Ea wR" Bare? jae Lee , ren nay tet eon Phe py of 4 Mat a ae cayegs” , burwa a zg Pe Nee * rs caer | eee ee 2 ite ate Bete. wah anes _— WPS “- > 
FR ga 
Ee 
ee) of 
2 ie ’ } 
We = Advertising Age, March 21, 1955 
= v ng Age, Marc , ; 
ery 
Taek r) 
=: é 
7 poe rape ee goa cnc ance, eer rs 3 ae 3 sisse SR ee ee a a a ae 4 i 
Ss hy Piet uy ee Re ‘a 
ane Ci x > " 
wae oe . # ' : i : ye 
o ies be ; . : : Som | 
eon $3 B ~ a 
pc ae hi ‘ ‘es Re, _ oe ae : 43 y 
ae eo : : ik ac - & : é mo ; eo. $4 
ep iy 2 ™ r e age a met one ay . a is 4 < . aS ‘} 
ee } ’ . ee... ‘a 4 + ae : fs ke. gS ee 4 \ 
a 1 2 S . i Boe Y 4 F ce oe ¥ e 9 f ‘ i } 
a oe re me Co Be RS, oe : ; Ra ae Y 3 
a ie Ee > LCE Ge < hr ie _— rs ee — Bees a 
“Tee Bi cm ae ek ee y : oe ae ” eae me r 
ae eA 4) ‘ ee we rae ie . 3 Gee, eae ey Be ee Pek 
cr _ i ee, ot.” ae ‘ ‘ De i ee S oo i ae ae ees ee t 
ae, Bo & 3 NE ie saa ee ae Re x ny 5 arcane - core aes ENS gist Bex i 
ee Ei . eae i gee , ha NR ‘ | Ee eee eae ides ee oe 2 fod 
ae ee ‘ ee we hig a és oe coy ‘eo: ; ais on al ree ae a E 4 . “a oe % > =a : bag ss 
ae i elie . ae 7 ees Be ee ae ane re : 2 lies. a Bese ey 
ee Bic ae uke Po ys a a ‘ - * Nm \" oo 
Si aes ae i meme ae eae em Fae ee a0 ae Ce a eee ee } 
5 gs rs Es, ot ag ae BR hy he . Sees. aN oy i Sa Se eS . eee tS 
See = es: ae) et Se Se al OMA a a ee ; ls iS } 
Re ee eS i Se ed are 227" ae See RS Ss ee oe a Se 5, ae ~ } 
2% 3 sis a 8s oe TT | a caine eae ce RS eae ll  . bes 
boca . he eo ae Be as a i ws CO Case ee Oe ee ; 
ee a Sao eee vee oe yo, . \ nT Ce ee ee + 
oe %, ee ae CS SaaS Re a ee " ee % "he. Bt: & iy ae Fe eat ME . 
aa q ere : fee BR Bi ME ets F tiez e eel: 2 ~ . Sen hE Sg = bai a eee ee * 
caer ieee ee eae i- * y, MN Bs a & oe 
igo 
ee | } 
rege ' { 
ie — es — a Wood po = | 
eae: | 
Sa: } 
a csiiildiaiihaaesinaemnneennieestionn ani | a — 
me 4 
a a . 
Say ny | 
oy 
eu as 
oe } 
oe } | 
: 
saa | 
cates 4 
‘a hy H * 
ae: j ‘ 
aes « 
: S—“C;sSCSC‘CSSC‘és | i - 
=@ * } 
: lt ‘ 
via errs i hss 
cots 1 
ht. Ae 
ere ] 
2 a “agp gi an ~~ ] 
tes ee dal eats is 4 : ™ ‘ Re 
So , a oiiieil ‘ | ' 
; a “ ; 
Pre ao ’ Br 2 é Rad 
‘ae | : or , a ae ae ee 
oe reer — ee ge: Ssh Gemtenye ce eee ' 
i ca “4 Disa be cil = ey ip ey cig MD <j MN, Reman Sy SL - PES as VA SPIO eR AE Oe ei ‘ 4 
Tape : Ee eae 2 i eae bs ee urn ao eae ee “a 
ie eh ere be Ae ee Pre? ae ee - ee a me ae 2 - 
ee i+ ° Mer iN een wey aes ae a ei Sate ° ld = = 
wi a : meee es Se Oe i, A at f wage nee _ , 
. . Bcc <5 yh eae a efi RAIA i a +F j 2 OF & “ eee ay 3 , : 
ee ot ee ee oe See PENT f Bite : ne re we ' 4 "4 
heal | Fade: a, * aks ss ; , ‘ 
Lae A : i pie ‘ on ee Ve aK >» me 4 ais 
oP awe Se o sii a ro 
ie soe ge ae Cee oe ae a Rk tye 4 | = oe 
3 Pais mee ; He ae ; A ae Ye. ey i fa Cue ae, a 
aS PH: faige ip e. ete ees : ef . oe ae 3 : Hee eS 
‘ - es Oe ee « Sa Fo aS 
ie oF eae” ee Sie Jobe 4 ee = Beau hd ’ ee Lo 
Ms POS 4 one Coe ie eS na ated —— ee } 
i Sigua pays hae Baas Cre ee | Sy : ” ni gs i Gone 
ee a Ce Bee eM a ee ee mF "7 , al og pe 
— RO GE SSM COE goo ae * b Res se 
; “4 , a ; % ae : "ea eee by % “ie ce 
¢ ea ag ae 2 | rd b ae ‘Tae 
? ee 4 a et ba peed “ait <i sis ce a | ’ 
ee oe ie g 2 es | cae 
ka — " a , gg ee , * Me ae | Rael ~ 
a 4 ij Sa an ss Bi SR Ooo ai wat EO Ee a Ps ; ‘ a ee a | as ee eae 
So : : Reus 1 F ie f Sue < . » Sere Sh es 3 . 
ie Pa ss ‘iF | ‘ ~ < a | ; : Ei leat es 
hea : a Pee Rea . ae on se ae ee 4 ~ietauian g : 
/ Rees i oo a3 Bi ae AA ‘ 3 » at Ming ‘ | aes poe rs ; 
ago “2 Bec Ui ies ac a ee eM er s %€s 3 } a ne +: oer & ee ; 
: : ‘ ‘ : 4 , om a ae = OS CO ‘ ae iS ~ 
; i eee : ‘a So karte i 2 I eae c%, iy oa ; 
ie EE se ba see i ES a eta 5% eee; = aoe, cae ae eat i 
gen : 3 0 ie Z - Fas af 
x ae Fag ‘ ee ' 
| pO ri ss: “ ' ; 
ale e is a 2 pee 
Pic) a Se ip bag 8 ’ : } 
ee ee a ot ." 
- oes: a $ ; es a Bak, ode 
ce a : gi ude ' Nees eS 
= ee ss h “= - a “ 4 . ae ‘ : 
“ Reh ce We eanien 
“id 3 a Ta ie ee r. 4 7 ° 
ata 
- 
pam : ee 
PE 
a a | 
oat 
po ‘ 
is | f 
‘ | 
: ee 
4 | ’ 
| 
| 
| 
| 
: : 
{ 
| we 
rm | 
‘ 
| mi } 
ae | ia 
é ; ; 
: | 
* i } 
: | b. 1 
| “ Hl 
* 
f P 3 
aaaaees \ 
| i i 
+ @ 
re 
| 
| i ( 
| } 
; i 
' :! iq 
3 | | 
“a A 
cs 3 ee | ee t 
. 4 * 
* i ] 
; | 
: ee : 
4 ey } 
~ 2 : af 
aan i! 
; <i ; 
¥ 4 
eS + 
re * i! 
: as ‘} 
‘3 , 4 $ i an 
= eye 4 ‘ . efit ? wf . ; : ae ae Sar a ie ae Shs < = Rw ee Say > Fy ey ee Se, ‘ ‘a Prat! Were. : a apy al 3 PTT Eat. sete go Se Se Te sm Stabe Byes Des 358 
aa Vis et » ee oh betaine ae Yas |g . ak «aati ie 4 ae oe : ” sae We nr ie * 5 # ee a» Pe Re Foe as 4 4 bet 4 a A Fy 2 Be i - ~ 7 ee 
‘ Fh Sih eee ae pre : re es “ > a poy : : } eZ Pa , ved “Ps Peto fo oe PTS ea Pe Sed RS >. 6. sy > + a RE 4 a ‘ 
i oe et = ae 15), a ree E ee Shee pe - > ~— z SS hawt ackh, Pc eceet ae ‘ re : , Sed , ‘ ate > es : 3 ac 
Reta eg a aut be is 1h Ot 2 INGE RS ae NU AE Pht an 8 Cee Be Sie DEFY WOU EP AO ee FR eet ee eee an Aor eas ites | on a ae He } Foy a 2 ; . ¢ yw: bor ie ate Ey the, Sel Fahd oe ae pa J te” * 
pao RS —S pa ty sy Sead apnea eye Bl a ead | hak 7 GaiDSca a: PRESS SRR: MNS «yee ¥ Se a2 ¥ ; ‘ : 4 % Foc fey os gah tty a ees ae * eek Sk eer, mat a 5 $e 6. eI OE! asks Gae Ch Cie ot a Sf. Sia © Space or 5 aT § ai 


Advertising Age, March 21, 1955 


farm radio.) Mr. Clay, who also 
formerly was with KMOX, St. 


Louis, travels the South Central || 


states. 


e Chuck Forbes, who works in the 
southern grain belt, was reared | 


on an Iowa farm, majored in ra- 
dio journalism at Drake Univer- 
sity and spent four years as a farm 
reporter for WHO, Des Moines. 
He also put in a hitch with the in- || 


formation department of the Iowa |’ 


Farm Bureau. 


e Frank MacKnight’s experience |? 
includes agriculture magazine edi- | ' 
torial duties and promotional work | ! 


with a radio station representative. 
He holds a degree in animal hus- 
bandry from Mississippi State Col- 
lege. 


e Don Peach, whose territory 
starts in Kansas and Nebraska 
and goes to the California line— 
extending from Canada to Mexico 
—was reared on an Illinois farm, 
educated at the University of Illi- 
nois and has had extensive busi- 
ness experience in the field of ag- 
riculture. 

Three other men, in addition to 
Mr. Leach and the regional ac- 
count executives, make up the per- 
sonnel of the account group: 


e Associated with Mr. Leach in 
the development of the group was 
Jackson L. Sedwick, who now is 
farm copy and field director. 
Messrs. Leach and Sedwick are 
both 15-year men with Gardner, 
and both have worked closely with 
Gardner’s farm clients. 


e Over-all supervision of the farm 
radio and tv is in the hands of 
Paul Nelson, who works with 
Gardner’s radio-tv department on 
production of commercials, as well 
as development of abate for 
farm accounts. 


e A. W. Shimkus, farm depart- 
ment service executive, operates 
as the nerve center of the entire 
operation, maintaining liaison fo. 
supplies and processes among cli- 
ents, field men and the rest of the 
agency. 


= Integrating the farm account 
group’s projects with other agency 
functions is one of the group’s 
main objectives. Recently, Robert 
L. Miller, of the agency’s research 
department, directed interviews 
with thousands of Grain Belt poul- 
try raisers to determine their feed- 
buying habits. Studies have also 
been made of the relative impact 
and acceptance of farm television 
and radio programs in key mar- 
kets. 

Dale Kirchhoff, art director on 
the Purina account, has been re- 
sponsible for the creation of five 
national award-winning poster de- 
signs during the past two years. 
The Purina boards captured first 
and second place in the agricul- 
tural classification both years, plus 
one grand award. 


® Staff conferences are held on a 
regular basis to discuss internal 
problems, field work, latest re- 
search findings and methods of 
improving Gardner’s service to 
farm clients. Twice yearly, repre- 
sentatives of Ralston Purina sit in 
on a series of meetings at which 
each regional account executive 
discusses, in detail, the sales and 
advertising situation in his area. 

Suggestions are made for im- 
proving operations, and specific 
advertising recommendations are 
formulated for use during the fol- 
lowing six-month period. Also at 
the semi-annual conference, heads 
of Gardner departments discuss 


their services as they relate to) 


the farm group. New commercial 
techniques are shown, new re- 


search and copy ideas are sug- | Futura Inc., 


gested. 
Augmenting these semi-annual 


| 
| 


| 


cwrecrwremeoarRn newe 


Groon Pastures and PURINA 
arg aber eras 


Studios, Chicago. 

Keller-Crescent has appointed 
Gerald L. -Freeman, formerly an 
associate account executive with 
Bozell & Jacobs, senior copywriter. 


| Drive for Cherry Heering 
1! Schenley Import Co. launched 


a new campaign last week for 


- Cherry Heering, Danish liqueur. 
have 
been stepped up 30% as a result of, 


Advertising expenditures 
the current visit here of Peter F. 
Heering, president of the Copen- 
hagen company of that name, 
maker of the liqueur. Ads in daily 
newspapers covering the key li- 


: queur markets and eight national 


+)| magazines will be used. 


I'VE TRIED 1T—Purina’s farm paper 
advertising features case histories 
gathered on the farm by Gard- 
ner regional account executives. 
The above page ad appeared in 
Southern Planter last November. 
Each Gardner man visits nearly 
200 farms in one year. 


agency and the client make copy 
recommendations. Heavy emphasis 
is placed on localizing advertising 
to field problems and sales needs. 


= Purina and Gardner helped pio- 
neer the agricultural television 
field several years ago, and at 
present have tv schedules in near- 
ly a score of markets. The pro- 
grams, some of which are being 


tried on an experimental basis,| , 


range from five-minute weather or 
market shows to half-hour farm 
features and educational programs. 

Tests are being conducted with 
morning, noon and evening shows. 
Special survey methods have been 
developed to test each type, and 
indicate clearly the viewing pat- 
tern to be expected of each. 

Gardner Farm Account Group 
head, Jack Leach, puts it this way: 
“Our first job has been the build- 
ing of an account group which is 
second to none in service to farm 
clients. We believe we have done 
this. Our second job is to serve 
our present clients well, and here 
again, we feel that we have been 
successful. 


« “In the months ahead, we hope 
to be able to accept a few more 
selected farm accounts—but never 
more than we can serve with a 
maximum of efficiency and indi- 
vidual attention. Our goal will al- 
ways be: Skilled service and coun- 
sel to the farm advertiser and bet- 
ter farm selling through better 
understanding of the farm mar- 
ket.” 

In building the new farm group, 
Gardner executives drew heavily 
on the agency’s past experience. 
Elmer G. Marshutz, Gardner’s 
president, who began his agency 
career working on the Purina ac- 
count, says: “For some time, we 
have felt that farm advertisers in 
general have not received proper 
specialized services from _ their 
agencies. 

“Most agencies that handle farm 
accounts are capable of performing 
the necessary mechanical opera- 
tions,” he says, “but few under- 
stand the farmer himself. For this 
reason, we felt that a great oppor- 
tunity and challenge lay in the 
creation of a _highly-specialized 
farm advertising organization.” 


Keller-Crescent Co. 
Adds Seven Accounts 
Keller-Crescent Co., Evansville, 
Ind., has been appointed to handle 
advertising for seven new accounts. 
They are the new industrial sales 
division of Seeger Refrigerator 
Co., Standard Industrial Products, 
all of Evansville; 
Warsaw Furniture Co., Warsaw, 
‘Ky.; Hungerford Furniture Co., 


conferences, monthiy copy meet- Memphis; Jasper Wood Products 


ings are held, at which both the, Co., Jasper, 


Ind., and Stadler 


The magazine schedule includes 
Esquire, Gourmet, House & Gar- 
den, Newsweek, New York Times 
Magazine, The New Yorker, Town 
& Country, and Social Spectator. 


THE SURE- FIRE SALES STIMULATOR 


hat are you poms 

wre dairy P roducts, balata Whatever it te 

it’s a consumer item and children use it too, seit 

never believe the downright magnetic drawing power 

of a “‘Give-a-Pony’’ promotion, Free Ponies alw 

have, a always will, lead the sales promo 
parents, too! You'll see here the 

ultimate in’ store-traffic stimuation. 

A Pony is very inexpensive compared to the amount 

of interest you will create with any other prize. 


EVERYTHING COMPLETE 
YOU'RE READY TO GO 


3-etne 41 x 54 Posters .. . 2 color 14 x 28 streamers 
wire » Renews . newspaper 
toad bills « 


your cost of preps —~ & Ready for your own 
Emorint. This amic material really sells. 


Please state y of ‘pene or business you're plan- 
ning a promotion for . 


One or a thousand available immediately. 


GET THE FULL STORY TODAY .. . WRITE OR “PHONE 


Special promotion material, cre-| 


ated by Helge Refn, Danish stage 


designer, will support the ad pro- 
gram. Kleppner Co. is the agency. 


| 


FASHION CLUB SHETLAND PONY SALES CO. 
749 RUSH STREET © CHICAGO 11, ILL. © DEL. 7-7566 


_( Hardly a clothesline left in town | 


Hotpoint 


ELECTRIC 


CLOTHES DRYER 


Another HOTPOINT 24-Sheet Poster 


designed for 
HOTPOINT CO. 


by 
MAXON, INC. 


lithographed by 


CONTINENTAL 


One of the many powerful selling messages used by the 
HOTPOINT CO. on strategically located poster panels. 


Con 


a 


tinenta 


LITHOGRAPH CORPORATION 


CLEVELAND, OHIO 
Offices in: NEW YORK « CHICAGO * SEATTLE + PITTSBURGH + SAN FRANCISCO * LOS ANGELES 
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Motorola Inc., described his com- 
pany’s deal with B. F. Goodrich, 
which was aimed at building store 
traffic through offering a set of 
Pyrex coffee servers at 99¢. It was 
originally a conventional tie-up, 
with Motorola supplying the mer- 
chandising kit, and Goodrich plug- 
ging the offer in its monthly mer- 
chandising service, plus pushing 
sonite presentation which helped the sets on the Goodrich-sponsored 
to give the company nearly one-| Burns & Allen tv show. 

third of the luggage business in the| [It was now Motorola’s problem 
U. S.; David B. Doniger Co., to adapt this promotion for the 
which uses huge portfolios to sell| rest of its dealers. This was done 
McGregor sportswear, and which| by taking an eight-page section in 
merchandises its advertising ag- Coronet, laid out like a picture 
gressively in the process of build-| story, and showing a day with 
ing a $50,000,000 volume in the ap- George & Gracie in their home (a 


Merchandising 


Must Supplement 
Ads, ANA Is Told 


(Continued from Page 2) 


parel business; and Exquisite Form 
brassieres, which did an aggressive 
job of merchandising “Stop the 
Music” on tv for 90 to 120 days be- 
fore the show went on the air, and 
had as a result January business 
that was 30% higher than a year 
ago. 


® David H. Kutner, director of ad- 


| Sjauiemenr DEALER 


8,675 PER MONTH 


IN NEW ENGLAND &€ N. Y. 
Only Regional Trade Paper for: 
PLUMBING & HEATING-LP-GAS & APPLIANCES 


AIR CONDITIONING & REFRIGERATION 
141 Milk St., Boston 9, Mass. © Est. 1947 


home literally jammed with Mo- 
torola sets). Dealers bought close 
to a million reprints of the sec- 
tion—which ended with the coffee 
server. Then Motorola produced a 
newsprint flyer starting with the 
coffee server offer and ending with 
a spread for the whole tv line. 


® The company handled all im- 
printing, addressing and mailing 
(using the “patron” and “rural 
route” mailing) so that all the 
dealer had to do was to sign and 
order and give the company the 
routes he wanted covered. 
Results: In a two-month peri- 
od, just under 300,000 servers were 
ordered by Motorola and Goodrich 


Twice as Big 
4g Milwaukee 


Sell it at half the price! 


The 50 county WKOW COUNTRY market with Madison as 
its capitol city, has retail sales of $2.6 BILLION annually— 


62% of the state’s total, over 
You can sell it all at bargain 


Ui; 
Cif 


y 


yy YY 


eae 


twice as high as Milwaukee. 
rates on WKOW, Wisconsin’s 


most powerful radio station, at half the cost of Milwaukee. 


Ask your Headley-Reed Co. 
man for proof of performance 
and the wKOW COUNTRY 
Saturation Rate Plan. 


WKOW Sia. 


MADISON, WIS. 


vertising and sales promotion for/retailers, and none are now left; | 
Motorola had to stop taking orders | 


on the newsprint flyers after the 
3,000,000 mark, and 2,163 dealers 
ordered mats for tie-in ads. The 
cost to the company was largely 
confined to the Coronet section; 
dealers paid for the servers, the 
flyers and display material (and 
got a refund when the demand for 
the flyers lowered the original 
cost). 

In a recent survey, 86% of deal- 
ers felt the offer incresed store 
traffic, 74% thought it had boosted 
Motorola sales, and 80% wanted a 
chance to participate in a similar 
promotion the next time it was of- 
fered. 


® Philip J. Kelly, v.p. and man- 
aging director of Chivas Bros. Im- 
port Co., told the admen that “if 
you want to get your sales organ- 
ization and your dealer organiza- 
tion to properly apply your adver- 
tising, the first thing you’ve got to 
do is to take the mystery out of it. 
Make them part of the plot. Put 
your critics to work.” 

Mr. Kelly believes that adver- 
tising managers have a better op- 
portunity than before to merchan- 
dise their advertising because of 
new and faster methods of com- 
munication. He hooted at tv ad- 
vertisers who let their talent have 
a “no merchandising clause.” 

“Any advertising manager, 
agency or account executive who 
will stand for these restrictions is 
contributing to tv juvenile delin- 
quency,” he cracked. 


® He also noted sardonically that, 
although his company had asked 
publishers for merchandising help 
in getting Chivas advertising to 4,- 
000 distributor salesmen, in three 
years no publisher had come up 
with any “new, original or start- 
ling idea.” Mr. Kelly thinks you 
cannot rely on publishers to mer- 
chandise the advertising. 

He gave the admen some suc- 
cinct advice: (1) Plan merchan- 
dising well in advance; (2) don’t 
rely on media people to help you; 
(3) pay your agency for merchan- 
dising assistance and pay well; 
(4) do it yourself first, and prove 
that it’s right; (5) don’t be dull; 
(6) if you have two good ideas a 
year you’re a hero; (7) don’t ask 
anybody to do anything you can’t 
do yourself; (8) don’t be afraid to 
hire a sales promotion or direct 
mail consultant, and (9) be daring. 


= Mr. Kelly also suggested the 
following devices: 

1. Admit to the salesmen that 
the last campaign was no good, 
give them the reasons, and they’ll 


tomes 
iit 


OFF-STREET BENEFITS—The Agate Club, a Chicago organization of 
magazine representatives, presents a check for $750 to the Off-the- 
Street Club, Chicago juvenile welfare group which is actively sup- 
ported by the city’s advertising men. Here, Walter C. Kurz, man- 


ager, general advertising, Chicago Tribune, and president of the 

Off-the-Street Club, accepts the check from William A. Sittig. v.p., 

Crowell-Collier Publishing Co., representing the Agate Club. With 

them are John H. Platt, senior v.p., Kraft Foods and a director of the 

Off-the-Street Club, and Auguste Mathieu, exec. director of the 
Off-the-Street Club. 


appreciate your candor. 

2. Send a copy of TV Guide to 
all your retailers with a special in- 
vitation to see your show, which 
will sell goods for them if their 
displays are adequate, and follow by U. S. Rubber Co. 
it with a letter of thanks. (Continued from Page 2) 

3. Put up a newsstand at a sales | about one-third of the facing of 
convention, with all the scheduled the tire—to the edge of the tread, 
publications you’ll use on sale. | which has been retained in black 

4. Get distributors or retailers on | because of its wearing qualities. 
the Pacific Coast to write personal Production on the tires has been 
letters to the eastern outlets, and | started, and they will be available 
vice versa, praising the company’s to motorists some time next month. 
advertising and promotion. 

5. Try a contest setting teams of ™ “The advent of color will 
dealers against each other. probably bring about a change in 

6. Make your greatest critic tire buying habits,” said Howard 
write an ad just the way he wants N. Hawkes, v.p. and general man- 
it. ager of the company’s tire division. 

7. Try starting a sales meeting | “Men have traditionally bought 
with a quickie quiz on your adver- | tires for safety and performance. 
tising. |From now on, women will have a 

8. Build your merchandising and ‘much greater voice in tire pur- 
point of sale programs to get your | Chases, combining an interest in 
best distributors and retailers—not | Styling and color with mileage and 
the worst. safety features.” 

Much of the credit for the de- 
velopment of colored tires, com- 
S&W Names Brotherton A. M. | pany officials said, must go to Miss 

Joseph L. Brotherton has been) Maria Gottschall, believed to be 
appointed advertising and sales|the only woman tire development 
promotion manager of S&W Fine engineer in the country. With U. S. 
Foods Inc., San Francisco. Mr.| Rubber Co. for the past nine years, 
Brotherton, a former ad manager | Miss Gottschall helped select the 
of Pictsweet Foods Inc., has di- three initial colors after having 
rected his own public relations tested more than 30 different 
company in San Francisco for the| shades of brown, blue, green and 
past three years. yellow. 


Tinted Tires Will 
Get Magazine Push 


Puritan Names Publicity ‘Minot Names Donegan 

Puritan Beinecke Frosted Foods; Earl (Cy) Donegan Jr., former- 
Corp., New York, has named Pub- ly with Motion Pictures for Tele- 
licity Associates to handle its pub-| vision, has been appointed v.p. in 
licity and public relations. Marks charge of sales of Minot TV, New 
& Aiken is the agency. | York, tv film distributor. 


2 See at ee - SS : ee ie tt See 
oe : ‘ & eM ze ah oreo = 
Ae eA; aoe itis : é x" ey . pat aay 
ae ne a - = ‘ 


. 
ee Mas ed le gi 


TURAL PRESS IN THE WORLD — 
; a ee q 


eat, 


+ 


OTe ete 


ee 


_ 


‘ i ewe : : ; eS ese. i Sas Se ie Se pada og Matt kg) Be Rae ped cc ORM Js Stich h hs Oe Saket Teg ir pee oe GODS a,” Coe Rearaias ase memes OF) 8. IR Rae ens as” 28 bales? 
IR 5 OE money we BN Cal $2 foe ee a SS YY Ge Ge hha LSS (DP Mens ROR Sock Hel AP TOLL Res ATR aa ee aie ok SFY sa ag een Ir a pe NS RY AI et cy Ree ee sy Tin sant mee eet te 
Si Ser: Si ge Mages meng Re tee Sh LL Se SC RR SS Mee a eee Brae statis wets Reng epee te ne: Sas eee WEA She. Be et hy fe i : BR oe Sa ei, UCR Se La Re ul! Vay Ti gb Ve ee ap ast e tN 
neti Be a Sy ai pseu Oa Fe . aes a a ie oe ‘ mee vf ea: = cr A Oe ute Ry a = , ets ae aT Sie P haps Coe deh Banke Oo deeb art . SLM Rs Se ghiN TNR 
weet 4 eetoy. aN 6) i eI? ments Sod ie Mey 7 ‘>. i Rig eae f Crue we RO, J ; Sf a * <p 3 atid = fs os aes 7 
oe * ¥ wee i : ‘ . ac 2 ‘ ; 
eters.’ 
sc Soa 
ome 78 Advertising Age, March 21, 1955 | 
ey: A 
ee | ‘% | 
sti ss e he “ j : ss F 2 ‘" 
es Rca: @ , > AS 4 ‘ 
RZ “| 29 = 7 
eee = x : s ‘a : ai 3 wh 
Hes rt ee / a ei mh , 
; See Ee les Ee oe ing \ 
es ae! ll ll ee : Be 
; 2 eke gh ieee 7 ene eee ree . < 
; Ree Be Se eee | ia Habe if 
Mee dee - RST Ce fo eR og a eee, 3 i Ss 
ee | 
art } 
i { 
| 
} 
ee } 
ge J ihe 
suet | P 
cs 5 | } 
= | } 
Be se 
A | > 
= 
‘cone 
i | 
a: 
i — 
J Ss | | 
¥ EEE ———— ee * 
| } 
e" = | 
i rs. - | 
oe: ¢ 
: a: uy ce | 
eae 7 : f) Me J : ¢] ? J, 
ee ' Ls P. # - 
Wyte ¢ AP SE | 
fe site | 
3 aa \ | | 
tes ° ‘ 
oe: 8 . Aye : | 4 
a. a tel oe beep * | 
i: 
Bo | t 
ee : | 
Pad 
was i Z YA/ > 
s » \ Wg 0; | 
. CGH 
} WY), \ | 
Y UA ~ HEADLEY R | 
‘a Uy, Yf Ye 4 S 
. WZ ' ! 
Ea 
ete 
ie ) 
zi . $ . “ 
AS eon ee : eae Pet : 7 ER are lyin ps Carelae  aeree ea ees Pe ee pee ; Be # Bee oie ene ae ee : uae : 
; an bn 9 0 cag Dee a i eR ; sae Rr OR As ony es af is ond eso Ir ee oe ith | saree arias ht ite ee are Meta Sieh e eae . oes high es ss yader ha Bes ice 
ie ee f ‘ oe ee oe Sen Big a | dri Nee Sohne ago Ms la a, pore ra eats rs ‘ aS : at She ht ome A ‘ ‘ 
y 7 : : nee he : s ‘ s ; 5 
fas en ees < Be ae aye , 
ia : ; E x : : a a ‘ = ra : 7 . ee : ‘ dite : 
SA ar tn ney he oe j oe ate aaieh ‘ 
me ae Bares TS pees ¥ . 
eo Bp P ; E 5 — 
| ni ate: Seslida 
: f ‘| a lis a 3 - a: , “ if! 
at ones: “iy ae a ee fs bie a t ss elt 2 AS a Nie eer Pts ae ae a eS, # Sect tae Sea ‘ 
‘ . = > oy + 
ay cee er: ee aT Bet _ i ae Phe ogee Oe es ee i tL ‘2 es ue ee ; eh Sy 4 2 Wie Sea ae , ae Z 
ee : Te ee ere te te sek pe eqns & ae a pe NE, eee : * ; 
ail * fe 
; age ea :. : OA dep RA ete ae 4 ey eee Ake os Se iipae votes Poop act meee f ob: Wid ile oe atte oak oa, - BES ene eee | ae eek Sees ale gay aot Vad Ee ae eth hi Miedk ae SSE bs get esis: het eee 
Macs ee 2 Bae Sis ore Bay Peas Fie Ct aN Me 5 See AES UR 37 Bde ORT, oy a Ase hE gh Oe Fey pak ces, oN Acne AAD ate RA tala ad a daa it A Fk SO Sesleri NaCI SD RRB arate Se A “3 ; ey i 
x Peas ts fe ‘ ae ke une ii TE J . = = sf ia ap obcae sus rea + nar ae Abt, Md i eel nema = ~ eT wes ere — Rapes r we 7 % ; ; ui te ‘ . fi : i : f d “Rak vet ce 
“ eh ge J ‘ Le Fors, i 4 te Pees bie Sed ey * aes aT = . ee Sap By tees Spe, Pika oT oe eg ey Ew getjeae feck ¥ é pet =e mee oe z Haig ty, cow a Pg as Faas mci ain-J pind get ME temgitig meen gine gr eters hae Spar 8 Neg ot \ 4 ‘ 
ay bares Bie EE DARE hice ie te aN al Oe ot efi gst ee eee ee ails Fe ere ee teehee ee Fe Ry are Tees OE ari gs he a ARS BL 6 seg ee = FE eG rE ae abe Ge herr I tataighg neha, tate cits os CRT Fi Ra ie ee ate, OP ad tot Te ES oh aye ‘tone f OP Aus SEED 


Se 


Advertising Age, March 21, 1955 


‘Good Housekeeping’ 
Film Shows Sale 
of Its Seal Program 


(Continued from Page 3) 


In addition, there are shots of 
the sewing center and the baby 
center, where even the paint on 
toys is tested to see that it is harm- 
less if taken into an infant’s mouth. 

While professional actors play 
the roles of Mary Evans and her 
husband in “What Goes on at 


Good Housekeeping,’ most of the 
people shown in the film are edi- 
tors and laboratory workers in the | 
Good Housekeeping Institute. 


# G. H. Chamberlaine, v.p. and) 
advertising director of the maga-, 
zine, told ADVERTISING AGE that 
the film has been very well re- 
ceived not only by advertisers and 
agency executives, but also by 
consumer groups, and added: 

“The Good Housekeeping Seal 
and the guarantee which it repre- 
sents have been working ever 
since the magazine began nearly 
70 years ago. Women who see the 
picture and hear the story of the 
careful way in which p! oducts | 
are tested against advertising 
claims get a much better idea of 
the reliability of advertising than 
ever before, and for that reason we 
believe it will prove to be a defi- 
nite contribution to better under- 
standing of modern advertising on 
the part of the American public.” 


Rising Costs Make 
Motivation Research 


a ‘Must’: Peterson 


Cuicaco, March 16—The who, 
what, why, where, and how of 
motivational research was out- 
lined last night for the Women’s 
Advertising Club here. 

Peter G. Peterson, v.p. and di- 
rector of marketing services of 
the Chicago office of McCann- 
Erickson, explained that the 
mounting costs and competition of 
advertising have made it neces- 
sary to “be sure we are saying the 
right thing in the right way to 
reach the consumers we want to 
reach.” 

The typical woman whom ad- 
vertising wants to reach, he said, 
is grossly preoccupied with things 
having nothing to do with adver- 
tising, Motivational research, he 
continued, attempts to understand 
this typical woman and learn how 
to reach the “very small spot in 
her mind that is available to ad- 
vertising.” 


® In answer to the question: Why 
not ordinary market research? 
Mr. Peterson said that most con- 
sumers are either unwilling or 
unable to tell the real reasons they 
chose one brand over another. 

In order to get the real reasons, 
he said, motivation research uses 
“the snake technique,” which is, 
in essence, tossing a 30 ft. cobra at 
a football player in order to find 
out whether he’s really afraid of 
snakes. 

No respectable football player, 
Mr. Peterson said, could admit, 
even to himself, that he is afraid 
of snakes. 

Analogously, if you toss a stim- 
ulus at a consumer, he explained, 
which is intended to elicit the 
true answer to your question, you 
will get an answer you can’t get 
by asking a direct question. 

Mr. Peterson gave several ex- 
amples from research carried out 
by McCann-Erickson to illustrate 
how motivation research works 
and what results can be achieved. 


= One example he used involved 
research for Milnot. It was as- 
sumed in the agency, he said, that 
the problem was to increase the 


number of users. After market re- | 


search it was found that three out 


of four consumers interviewed had 
tried the product and two out of 
three had it on their shelves, 

The problem, it was discovered, 
was to increase the uses, not the 
users. The advertising strategy 
was changed and, in 1955, the en- 
tire campaign will promote the 
variety of uses for Milnot. 

While the original campaign slo- 
gan was, “Milnot whips without 
chilling,” the 1955 slogan will in- 
clude “Let’s have cherry pie with 
Milnot,” and other use-slogans. 


pointed 


Dudensing to ‘Business Week’ | 

Patrick Dudensing has been ap- 
research manager of 
Business Week, New York. He| 
formerly was with Wark Adver- 
tising Associates, White River 
Junction, Vt. 


Curtis 1000 Boosts Donaldson 
Curtis 1000 Inc., West Hartford, 
Conn., envelope manufacturer, has 
promoted Edward B. Donaldson 
from assistant ad manager to ad- 
vertising manager. 


' INCORPORATED 
BOX 2017 TULSA, OKLAHOMA 


43 Knockouts! 


PROOF BY PUSS .35 


Pulse, Inc., recently completed a survey of the 
Nashville market. 


Results proved that of the three television 
stations in this market, WSM has the largest 


share of — 


the weekday morning, afternoon, and evening 
audiences, the Saturday morning, afternoon, 
and evening audiences; and the Sunday morn- 
ing, afternoon, and evening audiences. 


In other words, across the board, WSM domi- 


nates. 


The survey proved one especially remarkable 
fact for users of daytime TV — the unpre- 
cedented power of WSM-TV’s DAYTIME pro- 


gramming: 


There are 44 quarter-hour program 
segments between 7 a.m. and 6 p.m. 
(Monday through Friday). Pulse 
proved that WSM has the largest 
share of the audience during 43 of 
the 44 quarter hours (and lagged in 
the 44th by less than 1 percentage 
point). Pulse proved further that in 
32 of the 44 segments, WSM has a 
larger share of the audience than the 


other two stations combined. 

Pulse went on to prove that: 
@ Of the top 25 shows in this 

market, 24 are on WSM-TV. 


@ Of the top 69 shows in this 
market, 60 are on WSM-TV. 


@ Of the top 15 once-a-week shows 


in this market, 15 are on 
WSM.-TV. 


Which is why time - buyers 
agree that 


WSM-TV 


Channel 4 i; 


Clearly Nashville's No. 1 
TV Station! 
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When even your rain is mechanized... 


that’s better farming! 


A modern irrigation system means much more to 
the farmer than just drought insurance. It is a 
better farming tool that makes possible spectacu- 
lar gains in production. 


It pays off even in humid areas with ‘‘enough”’ 
annual rainfall. “‘Mechanized rain” gives plants 
the right amount of water at the right time, to get the 
most out of today’s high-capacity seeds and im- 
proved fertilizers. 


Better Farming for March shows how new irri- 
gation methods and equipment are now bringing 
farmers super yields: four times more wheat and 


Now Country Gentleman’s name and aim are the same... 


cotton per acre, 214 times more corn, triple the 
milk on irrigated pastures. 

This is how Better Farming—every month, on 
every aspect of agriculture—is keeping top farmers 
abreast of the best, inspiring average farmers to 
reach for realistic goals that mean vastly greater 
production and profit. 

And it is why advertisers—who offer the means 
to better farming and better farm living—are talk- 
ing to a market primed for their products when 
they talk through the magazine that is leading a 
new, more prosperous era— Better Farming! 


A Curtis publication 


COUNTRY GENTLEMAN -THE MAGAZINE FOR 


Better Farming 
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On the Merchandising Front... 


dvertising A 


A Plea for the Deviate 


By E. B. Weiss 
Merchandising Consultant 

If ever I wrote a column in self-de- 
fense—and, since all writing is to some 
extent autobiographical, I’m sure some of 
my writings have been sops to my ego— 
then this most definitely is written in 
self-defense. 

You see, I propose entering a plea for 
the nonconformist, even the deviate, in 
business in general, and in advertising in 
particular. I need hardly remark that even 
my best friends would hardly label me a 
conformist; as for others not quite so 
friendly, deviate would probably be too 
mild a description. So if my self-defense 
mechanism is showing, excuse it please. 

In any event, the plea I am entering 
is not really for myself; the years are too 
far gone. My plea is for younger people— 
youngsters like those who have sat in 
front of me at my occasional lectures at 
evening college courses. Fine, intelligent, 
idea-laden youngsters who—as a result of 
unfortunate conditioning by business (not 
by the home environment)—had to be 
coaxed to say what was on their minds 
rather than that which presumably would 
make them socially acceptable. 


= There is a vast movement throughout 
business—and the larger the business the 
more it is in evidence—to achieve a “har- 
monious” organization. In its simplest 
terms, only those are wanted who “can get 
along” with their fellow workers. In its 
more complex application, continuing rat- 
ings are made to determine each indi- 
vidual’s get-along-ability. 

As a matter of fact, I know of at least 
one organization in the advertising field 
which expects from its department heads 
not only a report on concrete achievement 
by those employed in each department, 
but also a very specific report by the de- 
partment head on each individual’s social 
charm; a “get-along” rating, in other 
words. This same company goes so far as 
to expect from each rank-and-file worker 
a “get-along” rating on his department 
head. I’ve never been quite able to under- 
stand how it is that several of these de- 
partment heads, who are pretty well 
known to me, always get top charm rat- 
ings from their assistants! But that may be 
beside the point. 

Now I seem to recall that this business 
of advertising—including its multiplying 
component parts such as merchandising, 
promotion, research, etc.—involves essen- 
tially a creative function. And I seem also 
to recall that throughout recorded history 
the creative function has seldom been 
highly developed in individuals who con- 
form naturally, or who are easily per- 
suaded to conform. I rather doubt that a 
mutation has suddenly developed provid- 
ing us with a new-type individual who 
is both highly creative and a perfect con- 
formist. That may come in time, if in- 
dustry continues to insist on conformance; 
but that mutation hasn’t occurred as yet. 


= It has seldom been my experience that 
a “harmonious” organization is also a 
“brilliant” organization. I think that is 
true in manufacturing; I’m pretty posi- 


tive that it is true in advertising. (Of 
course I am talking now about the clashes 
that come from the travail of original 
thinking; not the lack of harmony that 
comes from inadequate compensation, 
etc.) 

While harmony is usually only skin 
deep, it nevertheless calls for so much 
concentration on being socially acceptable 
that its practitioners have too little time 
to concentrate on original thinking. And, 
as is true of most of our functions, the 
less the creative endowment is exercised, 
the more surely it withers away. 

Moreover, harmony in an organization 
really puts a premium on political ability, 
rather than on creative ability. I have yet 
to see brilliant advertising, brilliant mer- 
chandising, or brilliant research or pro- 
motion emerge from a group of politi- 
cians or diplomats. 


= It is equally true—in my opinion, of 
course—that once conformance is 
achieved, it can’t be turned off and on 
like a spigot. When you’ve finally molded 
a conformist, he becomes a conformist in 
all things. Maybe that’s one reason we see 
so little truly creative thinking in adver- 
tising—too many conformists; too few de- 
viates. 

Harmony forces an organization down 
to a low average level of mediocrity. 
That’s inevitable, because the truly self- 
reliant, the truly courageous, the truly 
daring and adventurous—those with dy- 
namic energy and high voltage current of 
electricity in their brain—can no more 
work in gentle harmony with their fellows 
than they could compel themselves to 
walk, talk, or think slowly when that is 
not their inherited habit. Those who fall 
in easily with the requirement for har- 
monious relations are those (with, of 
course, the inevitable exceptions) who 
simply have not been endowed by in- 
heritance with that abundance of the cre- 
ative faculties which of themselves are 
the antithesis of what is sought when the 
aim is harmony. 


= Ata recent meeting in New York of the 
American Group Psychotherapy Assn., a 
well-known psychiatrist, reporting on cer- 
tain studies of workers in industry, felt 
compelled to inquire: “Is it becoming 
harder for a person who tends to be self- 
reliant, nonconformist, even deviate per- 
haps, to find a place for himself in our 
economic system?” Clearly, that scientific 
inquirer felt that the answer to that ques- 
tion was, unfortunately, “Yes.” 

I am reminded of the quotation of Dor- 
othy Shaver, president of Lord & Taylor, 
used by Sid Bernstein in his ANA speech 
(AA, Feb. 7). It was this: “Industrial ex- 
ecutives and staff show a growing unwill- 
ingness to exercise independent judg- 
ment and question ‘company dogma’ be- 
cause of the fear of nonconformity. Few- 
er people are now willing to voice original 
ideas that contradict accepted policy, and 
fewer people will risk their judgment in 
support of what they believe.” 

And so it is. The larger the business, 
the less room there is for the bold think- 
ers. And this business of advertising finds 


more and more large organizations at the 
top. 

I will admit that I have run across a 
sort of grudging admission that the non- 
conformist has a “certain function” even 
in the most harmonious of organizations. 
But I need hardly add that this is per- 
mitted to be only a thoroughly limited 
function with all of the rules deliberately 
designed to keep the deviate pretty well 
hobbled. 

Of course I will be charged with en- 
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tering a plea for “queers”; for psycho- 
paths; for psychotics. And I won’t flee 
from the charge, either. I have a notion 
that few, if any, truly great men would 
ever have received a “clean report card” 
from our modern students of psychology. 

But be that as it may. My plea, as I 
remarked earlier, is for our talented 
younger people in advertising, and those 
who may be more than merely talented. 
Let’s not “harmonize” their gifts into a 
state of rigor mortis. 


Looking at Radio and Television... 


Magazine Concept Takes Strong Sell 
in Commercials; Here Are Angles 


By The Eye and Ear Man 


The heat is on. Steamy-tempered ty- 
coons are suddenly looking at television 
and roaring with indignation when they 
see their commercials. As the out-of- 
pocket costs mount and the percentages 
of total advertising in television rise, this 
controversial medium causes diametrical- 
ly opposed opinions—especially when the 
sell comes on. Program circulation can be 
reliably measured, and if the tycoon 
doesn’t like the show, he still must like 
the circulation. But who has yet devised 
a scientific measurement for the sales ef- 
fectiveness of commercials? 

The advertising agency, increasingly 
aware that the magazine concept is 
sweeping into television, must now direct 
all of its top brains and energies toward 
the production of strong selling commer- 
cials. There are several angles from 
which to aim at this goal: 

1. Organization of a consolidated crea- 
tive writing and production department. 
This technique tends to concentrate re- 
sponsibility on a single source, but com- 
bines some uneven skills. 

2. Television writers reporting to the 
television department. This form recog- 
nizes the composite nature of program 
and sell and the showmanship of the line 
tv producers. 

3. Tv writers reporting to the creative 
head of the agency and passing their 
material to the tv department to be pro- 
duced. This is probably the most common 
form of agency organization and the most 
controversial, since responsibilty is even- 
ly divided. 


® Within these structures are live and 
film departments, executive personnel, 
client representatives, and others who, 
from time to time, bear the responsibility 
for the final result. In every case an 
organization chart is nothing but ink on 
paper. Organization is always deter- 
mined by a single man’s power and 
ability. Some of the essential skills are 
vital: 

1. A basic selling idea. This idea in 
general is group effort concentrated on 
the advantages of a product over its com- 
petitors and is applicable to all media 
with slight modifications. 


2. A salesman. Here a great skill is 
required in selecting actors, announcers, 
personalities, or real honest-to-God sales- 
men, to represent the client. In this field 
research can help, but the years of train- 
ing of a good director, who recognizes in 
an audition the basic talent of a per- 
former, supersedes all else in the average 
case. 

3. A live commercial director. While 
increasing emphasis is being placed on 
film commercials, there are many shows 
which still require an agency director in 
the studio. This man is usually a fellow 
who didn’t make the grade as a dramatic 
director and needs a job. It is virtually 
unheard of to find a director who set out 
as a youngster to make directing com- 
mercials his lifetime work; therefore, 
missionary training must be applied to a 
talented man to make him understand the 
importance of his work. Another con- 
vincing argument is money. Good direc- 
tors, imaginative and conscientious, 
should be paid well. In these days, it is 
a good investment. 


= 4. A film commercial producer. Since 
the highest percentage of commercials 
are on film, this man is the most impor- 
tant factor in translating the idea. The 
shots of the product must be imaginative 
and dramatic as well as realistic. The 
superimpositions and the process shots 
and the development of the print and all 
the things that make for quality are his 
responsibility and they are highly tech- 
nical. The men who do this work are, for 
the most part, undertrained and under- 
paid. They are asked to do the skilful 
job of the master Hollywood technicians, 
yet their training is more in the Brownie 
stage or, at the best, the industrial film 
centers of the East. 

What, then, is the future? Organization 
is obviously secondary to team work and 
individual skills. The job is to get each 
part of the whole as close to perfection as 
possible and the way becomes clearer as 
the years go by. 

One method is transference of highly- 
proved skills from agency writing, art, 
and print production people into televi- 
sion as the percentage of activity moves 
in that direction. Another is to spend 
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more money to buy skills from other 
fields, and the last is to train young 
people and experiment with techniques at 
agency expense. 


® The billing that an agency gets from 
television is increasing and the amount of 
money required to service shows is 
diminishing as the package buys become 
commonplace. It therefore behooves 
agency management to begin reinvesting 
income against maximum development 
of skills to produce selling commercials. 
Color will soon compound this problem. 

The visual writers, who have created 
the greatest selling ads in print, certainly 
can conceive selling ideas for a medium 
that lets them move and talk. Then the 
producer to execute those ideas must be 
tops. It is likely that it will be Sam Gold- 
wyn, Billy Wilder, or some other highly 
knowledgeable fellow somewhat down on 
his luck due to slow Hollywood produc- 


Employe Communications... 


tion or getting a fat fee for a short term 
of work. Disney, for example, has turned 
out some fine animated commercials to 
appear on his show. This portends a trend 
to the development of like examples in 
the realistic vein out of major studios. If 
M-G-M were to keep its vast stages ac- 
tive by opening them and their top tech- 
nicians to commercials, it is highly like- 
ly that tv sell would be coming of age. 

On the whole, television commercials 
are less than mediocre. Since sharing of 
shows with multiple products is the cur- 
rent trend, the advertiser must rely on 
a precious minute to sell with a multitude 
of distractions plaguing the viewer. In 
order for television to continue strong, 
that minute must pay off. The commer- 
cials must be as memorable and punchy 
as the ads that stop the flipping through 
the magazine. If they aren’t, there will be 
a lot of accounts changing hands before 
the medium settles down. 


Annual Report to the Community 


By Robert Newcomb and Marg Sammons 
(Mr. and Mrs. Newcomb operate 
their own organization in employe 
relations.) 

In many instances, some more painful 
than others, “the company” in a small 
town is that place by the river with the 
high fence around it. Because the com- 
pany over the years has appeared indif- 
ferent toward the community, the com- 
munity acquires a _ chilled, detached 
attitude toward the company. There is no 
open war, but neither is there any peace. 

In recent years some of the more pro- 
gressive companies have weighed the po- 
tentials of an old but unused device of 
local communication—the local newspa- 
per. Maybe it’s a fat daily, in which case 
the advertising expenditure may be con- 
fined to a greeting at Christmas. Maybe 
it’s a small-town newspaper, like the 
Daily News, Sidney, O. If it’s small, the 
formula of Monarch Machine Tool Co. 
seems to fit particularly well. During its 
residence in Sidney, the company has 
been attentive to its neighbors and a par- 
ticipant in community affairs, so a frank 
report in the News didn’t stun its readers. 
Readers, as a matter of fact, relished a 
look behind the scenes, which is precisely 
what Monarch gave them. 


® The latest advertisement was an annual 
report to the community, published as a 
matter of community information. Mon- 
arch management decided that, since a 
number of its fellow-citizens looked to 
Monarch for a livelihood—either directly 
or indirectly—nothing could be fairer than 
to tell the story for the year. 

The ad was divided into reports to four 
different groups: to Monarch customers, 


G. D. Crain Jr. Says... 


to shareholders, employes and to the com- 
munity. To its customers Monarch re- 
ported that more than 50,000 lathes had 
been shipped from Sidney during the year; 
that quality and good craftsmanship had 
been uppermost in the minds of Monarch 
people during that time. To shareholders 
the company reported that its stock had 
been listed on the New York Stock Ex- 
change for 25 years, that the concern’s 2,- 
800 stockholders had found Monarch a 
consistently profitable investment, with 
total dividends of $1.50 per share—a re- 
turn of about 6%%. Monarch noted that 
about 25% of the shares are held by peo- 
ple living within 20 miles of the plant. 
Annual dividends were charted per share 
from 1943 on. 

To employes Monarch cited job safety 
and other proper working conditions, and 
in an accompanying chart showed wage 
increases, far in excess of cost-of-living 
increases. 

To the community the concern reported 
more jobs and more purchasing power for 
more people; greater business opportuni- 
ties for local merchants and industry. 
(Monarch’s local purchases, it was pointed 
out, have amounted to more than $4,- 
500,000 over the past ten years.) The com- 
pany pointed to increased tax revenue for 
local government and, as a result, a bigger 
and better community. 

There was no pounding of the chest in 
print, no proclaiming from the steps of 
the town hall that the outfit was the 
patron saint of the community. The 
thoughtful Sidneyite, scanning his news- 
paper, could only conclude that Monarch 
is a good neighbor, tries hard to do the 
right thing and, by its presence in the 
community, contributes to the good of all. 


Rotary Has a Word for It 


The head of a successful electronics 
company started a recent talk at a man- 
agement conference with the statement, 
“Business is a device for making money.” 

A definition of this kind belongs in the 
horse-and-buggy era of business, since it 
represents such a limited concept that it 
would be rejected promptly by most 
modern business leaders. 

Of course business must make money 
in order to survive; to pay reasonable re- 
turns to its stockholders; to improve and 
develop its plant and its products in order 


to create more and better jobs; to make 
proper contributions to the community, 
and to pay its share of the cost of govern- 
ment through income as well as property 
taxes. 

So it may be academic to quarrel with 
a definition of business which makes 
profits the sole criterion of management. 
But many companies in earlier genera- 
tions, which were dominated by profit- 
minded management to the exclusion of 
all other considerations, have failed to 
stay alive, so that actually preoccupation 
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Strong Statement 


The car all America 
has been waiting for 


THE NEW 


. with exelusive Torsion-Level Ride 
and the Werld’s most powerful engine! 
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Even the license of wild enthusiasm, we feel, does not begin to justify the 
statement in this advertisement that the new Packard is “the car all America 


We are part of conglomerate America, and we—for one—have not even been 
waiting for the new Cadillac. There are, to judge from the sales figures, not 
only thousands, not only tens of thousands, but hundreds of thousands of 
Americans, just like us, who have definitely not been waiting for the arrival 
of the new Packard. And obviously, just like us, these hundreds of thousands 
are going to recognize the completely false boast represented by this state- 
ment. If anything, itis going to emphasize to us the woeful state to which 
Packard has fallen over the years. For we remember when Packard was 
right up at the top—above Cadillac, above Winton, above Locomobile. 

We do not wish to be cruel. We wish to be realistic—and helpful. Packard 
has two outstanding distinctions over other cars in its class—its horsepower 
and its torsion-level ride. These, let us admit, are made the subject of the 
subhead. It is our contention, however, that they could have been made much 
more important—-with much more telling effect. Naturally, this is one man’s 
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It is also our opinion that torsion-level ride, as a term, needs a little pic- 
torial explanation—and that the horsepower needs a little comparing with 
cars A, B, C, and so on. And both need relating to the distinctiveness, the 
feeling of superiority one can feel with these at his command. 

We feel, too, that a car of Packard’s price could stand a little better taste in 
its layout and typographic treatment. Packard and Packard’s agency will un- 
doubtedly disagree with us—violently. This is our opinion, nevertheless, and 
it’s offered in a spirit of helpful criticism. 


] 
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with making money, without some other 
guide to future objectives, may turn out 
to be stultifying. 


® Today’s business is said to be conscious 
of its social responsibilities, and this im- 
plies a realization of the need for good 
industrial, community and public rela- 
tions. But these good relationships have 
to be based on sound management pol- 
icies, as well as the desire to be well 
thought of all by all segments of the pub- 
lic. 

One definition of business, which ap- 
plies to operations in any kind of eco- 
nomic atmosphere, is simply “supplying 
the needs of the people.” Business exists 
primarily to serve the public, and to pro- 
vide the goods and services which the 
population requires. In an economy of 
private competitive enterprise, the public 


has a choice; and hence the business 
which hopes to succeed (in the money- 
making sense) must be able to offer 
goods and services attractive in quality 
and price, and capable of meeting the of- 
ferings of competitors. 

Therefore the slogan of the Rotary 
clubs, “He profits most who serves best,” 
is literally true; and all of the efforts of 
designers, producers and marketers are 
directed toward serving the consumer in 
the best possible way. When that is suc- 
cessfully accomplished, business attracts 
the volume necessary to support its oper- 
ations and toe show a profit. 


= The electronics manufacturer who was 
quoted at the beginning of this article 
might say that competition forces every 
company to do its best in serving its par- 
ticular public, and hence there is no dif- 
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) The Bulletin is Philadelphia’s favorite newspaper. To all the con- 
3 tents of a great metropolitan newspaper, The Evening and Sunday 


‘ Bulletin adds its distinctive and characteristic reporting of local news. 


y 
’ 
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| This is one of the many reasons why, in Greater Philadelphia*, The 
Bulletin delivers more copies to more people every seven days than 


any other newspaper. 


*14-County A. B.C. City and Retail Trading Zone 


than any other newspaper 


In Philadelphia nearly everybody 
reads The Bulletin 


Advertising Offices: Philadelphia, Filbert and Juniper Streets 
New York, 285 Madison Ave. * Chicago, 520 N. Michigan Ave. 


Representatives: Sawyer Ferguson Walker Company in Detroit 
Atlanta * Los Angeles * San Francisco 
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ference between the enterprise which 
says it is in business simply to make 
money, and that which makes money as 
a result of rendering the best possible 
service. 

This may be true, with the qualifica- 
tion that company objectives influence 
the thinking of people at all levels of 
management and operation. If the em- 
ployes of a company believe that profit 
is the only measure of capability, then it 
may often happen that immediate money 
considerations will take the place of the 
long-range policy of rendering service to 
the public. 

The great Marshall Field not only 
planned to make money, but actually did 


Salesense in Advertising... 


so very successfully. However, if he had 
believed that making money is the only 
objective of business, he probably would 
never have said, “The customer is always 
right,” and the attitude of the members 
of his organization toward those it served 
might not have attracted the kind of 
clientele which has been the hallmark 
of this great merchandising institution 
for over a century. 

Making money is a necessary business 
function; but it is notable that those who 
get the greatest satisfaction out of busi- 
ness success have a sense of achievement 
which is not related merely to showing 
the largest earnings on the operating 
statement. 


Advertising Agencies Pick Their Best of 1954 


By James D. Woolf 
(Mr. Woolf is an advertising con- 
sultant who spent many years as 

v.p. in charge of creative activities 

of the western offices of J. Walter 

Thompson Co.) 

One of the great problems every ad- 
vertiser copes with is that of enlisting 
active dealer support. Reported below are 
two campaigns that achieved this envi- 
able objective. 


Fulton, Morrissey Co. 

Writes Jan Tangdelius, executive v.p. 
of the Chicago agency: 

“We like this ad from our 1954 cam- 
paign for the Allen B. Wrisley Co., par- 
ticularly because it embodies an entirely 
new selling concept for bath products, or- 
iginated by our agency. 

“Until the introduction of this cam- 
paign, items like bath crystals, bubble 
bath and bath oil were merchandised as 
bath essentials or bath requisites—never 
before as bath cosmetics. Yet they are, 
and always have been, as rich in beauty 
benefits as other preparations that are 
generally recognized as ‘cosmetics’ (as 
Webster defines the word). 

“But calling them cosmetics isn’t 


There’s no stopping you 


enough. We have set out to establish 
them in the minds of women as the pro- 
per ingredients for the initial step in 
their daily beauty ritual—the beauty 
bath. Our copy theme lends itself to an 
attractive graphic treatment, a sustained 
campaign effort, and a compelling tie-in 
merchandising program. It sells Wrisley 
bath cosmetics as a means of enhancing 
and lifting natural beauty of body and 
spirit by cleansing, smoothing and per- 
fuming the skin, quieting nerves, easing 
tensions, and giving the gals a general 
feeling of well being. 

“Retailers have responded to the idea 
enthusiastically, because of course it es- 
tablishes bath products as everyday cos- 
metics like lipstick or face cream—not as 
items that are purchased occasionally as 
luxuries or gifts.” 


Hoeffer, Dietrich & Brown 

This San Francisco agency’s v.p. faced 
an unusual marketing problem for a 
dairy that sold only through retail stores. 
Writes John H. Hoefer: 

“Because of your interest in advertis- 
ing that endeavors to solve unusual 
marketing problems, I am enclosing a 
reprint of an advertisement we prepared 
for our client, Marin-Dell Milk Co. 


when you start with.. BO a 


bath cosmetics 


‘BATH COSMETICS’'—The cosmetics concept for bath products is the idea behind this mag- 
azine ad for Allen B. Wrisley Co. According to the agency, retailers have been enthu- 
siastic. 


Advertising Age, March 21, 1955 


Looking at the Retail Ads 


By Clyde Bedell 


(Mr. Bedell is a 


consultant in cre- 


ative advertising and advertising 


training.) 


Here is an ad for a Cariboo room. The 
copy says, “Visitors to the new Cariboo 
Room at the Hotel Devonshire will en- 
joy something entirely new in a dis- 
tinctly British Columbia style of decor.” 
(You know what that means...or do 
you?) “The tones and shades have been 
chosen from the colors of the fabulous 
Cariboo Country...” and so on. 

It talks about mirrored ceiling and 
walls in yellow cedar. It says, “Genuine 
muskets and covered wagons remind us 
of pioneer days...a planting area is 
enclosed in masonry”...and so on. 
“Muskets” and “planting’—you don’t 
suppose they mean... 

The concluding paragraph reads: “Yes 
... both visitors and our own citizens, 
after a leisurely rest in the Cariboo 
Room will feel a quickened interest in 
paying a visit to British Columbia’s own 
wonderland ... The Famous Cariboo!” 

Dandy ad, nice looking, yes? But I 
wish I knew what it was for. To sell 
travel maybe? Or what do they do in 
that room anyway? Shoot? Boo? Eat? 
Dance? Drink? I can’t guess! The copy 
only suggests that you rest there. It 
must be a pretty swell rest room, what 
with covered wagons and all that. 


Visrrons to the new Corftes asm at 
the Hote! Devonshire will enjoy something 
entirely mew in a distinc tly British Cotumbie 
style of decor. The tones and shades have 
been chosen from the colors of the fabulous 
Cariboo country . .. The mirrored ceiling 
catches the rippled surface of our placid 
interior takes . . . The walls are penciled 
tn yellow cedar Genuine muskets and 
covered wagons remind us of pioneer days 
the epirit of the great cattle renches. 
A planting aren is enclosed im mesonry 
fashioned from actual ore samples trom 
our great mines. 


Ves... both visitors and our own citizens, 
efter s leisurely rest in the Cariboo Room 
wil feel a quickened interest in paying 
© visit to British Cotumbis's own wonder - 
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Always a “boost” for “your friendly grocer” on the 


MARIN-DELL AMATEUR SHOW 
This great Show of Opportunity for the Stars of Tomorrow is 
presented by the Morin-Dell Milk Co. and YOU 
on both radie and TV . . . Saturday evenings at 
8:00 over KGO-TV and KGO-RADIO 


MARKETING PROBLEM—Marin-Dell Milk Co., San Francisco, sells only through retail 
stores, in competition with dairies which supply both homes and retailers. Trade ad- 
vertising such as this repeats the consumer message for dealers’ benefit. 


“In the way of background, Marin-Dell 
is San Francisco’s largest dairy doing 
business only through retail stores. 
Marin-Dell is in competition with larger 
dairies (national in scope) which supply 
both stores and homes. In a word, the 
market is an extremely competitive one. 

“It is, of course, obvious that Marin- 
Dell must have the support of the gro- 
cers. The grocers, in turn, realize they 
lose a very substantial amount of busi- 
ness to dairies which supply homes via 
route deliveries. By emphasizing the 
theme ‘Your Grocer Is Your Best Milk- 


man’ and backing it up with the factual 
benefits of greater freshness and econo- 
my (li¢ less per quart to homes and 
everyday delivery instead of every other 
day), we believe we are reaching the 
consumer effectively. 


= “By repeating this message to the deal- 
er in trade advertisements to let him 
know we are using it in consumer adver- 
tising, we feel we are making him more 
friendly toward Marin-Dell than to other 
dairies which solicit both types of busi- 
ness—home and store.” 
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The Watchmakers of Switzerland, 
who advertise through Foote, Cone & Belding, 


make the fine jeweled-lever watches 


that lead all the world in preference and sales 


FOOTE, CONE & BELDING, ADVERTISING: NEW YORK, CHICAGO, HOUSTON, LOS ANGELES, SAN FRANCISCO, 
HOLLYWOOD; LONDON, ENGLAND; MEXICO CITY, MEXICO; MONTREAL, CANADA; BIENNE, SWITZERLAND 
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Thinks ‘As Others See Us’ 
Ad Will Prove Effective 


To the Editor: Your Creative 
Man’s comments on the ad for “As 
Others See Us” in ADVERTISING 
Ace for Feb. 14 find me in com- 
plete agreement with all, with the 
exception of the underlying prem- 
ise that the insertion will meet 
with little response. 

I think you will find this a 
powerfully effective ad. Consider 
the copy line; it hits squarely in 
the middle of snob appeal and be- 
low the customary self-improve- 
ment market. The copy not only 
carries high news value but is 
100% “you” appeal. 

The comment about concern 
about what others think of us 
reflects one of the ideas learned 
from my father which I have 
found most valuable in daily 
living (very effective in getting 
along with the Joneses rather than 
keeping up with them). That is 
the maxim, “Never concern your- 


SimpsON-REILLY, 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


self with what others think about 
you...you can never be sure of 
what it is, anyway.” 

You can see how this ad offers 
a direct denial of this maxim. I 
agree with The Creative Man’s 
belief, as I do with my father’s. 
But I, for one, am going to send 
for details from “As Others See 
Us,” and not just from curiosity 
over their research method. De- 
spite a personal inclination to the 
strong, lone man approach to liv- 
ing, I find enough concern over 
my appearance to others to do so. 
The day seems to demand of the 
most self-reliant a respect for the 
opinion of others on whom he 
must rely for commercial or social] 
acceptance, or technological assist- 
ance. Regrettable as this may be to 
the followers of “responsible in- 
dividualism,” that’s the way it 
seems to be. 

I enjoy the column, as I do most 
AA features. 

EUGENE P. CORRIGAN JR., 
Charleston, S. C. 


Give the Girls a Chance; 
Abilities Are Limitless 

To the Editor: Of all the dis- 
gusting articles I have ever read! 
[“Women in Television,” by the 
Eye & Ear Man, Feb. 28]. You 
want to hold down the women in 
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DID YOU KNOW? 


With its population of 611,600, Lovisville is larger than a full dozen 
of This Week markets, and larger than all but eight of 46 Parade 


markets. 


The Lovisville Courier-Journal Sunday Magazine has a 


greater circulation (306,673) than half of the 28 American Weekly 
newspapers, and ranks above all but four of the 46 Parade news- 
papers. Readership figures are even above the high level of reader 


interest for all the supplements. 


Send for your free copy of a new factual study of newspaper 
supplements. Write to: Promotion Department, The Courier- 


Sournal, Louisville 2, Kentucky. 


THE LOUISVILLE © 


— Gonrier-Zourwal ” 


Sunday Courier-Journal Circulation 306,673 « Member of The Locally Edited Group 
Represented Nationally by The Branham Compony 


ion’t you know 
that any field of endeavor that is 
new is never sm oth or perfect? 

Women are j st beginning to 
come into their vn as tv hucks- 
ters and you wou ij limit them and 
tend to squelch, ather than con- 
structively critic .e, them. Here’s 
the reason so n any women are 
repulsive as adve -isers or announ- 
cers on the tv scr: en. A woman has 
a sort of natural nstinct to try to 
be coy. She is s »wly outgrowing 
this as men and the general pub- 
lic accept her as »cing equal men- 
tally. She will |egin to feel na- 
turally that she is accepted for her 
experience and easoning. 

If a good tv director would work 
with her and get her to talk na- 
turally and “not roll her eyes” so 
much and things like that, she 
could be a very effective speaker 
for merchandise. THE WHOLE 
TROUBLE Is SHE OvER-EMOTES. 

Your reasons for limiting women 
sound very narrow-minded and 
Victorian. “Be sure to give her 
things to say that people will ac- 
cept from a woman.” If women ac- 
cept babies’ formulas from men 
doctors (who don’t have any 
mother instinct), why shouldn’t 
men accept statements from wo- 
men about horsepower of a motor 
or statements about their shaving 
lotion? 

Right now there are men on tv 
who are advocating lipstick, soup 
mix, cake flour, etc. The reason 
men are easier to listen to is be- 
cause they talk unexcitedly and 
casually, not detracting from their 
product the way the flirty type of 
glamor girl does. Why not have a 
reasonably good-looking woman 
dressed in an apron talk about 
Lipton’s soup instead of Arthur 
Godfrey? BUT get that woman to 
stop her flirty attitude...after all 
she’s aiming her talk at women so 
why waste it? 

I am a woman copywriter and 
commercial artist for a wholesale 
house that sells institutional kit- 
chen equipment of all kinds— 
also all kinds of groceries. When 
I write about the kilowatts and the 
horsepower of electrical equip- 
ment, it sells and nobody knows 
whether it was written by a wom- 
an or not. Furthermore I know 
what it is all about, as I did engi- 
neering drafting during World 
War II. 

There are lots of women who 
know more about these things than 
men do. Why should men have all 
the avenues of endeavor opened 
to them...the capacity for earn- 
ing more money, etc., etc? 

Some of the cleverest ads have 
been written by women. When 
there’s a genuinely cute idea with 
a more or less subjective ap- 
proach, nine times out of ten it’s 
been done by a woman. PLEASE 
GIVE US GALS A CHANCE! 
OUR ABILITIES ARE JUST AS 
LIMITLESS AS MEN’S IF YOU’D 
ONLY ADMIT IT. 

ANN BAILey, 
Minneapolis. 


e € a 
Clarifies Agency Setup 
on Bolta Ad Account 


To the Editor: As a responsible 
and highly capable editor, you, I 
know, deplore the errors that are 
bound to creep into the most care- 
fully monitored of publications. 

Some of this misinformation, in- 
cidentally, is sometimes not the 
fault of a publication but are half- 
truths or untruths passed on by in- 


tv advertising. 


dividuals with ulterior motives. 
Your paper published misinfor- 
|mation on Feb. 28 about the Bolta 
account. In announcing that Sol | 
Sackel, the advertising director, | 
was leaving to establish his own 
agency, your Story stated that 
the account was handled by Hum- 
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phrey, Alley & Richards, Boston.|ices for its members: public fo- 
The Boltaflex and Bolta Products | rums, accounting, legal and public 


account is now being handled by 
D’Arcy Advertising Co., and the 
Restaurant Equipment Division of 
the Bolta company is being han- 
dled—as it has been for the last 
three and a half years—by the 
William J. Small Agency of Bos- 
ton. 

In your own columns—about last 
September, I believe—you _ re- 
ported that D’Arcy was taking 
over Boltaflex and Bolta Products 
Co. At that time, it was later called 
to my attention, that this notice 
(apparently issued from the Bolta 
advertising department) made no 
mention of the fact that the Res- 
taurant Equipment Division adver- 
tising was handled by the William 
J. Small Agency of Boston. 

This division has increased its 
volume immensely during the last 
three years and has become the 
most profitable division of the 
company, as a letter in my files, 
written by an officer of the com- 
pany, will attest. 

As stated in your columns, Sack- 
el is leaving to establish his own 
agency. And this letter is to an- 
nounce that the William J. Small 
Agency will be relieved of the 
Restaurant Equipment Division 
part of the advertising account as 
of March 31. 

WILLIAM J. SMALL, 

William J. Small Agency, Bos- 

ton. 

* o aa 


Scrambled Brokers 


To the Editor: Re your story 
on Page 63 of the Feb. 28 issue of 
ADVERTISING AGE, I thought you 
might be interested in the at- 


TANGLED 


FIRST 


for fast, courteous 
service on quotes, 
bids and offers. 


tached. It was prepared by Dore- 
mus & Co. for Paine, Webber, 
Jackson & Curtis, the country’s 
most progressive stockbroker. 
[The ad shown here appeared in 
Investment Dealers’ Digest Oct. 
25, 1954.] 

G. Barry McMENNAMIN, 
Vice-President, Doremus & 
Co., New York. 

© « 


Agency League Welcomes 
Additional Members 


To the Editor: As the newly 
elected president of the League of 
Advertising Agencies, an organ- 
ization of more than 50 metropoli- 
tan New York agencies, I’d like to 
share some thinking with you and 
your readers. 

About a year ago, at a league 
meeting at the New York Adver- 
tising Club, A. W. Lewin, of Lew- 
in, Williams & Saylor, said some- 
thing which was. stark: 
agency business 
business. The league seems to have 


hair’ and learn from each other.” 
I may not have Mr. Lewin’s 
wording too accurately, but that 
was the import of his remarks, 
and how true they were—and are! 
The league provides many serv- 


| 


relations counsel, a “voice” in re- 
gard to public affairs which affect 
the agency business—much more 
than space will allow. 

But as important as any is the 
fact that it provides a place for 
men and women agency owners to 
discuss common problems and to 
learn from each other. Speaking 
personally, I’ve found our agency’s 
membership (Posner-Zabin) in- 
valuable. 

As our membership grows—we 
hope to end 1955 with from 90 to 
100 members—so will the strength 
of each grow. The parable of the 
100 separate match sticks being so 
much weaker than the same 100 
match sticks bundled together 
comes to mind. 

The league welcomes inquiries 
about membership from _ recog- 
nized agencies. A line to Julian 
Ross, Executive Secretary, 220 W. 
42nd St., New York 36, will re- 
ceive immediate attention. 

JAMES B. ZABIN, 

Partner, Posner-Zabin Adver- 

tising, and President, League 

of Advertising Agencies, New 

York. 

* * * 


Reader Explains Idea for 
‘Academy of Advertising’ 


To the Editor: At the outset, it 
is admitted that valuable instruc- 
tion in advertising is being given 
in accredited colleges. There are 
also correspondence school courses 
which have certain merits and do 
teach something of advertising, 
provided the student is adaptable 
and has sufficient intelligence to 
grasp the various points covered. 

But obviously, formal education 
is not enough. The average college 
man or correspondence school 
alumnus who completes a course 
in advertising or in business and 
Sales administration may be ac- 
ceptable material for agency, pub- 
lication, manufacturer’s advertis- 
ing department, radio, tv or what- 
ever; but there is much training 
needed afterward. Further, adver- 
tising courses, thorough though 
they may be, do not enjoy the 
same professional rating as, for 
example, courses in law, architec- 
ture, medicine or engineering, 
possibly because advertising is not 
an exact science. 

For many years I have felt that 
what is needed is an “Academy of 
Advertising.” This would be an 
independent institution teaching 
advertising and allied subjects ex- 
clusively. The staff would be com- 
posed of qualified men actively 
engaged in some branch of adver- 
tising. 

There would be lectures on ad- 
vertising topics, each lecturer to 
be a recognized authority on his 
own subject, such as an agency 
art director on layout, an agency 
copy chief on copy, an agency 
head on organization, an advertis- 
ing manager on advertising de- 
partment functions and procedure, 
a typographical expert on type, a 
publisher on the problems of his 
own field, and so on. 

Frankly I cannot concede that 
the colleges are accomplishing as 
much in advertising instruction as 
the advertising business deserves 
and needs. I think they are em- 
phasizing the theoretical side to a 
great degree. I also suspect that 
some of the men who teach ad- 
vertising and selling in the col- 
leges have never held a position or 
earned a dollar themselves in the 
advertising business. They may be 
experienced instructors, but unless 


'they have actually worked at an 
“The | advertising job, they remain theo- 
is a lonesome rists. 


answered the question as to where | ing” 
agency owners can ‘let down their distract the attention of the stu- 


In the “Academy of Advertis- 
every element that might 


‘dent would be eliminated. He 


would not be permitted to proceed 
on the basis that, if he failed in 
one subject, he could take on some 
other subject, merely to acquire 
credits. He would either success- 
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fully complete the entire course 
or drop out. 

I believe such an institution 
would attract students who are 
sincerely pre-sold on advertising 
as a career. I also believe it would 
reduce turnover in help. Moreover, 
it would lessen the period and 
amount of training and “breaking 
in” that now seems necessary. 
Naturally, every new employe has 
to be shown how his superiors 
expect him to perform his assigned 
tasks. But at present, I am afraid 
that advertising executives do not 
always have the time or the pa- 
tience to coach recruits in fun- 
damentals, particularly in small 
companies without personnel spe- 
cialists. 

I think it would pay advertising 
agencies and national advertisers, 
publishers, tv and radio stations, 
direct mail concerns and other 
organizations to get together, form 
an “Academy of Advertising” and 
place it in the hands of capable 
directors. By good management, it 
could be made to pay its own way. 
The amount of money thrown in 
the pot by each participating com- 
pany would not have to be large. 


‘If need be, a sliding scale could be 


arranged, depending upon the size 
of the organization cooperating. 
It might be a non-profit deal; any 
amounts in excess of operating 
costs might be returned as “divi- 
dends” to participants. But the 
real dividends would be in better- 
qualified help. 

Eligibility standards would have 
to be worked out; but to require a 
B. S. as a pre-admittance condi- 
tion would possibly be unfair. 
Many capable and adaptable high 
school graduates would be worthy 
of consideration. 

The entire course might take 
two years. “Interning” might be 
done afterward, but any on-the- 
job training is “interning” and it 
might not actually be designated 
as such. 

This entire idea is of course 
only a suggestion. Its principal 
advantage, as I see it, would be to 
obtain trained people from a de- 
pendable and recognized source. 

JULIAN H. ROGERs, 
Chain Store Age, N. Y. 


Agrees on V. P. Title 
for Communications 

To the Editor: The Newcomb- 
Sammons article, “How About a 
Communications V. P.?” (AA, 
Feb. 28) is echoed heartily in this 
corner, because it comes close to 
realizing a dream of mine first ex- 
pounded in the attached “After 
Hours” piece and later expanded 
into the keynote speech of an Ad- 
vertising Federation convention, 
also attached. 

A few weeks ago I heard George 
Romney, president of American 
Motors, say he had just appointed 
a v.p. to head all communications 
of the company, including adver- 
tising and public relations. Maybe 
we’re all dreaming true. 

HENRY OBERMEYER, 

Bozell & Jacobs, New York. 


New in San Francisco, Only, 
Los Angeles Agency Rep Says 

To the Editor: Mr. Rook’s letter 
(AA, Feb. 28) concerning the 
novelty of representing agencies 
in San Francisco is most enlight- 
ening. We hope his claims for or- 
iginality in this phase of opera- 
tion extended only to San Fran- 
cisco. 

We have been _ representing 
agencies in the Hollywood and 
Los Angeles area for over two 
years. As he states about his or- 
ganization, we do not represent 
advertisers, but only advertising 
agencies, giving them the full ef- 
fectiveness of a Hollywood office 
for the production of live or filmed 
commercials for tv commercials 
for radio, client contact, or what- 
ever other services the agency we 
represent in this area might need. 

So far, we have supervised 


film series, presented live com- 
mercials, secured better time slots 
for spot campaigns, checked up 
constantly on film spot campaigns 
to insure quality (and many times 
secured make-goods). Contacted 
clients, secured information and 
availability of personnel. All this 
at a cost much less than the cli- 
ent would have to pay for his own 
branch office. 

With the growing importance 
of Hollywood as a television cen- 
ter, this type of service is of in- 
creasing importance, since many 
agencies may have programs 
emanating from here for only a 
short time, or any radio, tv or 
servicing problem on the short 
order or long range basis, the 
money saving sometimes on plane 
fares alone is quite a sum. 

In addition, our personnel are 
specialists in their field, and are 
ensured of work on a year ’round 
basis, Hence are oftentimes of a 
much higher calibre than the 
agency could find in establishing 
their own office. 

More power to Mr. Rook in San 
Francisco. 

MarVIN YOUNG, 


Marvin Young Associates, 
Hollywood. 
= -s = 
Supplier Backs Brewers’ 


Convention with Ad Scenes 


To the Editor: To promote one 
of the brewing industry’s major 
conventions, that of the Master 
Brewers Assn. of America which 
is to be held in San Francisco, 
Sept. 25-28, the American Tansul 
Co. of that city, and one of the 
major suppliers to the brewing in- 
dustry, is devoting its entire ad- 
vertising schedule for brewery 


trade magazines during the year 
to scenes in and around San Fran- 
cisco, thus stimulating greater in- 
terest in the affair. Product iden- 
tification and American Tansul’s 
close identification with the city 
are maintained by the overprint of 
the product trade name: Tansul-7. 

While it is not unusual for a 
company to use an ad or two to 
promote such an affair, the use of 
an entire schedule for the purpose 
is, we believe, unique and note- 
worthy. 

BERNARD O. Err, 
Vice-President and General 
Manager, The Brewers Digest, 
Chicago. 

e + e 

It's W-h-i-s-k-y in AA 
To the Editor: Please add mine 
to the other letters The Creative 
Man is doubtless receiving on his 
“whisky” and/or “whiskey” crit- 
icism (AA, Feb. 28). No wonder 
he can’t afford Scotch. ..he doesn’t 
know that only Scotch is spelled 
“whisky.” All other blends, bour- 
bons, etc., are spelled “whiskey.” 
If you’ll check your copy against 
Imperial’s advertising agency, 
you'll find that they know what 
they’re talking about. A fine point, 


lad, but a telling one. 


Ro Orpway, 
Syers, Pickle & Winn, Waco, 
Tex. 
To Advertising Age all “whis- 
ky,” Scotch or otherwise, is “whis- 
ky”—and all “cigarettes” are “cig- 


| arets,” 


‘New Yorker’ Out-Yorked, 
Reader Says of AA Story 

To the Editor: Please congrat- 
ulate for me, or pass this card 
along to, the writer of the article 
on The New Yorker in your Feb. 
21 issue. I loved it. Took it along 
to read at lunch and almost fell 
off the bar (whoops) counter stool 
laughing. Have been invited not 
to come back to that place because 
of my odd behavior, but it’s a 
small loss. 

He, or she, as the case may be, 
out-yorked The New Yorker it- 
self in a number of spots. Long 
may such trade reporting wave. 

Ep Kerr, 

Kerr Publishing Co., Los An- 

geles. 


* a a 
Reprints Weiss Comment 


on Department Store Figures 


To the Editor: In the Feb. 21 
number of ADVERTISING AGE, on 


B. Weiss titled, “Figures Belie 
Department Stores’ Place in Total 


Page 56, appears an article by E. | 


Retail Lineup.” 

May we have permission to re- 
print this story in the April issue 
of Merchants Trade Journal? We| 


will give proper credit. 

HANK CUNNINGHAM, 

Managing Editor, Merchants 
Trade Journal, Des Moines. 


in Latin = 


America... = 


La Tienda 


Edited in Spanish by native Latin Amer- 
icans, it’s the only magazine serving 18 major 
Latin American grocery markets. Circulation of 
10,000 includes men who make 71% of all retail | #2 
sales. Covers wholesale grocers, grocery sales agents, 
fixtures and equipment suppliers, hotel, club, and/ #27) 

large restaurant managers. Good results proved. 


Write today for complete market facts! 


THE CANTERBURY PRESS 


2001 Calumet, Chicago 16, Ill. 


Down Beat—Country and Western Jamboree—Record Whirl— 
Up Beat—Beverages—Radio y Articulos Electricos—Radio y 
Articulos Electricos Catalog File—Bebidas— Bebidas Annual Directory 
—Lla Farmacia Moderna—La Tienda—Elaboraciones y Envases 


| maher 
@ publications 


Publishing since 1934 


_ WASHINGTON 


No Other Pacific 
Northwest Region 
Equals This Record 


(... and only two other areas 
in the western states 


tOAHO 


CALIFORNIA 


land’s plus 5%; Spokane’s 
lus 3%; Oakland's minus 3 
an Diego's no-change. Onl 


December record. 


NEVADA 


December department store sales show Tacoma with a 
PLUS 10% GAIN, against Seattle's plus 7%; 
jus 5%; San Francisco's 


gained as much) 


Here's further proof that the Tacoma 
area deserves the attention of adver- 
tisers and marketers. Tacoma is one 
of three areas in the seven western 
states with a 2% GAIN in depart- 
ment store sales, 1954 over 1953. 
(And Tacoma was also in the “gain” 
column, 1953 over 1952). Six areas 
had 1% gain, and all others showed 
losses up to —-8%, or no change. 
This can mean but one thing. Tacoma 
people are willing and able to buy 
. and DO buy. And they respond 
to advertising messages in their daily 
newspaper, the Tacoma News Tribune. 


YTAH 


ARIZONA 


Port- 


; Los Angeles’ plus 6%; 
three other areas in the 


seven western states equalled or bettered Tacoma’s 


TWELFTH 


REGION 


Phoenix, Arizona 
Southern California 
Los Angeles area 
San Diego area 
Northern California 
San Francisco 
Oakland 


Pacific Northwest 


a 


| 


California Central Valley 


DISTRICT DEPARTMENT STORE SALES, 
ENTIRE YEAR, 1954 
Prepared by Federal Reserve Bank of San Francisco, Research Department 
(excerpt of full report) 

% of change REGION % of change 

from year ago | , ___ from year ago_ 
—8 Oregon —3 
wall | Portland (Ore.) area —2 

no change | Western Washington +1 
_6 | Seattle area ] 
_; | TACOMA AREA PLUS 2 

| Eastern Washington 

no change | and Northern Idaho —4 
= Spokane area a 
—4 Utah and So. Idaho —3 
—| Salt Lake City area —4 


To Sell this 


Good Business Area you need the 


See OS tS Ye 
ben ot he » 


f- 


m4 


——o 


Pia * ‘2h * weet NS i : ies, n = the : s c a ie 3 el Pe ew . E Ne - ote - aaa i és Sighs Ss rey ate cd ey Pim Se Saree a ee 3 ee See I 7 iol . = : ie ee (oa ee, sete Tee y a car afi set 5 steed Hee Str 
Bf tei eect "tuk Ut ay Leela Aes Rec MBE LN he QM aR be gee EE, ey is eee Ae aey Pt cB . rasta sles Ways Seb at Uy ROH, hale Reece 
imp ¥ Si eee hi) Bae . y cid We: RT Om se *t . - Sey a Lat: os ’ Fe ~— Roig os st ASP re Nes, cea a GT a 4 y ei fr 3 nia Re wy aig Se 
oS Ps ake 2 eR i CaO AN eet ry Wi, A ae sty se oe deg ety, pes aad a Fg MBE EN, Ee rer) fern ea, A ee eS a Og ye 8 eka > i ; ; : ia. 2. 2 A Ks nH pon a yt PARA a RO, ites iy a ey tte eg a Me Te 
Dee ae TY ee ae Bde REE ARIE he: 3h SOE ce agr eS RB cee eae Bl aes Sli A he Meecha Ys ere a pa pis “ile oY gS 4 ee Se Ura PF Y ibe Sia ac tag Saree numa Or ‘ S sain ie ek pee ad eee Sh NG SNE ye TE RP eS a RE Pe SARE 4 eee SOF SS Cee arg, 
a Ried h Se leg Si Shcah yes argth Get nan) erg TRR ac tah A. RACES. a Caliber swe, SR Cu a She annua Be Ri tue sp Poa etek ae Seah dS Lo oh ee ORs fe NSS SEHR eb]: 7 Gerba ey RY Ce is 
Be Cee } SP a Re Nolo ey q.an. Pie AIO FT wh ae ees MN ie ie BV go> ne 5 se ; reas Kye se + A eas y 7 ms a ae Bs ee eh mor ae Fee 7 bes Te oe ese ee ‘ al - CURT RRR Ric thes es Sah. sale a SE re pha 
j 
ee 87 | 
Po ee 
] 
i) years nesses se SS Sissies ssn ; 
if | ; 
) - a ‘. 
1 we =e 
re ’ aes 
; i | a - 
> 
| | | <¢\-GIVES WIDEST FOOD INDUSTRY COVERAGE 
| 3 a 
, = wa 
1 =2s - a 
"1 =G “4 
| snot Mende - 
| eS ==> * 
: Io wg ay 
| | 7 3 
| = = ie 
} a a 
Re ASise: BAP 
} : i= 23, q 
: fini; 2 jg 
BE oe a ‘ai 
Wer Sts. ao Ae os 
= aS 3 
} stad 
ee a 
e 
* 1 
‘ i ie 
pe see 
i fe: 
—_—_—$————_———————<—————————————— aan 2 an 
* Da 
; ao 
i q 
a 
| T oTORE GALEP ™ 
a ve iL: 
a 2 pr “ 7] = : 
| fem We | OREGON a 
‘ Sty Cc ge ae 
~ " “eee, * ee org aie 
.. : Loe é . Bs 
. ; ee: 
® ae. 
y , ' ae a RE a thon — 
| ks. “Spe < Ae af 
pe PRT a mesa P ie ene at 
Hl £7 BR ae Oe 5 Peas oa ‘ a 
ra a Eereass é ll om Re a 
lie ete eS ) 
4 pte 23 asm ; 5 
a tae aN ae rw = : 
| “a avrg ee Ae me) 
we * a _ Gp ae Seem SS a oem eens 
i ; Sear eer ety eae 1a 
Os oe ee ae i 
" 4 he fengem evepgneion trieige"tn the Word wile is fig 
‘® eae ee Aiincapmoi Detragea sf sin 200, a: “4 : 
ER ee Toy ae ae : 
SE Se ee ee 
‘ - oe Sa eas ie Gee aie “is Vie. Va ssa Bee 
RM eR ce - 
ncan pe TALET SAN FRANCISCO’ 3 ne 
| A 
ge : 
| | 3 
eetepipenieeennecennene oe 
’ j ode 
+. . aa Rega 
on. 
| Si, ae 
=a 
Be t 
® | J ‘ 
| re & 
2) ¢> 
. ‘ Sea. 
| — i al oe P. = oe 
| ; : wa j ee stn _ 
| oe ; : = sS . hi ae 
| | ae Pe. aan _ ieee eee Tees i os a rey eae oe ae : 
Represented Nationally by Sawyer, Fergusen. Walker Comp) ny & 
| om 
- Paes 
“ a . . Me i. 
ais: cen matt , r ; : mh : eae 
Re we te ber rt eee) et > es i Se eke et TLE Pe EOE. oe ey % * ~ agian mm he aN Ga A CB Me = ah ei eh 5 ‘ 2 BAeNES yap wart Bg Be ee Se : 1 ees Se . eae ‘ ’ ni 1 } ie Fest = é a B ya 
os vam Se rk % oem “y ™ a - r < _ a . e ~ x . | ea é 2 Z ; ; Pa ri i = : : ‘ 4 2 “ : i aie? ? ig a , 4 43 i 4 : 
_ AP eg? oe se ae oe ta, 7 - e mu x a) +? An, wa ¢ Z Se = + ee * ¢ he = x ‘p4 s ~- > — ¢ Coal = a * Pr i, - ~ "s am. Soy Po ae Bit Et a é a = Se 


eve ag a. S Sear ego 
Da Meee 2 


Advertising Age, March 21, 1955 


A 
Schick RazorA Razor copy is set for each week : . s | 
‘ : ds B= sgrnli Daslago hye % yer ny National Nielsen Ratings of Top TV Shows i 
to non pers in 347 markets. Each paper ; . 
wisn PO Tis will get 15 ads amounting to 4,000- Two Weeks Ending Feb. 12, 1955 
Pages of Dailies 6,000 lines in each paper. All tigures copyright by A. C. Nielsen Co. 7 7 
New York, March 15—Ever-|m= writing instruments will be TOTAL HOMES REACHED Homes| PROGRAM POPULARITY* Homes 
sharp’s Schick Injector razor and| pushed in 456 newspapers in 303 /| Rank Program (000) Rank Program (%) 
its writing instruments | start markets, with each paper getting 1 1 Love Lucy (Procter & Gamble, | 1 1 Love Lucy (Procter & Gamble, ] 
heavy advertising schedules this 15 to 20 insertions for a total of 2,- TEE aivvacinslacereinalighesixensesasiithine 17,191 SITE ss css sncsncnmnicapibensoetimerebesenpiees 55.1 ‘ 
month. They will run through Au-|500 lines and more per paper. 2 Bob Hope Show (General Foods, 2 Bob Hope Show (General Foods, 
gust. ‘ Full-color ads will run in Sunday NBC) pepoveensinnese . --- 16,804 | NBC) edeseroccocesooeccs . peccococccovoccenccses 54.7 ! 
supplements in 75 markets in May. 3 | Love Lucy (Philip Morris, CBS)..16,754| 3 Toast of the Town (Lincoln- 
In addition, Eversharp plans ten 4 Toast of the Town (Lincoln- Mercury, CBS) sll adhe sesesgneeeneenne 53.8 
b&w columns in Life and ten more Beatie, CBB) | cainiesecnesesescenssses 16,474| 4 | Love Lucy (Philip Morris, CBS) ....53.7 
in Look. 5 Jackie Gleason Show (Nestle, 5 Jackie Gleason Show (Nestle, 
Cunningham & Walsh is the Schick, Sheaffer, CBS) .......... 16,089 Schick, Sheaffer, CBS) ............ oSa.3 
agency. 6 Disneyland (American Dairy, 6 Disneyland (American Dairy, | F 
» American Motor, Derby Foods, American Motor, Derby Foods, | . 
~ SPECIALI: : I isiecicistintanens vee 5,342, I hic ansnlsh attain a Limnnernccnieil 50.3 | 
es eeu argent F - ee a D ge 7 Academy Award Nominations | 7 Academy Award Nominations O} 
ol TU STCME |. Werrbach & Associates, has yoy ay ope ey ey ee | 
- ADDRESSING — MAILING been elected president of the Seat- CBs) v 1 4,563 CBS) y y 4 477 G 
© Radio-TV Releases © Speeches pase gle flag IB ye Hee ® | 9 Dragnet (Chesterfield, NBC) ....14,237| 9 Dragnet (Chesterfield, NBC) ........46.0 | th 
@ News Releases ear Portfolios a ; 4 1110 You Bet Your Life (DeSoto- 10 You Bet Your Life (DeSoto- ' ti 
ie Mackay, Hoeck & Hartung, v.p.; i 
ati Sr tices Waliie. ‘dies: tease Quien om Plymouth, NBC) .....ccccccscceeee 14,079 , Plymouth, NBC) ........ccscccceee sees 45.4 - 
| 42nd $t., New York 17, N.Y. secretary, and Clarence Miller,| Brown Vogt ‘Redhead’ | *Percentage of homes reached in area where program was telecast. ¥s 
West-Marquis, treasurer. GOOD spot—Louis L. Libby Food : . 
Products, packer and processor of Videodex Top Ten Spot TV Shows* - 
4 Red L pre-cooked frozen foods, is ay al 
ese al S$ or relying on radio spots and news- Feb. 1-7, 1955 | ie 
papers in its 1955 Lenten promo- Copyright by Videodex Inc. te 
tion. Here John Vogt, national ” fi 
les director for the line, visits > oon oe poe % p 
* sa ’ 4 Program Distributor (000) Homes 
a ver isers ma e WMGM, New York, to help its) 1 | Led Three Lives (135 Cities, Ziv Television) ....cscsossennene 6,277 23.1 - 
stars, Ted Brown and the Red-| 2 Liberace (160 Cities, Guild Films Co.) ..ccc.ccsccccscsscssssssesssssuesesssen 5,791 19.8 O 
head,” plug his products. 3 Badge 714 (153 Cities, NBC Film Division) .........:.ss:cssesseessseen 5,367 19.5 st 
4 Ellery Queen (40 Cities, Television Programs of America) ........ 2,963 17.6 ir 
Ae et P , 5 Favorite Story (78 Cities, Ziv Television Programs) .................. 2,595 17.2 le 
Dress for Success 6 Eddie Cantor (69 Cities, Ziv Television Programs) ............00+ 3,039 16.5 a 
7 Death Valley Days (34 Cities, McCann-Erickson) ............c:00000+- 1,227 16.4 
Week Launched by 8 Annie Oakley (57 Cities, CBS Television Film) ...........ssssss000 2,934 15.7 “ 
9 Wild Bill Hickok (110 Cities, Flamingo) .............ccccccsccceeeeseeeeeees 4,164 15.3 
an Hartford Merchants | 10 the star & the Story (49 Cities, Official Films) 00.0. 2043 «15.0 . 
| “Programs appearing in a minimum of 20 markets. . 
HARTFORD, March 16—The men’s st 
wear industry will be watching in 
Hartford next week to see the ef-| Hauser, Stark Join Cary-Hill | Greene Joins Mutual of 
fect of a “Dress for Success Week”! Cary-Hill Advertising, De s| Henry V. Greene Jr., formerly cl 
promotion. s : __|Moines, has appointed Charles J.| with Weed Television Corp., has a 
Mayor Dominick Di Lucco will|Stark director of its new public been added to the sales staff of “~~ ove 
officially proclaim the week be-|relations department and Clifford Mutual Broadcasting System, New 
ginning March 27, “Dress for Suc-|R. Hauser an account executive. | York. id 
cess a and local pew Mr. Stark formerly was eee is i Pes re 
groups are planning to give all-out|manager of Meredith Publishing Bob Howe Moves ice : pl 
Here are your dealers and prospects— support. Co. Mr. Hauser previously was| Bob Howe, public relations cc 
and how to get to them! Theme of the week-long promo-| sales manager of Tomahawk Hy-|counselor, has moved his office to lit 
tion is the importance of a man’s 


Brid Seed Corn Co. (540 N. Michigan Ave., Chicago. ce 
New directory actually routes your salesmen 


to 744 dealers and prospects in the bustling 
Winston-Salem market. Included are grocery stores, 
drug outlets, hotels, restaurants, confectionery 
stores, brokers and wholesalers. More than jus? 

a list — it’s a routed guide to the major outlets in 
North Carolina’s No. 2 city. Now available. 


appearance on his job and in his 
personal life. 

The campaign, which was de- 
veloped by the Philadelphia 
Clothing Manufacturers Assn., is 
getting its first test here. If it 
proves successful, it will be re- 
peated in other cities. 


™ More than 110 men’s wear 
stores, plus the big department 
stores in the area, will key their 
advertising and in-store displays 
to the promotion. Participating 
stores will carry window banners 
proclaiming “Dress for Success 
Week,” and salesmen will wear 
large “Dress for Success” buttons. 

A series of luncheons and din- 
ners, featuring fashion shows, will 
also be staged during the week. 

The Hartford Chamber of Com- 
merce is sponsoring the week and 
manufacturers, banks and insur- 
ance companies in the area will 
support the campaign in their 
house organs and ad programs. 

One of the publicity releases is- 
sued in connection with the week 
quotes a study made by the Har- 
vard University bureau of guid- 
ance. Some 4,000 persons dis- 
charged from jobs were inter- 
viewed and “cause of failure due 
to appearance and personality was 
given a 66% rating, while 34% 
represented lack of _ technical 
knowledge.” 


Monthly check on distribution 
and sales of grocery products 


A continuous 30-store inventory available 
each month since 1948. It measures 
distribution and sales of more than 477 
packaged items covering 29 separate product 
classifications. Gives you a running check 
on the sales progress of your products and 
helps you measure advertising effectiveness. 
The Grocery Inventory is one of the Journal 
and Sentinel’s free merchandising services 
which help make Winston-Salem the South's 
Ideal Test Market. 


The Journal and Sentinel are the only newspapers 
in the South offering a monthly grocery inventory 


WINSTON-SALEM 


and Northwest North Carolina 


Neen 


| First in Circulation, read by 
™imore than 155,000 Missouri Farmers 


st 
WITH THE BUYING FARMERS 
i om 


Nesco Int'l] to Grant 

Nesco Inc., Milwaukee, has ap- 
pointed Grant Advertising to 
handle overseas advertising of its 
small appliances, galvanized ware 
and decorated kitchen ware. Trade 
papers will be used. Nesco recently 
appointed Henri, Hurst & Mc- 
Donald, Chicago, as its domestic 
agency (AA, March 7). The com- 
pany has been out of international 
advertising for several] years. 


YOU CAN'T COVER 
NORTH CAROLINA 
WITHOUT THE 
JOURNAL & SENTINEL 


WINSTON-SALEM TWIN CITY 


JOURNAL and SENTINEL 


_ MORNING SUNDAY) EVENING © 
cae Representative: KELLY MITH COMPANY 
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New Gallup Plan 
Traces Buyers’ 
Actual Purchases 


Brower Lauds Role of 
_Ad Manager; Tatham 
Hits Agency Organization 


Hot Sprincs, Va., March 18— 
For some time advertisers and 
agencies have heard that Gallup- 
Robinson Inc. was at work devel- 
oping a research technique which 
would attribute sales to specific 
ads and commercials. Dr. George 
Gallup was to have reported on 
the method to the Assn. of Na- 
tional Advertisers meeting here, 
but in his stead Joseph Batchelder, 
director of experimental television 


ANA Meeting 


and motivational research for Gal- 
lup-Robinson, outlined the new 
technique, which currently is con- 
fined to tv but ultimately is ap- 
plicable to other media. 

He disclosed that the technique 
utilizes the “direct approach.” 
Over two years of work it has 
shown that objective and reliable 
indices can be obtained for the 
level of sales resulting from ad- 
vertising campaigns 
media. 

Mr. Batchelder thinks research- 
ers would find “almost revolu- 
tionary” the fact that reliable and 
stable data could be secured by— 
in essence—asking a large sample 
of individuals what they had pur- 
chased in an eight-week period as 
a result of seeing or hearing ad- 
vertising. 


® The technique, he explained, 
requires that questions be properly 
phrased and asked in a suitable 
context. But, he said, the interest 
lies in the fact that people not only 
can but will give accurate testi- 
mony about their purchases. 

The respondents, Mr. Batchelder 
said, know and can report on 
where they learned about the 
things they buy. The information 
resulting from this testimony, col- 
lected periodically, can provide 
advertising with a useful and ob- 
jective basis for evaluating the 
current proportion of sales result- 
ing from its uses of specific media. 
Mr. Batchelder showed examples 
of the kinds of information 
yielded. 


® Charles Brower, exec. v.p. of 
Batten, Barton, Durstine & Osborn, 
told the ANA yesterday: “No ad- 
vertising can be greater than the 
advertiser” and urged a closer re- 
lationship between advertiser and 
agency. 

He also made some incisive ob- 
servations about clients: 

“IT have always felt there were 
two basic types of clients... the 
first is the kind who appoints an 
agency and then works like hell 
to prove that his choice was right. 
The second appoints. ..then works 
just as hard to prove that he made 
a ridiculous mistake. I have never 
been able to understand this sec- 
ond kind. 

“The question then is what can 
we all do to grow up more quickly. 

“Any completely honest agency 
man—and there are quite a few 
of them—will admit instantly that 
he has 
knows from clients... Clients, and 
client experience, have taught 
agencies all they know about the 
effectiveness of various appeals, 
different media, marketing and 
merchandising. .. There is no place 
for an agency man to gain experi- 
ence except through client effort 
in the market battleground.” 


# Mr. Brower, assigned to discuss 


in specific’ 


learned everything he) 


the ad manager’s function, pro- 
fessed to be appalled at “the deli- 
cate point of telling people who 
know more about their jobs than 
I will ever know, how they should 
do their jobs better.” He said: 
“Being a confirmed coward, I did 
what so many other confirmed 
cowards do—I substituted research 
for thinking.” Thereupon he called 
on a “research team” of agency 
executives: Bill Baker (Benton & 
Bowles), Lou Brockway (Young & 
Rubicam), Ed Cox (Kenyon & 
Eckhardt), Joe Leopold (Sullivan, 
Stauffer, Colwell & Bayles), Da- 
vid Ogilvy (Ogilvy, Benson & 
Mather), Larry Valenstein (Grey 
Advertising Agency) and Leo 
Burnett (Leo Burnett Co.). 

What they thought makes ad 
managers great followed, but the 
agency men who dished up the 
recipes were identified only as 
“Mr. A,” “Mr. B,” etc. Here are 
some of the bits of advice: 


a “Primarily I think a good ad- 
vertising manager should regard 
himself as the custodian of his 
company’s most valuable asset— 
its consumer franchise, its reputa- 
tion, its good name...He must 
believe passionately in the No. 1 
function of advertising—selling 
products and services on a quality 
basis...His conviction regarding 
the power of advertising and the 
knowledge of its processes must be 
‘such that they command the re- 
| spect of the top management of his 
company. ..and the sales depart- 


/ment...” 

“He must dream dreams for his 
company and_ interpret those 
‘dreams to the agency in terms of 
his company’s policies, plans and 
objectives. He must not allow him- 
self to get bogged down in de- 
am 

“The most important single as- 
set an advertising manager should 
have is guts. The advertising man- 
ager should be, and often is the 
company’s expert on how to in- 
fluence consumers and build the 
best possible consumer franchise. 


= “If he is a Milquetoast or a 
second guesser, experts in admin- 
istration (the president), experts 
in selling (he’s a sales manager), 
experts in home building (the 
boss’ wife) take over his major 
function, usually to the detriment 
of his company’s advertising.” 

Another agency man paid tribute 
to the late Mrs. Bobbie Myers of 
General Foods: “Her greatest as- 
set was that she was decisive. She 
liked things, or she didn’t like 
them. When she did not like them, 
she could tell you exactly why. 
She did not quibble about details. 

“She assumed that a difference 
of opinion about minor parts of an 
advertisement had just as good a 
chance of being right if she did 
it the way the agency wanted it as 
the way she wanted it. More work 
could be done in less time with 
Mrs. Myers than with any adver- 
tising manager I have ever known 
because she was decisive, approved 
or disapproved and did not try to 
rewrite or re-lay out the adver- 
tisements herself.” 


s Another opinion: “An advertis- 
ing manager is good or bad, strong 
or weak, in proportion to his abil- 
ity to take initiative and responsi- 
‘bility in his own company. He 
‘should be more than just a middle- 
'man between the agency and his 
‘own top management. He should 
be more than a budget keeper and 
(an intermediary. 

“The old adage says that respon- 
sibility gravitates to the shoulders 
of the man who will take it. From 
‘the agency’s point of view such 
‘a man is a godsend. An agency 
should have no desire to deal pri- | 
marily with the principals of a| 
business, although a_ certain) 


amount of association there is vi-| 
‘tally necessary to catch the over- | each of the three departments, plus | Chicago art studio, has moved to 


est help a good agency can have is 


a 
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Why is Bumble Bee 

New Yorks favorite 

salmon 7? 
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> you eat it right out of the can! 


NEW CAMPAIGN—Columbia River Packers Assn., encouraged by 

record-breaking sales in the New York market in 1954, has launched 

a new campaign with full-color car cards in the New York subways. 
Arthur Cohn & Associates is the agency. 


a real professional in the client’s | signed as president of the agency, 
organization...” and became chairman of the 
Mr. Brower ended on the upbeat, | board. 
paraphrasing Lowell, “‘Be nobel! | 
And the nobleness that lies even in|= Mr. Tatham doesn’t think an 
advertising agencies/ Sleeping but agency’s responsibility steps with 
never dead, will rise in majesty advertising. He thinks it includes 
to meet thine own.’” product development and product 
improvement. Certainly if “the ad- 
= Arthur E. Tatham, newly ad-/vertising agency is a truly effec- 
vanced from president to chairman itive two-way communication sys- 
of the board of Tatham-Laird, tem between the manufacturer and 
Chicago, told the ANA that adver- the public,” it ought to be able to 
tising is facing its greatest chal- |Suggest to the manufacturer what 
lenge with antiquated equipment. | qualities ought to be incorporated 
Inadequate creative organization, into products to make them news- 
he declared, has handicapped ca- | worthy: and more satisfying to 


pacity. (For story on Tatham- customers. 
Laird’s reorganization see Page| Finally, Mr. Tatham is of the 
3.) | opinion that advertising men need 


Mr. Tatham said combinations |roader and broader horizons. He 
of media today can produce for an |40esn’t agree with “my friend, 
advertiser the distribution and | David Ogilvy,” on the need for an 
repetition of a selling message advertising university, and he feels 
which took years to achieve a de- that Mr. Ogilvy’s suggestion indi- 
cade ago. /cates that “he traded in his eye 

He cited examples of the tre-| Patch for a blind spot.” 
mendous growth of advertising in) 
some fields: (1) ten years ago four |" George Staudt, advertising man- 
major shampoo advertisers togeth- @8¢r, Harnischfeger Corp., Milwau- 


er spent $5,000,000 a year, while kee, and chairman of National In- 


‘tones of an enterprise. The great- | 


today ad spending by eight ma- 
jor and a host of minor brands 
aggregates more than $18,000,000; 
(2) a decade ago, one makeup ad- 
vertiser spent about $1,000,000— 
but today a half-dozen advertisers 
spend about $6,000,000; (3) in pre- 
pared mixes, ten years ago a 
couple of important products spent 
a “couple of million dollars,” but 
today 15 or 20 brands spend $20- 
30,000,000 in advertising. 


a This means that creative plans 


are burnt up at a tremendous rate, | 


Mr. Tatham said, adding that new 
products and product improve- 
ments make creative plans obso- 
lete faster. He referred to a state- 
ment by Neil McElroy, president 
of Procter & Gamble, to the effect 
that half of P&G’s business today 
consists of brands it did not have 
ten years ago. 

Further, said Mr. Tatham, ad- 
vertising now exists in a buying- 
hungry age, in which consumers 
are characterized by reduced sales 
resistance and absorb persuasion 
at an unprecedented rate. They 
like direct selling ads. Added to 
this are new media, with tremen- 
dous demands on creative talent. 

The trouble is, Mr. Tatham re- 
ported, that while creative people 
are the most important in the 
business, they have been increas- 
ingly burdened with other duties, 


dustrial Advertisers Assn., reported 
to ANA on the success of using a 
trade character Miti-Mite, in sell- 
\ing a 7-ton truck crane. Intensive 
'merchandising made the product a 
success. It held 27% of its field 
‘one year after introduction, and 
|the plant now has a backlog of 
‘orders for more than 15 weeks’ 
production. 

a F. Barry Ryan, chairman of the 
board, Ruthrauff & Ryan, stressed 
the changing nature of our econ- 
omy, with particular emphasis on 
automation. He noted the many 
improvements in media research 
and production, and called for 
closer cooperation between adver- 
tiser and agency. 

He believes agencies should be 
called in by advertisers early in 
new-product development and 
given a chance to contribute ideas 
and experience. 

Mr. Ryan also reported that the 
American Assn. of Advertising 
Agencies—impressed by the ANA 
plan for depth interviews among 
advertisers (See separate story 
on Page 92)—is going to do the 
same thing among agencies. 

Mr. Ryan warned that if adver- 
tisers and agencies cannot do their 
joint job of stimulating consump- 
tion, “then there’s an almighty 
good chance that we'll have to 
turn this country topsy-turvy by 
cutting production to fit demand. 


so that their creative capacity is| 
reduced to a minimum. They are| 
loaded with administration and | 
client relations, procurement of 
personnel, financial and other 
activities, he pointed out. | 


# Mr. Tatham then reported what | 
Tatham-Laird has done to free 
its creative people and to lessen 
their administrative load. The 
agency now has three creative de- | 
partments—print copy, art, and 
radio-tv commercials. While ad 
writing is individual, idea crea- 
tion is done in groups. In addi- 


And the only way that can be 
done. ..is through government su- 
pervision—or control—of busi- 
ness.” 


‘Chicago’ Names Olsow 
Herbert J. Olsow, formerly ad- 

vertising director of Ziff-Davis 

Publishing Co. and sales manager 


of Reuben H. Donnelley Corp.,|@ 


has been appointed eastern ad- 
vertising representatiVé of Chica- 
go. Mr. Olsow will headquarter 
in the Grand Central Terminal 
Bldg., New York. 


tion to a team of creative direc- 


tors, the agency has a four-man 
creative committee—drawn from 


Mr. Tatham as leader. 
To function in this way, he re- 


Wells & Associates Moves 
John H. Wells & Associates, 


|larger quarters at 75 E. Wacker 
Dr. 


‘Heat and Eat’ 
Items Star at 


Frozen Food Meet 


(Continued from Page 1) 
sale Frozen Food distributors. 
Significantly, however, a new or- 
ganization made its bow there— 
the eight-month-old National Assn. 
of Prepared Food Processors, 
which seeks to represent more 
than 300 packers of prepared foods. 


= Representatives of this organi- 
zation admitted that, until now, an 
important weakness has been in 
the lack of national advertising 
and promotion. This was expected 
to be remedied, though, as “big 
name” companies entered the 
field. 

Campbell Soup was already at 
the convention with its frozen 
soups, Quaker Oats was known to 
be testing frozen pancakes and 
Birds Eye reportedly had four 
prepared dinners ready for nation- 
al distribution. 

With this, and the burgeoning 
sales picture in mind, one con- 
vention speaker asked that the 
term “specialty item” be dropped 
as an epithet for prepared foods. 
And Mr. Bauman provided a new 
sales slogan for the quick-serve 
people by calling for “deepfreeze 
delicatessen” departments in ev- 
ery supermarket in the U. S. 


® Freezer food plans, a onetime 
glamor enterprise which went into 
temporary eclipse because of 
“suede shoe operations,” was 
called back into industry notice 
by Jack L. Karmen Jr., Maine 
Frozen Foods Co. 

“Some channels of thinking are 
of the opinion that the age of food 
plans has passed, while to the con- 
trary they are becoming stronger 
every day,” he declared. “It is the 
considered thinking of many peo- 
ple in the frozen food industry 
that in years to come the role of 
the retail store in food distribu- 
tion will diminish markedly in 
importance—with home delivery 
in quantity amounts replacing it.” 

Freezer manufacturers at the 
convention also pointed out that 
nationally most of the sales of 
home freezers are being made 
through food plans today. 


Thayer Co. Names Agency 

Henry Thayer Co., Cambridge, 
Mass., has appointed Hoag & Pro- 
vandie, Boston, to handle adver- 
tising for Airtona home air fresh- 
ener and Tempo Quick Mix for 
meat loaf. The Airtona account 
was formerly handled by Ingalls- 
Miniter Co., Boston. Tempo Quick 
Mix is a _ recently introduced 
product distributed only in New 
England. 


FREDERICK C. STAKEL, former adver- 
tising manager of Aluminum Co. 
of America, has joined the Boston 
office of Batten, Barton, Durstine 
& Osborn as an account group su- 
pervisor. Before joining Aluminum 
Co. he was advertising manager 
of Brown Co., Boston paper and 

chemical manufacturer. 
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SHOW-THROUGH—Betty Bland and Joan Brown demonstrate a ham- 

mock made of Krene, Bakelite Co.’s new, tough plastic at Florida 

Cypress Gardens. It is produced in rolls and can be made in thick- 
nesses ranging from .005” to .01”. 


Nettleton Mrs. Manley Hoyt Wales 


JAMAICA ENTHUSIASTS—Norman W. Manley, chief minister of Jamaica, 

B.W.I., shown with Mrs. Manley, discussed Jamaica’s tourist and 

industrial promotion at recent meeting at Charles W. Hoyt Co., New 

York. Also shown are Edward T. Nettleton, agency v.p. in charge 

of travel advertising; Winthrop Hoyt, board chairman, and James 
Albert Wales, account executive. 


Manley 


PROVING THEIR METAL—Reynolds Metals was host at a luncheon for ad- 
men in New York, calling attention to its April Better Homes & Gar- 
dens ad, the first ever run on aluminum foil in a large-circulation 
consumer magazine. Clockwise around the table, beginning at left on 
the far side, the group shown here includes: E. T. Meredith, v.p., 
Meredith Publishing Co.; David Reynolds, v.p., Reynolds Metals Co.; 
John Flanagan, William Esty Co.; A. H. Black, v.p., Dancer-Fitz- 
gerald-Sample; J. E. Garabrant, v.p., Biow-Beirn-Toigo; Arthur Toft, 
William H. Weintraub & Co.; Walter M. Swertfager, v.p., Lennen & 
Newell; B. B. Geyer, president, Geyer Advertising; Winthrop Hoyt, 


Meizer O'Loughin 


RETURN TO OUTDOOR—Electric Auto-Lite Co. will 
launch a national outdoor campaign in April for its 
spark plugs, as Auto-Lite returns to outdoor adver- 
tising after an absence of several years. Shown at 
preview in Chicago are R. W. Heizer, Ruthrauff & 


DEMONSTRATOR MODEL—Joyce De 
Haven poses with a new Dodge 
at the recent Kansas City auto 
show, showing off sleek exterior. 
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SACU SS 
Seem 
Ryan, the company’s agency; L. B. O’Loughlin, sales 
manager, Auto-Lite spark plug division; one of the 
models at preview; J. P. Falvey, Auto-Lite presi- 
dent; D. B. Seem, v.p. and director of advertising, 
Ralph E. Keller Jr., Outdoor Advertising Inc. 


s falter _ Keiler 


Giuffre Adams Bonifield 


ADWOMAN HONORED—Zula McCauley, retired advertising director, 
Neiman Marcus, Dallas specialty store, receives an orchid corsage 
from Mrs. Kathleen Bonifield, DeJernett Advertising Agency, pro- 
gram chairman of the recent 
“Women in Advertising” meeting 
of the Dallas Advertising League. 
With them are shown Mrs. Jo Ann 
Garrett, treasurer, Sharp & Co., 
book covers; Mrs. Ruth Adams, 
Adams Silk Screen Studio, and 
Mrs. Everett M. Giuffre, market 
researcher. 


Gorrett McCauley 


i eledinininkianiaemdangiéee > 


chairman, Charles W. Hoyt Co.; I. P. Macauley, v.p., Reynolds; Wil- 
liam Dasheff, exec. v.p., Buchanan & Co.; Clem Davis, regional sales 
manager, packaging, Reynolds; David F. Beard, director of advertis- 
ing, Reynolds; James J. Cochran, v.p., Kudner Agency, Howard 
Chase, McCann-Erickson; T. A. Lynch, Reynolds; Ernest A. Gray, 
v.p., Fletcher D. Richards Inc.; Russell K. Jones, v.p., Cunningham 
& Walsh; Richard Gay, Ted Bates & Co.; Stephen Dietz, v.p., Ogilvy, 
Benson & Mather; Robert E. Dennison Jr., J. Walter Thompson Co.; 
James Birnie, design director, Reynolds; Harold McNulty, Batten, 
Barton, Durstine & Osborn; Elwood Whitney, Foote, Cone & Belding. 


iM 


ARTHUR E. WIBLE has been named an 
account executive of Maxon Inc., 
Detroit. Mr. Wible, formerly v.p. 
in charge of sales, advertising and 
public relations of Altes Brewing 
Co., will supervise the Pfeiffer 

Brewing Co. account. 
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1. Queen Mother. 


Bringing up your Heirs Apparent in a man- 
ner that befits their station is a full-time job 
in itself. But, to make things easier, she has 
Doctor Benjamin Spock in her Ladies’ Home 
Journal. 
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4. Chancellor of the Exchequer. 


Her Counting House may be in her head—or 
in a corner of a dresser drawer. But as admin- 
istrator of the family finances, she’s rarely 
lost track of tuppence. 
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oO married 
the Duchess? 


You did...and here are a few 
more titles she deserves, suggests 
Ladies’ Home Journal. 
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Answer: Ladies’ Home Journal. You see, the 
Journal is edited specifically for women. In the 
Journal, she finds everything that is dear to her 
heart. And with the Journal, her mind lights up 
like a crystal chandelier to new ideas. 


Advertisers who realize this find the Journal 
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2. Lady-in-Waiting. 


Five minutes earlier, the Royal Household 
may have been in a royal uproar. Still, look- 
ing serene as a pussywillow, she can be three 
minutes early to meet you at the six-sixteen! 
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5. Minister of Public Affairs. 


Her home may be her castle, but she doesn’t 
stay there all the time. So don’t be surprised 
to hear she’s revamped the County Treasurer’s 
Office practically singlehanded—with a Jour- 
nal article in her other hand. 


Magazine on earth! 
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3. Keeper of the Royal Game Preserves. 


When you bagged that Canvasback, did it 
occur to you that she might not know how to 
cook it? Well, it needn’t have — there was a 
recipe for duck a l’orange in an old copy of 
the Journal that she'd saved. 
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| 6. Court Jester. 

| And one of her duties is to laugh dutifully at 
| that really terrible joke you always tell! 
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more influential with more women than any other 


The Journal is No. 1 in circulation among all 
magazines edited for women. 
The Journal is No. 1 in advertising revenue 
among all magazines edited for women. 


Never underestimate the power of the No. 1 magazine for women... JOURN ! 


A CURTIS PUBLICATION 
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ANA Unwraps Its } 
( 
A.N.A. ADVERTISING MANAGEMENT PROJECT ; 
Ad Management . 
ADVERTISING MANAGEMENT | —Orocaisha mee j 
COMMITTEE ~ Rs an findings i 
Stud Project — Approving forms Gxtd cubtonts of apante ; 
y Fo} ? 
Hot Sprincs, Va., March 18— —Recommendati of overall plans within tiene, sapmidee td 
The Assn. of National Advertisers ADVERTISING ed cena snhneer | | 
took the wraps off its advertising MANAGEMENT i ay aie, or ‘one with DIRECTOR — Preparing agendas, discussion guides, minutes 
management project here this wGheperdeg ond Presenting Qiks — 
week—a project which E. G. Ger- | 
bic, v.p. of Johnson & Johnson and PROJECT MANAGER : 
c 
ANA Meeting SUB-COMMITTEE s 
SECRETARIES 
chairman of ANA, has described f 
as perhaps the most important in —_ dana aunaee r 
ANA’s 45-year history. r 
The accompanying chart shows I € 
the o- i which Ar odie a ee sub-committees | ] 
working. The project is calcula me . s 
to help ANA members in compa- “es reer ny proneen CACORE FUNCRONS paar ya "laa c 
nies to do a better job, to help FUNCTION aan ek ton pe r 
their companies comprehend and -winwheas é 
use the advertising function, and — Reviewing findings ie 
(in the phrase of William B. a 
Smith, v.p. of Thomas J. Lipton is DETERMINING ADVER- POSITION OF ADVER- a 
Inc.) aimed at “integrating ad- TISING OBJECTIVES a noted coraaal task forces a SELECTION +—{ AGENCY SELECTION t 
isi into management.” STRUCTURE 1 
“A Broup of companies has al- pomence oad ~ Preperng check a, cri TRAINING AND AGENCY AGREEMENTS t 
ready agreed to let their advertis- hh a reer ne neg aie ry DEVELOPMENT ~] wesronsiouiries) . 
FUNCTION - —- interviews and other \ 
L | APPROVAL OF PLANS i ta oe L|  Acency reson . 
SPARK am PROMOTION Vi ee ms : 
ACCOUNTING AND 
——1 CONTROL t 
s 
t 
ing departments be depth-inter-| vide one man for a month to work | do an evaluation job of their ad- Electric Co.; W. B. Potter, Eastman it 
GLOSSY viewed, along with portions of|on the interviewing. Ideally, the vertising department functions. | Kodak Co.; Michael J. Roche, Lev- a 
| their management groups. From| interviewing would be done by | Later, some case histories mayer Bros. Co.; C. B. Ryan, Fire- k 
ee oe these interviews ought to come aja team. Last year, ANA acquired come from the project. Here’s a|stone Tire & Rubber Co.; C. S. 1 
cn for all pu Boss of case histories, which will| Russell Colley, who had been a lineup of the committees now at- | Samuelson, General Mills; William C 
ay 5S “ helpful bes oo some a capes = a tached to the project: B. Smith, Thomas J. ier Inc.; 
Sharp, clear, ¢ rints in| n- ers cross-feed information. Kinsey o. and Genera ectric, | i 2 William Sproull, Burroughs Corp.; Oo 
tities of 5 to poly ly This group is referred to by|who has supervised interviewing. " Chairman of the advertising| Fregerick C. Stakel, Aluminum c 
60" [| ANA men as “the core group.” It} Other companies which have ac- ;™anagement committee is E. G./qg of America, and Paul H. d 
: now consists of about 11 com-|cepted and will become part of G¢Tbic, v.p., Johnson & Johnson, | wijis) Carnation Co. a 
ao panies, and will reach 25-30 even-|the core group include Eastman Who is also chairman of the ANA 
8x] ma tually, with about six additional|Kodak, General Electric, Bristol- board of directors. The full com- . ] t 
| c Ch rt | companies slated to be added dur- | Myers, Standard Oil of California, mittee, under the chairmanship of | Bait Ad Batt e r 
ast a ‘ing 1955. Kraft Foods, National Biscuit and | Mr. Gerbic, advised by Paul West, te 
Preliminary interviewing has|Seagram. Mr. Gerbic made clear | ANA president, and Mr. Colley, is " s 
already been done in five of the 11| that the sample companies will be |responsible for over-all planning Rages on Eight g 
|companies (companies subscrib-|selected with an eye to fair rep- of the work, reviewing findings, a 
ling to the project contribute $1,-|resentation of medium and small #PProving form and contents of A n 
000 each). These are: American/advertising departments, and |T¢P°rts and for organizing the sub- Front in N Y je 
Safety Razor Co., Cannon Mills,| weighted for industrial and con- Committees. ‘ S . e ti 
Johnson & Johnson, Thomas J.|sumer interest, and for geographi-| Four sub-committees plus a Vv 
The PHOTOMATIC Co. Lipton Inc., E. I. du Pont de Ne-|cal distribution. pence task force group have been (Continued from Page 1) n 
mours & Co. Here’s how the ANA is setting formed: (1) Planning, control & | such merchandise which is avail- a 
$9-09 €, UMinele $2. © Chicoge 11, 1a. | up its advertising management evaluation under the chairmanship | able, and making it unlawful to c 
one ‘ a jo 


‘= Itis hoped that each company in | 


project. About 11 company mem 


| the core group will be able to pro-| /bers are now prepared to let ANA 
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THE MAGAZINE OF ff) 
HIGH GCHOOL SPORTS FF 
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EVER SEE A TEEN-AGER WHO WASN'T INTERESTED 


IN HIS HIGH SCHOOL SPORTS? 


OF COURSE NOT! 


That is why PREP ATHLETICS MAGAZINE can offer you 


of George Abrams, v.p., Block 
Drug Co. (2) positioning & organi- 
_zation of the advertising function, 
chairmanned by Edwin W. Ebel, 
corporate marketing director, 
_General Foods Corp. (3) Howard 
A. Marple, director of public re- 
lations, Monsanto Chemical Co., is 
'chairman of the sub-committee on 
personnel selection & training, and 
(4) Don Frost, v.p., Bristol-Myers, 
is chairman of the sub-committee 
'on agency-client relations. 


‘8 A special “task force’ on budget 
‘control & accounting is headed up 
by S. J. Caraher, manager, ser- 
vices division, E. I. du Pont de 
Nemours & Co. The following ad- 
_vertisers are members of the full 
‘advertising management commit- 
tee: E. G. Gerbic, Johnson & John- 
son, chairman; George Abrams, 
Block Drug Co.; R. A. Applegate, 
E. I. du Pont; David F. Beard, 


refuse to sell advertised merchan- 
dise upon demand. The bill, which 
was sponsored by Sen. Helman, is 
in the senate codes committee. 

Identical bills were introduced 
in the senate and assembly to pro- 
hibit bait or switch advertising— 
offering merchandise or services 
with the intention not to sell it, 
but merely to get contact with 
prospects in order to switch them 
to other products. Sen. McGahan 
and Assemblyman Savarese are 
the sponsors. 

A bill to give the attorney gen- 
eral broad investigative powers to 
control unfair trade (AA, March 
7) has been introduced and is in 
committee in both houses. 

A bill to regulate couponing is 
pending in the assembly (AA, 
March 14). This would require us- 
ers of trading stamps and coupons 
to set up funds with the state to 


—— ° " . Reynolds Metals Co.; Robert W.| cover their face value. (Ed. note: 
the nation’s most avid teen-age readership Beses, Union Carbide & Carbon| The Dill was killed in committee S 
. ‘ Corp.; R. H. Coffin, Radio Corp. of today.) ) 3 b 
—with a per copy total that may be as high as 10 to 14. America; Wilmer H. Cordes, Amer-| Finally, identical bills have been y 
ican Steel & Wire Co.; Ben Donald- ane aoe ae pena to d 
' son, Ford Motor Co.; E. W. Ebel, |@men e public hea aw and a 
YOUR NATIONAL YOUNG PEOPLE s MARKET IS General Foods Corp.; Mervin A./|to create a consumers’ bureau with h 
Elliott, International Latex Corp.;|unusual powers over the labeling, 
PREP ATHLETICS Donald Frost, Bristol-Myers Co.;|advertising and selling of foods, h 
George Frost, Cannon Mills; Rob-| drugs, cosmetics and health de- t 
rT . : 9 ert J. Gunder, Hamilton Watch/| vices. Each product would be re- oO 
the magazine of high school sports Co.; Henry M. Kennedy, Pruden-|quired to be registered with the B 
tial Insurance Co. of America;| bureau for a fee of $25 and an- N 
icati ; ilw. is. Howard A. Marple, Monsanto|nually re-registered, at $10. Regis- c: 
Prep Publications Inc., 5070 Plankington Bldg., Milw. 3, Wis Chemical Co.; Morris Mines, Cel-|tration could be cancelled for a a 
anese Corp. of America; John T.|number of reasons. The director of d 
: . q P Morris, F. & M. Schaefer Brewing|the bureau would have pow o 
The only national high school sports magazine Co.; Harry C. Pardee, Scott Paper |prescribe a definition os rato N 
‘ Co.; George B. Park, General/ard of identity for foods and -to d 
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Advertising Age, March 21, 1955 


prescribe grades or standards of 
quality for foods. These bills also 
are in committee. | 


® The sewing machine company 
indicted this week is Atlantic Sew- 
ing Machine Inc. The alleged con- 
spiracy took place between June, 
1953, and last December. The ad- 
vertising was carried over WATY, | 
Newark. 

The company is alleged to have 
offered for sale a sewing machine 
for $29.75. Inquiries were followed 
up by salesmen who, it is alleged, 
were instructed by company offi- 


cials to do almost everything but | 
sell a sewing machine at that price. | CHARLES M. WHITE has been trans- 


At the governor’s conference in ferred from the Detroit office of 
Albany yesterday, licensing of tv Campbell-Ewald Co. to head the 
repair men, a measure which is | agency’s Washington office. Mr. 
now before the New York city| White joined Campbell-Ewald 
council, was advocated on the state several months ago from Grant 
level by Joseph B. Forman, coun- | Advertising. He succeeds William 
sel for the Empire State Federation | -. Armstrong Jr., who moves from 
of Electronic Technicians. He 
recommended that licenses’ be 
granted after repair men have 
passed appropriate examinations. 

Attorney General Jacob Javits ba 
advised legal curbs on bait adver- Publishers Make 
tising and said that the state has 
lagged in combating these prac- 2 Ps 
tices. He recommended passage of F ght t R t 
the bill giving his office broad in- l 0 e ain 
vestigative powers. 


@® Michael Hanna, president of Tax Defer ments 


New York State Broadcasters 
Assn., and E. R. Vadebonceur, Na- (Continued from Page 1) 
tional Assn. of Radio and Televi-| income section, since publishers 
sion Broadcasters, pointed out that|/ have had this right for several 
the radio and tv industry operates| years under an administrative 
under a code of ethics and that| ruling of the Treasury. 
any broadcaster who _ permits 
broadcast of anything against pub-|® Mr. Cawley said deferred re- 
lic interest is putting himself out | porting of prepaid income is essen- 
of business. tial because more than 75% of the 
Gordon Gray, general manager | subscription income of general 
of WOR and WOR-TYV, told the | Magazines is for copies which will 
conference what the stations are| be printed and delivered in sub- 
doing to protect both consumers Ssequent years. 
and advertisers. “If this 75%, now being deferred, 
Hugh R. Jackson, president of | Should become taxable income im- 
the New York Better Business Bu-| mediately, without offsetting the 
reau, offered a four-point program |related manufacturing and dis- 
to curtail fraudulent advertising tribution costs, the impact of taxes 
on the air. These included (1) | 0n this income would be so great 
greater vigilance and _ firmer) as to threaten bankruptcy of many 
action by advertising media—| of our members,” he said. 
newspapers, radio and tv—in re-| Most of the controversy centers 
jecting advertising; (2) clarifica-|on a second section which author- 
tion of present legislation to pre-|izes businesses to establish re- 
vent fraudulent advertising; (3) "serves against anticipated expense. 
more stringent law enforcement During the introduction of new 
and (4) a program of public edu-| bookkeeping procedures many 
cation to make people aware of|companies have been able to take 
the dangers of bad advertising and| double deductions in 1954—for 
selling practices. actual expense incurred in 1954, 
— ‘and for the reserves against 1955 
expense—and have enjoyed sub- 
stantial windfall gains. 


Washington to the Chevrolet ac- 
count in the agency’s Detroit office. 


Airline Head Draws 


® Spokesmen for business are 


$22,000 Penalty on 
. . urging the committee to retain the 
Falsifying Records new Sram procedure, and 


New York, March 15—Sigmund | are proposing that the switchover 
Janas Sr., president of Colonial|be spread through five to ten 
Airlines until 1951, was fined $22,- | years in order to soften the impact 
000 in U. S. district court here|on federal revenues. 
for falsifying the company’s rec-| Mr. Cawley told the committee 
ords. A number of counts which | countless irrevocable commitments 
alleged that he took kickbacks|for plant expansions, production 
from advertising agencies were|schedules, dividends and pur- 
dismissed. chases generally have already 

The court was told that Mr.| been made, and that repeal of the 
Janas took kickbacks from all| reserves system at this time would 
agencies he dealt with, but only| have severe consequences. 

Seidel Advertising, which went 
out of business in 1949, was men-| Carnation and Seeman 
tioned by name. Switch ABC Radio Shows 

Mr. Janas was said to have told Carnation Co. and Seeman 
Seidel that the agency “must| Bros. will exchange ABC morn- 
bill us (Colonial) for more than) jing radio shows as of next month. 
your actual expenses” and that the| Beginning April 4 Carnation will 
difference between the real figure sponsor “Whispering Streets” five 
and the billed figure must be days a week. Until then the com- 
handed over to Mr. Janas. pany will continue to air “When 

The agency was described as|q Girl Marries” five days a week. 
having had “no other alternative| This will give Carnation (Erwin, 
than to kick back or go bankrupt) Wasey & Co.) five minutes more of 
or worse.” According to Peter| network time Monday through 
Brown, assistant U. S. attorney, | Friday. 

Mr. Janas named the Seidel agen- Effective the same date, See- 


cy to handle the Colonial account,| man, which now sponsors “Whis- 


and after Seidel hired writers and| pering Streets” two mornings a 


Last Minute News Flashes 


'Sackel Gets Bolta’s Food Service Equipment 

| Lawrence, Mass., March 18—Bolta Products division of General 
|Tire & Rubber Co. has appointed the Sackel Co., Boston, to handle ad- 
vertising for its Food Service Equipment division (restaurant trays, 
| pitchers, bowls, etc.). This agency was formed recently by Sol Sackel, 
|former ad director of Bolta. The rest of the Bolta account is with 
|D’Arcy Advertising Co. The Food Service Equipment division has been 
| handled for the past three years by the William J. Small agency, Boston 
(See letter on Page 86). 


Curtis Sales Drop in ‘54; ‘LH]’ Only Gainer 


PHILADELPHIA, March 18—Curtis Publishing Co. last year dropped 
$1,407,699 in gross business under 1953. But net proceeds were only 
$351,345 under the previous year’s. The publisher reports that though 
net earnings were higher than in ’52, stiffer competition and higher 
selling costs brought about revenue decline. Gross ad sales for The 
Saturday Evening Post declined to $78,189,473 from $80,945,525 in 
53. Ladies’ Home Journal gross sales increased to $20,613,798 from 
$19,741,656 in °53. Better Farming declined from $7,699,277 in ’53 to 
$7,107,935 last year. Holiday’s gross sales declined from $5,478,007 in 
53 to $5,291,181 last year. 


Compton Names Clark After Getting Yellowstone 


Cuicaco, March 18—Clint Clark, who handled Yellowstone whisky 
at Ewell & Thurber, is moving to Compton Advertising here. Yellow- 
stone, which moved fleetingly to Erwin, Wasey, eventually landed at 
Compton (AA, March 7). 


Time Inc. Had Record Income in ‘54 


New York, March 18—Time Inc. had a record revenue of $178,156,- 
000 in 1954, according to its annual report. For 1953 the total was $170,- 
449,000. The revenue total is after commissions and discounts on adver- 
tising, circulation and other sales were deducted. Net advertising rev- 
enues for its magazines amounted to about $133,000,000—a gain of 
$5,500,000 over 1953, resulting from additional pages in some magazines 
and higher rates. Life increased its revenue over 1953 by $3,500,000. 
Time Inc.’s net profit was $8,057,000, compared with $8,144,000 for 1953. 


Audit Bureau Warns Publishers; Other Late News 


e The Audit Bureau of Circulations has issued a warning to its pub- 
lisher members to get their circulation statements in on time. ABC 
officials told AA that only 520 out of 787 periodical publishers’ 
statements for the last half of 1954 were received during January, as 
the rules require. A few statements are still not in at present, it was 
said, thus delaying the issuance of complete ABC figures to subscrib- 
ing advertisers and agencies. 


e Schwimmer & Scott, Chicago, has been named to handle Frigidmeats 
Inc. advertising. The Chicago company produces buttered beef steaks, 
chopped beef patties and other cooked frozen meats. 


e The Gorham Co., Providence, R. I., and Kenyon & Eckhardt have 
parted company, and four agencies are now being considered by the 
sterling silverware maker. Gorham intends to make its agency appoint- 
ment April 1; the account bills more than $300,000. 


‘Brooklyn Eagle’ Nielsen Releases 
Demise Is Permanent, First Figures on 
Publisher Declares Car Radio Listening 


Schroth, publisher, yesterday an- 
nounced that “consequences” of a 
strike called by the Newspaper 
Guild of New York have “de- 
stroyed” the Brooklyn Eagle, and 
we “do not intend ever to resume 
publication of the newspaper.” 

The 114-year-old Eagle hasn’t 
published since Jan. 18, when 
the strike occurred. Mr. Schroth 
said the daily had 130,000 circu- 
lation weekdays and 165,000 Sun- 
days. 

“Now it has nothing. No circu- 
lation. No advertising. No em- 
ployes.” 

Mr. Schroth’s announcement was 
followed by an effort today on the 
part of Frank D. Brown, region- 
al director of the Federal Media- 
tion & Conciliation Service, to set 
up a meeting between manage- 
ment and the Guild. Meanwhile, 
the New York World-Telegram & 
Sun announced a Brooklyn edition 
of the paper, beginning today. 

The Guild was seeking an aver- 
age $5.80 a week increase over a 
| two-year period, an agreement it 
‘has negotiated with other big 
| dailies in New York. The Eagle of- 
fered $2.40. 

Some retailers here feel that the 
47-day suspension of the Eagle has 
cut perhaps 5% off their sales. 
They also feel that the closing of 
the paper will hurt sales more than 
that. 

Last year the paper carried 4,- 


BROOKLYN, March 17—Frank D. 


CHICAGO, March 18—A. C. Niel- 
sen Co. has released the first of 
its reports on car radio listening. It 
covers the two-week period end- 
ing Feb. 12. 

The report shows that the peak 
listening period came on Saturday 
afternoons at 2-2:15 p. m. EST, 
when 28% as much radio listening 
was being done in cars as in the 
home. This represents a total of 
2,109,000 car radios in use. 


® Second heaviest quarter-hour of 
the week in car listening was Sun- 
day, 3-3:15 p. m., with 2,018,000 
auto radios in use. This represents 
an increment of 33.1% of in-home 
usage at that time. 

The data comes from Nielsen 
Co.’s Audilog diary, kept by car 
drivers and verified by Car Re- 
cordimeter, an electro-mechanical 
device measuring the use of car 
radios. ; 
Colman, Brahm, Adler 
Named by Screen Gems 

Ben Colman, formerly with Ziv 
Television Programs, has been 
'named eastern sales manager of 
‘Screen Gems, New York, tv 
‘film producer-syndicator. Robert 
Brahm, now eastern sales man- 
ager for Screen Gems, was named 
senior account executive. 

Also added to the sales staff 
was S. L. Adler, previously with 
William Morris Talent Agency. 
Mr. Adler and Mr. Brahm will 


draftsmen and increased the size| week, will present “When a Girl | 062,378 lines of retail advertising. concentrate on new business from 


of its office to handle the business, | Marries” three days a week. Wil- 


Biggest retail user was Abraham 


Mr. Janas then made the kickback | liam H. Weintraub & Co. handles & Strauss, which bought 1,024,704 


demand. this account. 


| lines last year. 


national advertisers, and Mr. Col- 


in the eastern area 


man will handle syndicated sales 


NBC Lures Spec 


Sponsors with 
‘Color Spreads’ 


(Continued from Page 1) 
The shows will appear on an al- 
most, but not exactly, one-out-of- 
four-weeks basis. 

“And their appearance will co- 
incide with big seasonal sales 
periods—Christmas, Easter, Moth- 
er’s Day, graduation, summer trav- 
el, back-to-school and so on. 


a “The color spread spectaculars 
will have the same flavor of un- 
expectedness and variety that 
characterizes the  spectaculars 
we’re now running. That means 
they'll be produced by distin- 
guished men in the entertainment 
field, and written by leading tel- 
evision, Broadway and Hollywood 
writers. 

“But these shows will have even 
more. They will rest—or spin, or 
dance, or whirl—on the basis of a 
permanent company of comedians, 
singers and dancers, people accus- 
tomed to working together for the 
maximum theatrical rightness. 
They’ll also have guest stars like 
those appearing on the Sunday 
night series this year—people like 
Frank Sinatra, Jimmy Durante, 
Martha Raye and all the others. 

“Here is where this new evolve- 
ment of the participation plan en- 
ters. Each of these hour-and-a- 
half shows will offer six commer- 
cial positions. Each of these posi- 
tions will allow a full 90-second 
commercial message. The gross 
price of the winter positions will 
be approximately $70,000 ($48,000 
for the summer series)—or just 
about the price of a double-truck 
in the mass circulation magazines. 

“These advertising positions are 
being made available in any num- 
ber desired—a sponsor can use a 
single ad in the show for, say, 
April, 1956, or one every month 
through the year.” 


= Mr. Frey said NBC now has fa- 
cilities capable of originating 60 
hours of colorcasting a month. 
Later this month existing facili- 
ties will be augmented by the 
opening of the network’s new $3,- 
000,000 Burbank studios, which 
were built especially for color. He 
added that 95 NBC affiliates are 
now equipped to transmit color 
shows. 

On the question of costs, Mr. 
Frey said tv costs per thousand 
have been going down from $4.80 
in 1950 to $3 now. He pointed out 
that there is no extra station time 
rate charge for color, that produc- 
tion extras depend on what an 
advertiser orders. 

“The only other charge is a 
nominal line charge,’ Mr. Frey 
explained. “But we do not have 
a color rate as such, as magazines 
do.” 


Johnson Opens First 
Negro Test Kitchen 


Cuicaco, March 16—The first 
‘test kitchen owned and operated 
| by Negroes was opened here today 
|by Johnson Publications, publish- 
er of Ebony, Tan, Jet and Hue. 

Freda DeKnight, home service 
|director of Johnson, told AA that 
| the kitchen was equipped to pro- 
vide better service to advertisers 
‘and readers. 

“We hope to get more women’s 
advertising now that we have 
these facilities,” she added. 

The home service staff will use 
its new facilities to build up fash- 
ion sections in the magazines, but 
| will concentrate more on develop- 
‘ing baby food and do-it-yourself 
sections. 
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THE ADVERTISING MARKET PLACE 


Rates: $1.25 per line, minimum charge $5.00. Cash with order. Figure all cap 
lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Deadline Wednesday noon 5 days 
preceding publication date. Display classified takes card rate of $14.50 per 
column inch. Regular card discounts, size and frequency, apply on display. 


HELP WANTED 


POSITIONS WANTED 


FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
All types of positions for men and women. 
185 N. Wabash FR 2-0115 Chicago 


ACCT EXEC - Solid agency experience, 
preferably in package goods. 
JR ACCT EXEC - Young man with in- 
dustrial experience to service account and 
work on new business. . . $5200 up. 
ARTISTS and ART DIRECTORS for 
agency, manufacturing firm or studio. 
Many other good advertising positions. 
Shay Agency, 30 W. Washington, 
Chicago 2, Ill. 


Advertising catalog writer for leading air 
conditioning and heating manufacturer. 
Must be experienced in the creation, 
preparation and production of industrial 
sales and data literature. Excellent start- 
ing salary plus substantial future with 
rapidly growing organization. Age 28-35. 
Midwest applicants preferred. Write giv- 
ing full details of education and past ex- 
perience to Advertising Manager, The 
Trane Company, LaCrosse, Wisconsin. 


MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 3, ILL. 


ADVERTISING SPACE SALES 
Publisher of important trade magazine in 
cleaning laundry field seeks a man for 
New York and Eastern sales territory. 
Experience in this field or engineering 
background would be helpful. Salary of 
$8000 to start. Good opportunity for hard 
working serious salesman who is looking 
for a solid future. 

Box 7382, ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF POSITIONS 
GEORGE WILLIAMS - PLACEMENTS 
209 S. State Ha 7-1991 Chicago 


ADVERTISING DESIGNER 
Large Pharmaceutical Manufacturer has 
an opening for a man between 30 and 
40 years of age with a good typographic 
flair for high style design. Must be fast 
visualizer with a merchandising sense. 
Send samples with letter of application. 
Apply Employment Office 
ELI LILLY AND COMPANY 
1202 Kentucky Avenue 
Indianapolis, Indiana 


ADVERTISING PLACEMENTS 
BOB CRAIG 
EMPLOYERS SERVICE BUREAU 
6 N. Michigan Chicago, Ill. FI-6-1155 


LAYOUT ARTIST 

Can you create fresh, modern layouts 
from roughs to comps? Got at least 5 
years’ agency experience? Like to live in 
a Lake Michigan resort town near rivers 
.. lakes. . state parks. ..where you’re five 
minutes from office to home or beach? 
You can grow with this small, solid agen- 
cy handling national accounts. Salary will 
match what you have to offer. Our staff 
knows of this ad. 

Box 7365, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


BARNARD’S ALERT EMP. SYSTEM 


NATIONWIDE 
BE SURE AT BARNARD’S 
Adv. Art Publ’g. Research 
WA 2-2306 202 S. State Chicago 


copywriter 
DO YOUR ADS FIZZLE? 

I'LL MAKE THEM SIZZLE! 
Now employed top N. Y. dept. store. 
Published verse, all sorts of material (top 
markets incl. Sat. Eve. Post, tv). Female. 

Box 7379, ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 


ADVERTISING ART SALESMAN 
8 yrs. exp. as artist & salesman. Knowl- 
edge all phases advertising art, produc- 
tion and printing. Proven sales record 
building house business and new accounts. 
Box 7381, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 
TRADE MAGAZINE 
MANAGER 
Present publication sold. Available April 
11. All-around, versatile, resourceful. 
9 yrs. in trade publication & newspaper 
fields. Make-up, typography, layout, art, 
copywriting, reporting, editing, purchas- 
ing, billing, processing contracts, office 
routine. Proven record of success. This 
advertisement has been paid for and in- 
serted by present employer. NYC phone: 
HAnover 2-9696, ask for Mr. Ryan. 


PRODUCTION | 


HAVE TYPEWRITER, WILL TRAVEL... 
(or stay put) as Advertising or Public 
relations Executive Assistant. Talented 
young woman with copy and PR back- 
ground, who can create sparkling copy, 
news, releases. Now New York. Will re- 
locate for challenging job with future. 
Box 7385, ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 


Tech. writing, editing, proofing, layout, 
parts cataloging & artwork wanted for 
part time homework. Will comply with 
any specifications. Chicago BIship 17-0121. 


CUT COST—INCREASE QUALITY 
OF YOUR TV PRODUCTION 
Take advantage of this 5 years experi- 
ence with three 4A N. Y. agencies. Know 
color, budgets and contracts. Do complete 
job from storybook to television screen. 
Major accounts: foods, drugs, soap, beer, 
appliances. Available two weeks notice. 
Box 7380, ADVERTISING AGE 
480 Lexington Ave., New York 17, N. Y. 


Pe aa dt 


BUSINESS OP? ORTUNITIES 


Far More Profits— 
Merge With: ut Merging 
Increase your net <zency income. Pool 
your resources with :nother small, strong 
agency. Save details .vork, improve client 
services. No need to change your agency 
name. Write in conf. dence. 
Box 7378, ADVERTISING AGE 
200 E. Illinois St.. Chicago 11, Ill. 
Test Sanders andy ABC 3 
Avon Herald Ne - Nunda News 
Livingston County L:ader, Geneseo, N. Y. 
Tops in gras: roots value 


MISCELI ANEOUS 


NEW FLOWING LEAD PENCIL! 
Now Availabic. Sample $1. 
Literature free. Parkhurst 

___ Box 542-A Lansing 3, Mich. 

OFFICE FOR REN” IN AD AGENCY 
Near Grand Centre|. Moderate rental. 
Ideal for Public Relztions or Media Rep- 
resentative. Write staiing type of business. 

Box 7386, ADVERTISING AGE 

480 Lexington Ave., New York 17, N. Y. 
DYNAMIC SALES LETTERS WRITTEN 

(Since 1932). As low as ten dollars. 

Ralph Nathan, 814 44th Avenue 
San Francisco 21, California 


COLLECTORS-ADJUSTORS 
For the Industry 
Representatives Coast to Coast 
STATIONS AND MEDIA ACCOUNTS 
RECEIVABLE 

No Collection—No Commissions 
STANDARD ACTUARIAL WARRANTY CO. 
220 W 42 New York 36 - Lo 5-5990 


GOOD ARTIST WANTED BY 
LARGE DOWNSTATE 
ADVERTISING AGENCY 


We are looking for an experienced all- 
around good artist strong on layout and 
figure work who can turn ou 
grade professional 
mand. The man we will employ will be a 
par of our staff of nine artists. He can 
ook forward to ideal living conditions for 
himself and his family in a town of about 
50,000 (midway between Chicago and St. 
Louis) where there are no commuting 
problems. If you feel you are qualified we 
want to hear from JR. Write or phone 
Harold Bramble, Art Director. 

THE BIDDLE COMPANY 

ADVERTISING AGENCY 

BLOOMINGTON, ILLINOIS 


YOUR PRODUCT placed on National & 
Los Angeles Giveaway shows at low cost. 
We also arrange Film Star Endorsements. 
Write Roberts & Gail, 5880 Hollywood 
Blvd., Hollywood 28, California. 


ADVERTISING PROMOTION MAN 
—Creative writer with successful 
record in producing sales letters, 
mailing pieces, trade advertisements, 
sales presentations, etc., needed by 
Chicago publisher. Age 28 to 35, 

nsion lan, insurances, yearly 


nus. Salary open. 
RTISING AGE 


02 AD 
200 E. Illinois St. Chicago 11, Ill. 


ACCT, EXECUTIVE — $12,000 


If you are an all-around ad agency man 
(in your 30’s) with experience or back- 
ground in mechanized farm equipment, 
implements, collateral material, here is an 
excellent spot for you. Midwest location. 
Tell me about yourself in confidence. 

— contact and copy openings avail- 
able. 
George E. Pylkas 
Executive Advertising Consultant 
CADILLAC EMPLOYMENT AGENCY, Inc. 
220 S. State, Chicago 4, WA 2-4800 


Creative Ad-Maker, outstanding copy 
all media. Campaigns, sls. prom., col- 
lateral material. Agcy./mgr. Box 17384, 
ADVERTISING AGE, 200 E. Illinois St. 


Advertising Representative available New 
York territory. Full or part time. Experi- 
enced in trade, business & consumer pub- 
lications. A.G.J. 5 Peter Cooper Road, 
Apt. 11-H, N. Y. 10, N. Y 
INTANGIBLE SALES 

Salesman, age 27, married college grad - 
proven mgmt. ability and sales experience. 
Presently selling intangible. Will relocate. 

Box 7383, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Il. 


YOUR CLASSIFIED 
ADVERTISEMENTS HERE 
WILL GET RESULTS 


GRAPHICS SUPERVISOR 


Age 30-50; commercial art 
background. Supervise six- 
man department doing busi- 
ness charts, graphs, etc., 
multilithing. Must be able 
to schedule and co-ordinate 
heavy work volume. 
Box 308 
ADVERTISING AGE 
200 E. Illinois St. 


Chicago 11, Il. 


PUBLISHERS’ 
REPRESENTATIVE 


I have been a space salesman for 7 
years in the midwest. My calls have 
been on large and small accounts 
and agencies with special emphasis 
on food accounts, also have done 
work on furniture and mail order 
accounts. My sales record in the past 
has been highly successful. 


Recently I have been associated 
with a publishers’ representative 
firm. I am now considering starting 
out on my own. Therefore, if any 
publisher is interested in a repre- 
sentative originating in Chicago, 
please contact me at once. 


Box 307 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


OPPORTUNITY 
— For 2 Young Men — 


We’re a newly organized agency 
in an active market. Want two men, 
under 30, two to five years’ experi- 
ence, for new staff positions: (1) Re- 
search Director—someone who can 
use research creatively; (2) Copy- 
writer—all media, but radio-TV ex- 

rience a must. Send résumé, 

oe earnings record, and a 
recent photo, to: AGENCY, Box 268, 
Evansville, Indiana. 


ADVERTISING-MARKETING 
TRAINEE 

Beginning position in adminis- 
trative and coordinating capac- 
ity for large national advertiser. 
Market research background or 
marketing major desirable but 
not essential. We want an ag- 
gressive, analytical minded 
young man with a strong desire 
to learn and take on broader re- 
sponsibilities. Please reply stat- 
ing experience, education and 
financial requirements. 


Box 305, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


DISPLAY SALESMAN 
looking for a Bigger Opportunity 
One of the leading display 
houses in the middle west offers 
an unexcelled designing staff 
backed by extensive merchan- 
dising knowledge and know- 
how. First class production fa- 
cilities of course. To the right 
man, located in Chicago area, a 
deal that cannot be equalled. 
Your reply will be held in con- 
fidence and you will talk with 
principals. Our present staff 
knows of this advertisement. 
WRITE Box 306, ADVERTISING 
a 200 E. Illinois St., Chicago 
32, eu 


ADVERTISING MANAGER 
FOR EXPANDING 
MIDWEST BREWERY 


Once in a lifetime opportunity 
for seasoned Ad Manager or 
Brewery Account Executive 
to work directly as Assistant 
to the President on Advertis- 
ing, Sales Promotion and Pub- 
lic Relations Assignments. 
You will be working for an 
outstanding leader in this 
business and in close coopera- 
tion with an Advertising 
Agency that has an enviable 
record of many years of the 
closest relation possible be- 
tween Agency and Client. 
Brewery has entered second 
half century with remarkable 
steady, competitive growth 
and profitable operation that 
make it outstanding in the 
Industry. Five figure salary 
open. Send resume and photo 
to Box 303, ADVERTISING 
AGE, 200 E. Illinois St., Chi- 
cago 11, Ill. 


Our staff knows of this ad. 
Send your résumé to: Box 


WANTED -TV COPYWRITER 
=-QONE OF THE BEST 


This is one of the finest opportunities you will ever see. 
You will have complete freedom to put your imagination 
and experience to work on two of the biggest accounts 
using television. You will work in a 4A agency with peo- 
ple whose accomplishments and stature equal your own. 
You will be paid what you are worth, with a substantial 
bonus and other ancillary benefits. 


You may apply for this position if you can point to out- 
standing TV work on major accounts. Only writers with 
at least three full years TV experience should apply. 


All replies will be strictly confidential. Please give com- 
plete details of experience and salary requirements. 


East Illinois Street, Chicago 11, Illinois. 


304, Advertising Age, 200 


WANTED: 


man. 


fications. 


Top editor for a well established business magazine. _ 
This is a challenging requirement and a real opportunity for the right 


Please don't call or phone, but write giving full particulars about past 
experience and accomplishment and your own appraisal of your quali- 


Your letter will be held in strictest confidence. Age limit 45. 


Ce shin 


The Eastman Research Organization 
500 Fifth Avenue 
New York 36, N. Y. 


with you right away. 


200 E. Illinois St. 


SPACE SALESMAN FOR CLEVELAND AREA 
A leading, nationally-known business magazine pub- 
lisher of hizh standing has an exceptional opportunity for 
a young (around 30) high caliber salesman. We are look- 
ing for one man who has worked in or sold in the metal- 
working ficld. The right man will be earning $15,000 to 
$20,000 within the next two years. 

This is the type opportunity a good salesman should 
get; a chance to develop fast with a highly respected and 
fast growing, progressive company. 

If you are this man, please write us, giving your edu- 
cational background and experience. We want to talk 


Box 309 ADVERTISING AGE 


Chicago 11, Ill. 


Advertising Age, March 21, 1955 


Reynolds Wrap 
8-Year Success 


Story Unfolded 


(Continued from Page 3) 
mined to educate the public, to put 
foil into every home. It was intro- 
duced market by market, using 
newspapers primarily. Finally, it 
went into magazines, radio and tv. 

When the results of the 1953 
survey were in, the problem, Mr. 
Reynolds said, was: “How could 
our packaging customers benefit 
from this popularity?” 

The Reynolds Wrap Aluminum 
Packaging Seal was developed 
and, since 1953, 108 manufactur- 
ers of nationally advertised prod- 
ucts have adopted it, he stated. 


® He estimated that more than 3 
billion packages will bear the seal 
in 1955. 

The latest innovation of Rey- 
nolds, the use of foil in magazine 
advertising, was also described. 

“We have devised a method by 
which an advertiser can be sure 
that up to 90% of the readers of a 
magazine will see his message,” 
Mr. Reynolds said. 

“Print your ad on aluminum foil 
in colors,” he advised. “The only 
ad that every reader will see is the 
one printed on foil.” A Reynolds 
ad printed on foil will appear in 
the April issue of Better Homes & 
Gardens (AA, March 7). 

In a press cunference prior to 
the luncheon, David F. Beard, gen- 
eral director of advertising, told 
AA that Reynolds Wrap is plan- 
ning a tie-in with major grocery 
chains. Reynolds will provide 
stores with display materials fea- 
turing products wrapped in foil 
bearing the Reynolds seal of ap- 
proval. 


® Two other products, still in ex- 
perimental stages, are oil and beer 
cans. Standard Oil of New Jersey 
is testing the new aluminum oil 
containers in gas stations in Nor- 
folk and Richmond. 

The station is provided with a 
disposal for the cans which crushes 
them and makes reciamation of 
the aluminum possible. 

This will mean, Mr. Reynolds 
said, that although the initial in- 
vestment in the cans is greater 
than for other products, the rec- 
lamation of the aluminum will 
make it more economical in the 


long run. 
The beer can is not yet at the 
market test stage. Aluminum 


can be molded without seams, 
which, Mr.Reynolds said, are the 
basis of most complaints by beer 
canners. The can is quite expen- 
sive and he didn’t extend too 
much hope that general acceptance 
would be very quick. ~ 


The Midwest's 
outstanding placement 
service for Adv. - Art & 

allied fields. 

By appointment only 


59 E. MADISON + SUITE 1408 
CEntral 6-5670 y 


BIRCH 
ep ee ee 
Executive 


Placement 
Counselors 


AGENTS WANTED: 


(artists, eae to take orders for 
HAND- RING on film. De- 
pendable 24 hr. service—fast mail 
deliveries anywhere in USA. Style 
Book furnished. Attractive price per 
word—good profit—exclusive fran- 
chise—no investment. Write: 

Box 300 ADVERTISING AGE 

480 Lexington Ave., N.Y. 17, N.Y. 


“Our 44th Year” 
CARTOONIST $7,800 
Top layout nec. Midwest agcy. 
AGCY. ARTIST, some finished $6,000 
CONSUMER COPY, heavy print 


$18,000 
FARM EQPT. COPY, agency $12,000 


GLADER CORPORATION 


“The Agency’s Agency” 
Stanley D. Koch, Dir. Adv. Div. 
110S. Dearborn St. CE6-5353 Chicago 
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Sooret Papers of Big 3 
Rulers Now Revealed 


Talks of Roosevelt, Churchill, 
and Stalin Supp 
for 10 Years 


T™ TRIBUNE today presents to its readers the 


hitherto unpublished record of what was said and done 
at the Yalta conference in February of 1945, at which 
the late President Roosevelt and Prime Minister Churchill of 
Great Britain made yast concessions to the late Josef Stalin 


of Russia. 

The only previous official pronouncements of the Yalta 
conference were a joint statement of the three participants 
issued on Feb. 12. 1945, at the conclusion of the conference, 


and a publication of the text of the written agreements made 
on March 24, 1947. 
Document Covers Oral Agreements 

The present document deals with oral agreements, and, 
conversations leading to them. It cannot be considered as com~ 
plete, since the record has undergone rigorous editing not only 
by the state department, but also by Great Britain. 

It is based largely on notes of the discussion taken at the 
time by various United States representatives attending the 
conference, which was held in the Livadia palace, one-time 
residence of Czar Nicholas IT, on the Russian Riviera, the 


southern shore of the Crimea. : eae 
co 
“oe = 7 


Bunday, February 4th: 

i i y arrived early this morning. They 
_Marahl Sees enc by ra to « pint O08 Te from 
there motored to Koreiz Villa, about 6 miles south of Livadia, where 
they made their headquarters uring the Crimes Conference. 

i ferred with Mr. Stettinius, Mr. Harriman, 
Admi ing, General 


eneral , 
General McFarland, Mr. Matthews (H. Freeman , Di 
Affairs, State Department), Mr. Hiss (Alger 


ballroom of Livadis. Present: 
Fon ra U. 8. 8 R- 


e na. ak my 5 x 
» ta b f. e 
Me nd Leahy. Met Marshal Brook Comiral Kusnetsov. 

al \inreball. Air Marshal Portal. Col. Ge An’ 
CGmiral King Air Mortembel Alexsa- Ar Mor Kbudyakev. 


This meeting adjourned at 1950. 

20380: President was host at dinner # 
Minister, Marshal Stalin, Mr. Stettinius, 
Mr. Harriman Mr. Clark Kerr, Mr. G 
i Mr. Boblen and Mr. Pavlov. The menu 


Justice Byrnes, Major Birse, 

i $ ifferent kinds of wine, fresh caviar, 
butter, consommé, sturgeod with tomatoes, beef 
cake, tea, coffee and fruit. 


Met Soon After Roosevelt's Re-election 
The conference was held shortly after Roosevelt's re-elec- united ves Prato) 
tion to his fourth term. Shortly before it began, America ha Britain's Prime Minister Churchill, President , and Premier Josef Stalin (left to right), seated in front of Livadia palace Monday, February bth: 
been rocked by the disclosure by Prime Minister Churchill, in at Yalta in February, 1945, during historic conference at which agreements revesled today were 0790: A Joint Chiefs of Staff courier arrived at Livadie with White 
a speech in the house of commons, that Roosevelt had acqui- — ‘ouse mail. , had been dispatched from Washington on 
esced to the dismemberment of Poland. LIST OF ABBREVIATIONS, SYMBOLS, AND January 3ist. ; 4 all 
. It was at Yalta that Russia agreed to enter the war CODE NAMES A, —_——_ of Staff courier departed Livadia 

seit ran in to or three mone afte th COS rane nn aie are rae the Wt Hew ga unch tL wih se mb ot 

Germany. Russia actually entered just about @ week before those porevialns oer eontractions which, slthough rrmmon, are ut Mess. 

Japan surrendered. trom the coolest) 1480: The President conferred with Mr. Hopkins, Mr. Matthews, 

The record released yesterday covered earlier meetings at —o oun, 0 a — ae seo Rove ot torre ond \.. _. in bie oval This st lnated until 1600. 
ving eth : t European ap ft ite House or : The ‘orm: eoting 
nok ei SE ct | he women, “Reese “REISER oe sardine | arn wari Pr von Be 
i allowing texts oo er aes” ee EW, European War count caste SM, Secretarial memorandum, Joint For ras U. 8. Fen Conse Sereass «= Penson ©. © aR 
conversations at Y alta: r FAN, ’filitary iedi- Chiefs of Staff 
; as one SPA, Ofice of Special Political Afsirs Mr tee. ie — Mereiotor 
MWT, Ministry of War Traneport Department of State. Admiral Leahy. Mr. Cadogan. Mr, Vyshinski. 
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proofs, pertains exclusively to the ¢ 


Administre- 


FROM STATE DEPARTMENT TO 


CHICAGO TRIBUNE READERS IN 10 HOURS! 


LESS than 10 hours after L 
ge 2 bow aurence Burd i i 
aa ge eke in Washington obtained asta an 
ne pan report from the State revere pd 
ee ee in Chicago were printing beindved 
2 eee on - of a special 32-page section givi ps: 
ae alta conversations between nail a 
meas Gl These 32 pages were in addition t oo 
pri es content of that day’s issue runni aa 
niet pot of news and advertising. iy 
Py ciganeew se pitas break is to be found fresh evid 
rprise which keeps the Chicago iitune 
saavune 


out in front as Chi 
cago’s most wid 
most productive advertising m bcs read newspaper and 


For more than 38 years 
une than » more people hav 
days, the 8 ae other Chicago Sane: oe Trib- 
culation than nen elivers over 315,000 more os . — 
Sundays, over cama Chicago daily newspaper paid cir- 
day news 000 more than any other C Pa 8 
Aaarienity 48 hicago Sun- 
use it is first with 
first with advertisé readers, the Chica 
i alia pie The huge size and res cose is 
$55,000,000 in ad nee attracted wo Gtk ieaiien ness of 
ture for advestisi vertising last year—the large per over 
ng placed in any newspaper Pa 2 expendi- 
e world. 
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It is not just the fact that you miss most of the big farm market 
when you confine yourself to urban media. It takes a farm 
magazine to really get home among farm families—to let them 
know you are really addressing them, 


Nothing can match FARM JOURNAL for impact, for coverage and 
for economy among farrn families. It is America’s largest, most 
successful farm magazine, first with farm families by hundreds 
of thousands—first with advertisers by millions of dollars! 


FARM JOURNAL 


THE MAGAZINE FARM FAMILIES DEPEND ON 
Published by Farm Journal, Inc., Philadelphia 5, Pa. 


Graham Patterson, Publisher Richard J. Babcock, President 


Makes The 
Picture Clear 


@ Most business men sense the fact that while the total farm population has declined, the 
real farm market is very big and getting bigger. But, too many have not had a clear under- 
standing of how, why and what it means to them. Maybe this will help. 


Comparing the actual records of 25 specific farms enrolled in the Farm Bureaus Farm 
Management Service continuously since 1925—choosing for this comparison the 3 years 
1925 through 1927 and the 3 years 1950 through 1952—gives a very clear picture of what 
has been happening. 


HERE ARE THE HIGHLIGHTS OF THIS sSTUDY*— 


THE FARMS HAvE BECOME BIGGER—the average number of acres per farm has risen from 
235 to 264 acres. 

It TAKES FEweR MEN To FARM THESE BIGGER FARMS—thanks to mechanization, labor is 
down from 2.07 to 1.77 men per farm. 


Goop FARMING Is BiG Business—the capital invested per farm has increased by $52,296. 
The total capital investment per farm is now $113,657. 


THE TOTAL ANNUAL CASH RECEIPTS Rose SHARPLY—from $6,076 per farm to $17,534 per farm. 


THE FARM FAMILY EARNINGS Rose From $4,095 Per YEAR To $9,584 Per YEAR—not just 
because the farms were bigger and the prices higher. Modern methods and know-how have 
greatly increased the production per acre. Using the same prices for both three year periods, 
the value of crops produced per acre rose 26% and the value of livestock produced per 
acre rose 40%! 


The story is much the same wherever you go. There are now more than two and one half million farm 
families enjoying a better than average standard of living. The real farm market—for luxuries, con- 
veniences and services—is big and growing bigger! 

*The whole story is told in detail in an article by M.L. Mosher in the May, 1954, issue of 


Illinois Farm Economics which is published by the University of Illinois, College of Agricul- 
ture, in cooperation with the United States Department of Agriculture. 
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